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Fashion Market Analysis and Consumer Research for Expansion of Korean
Wave Fashion into the Singapore Market
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Abstract : This study aims to provide basic information that would be useful to develop more specialized fashion design
products for launching Korean Wave fashion, especially in Singapore market where Korean Wave culture has been expand-
ing significantly. To identify recognition level of Korean Wave fashion, customer survey was conducted to females in their
late 10s to early 20s. The analysis on the current fashion market also was made, which showed the result that the elegant
style was dominant in the local fashion market. According to the customer survey result, K-pop was the most influential
on Korean Wave. Amongst the female K-pop stars, 2NE1 was ranked the first who most of those surveyed wanted to copy
her fashion style, and the ranking followed by Girl’s Generation and BoA. With this result, it would be recommended to
reflect K-pop star’s style in designing fashion products as design and style turned out to be the most important factors
that those surveyed considered upon clothing purchase. However, there should be various promotion activities in order
to make Korea fashion brands known to the public because only 24.6% of those surveyed responded that they were aware
of Korean fashion brands launched in Singapore market. Nevertheless, as those respondents were willing to buy Korean
fashion brand products, there would be plenty of potential to succeed in Singapore market if there would be continuous

efforts to raise Korean brand awareness.

Key words: Hallyu(3+5), Korean wave(3), Korean wave fashion(3+F ¥ 41), Singapore(d 7} £2)
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Table 1. General information of the subjects - Age

Item  Frequency  Min. Max. Mean S.D
Age 268 16 24 18.90 1.52
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Fig. 4. Photos from Reckless Ericka's Autumn/Winter 2012 collection.
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Fig. 5. Photos from Elohim by Sabrina Goh's Spring/Summer 2013
collection. http://sabrinagoh.com/

Fig. 7. Photos from Bershka. Attp://www.bershka.com/webapp/wcs/
stores/serviet/category/bershkasg/en/bershka/
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Table 2. Classification of Fashion styles on the Singapore fashion
market

Style Frequency %
Elegant Style 96 438
Romantic Style 45 20.5
Classic Style 41 18.7
Casual Style 37 17.0
Total 219 100.0

~
Fig. 8. Fashion styles on the Singapore fashion market - Elegant style.
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Fig. 9. Fashion styles on the Singapore fashion market - Romantic style.



Fig. 11. Fashion styles on the Singapore fashion market - Casual style.
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Table 3. General demographic information of the subjects - Nationality
and Race N=268
Valid

Nationaliv F P R
ationality  Frequency Percent , ace

Frequency Percent

Chinese 216 80.6

Malays 12 4.5
Indians 4 1.5
Singaporean 239 89.2  90.2
Etc 3 1.1
Missing 33 12.3
Total 235 100.0
Chinese 11 423
Malaysian 5 19.2
Indonesian 5 19.2
Foreigners 26 9.7 .
Vietnamese 1 39
Etc 4 15.4
Total 26 100.0
Total 265 98.9 100.0
Missing 3 1.1

Shading indicates the highest percentage

Table 4. Spend on purchasing clothing per a month N=268
Division of Variable Frequency Percent Valid Percent
less than S$50 62 23.1 233
S$50 to less than S$100 127 474 47.7
S$100 to less than S$200 60 224 22.6
S$200 to less than S$300 8 3.0 3.0
more than S$300 9 34 34
Total 266 99.3 100.0
Missing 2 i

Shading indicates the highest percentage

@7.7%)°] 7FF =9kom(Table 4), 370l 7P Be 9
A 8R0S TESEeE A AR, K-popol 47.9%=
7P B S=ERH(28.7%), Sl (14.9%), SH=aEE
(14.2%), TF2EH(12.3%), 71EH4.6%) o= JEeldth A
A= Table 59 #A|ASFI ).

Table 5. Associate mostly with Korean Wave N=268
ltem Multiple Responses
Frequency Percent  Case percent
K-pop 125 39.1 479
Drama 75 234 28.7
Fashion 39 12.2 14.9
Cosmetic 37 11.6 14.2
Korean wave star 32 10.0 12.3
etc. 12 3.8 4.6
Total 320 100.0 122.6

Shading indicates the highest percentage
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Table 6. Favorite Title of Korean TV Program/Movie N=351, Multiple Response

Title of Korean TV Program/Movie Frequency Percent Title of Korean TV Program/Movie Frequency Percent

