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A Study of Relationship of Gourmet Blog’s Reliability with
the Perceived benefits, Perceived Risk and Online Word of
Mouth of Eating out Consumer
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Abstract

The focus of this study was to investigate the relationships of blog’s reliability, perceived benefit, perceived
risk and words of mouth by online readers. Data were collected by a total of 228 persons reading actively
gourmet blogs. The survey was carried out from August 1 to 15, 2014. Total 228 questionnaires were used
for final analysis. Frequency analysis, descriptive statistics, exploratory factor analysis, and reliability analysis
were conducted through SPSS 18.0 for final analysis, and regression analysis was conducted through AMOS
18.0 for verification of hypothesis. The hypothesized relationships among the models were tested simultaneously
by using a structure equation model(SEM). The study results are like below. First, The reliability of the Gourmet
blog could be confirmed again very important variable in the fields of food industry like the previous studies.
Second, The reliability of the Gourmet blogs affected on the positive (+)relationship to the perceived benefits,
and the negative (—)relationship to the perceived risk. Third, Reliability and perceived benefits in relation to
the impact on the online word-of-mouth was positive(+). However, perceived risk was found not to affect on
it. Finally, perceived benefits for the reliability of the blog have been identified as the key parameters on the
online word-of-mouth. The theoretical contributions of this study and the practical implications are discussed
and future research directions are detailed.
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(39.5%), 3] 138%8(60.5%) 5Tt SA Fhoist

o, A& oFe 7|0l 163%(71.5%)°] 1L
n]&o] 657(28.5%) 0= AT A 3AL
o] ARZL 40~49417F 7978(34.7%), 30~394]
7} 7878 (34.2%), 50~59417} 397 (16.7%), 20~29
Al e Uehgth AR e
1127(49.1%)°] aZo|x, AEteto] 547(23.7
%), Tt 7l 4078(17.5%), thekd o] Ato] 227
(9.6%) =22 ZAFE AT

g ?“?3«1 FEANA A AR 10578
(46.1%), 57} 399(17.1%), A¥]~=Hde] 339
(14.5%), AEZ 2l 207(8.8%) <=olA 1, L+
< 201~3005+4 0] 6978(30.3%), 301~400%+<10]
544(23.7%), 2009+ € ©]3t7F 36%(15.8%), 501
T ¢ o] o] 377(16.2%), 401~500%F <] 327
(14.0%)To2 A AT A2 5% o

AS$AA ga 0T LEH ek
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{Table 1> Demographic characteristics of the sample
Characteristics N % Characteristics N %
Male 90 39.5 Marital Single 65 28.5
Gender i
Female 138 60.5 status Married 163 71.5
Student 6 2.6
20~29 29 12.7 Owner-operator 105 46.1
A 30~39 78 342 Specialized job 20 8.8
e
g 40~49 79 34.7 Job Office clerk 15 6.6
(Year) . .
50~59 39 16.7 Service business 33 14.5
60~ 4 1.8 Farming business 9 4
Housewife 39 17.1
] ~200 36 15.8
High school 112 49.1
. Monthly 201~300 69 30.3
Education College 54 23.7 )
o income 301~400 54 23.7
level University 40 17.5
(1,000 won) 401~500 32 14.0
Graduate school 22 9.6
501~ 37 16.2
228 100 228 100
= dAelME 2 SReEe] aQl2rE el (0.05ET 7ok 3 T& ol&silth #4142,
GAAE £AE) Al BAH aARHL AN BE 249 1 gke] 2.58(<0.00) 2T AN 5
SEt, & 2028 T a8 Tl A2 el Aow fojsivta & = glflen, s AT
BYE A 17RFL QR e| ALgA (B 4B AANA Polw APE A5} 3
29 BN, 24 FeloA] AN B FHAT AFE A5E BAF A3k 22163831
H| S5 /o] Aol sl 21814, X172 (p<0.001), AH+-5(dh)=106, 7]& % (GFI)=.923,
e, X918 el PR =R W o, Z AT =(AGFD)=.889, 7S =(NFI)=.897, H]

£ 61.85 1%, A1E] T:(Cronbach’s =
. I R o I e s |
7} T2 ¥4 JOH A= X*EE ehl=
KMO(Kaise Meyer Olkin) %2 0.90 ©]/to]H =
a1, 0.70 o]’deld A3 Ao 2 3 S-=d|(Choi
BK et al 2005), ¥ #41-& 53l YElhd KMO %

< 0.8172 YER, Q9148 913k wigre] A%

o
ol AdYE &

}L GFI, AGFI, NNFI, NFI(0.90=t} 2
PEW 2h, RMR(0.05 5.t} 225 nleh]
}, RMSEA(0.058 T} 242 uldz3d)), 52

WH-FA](CFI)=.960, %i Zre] 3t AFo](RMR)
=0.33, TALAF HHAREe] o] FHRMSEA)=
049F 77k ZAlslo] UAR HFE A5E 35
ahm Sl Ao Vet e Sguge
A4 AEE =Hste IFEIAL 2917
o] #<)@(p<0.05) %%, 7t
o] 0501 Ho]of Hoo
ZHAVE)2] =717} 0.5 © 7}
o Ago] YEEAol a}% Ao v}
(Table 3).

