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ABSTRACT

A study on the research scheme and the education of

e-trade marketing in Korea

Kang Hyo Won*

Overseas marketing before the conclusion of a contract is a huge obstacle to enter the global market
because it has needed the company’s maximum capacities which are some cost, time and human resources.
Thus it required a reestablishment about the education fields and research schemes.

Due to the advancements in ICT and internet, a subject of e-trade is becoming a critical issue with
a subject of a practice of international trade. However, since the mid-2000s, e-trade research articles and
educational materials such as textbooks, research papers are being gradually reduced.

Therefore the purpose of this study, from an oversea marketing point of view among the various e-trade
fields, is to measure an education performance and an academic research scheme. And this study will
suggest direction of improvement about research scheme and educational performance in the overseas
marketing. According to the result, to establish the education and research scheme about SEM(Search
Engine Marketing), SEO(Search Engine Optimization) and SNA(Social Network Analysis) which are
introduced in the industry among the education and research field related the e-trade is urgent. And some

subjects need a capstone-design reconcile theory and practice

Key Words : e-trade, export marketing, B2B e-marketplace, market information, e-trade research

* Research Professor, ChungAng University