Running Man[?1'd"H] 36 1026 School 2013[3}L 2013] 2 0.57
Secret Garden[A| 23 71E] 25 712 Hello Ghost[AZ-$ ZXE] 2 0.57
Boys Over Flowers[3E.t} H2}] 24 6.84  Ghost 2012[XL2E 2012] 1 0.28
City Hunter[*|EJ2H] 20 570  The Host[Z|&] 1 0.28
Rooftop Prince[S & A|AH 20 5.70 Bad Guy[tF2y=H] 1 0.28
Gung[¥] 17 4.84 My Daughter The Flower[] & Zdo]] 1 0.28
Dream High[=#35}°]] 12 3.42 A Moment To Remember[] H2]&2] 2971 1 0.28
Miss You[2.ZAItH 11 3.13 100 Days with Mr. Arrogant[ AR #7FA] 1 0.28
To the Beautiful You[oF5th2 ZZthol|Al] 11 3.13 The King 2hearts|Cl% F&}1E | 1 0.28
Full House[Z3F-21] 9 2.56 Daisy[H]©]A]] 1 0.28
A Gentleman's Dignity[2IA}2] 4] 8 2.28 My Girl[r}o] 2] 1 0.28
Stairway to Heaven[d=2] AlTH 8 228 200 Pounds Beauty[F]U& | 29] 1 0.28
Reply 1997[-&=3t2t 1997] 7 1.99 When Night Comes[3o]d mitH] 1 0.28
Coffee Prince[¥] &2 7 1.99 Pink Lipstick[3*&H2H] 1 0.28
My Girlfriend is a Gumiho[W] SAAZ1= 0] 6 171 Three Brothers[338F AF&A)] 1 0.28
The Moon That Embraces the Sun[31& F& 2] 6 1.71 Hello Schoolgirl[%=% ¥+sH 1 0.28
Personal Taste[71912] #3F] 5 1.42 Star King[Z=E}] 1 0.28
Winter Sonata[71&<17H 5 1.42 Myung Wol the Spy[2=Tto]H Y] 1 028
You’ve Fallen for Me['d WA ¥Hlo]] 5 1.42 City Hall[AE]Z] 1 0.28
Love Rain[A}&H]] 5 1.42 Faith[212]] 1 0.28
IRIS[o}o] 2] 2] 5 142 God's Quiz[Al9A=] 1 0.28
49 Days[49%] 4 1.14 Baby and Me[o}7]9} 1} 1 0.28
You’re Beautiful[?]'2o]AH L] 4 1.14 Beautiful Legacy[o}2T+s 42H 1 0.28
Big[®]] 4 1.14 knocking on heaven's door [¢1%14:] 1 0.28
Cinderella's Sister[Ale] &2} 4] 4 1.14 Ice Flower[€-2%2] 1 0.28
Flower Boy Next Door [©]-33W]'H] 4 1.14 You Don't Know Women[®IA}-S &2}] 1 0.28
Yellow Boots[*=#Hg-7%] 3 0.85 Old Boy[&EHo]] 1 0.28
A Werewolf Boy[5tH4d] 3 0.85 Maundy Thursday[?-2152] &3 A]7H 1 0.28
Dae Jang Geum[H]7d=] 3 0.85 Ghost[$3] 1 0.28
Witch Amusement["F-7-3] | 3 0.85 She's On Duty[JH2-27] 1 0.28
Autumn Tale[7F&-&3} 2 0.57  Mischievous KissPd2=#l 712] 1 0.28
Flower Boy Ramyun Shop[ZW|'dElH7HA] 2 0.57 Jumong[F%] 1 0.28
Lie to Me[Al AALE sl 2 0.57 Innocent Man[Z3Fe=} 1 0.28
Dream High2[=83}0]2] 2 0.57 Shining Inheritance[ZH+et -4 1 0.28
My Princess[}o] ZHAZ] 2 0.57 Tree of Heaven[H=12] U] 1 0.28
Mary Stayed Out All Night W2l <45 2 0.57 The Chaser[5=8#}H] 1 0.28
Sungkyunkwan Scandal[’d++% =75 2 0.57 The Classic[Z2]4]] 1 0.28
Temptation of Wife[ol]9] 5] 2 0.57 The Tower[EF] 1 0.28
Queen Inhyun's Man[Q1¥9-5-9] =} 2 0.57  Full House2[E31-$-222] 1 0.28
Baker King, Kim Tak Goo[#|"} €] 2 0.57 The Descendants Of Hong Gil-Dong[-&25-2] 3o | 1 0.28
Cheongdamdong Alice[3 8% Az 2 0.57 ing[ing] 1 0.28
Fashion King[=]41 %} 2 0.57 Total 351 100.00

