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Design and Implementation of Mobile CRM Utilizing Big Data
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Abstract In the recent enterprises and are utilizing the CRM using data mining techniques and new marketing
plan. However, data mining techniques are necessary expertise, general public access is difficult, it will be subject
to constraints of time and space. in this paper, in order to solve this problem, we have proposed a Mobile CRM
applying the data mining method. Thus, to analyze the structure of an existing CRM system, and defines the data
flow and format. Also, define the process of the system, was designed sales trend analysis algorithm and customer
sales recommendation algorithm using data mining techniques. Evaluation of the proposed system, through the test
scenario to ensure proper operation, it was carried out the comparison and verification with the existing system.
Results of the test, the value of existing programs and data matches to verify the reliability and use queries the
proposed statistical tables to reduce the analysis time of data, it was verified rapidity.
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Fig. 1. System Overall Diagram
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