AR glelel ALgEE WgE ko] A
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Aletsitth. EA2 T, A= ko] A
F& (Table 4>l AAIE AI} o] —0.257~
5079] gro= 18T 2 YeRgoer, a9l 1t
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{Table 2> Result of exploratory factor analysis

Factor FEigen- Variance  Cronbach's

Fact Variabl
actors anabes loading  value (%) a
Recommend the blog site around 0.755
Online Share to food information recommended with others 0.790
word of  Recommend also other information supplied by blogger  0.814 5.294 31.141 .876
mouth Want me to visit this blog often 0.751
Want me to bookmark this blog 0.801
It is easy to navigate eating out establishments. 0.794
Perceived It is convenient to use the Gourmet blogs. 0.754
. 2.184 12.846 770
benefits It may save time through the blogs restaurants. 0.772
It can be found useful information through blogs. 0.613
Reviews and comments left on blogs are worth 0.607
. .... Blogs content is satisfactory 0.631
Reliability i 1.755 10.324 743
We trust generally the blogs operations. 0.742
We respect the comments of blogger 0.732
Seems to be offered the a poor food or restaurants SVC.  0.685
Perceived Seems to be rather expensive to pay. 0.587
) . 1.282 7.540 726
risk Seems to get a hurt feeling. 0.840
Seems to be providing unhealthy foods. 0.817
a. KMO=0.817, Bartlett's test of sphericity=1,547.401(p<.001), df=136
{Table 3> Result of confirmatory factor analysis
. Standardized
Factors Estimate . S. E t-value CCR AVE
estimate
1.227 .595 - Fixed
— 1.053 .634 187 6.567***
Reliability .832 .663
1.069 701 154 6.838%**
1.000 575 151 7.086%**
1.000 .685 - Fixed
. 917 731 .107 8.605%**
Perceived benefits .853 .682
.848 .633 .109 7.805.%**
746 .658 .093 8.033%**
0.693 521 - Fixed
) . 0.895 .553 .102 6.790%***
Perceived risk .859 .700
1.243 .842 125 7.187***
1.000 703 144 8.628%**
1.337 .865 - Fixed
1.311 .826 137 9.741%**
Online word of mouth 1.406 .873 127 10.323%** 919 751
0.831 .596 .144 9.785%**
1.000 .624 .067 12.424%**

17°=163.831(p<0.001), df 106, CMIM/df 1.546, GFI .923, AGFI .889, NFI .897, CFI .960, RMR .033, RMSEA .049
***p<0.001, CCR=composite construct reliability, AVE=average variance extracted
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{Table 4> Result of correlation analysis

amlxe] A\ Z}eE,

22919, )3 Lol e nAE 9%

Items M+SD A B C D

A. Reliability 2.98+0.54 1

B. Perceived benefits 3.61+0.58 A13%* 1

C. Perceived risk 2.23+0.54 —.275%* —.168* 1

D. Online word of mouth 2.9940.65 S507%* 359%* 167* 1
*p<0.05, **p<0.01
Y Qe AR etk B9 BE A of mYe] AFeA e 2o Ueh, A9%
Q2 AHBA AFH)e] 2717} Jé TS B2l S-S 98 YA skl GFI, NF,
FAVE)ETE 25 22 gro 2 Yeht 3hHElY  CFl 5 38 A% A5#te] 648 5 e 7
el Telv} 9l Ao FAAA FHAT, 291 09 o]dor BEY & YES o) BYS
5 2200 1 AFge AzEs eael £k 1 AT, AF $YRG AP A

Tl el e

a, Xl?‘ﬁ?ﬂdl»c B(-)e] ZBBATL JE Ao
2 vepgton, gk 2|89 =
(D] BA, AP 2RI ()9 3
HHAZ Holm glo] 7MdFA <} dAsh= e
2 YEFITHTable 4).

k)
[40
-
=2

(3
ox,

3. OqUIM AS
7He ASE AT AR P B
e AHgsilen, B2 2o Age A4

= 1°=168.909(p<.001), df=109, GFI=.921, AGFI
=889, NFI=.894, NFI=894, CFI=959, RMR=
028, RMSEA=049 528 ZAlE o] Bl w3 Az
& gk 9 Aoz vEhgth A 7
p-value=0.001< a=0.05°] 2.2 FAF7HdS 7]7}s

S 4 %=121.448(df=102, p<.001), GFI=.943, AGFI
=914, NFI=.944, CFI=987, RMR=.025, RMSEA=
0292 =50 87 7|EA & v B

Fo g AYPHIh ofd E AFelME ol E

=2 7MaS Atk 4, v B2 4l
FAdo] 7+ Wigeol] vl A= GeFHA A |z
(=5.295 < +1.96)2 B(+)°] AR F3F& nA|
1, A (=-3.265 < £1.96)S F(—)2] B
2 9FE vAE Aoz vept, 7 13 7k
2% A=A 2epIFA v 2= 2 W]
AN = B2 218]4(=3.916 < £1.96)
I A 28] €(=2.806 < £1.96)°] =T A ()]
AR vehd 7Hd 33 7HE4% g = 1
A} x| 7hege Lalel PA(=—0.328 < £1.96)
e Fole e BAE Yehd, 7M 5 712

{Table 5> Results of the analysis of a structural equation model

Standard t value

Hypothesized relationship estimate S.E (CR) Results
H1 Reliability — Perceived benefits 739 .140 5.205%** Supported
H2 Reliability — Perceived risk —.343 105 —3.265%* Supported
H3 Reliability — Online word of mouth .570 145 3.916%** Supported
H4 Perceived benefits — Online word of mouth 271 .096 2.806* Supported
H5 Perceived risk — Online word of mouth —.027 .084 —.328 Rejected

)(2=121.448(p<.001), df=102, GFI=943, AGFI=914, NFI=924, CFI=0.987, RMR=.025, RMSEA=0.029

£p<0.05, *%p<0.01, **%p<0.001
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