Shading indicates a higher percentage



Table 7. Female movie star that you want to follow her fashion style
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N=268, Multiple Response

Female movie star Frequency Percent Female movie star Frequency Percent
Song Ji-hyo[$A] & ] 47 17.54 Hwang Jung-eum[374 3] 3 1.12
Park Sin-hye["}213]] 35 13.06 Kang Sora[442H 2 0.75
Yoon Eun-hye[£-23] ] 30 11.19 Gong Hyo-jin[52%1] 2 0.75
Kim Tae-hee[#1 B 3]] 17 6.34 Kim Min-hee[$]%13]] 2 0.75

Moon Geun-young[#=%] 17 6.34 Kim Hee-sun[18]41] 2 0.75

Ha Ji-won[3FA]€] 17 6.34 Suzy[FA] 2 0.75
Han Ji-min[$FX] ] 17 6.34 Eu-gene[+131] 2 0.75
Han Ga-in[g7}2]1] 12 448 Lee Min-jung[©]71%] 2 0.75
Goo Hye-sun[7-3]141] 10 3.73 Kim A-jung[#o}&] 1 037
Song Hye-kyo[#8] 2] 10 3.73 Kim Ha-neul[3Fs] 1 037

Park Min-young[2}71%4 ] 9 3.36 Soo Ae[4=ell] 1 037

Son Ye-jin[<=e] %] 6 224 Lee Na-young[©]tF] 1 037

Shin Se-gyeong[1417d] 4 1.49 Lee Da-hae[©]t}3]] 1 037

Sung Yu-ri["d 2] 3 L12 Lim Soo-jung[?4°4 | 1 037
Lee Young-ae[°]9°l] 3 112 Han Ye-seul[3Fel|&] 1 037
Jeon Ji-hyun[&A] 8] 3 1.12 Han Hyo-ju[3t&3] 1 037
Jeong Eun-ji[d-24]] 3 1.12 Total 268 100.00

Shading indicates a higher percentage

7V AFsle g TVEROY/3E tUEsdes A
A g Ast Adul(1026%) ATRTRE(7.12%), LRk
H2H6.84%) wo2 A7I7F dE o= Yeh, uidE S
AQsle HA TvERIH/F5tE A= HEQle] U
A HAAHYLS & & ATk AAZERIE uElsla Al @
= o8} A2} K-pop ZEFE A tHE-SHOE A
g FaoMe Auls- FoXe SRR (17.54%), T218)(13.06%),
F28(11.19%) <22, K-pop 2E FolA= 2NEI(23.11%),
2UAI(Gitl's Generation; 15.15%), 2oHBoA; 1.36%) o2

Table 8. Female K-pop star that you want to follow her fashion style

yelygton| ol 3= TVER o] J3FS e Ao A}
EET 24 A3 Table 6, 7, 89 22 AX AT

= g FRo] 3 eSS B AESH 47 Table 9
o} 7}, F=o] RS R ATP@.02) Ao A =%
o, diFEsll o]l BrP3.58), ol didl &<
OJHIRE 7RI JYTP(3.54), G HAl= AL Te 4 9]
th(3.52) G TvEERl 93lE &4 2o (.51) €2
Bl kol thel ke dutzow FAAYL & 5 9

W <2 Kopop SUXES L7 UATH2.08), A7 IEZA

N=264, Multiple Response

Female K-pop star Frequency Percent Female K-pop star Frequency Percent
2NE1 61 23.11 Sistar 6 227
Girl's Generation 40 15.15 A-pink 3 1.14
BoA 30 11.36 Baek Ji-young 3 1.14
F(x) 24 9.09 GNA 3 1.14
U 13 4.92 Secret 3 1.14
Miss A 11 4.17 Son Dam-bi 3 1.14
4minute 8 3.03 After school 2 0.76
Ailee 8 3.03 Davichi 2 0.76
Brown Eyes Girls 8 3.03 Hyeon-ah 2 0.76
T-ara 8 3.03 Uhm Jung-hwa 2 0.76
Wonder girls 8 3.03 Dal % shabet 1 0.38
KARA 7 2.65 Yoon Mi Rae 1 0.38

Lee Hyo-ri 7 2.65 Total 264 100.00

Shading indicates a higher percentage
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Table 9. Attitude toward Korea and the Korean Wave N=268
Measurement item Mean S.D

