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Abstract

As electronic word of mouth plays an important role in purchase behavior among consumers, the number
of studies on the impact of electronic word of mouth is rapidly increasing. Nevertheless, it is difficult to
discover comparative studies on the mass media which had a great impact on consumer’s purchase behavior
before the impact of electronic word of mouth becomes greater versus the social media where electronic
words of mouth are created and distributed. It is considered that it seems to be necessary to find an
appropriate mutual supplement point between the media designed for a successful marketing by comparing
and analyzing the existing mass media versus the social media, major media for electronic word of mouth.

Therefore, this study aims to compare and analyze the impact of comments on movie revenue in the
representative forms of mass media such as online news and social media blogs. In particular, this study
also considers an appropriate media for promoting movies by period by comparing and analyzing the two
media before and after film release. For analysis, this study collects the information on the number of
comments on online news and blogs in 70 Korean movies released in 2011 and 2012 from five weeks before
film release to eight weeks after film release on a daily basis via Naver. This study also collects the information
on the movie revenue using the statistical data of movie industry from Korean Film Commission. As a result
of empirical data analysis, it is found that the two media showed no difference in movie revenue before
film release, but after film release, the impact of blogs was more significant than that of online news.

Keywords : Electronic Word of Mouth, Social Meida, Online News, Blog, Movie Revenue
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