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Abstract

Trust and perceived usefulness have been variables frequently used by IS researchers to explain
consumers’ online transaction intention. A group of prior studies have incorporated the two variables
simultaneously to build better models to capture the phenomenon. However, the studies have largely
ignored the role of trust by replacing trust with trustworthiness. The purpose of this study is to fill this
gap. To do this, the study conceptualizes and tests relationships between trust, perceived usefulness
and related variables. Based on the study results, the study discusses that trust and trustworthiness
are distinct and have causal relationships, the dimensions (ability, integrity, and benevolence) of
trustworthiness are related but theoretically distinct, and trust performs a mediating role within its
nomological network.
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