I want to visit Korea. 4.02 1.08

I am much interested in public media and entertainment. 3.58 1.0

I have favorable Fig.s of Korea. 3.54 1.10

Korean brand products are reliable. 3.52 93

I enjoy watching Korean TV dramas and/or movies frequently. 3.51 1.35

I have a favorable attitude about fashion styles of Korean Wave stars. 3.15 1.12

1 watch Korean TV dramas and/or movies and search for Korean brand products. 3.13 1.27

I have done Internet shopping for Korean brand products. 2.71 1.43

I know much about latest Korean Wave stars. 2.61 1.22

1 frequently copy fashion styles of Korean Wave stars. 248 1.07

I know the recent ranking of the K-pop chart. 2.08 1.21

I have been in Korean Wave concert(s) held in Singapore. 1.99 1.43

I am a member of a fan club for a Korean Wave star. 1.83 1.21

Shading indicates a higher percentage
Table 10. The result of factor analysis for value N=268

Factor Measurement item Factor 1 Factor 2 Communalities Reliability
I have favorable Fig.s of Korea. .80 .16 .67
I enjoy watching Korean TV dramas and/or movies frequently. 78 29 .69
I have a favorable attitude about fashion styles of Korean Wave stars. 77 32 .70
Favorable I want to visit Korea. .76 -01 .58 0.89
I watch Korean TV dramas and/or movies and search for Korean brand products. .75 37 .70
I frequently copy fashion styles of Korean Wave stars. .68 39 .62
I have done Internet shopping for Korean brand products. .58 36 46
I have been in Korean Wave concert(s) held in Singapore. .09 .84 72
Moniac I am a member of a fan club for a Korean Wave star. .19 .84 74 0.85
I know the recent ranking of the K-pop chart. 42 72 .69
I know much about latest Korean Wave stars. 62 .64 .79
Eigen value 4.40 2.95
Variance Percent 39.98 26.86
Cumulative Percent 39.98 66.84
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Table 11. Consideration in buying clothes N=268
Classification
Total i
FavoraE)le group Mama_c group e
(n=116) (n=137)
i Mean 4.50 4.47 4.50
Design & 039
Style  SD .69 76 63
Mean 4.23 4.20 427
Color -0.80
SD .73 78 .67
Mean 4.04 3.94 4.12
Fabric -1.71
SD .83 .83 .83
) Mean 4.16 421 4.11
Price 0.86
S.D .85 .94 .79
Mean 3.44 3.09 3.72
Trend -4 90***
SD 1.05 1.02 97
Car‘e Mean 3.02 2.73 3.25 Py
(washing) §D  1.11 1.09 1.04
) Mean 3.97 3.93 3.99
Size -0.46
SD .96 1.07 .89
Value of Mean 3.29 3.19 3.44
-1.78
Brand  SD  1.09 1.14 1.02

Shading indicates a higher percentage, ***p<.001
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Table 12. Opinions about the products of Korean fashion brands by the respondents who are aware of Korean fashion brands N=66

Classification

Total i
Favorable group  Maniac group tvalue
(n=25) (n=41)
Mean 3.40 3.05 3.60
I think that the design and style are good. -2.05*
S.D .99 1.07 91
. . Mean 3.36 291 3.60
I think the materials(fabric/trimming) are good. -3.05%*
S.D 91 92 77
Mean 3.38 3.00 3.65
I think the overall product quality is reliable. -2.57*
S.D .95 1.02 .85
Mean 3.29 2.59 3.79
I think the product reflects Korean Wave very well. -5.05%**
S.D 1.04 .80 91
Mean 2.93 2.45 324
I know the brand but I didn’t know it was a Korean brand. -2.55%
S.D 1.15 1.14 1.10
Mean 3.56 3.04 3.93
I am willing to buy a Korean fashion brand product. -3.42%*
S.D .98 1.16 .66
Mean 3.29 2.75 3.65
I am fond of Korean fashion brand products. -3.98%**
S.D 97 94 .83
Mean 2.73 221 3.08
T got to know this brand because of Korean Wave stars. -2.84%*
S.D 1.25 1.02 1.27
. . . Mean 2.85 2.25 3.23
I got to know this brand because of the marketing promotion of the brand. -3.52%*
S.D 1.15 1.07 1.07

Shading indicates a higher percentage, *p<.05, **p<.01, ***p<.001
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