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Abstract

This study was conducted by empirically analyzing the relation between effects of positive emotional response
of female customers, who have at some point consumed food at Korean restaurants in Busan, and behavioral
intention according to their food service consumption propensity. In order to achieve the objective of the study,
the questionnaire survey was performed from March 10" to 25" , and frequency analysis, confirmatory factor
analysis, reliability analysis, correlation analysis, and SEM (structure equation model) were conducted by using
SPSS 18.0 and AMOS for 248 questionnaires. As a result of an exploratory factor analysis, five factors were
confirmed. In a confirmatory factor analysis, the average variance extracted (AVE) and composite reliability (CR)
were confirmed as .508 to .665 and .905 to .946 respectively, which proved the convergent validity. In a
hypothesis test, Hypothesis 1 was determined that the food service consumption propensity positively effects on
emotional response. The results were as follows: the taste driven (8=.325, r=3.907, p<.001), the health driven
(B=.190, #=2.688, p<.001), and the atmosphere driven (3=.188, r=2.515, p<.001). Therefore, Hypothesis 1 was
selected. Hypothesis 1 has determined that positive emotional response beneficially affects behavioral intention.
As a result of an analysis, the standardized path coefficient was (3=.496, r=6.388, p<.001), so Hypothesis 1
was selected. This result suggests that the taste driven factor has the biggest influence on emotional response
in the food service consumption propensity for female customers, and food service business operators should
strive to make a good restaurant atmosphere for customers to get positive emotional response (pleasure, comfort,
satisfaction, and joy).

Key words: female customers, food service consumption propensity, positive emotional response, behavioral
intention, Korean restaurants
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{Table 1> Demographic characteristic of the subjects N=248
Characteristic N %
. Married 154 62.1
Marriage )
Single 94 37.9
<30 yrs 79 31.9
31~40 yrs 45 18.1
Age
41~50 yrs 77 31.0
Slyrs< 47 19.0
<High school 47 19.0
. College 73 29.4
Education
University 105 423
Graduate school< 23 9.3
<100 65 26.2
101~200 35 14.1
Income(1 month)
201~300 44 17.8

(ten thousand won)

301~400 40 16.1

401< 64 25.8

Professional 26 10.5

Office job 5 2.0

Public officials 12 4.8

Occupation Self-employed 11 44
Student 74 29.8

House wife 103 41.6

Others 17 6.9

<5 time 153 61.6

Number of dining out (1 month) 610 tifne > 20
11~15 time 20 8.1

16 ime< 12 23

<10,000 Won 20 8.1

10,001~20,000 Won 74 29.8

Dining out cost(person) 20,001~30,000 Won 62 25.0
30,001~40,000 Won 31 12.5

40,001 ~50,000 Won 34 13.7

50,001Won< 27 10.9

ek A3hH 24 73 (29.4), N (A EH Z ]
10578(42.3%), A (AT ZA= 237(9.3%)°]
Atk € 2SI = 1005 9 o]l 657(26.2%),
4015 9 o]} 647(25.8%)°] L, AP &2
26"(10.5), S 7478(29.8%), T 1037(41.5%)
= UYeRiITE 43" 71e)E 53] olsht

15379(61.7%), 6~103] 5778(23.0%), 11~153] 20
H(8.1%), 163] o4 12(2.4%)E ZAME A} <
218](19] 7159)%E 10,0009 ©]3} 2078(8.1%), 10,001
~20,0009 74%(29.8%), 20,001~30,000%) 627
(25.0%), 30,001 ~40,000¢ 317(12.5%), 40,001 ~
50,0001 3478(13.7%), 50,001 ©]4F 27%(10.9
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{Table 2> Confirmatory factor analysis and reliability of the items
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Factors Items Estimate . t-value CCR AVE
estimate bach's a
I tend to visit rest: t ded b
en. 0 visit restaurants recommended by my 652 fixed 803 905 508
acquaintances
I tend to visit restauran.ts introduced on TV 1134 676 g SagHH+
Taste  programs or food magazines
seeking  I'm willing to wait for a long time to dine i
g I'm willing (.)v.val or a long 1.me odinein 1 0.316+%+
type  a restaurant if it serves good dishes
If a restaurant serves good dishes, I'm willing
to visit there regardless of inconvenient trans-  1.167 744 9.126%**
portation
?’m willing to pay for an expensive dish if it 1,000 672 fixed 0l 94 619
is good for health
Health ini I i h itional va-
ea.t ‘When dmlr.lg out, con51d‘er the nutritional va 1324 884 10,348 %5
seeking lue of a dish and health important
tyPe€  When dining out, I tend to consider healthy
food, natural food, and chemical-free food for 1.158 789 10.346%**
a menu
I prefer atmospheric restaurants recommended
. . 1.000 736 fixed .848 921 .665
Atmos- by magazines or mass media
hy I prefer atmospheri taurant though
p e?e prefer atmospheric .res urants even thoug| 1292 005 12.5]4%%%
seeking the menus are expensive
type 1 ider the atmosph than the tast
consider .e atmosphere more than the taste 13 11,8205+
when choosing a restaurant
I felt pleasure while I was using a restaurant  1.000 741 fixed 847 946 .588
PZ:E‘_/G: I felt comfortable while I was using a restau- 065 200 11 77455
rant
tional . . . .
I felt satisfaction while I was using a restaurant  .856 721 10.670%**
response
I felt joy while I was using a restaurant 914 .802 11.802%**
I will thi taurant though a simil
will use : is restaurant even though a similar 619 fixed 855 035 607
restaurant is opened
- Thi t t i rthy to b ded
Beha is restaurant is worthy to be recommende: 1384 899 10,691+
vioral to others
intention T'll recommend this restaurant to others 1.389 .882 10.619%**
I ider thi t: t first when choosi
consider this restaurant first when choosing 1065 678 g gga+H+

a restaurant.

17=222.863(df=125), p%t=0.000, CMIN/DF=1.783, RMR=0.022, GFI=0.909, AGFI=0.875, NFI=0.898, CFI=0.952,
RMSEA=0.056, CCR=composite construct reliability, AVE=average variance extracted.
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{Table 3> Correlation analysis
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1 2 3 4 5 Means+SD
1. Taste seeking type 1 3.578+0.519
2. Health seeking type A81%* 1 3.591+0.540
3. Atmosphere seeking type 355%* 147* 1 3.324+0.626
4. Positive emotional response 356%* 247%* 308%* 1 3.739+0.471
5. Behavioral intention A72%% 226%* .143* .396%* 1 3.541+0.538
* p<05 , ** p<Ol.
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{Table 4> Structural equation model results

Hypothesized relationship Standard estimate  f-value Result
Taste seeking type - Positive emotional response 325 3.907%** Accepted
H1 Health seeking type - Positive emotional response .190 2.688%** Accepted
Atmosphere seeking type — Positive emotional response .188 2.515%%* Accepted
H2 Behavioral intention — Behavioral intention 496 6.388*** Accepted

72=227.818(df=128), p=0.000, CMIN/DF=1.780, RMR=0.023, GFI=0.906, AGFI=0.875, NFI=0.895, CFI=0.951,

RMSEA=0.056, *** p<.001
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