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Actual Wearing Conditions and Attitude: An Initial Report on an Qutdoor
Wearing Survey for Man and Woman in their 30s to 50s
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Abstract : This study is an initial report of actual wearing conditions and attitude based on a survey of wearing outdoor
wear for men and women in their 30s to 50s who enjoy daily leisure sport activities. Most middle-aged men and women
who enjoy outdoor activities were interested in new trends and clothing styles. The greatest area of interest was
health(42.9%), followed by leisure and sports(38.4%); in addition, hiking(40.2%) was the most popular outdoor activity.
The majority of subjects participated in outdoor activities for over 5 years(34.4%). The highest frequency of outdoor activ-
ities was conducted once or twice a month, and it took one to three hours for each activity. Nearly half of the respon-
dents(47.7%) answered that the goal of outdoor activities was to maintain their health. Subjects in their 40s and 50s were
more equipped in their outdoor activities and in their 50s made ongoing investments despite costs. When wearing cloth-
ing, the subjects placed a priority on design(in the case of subjects in their 30s) and comfort(for subjects in their 40s and
50s). This survey shows that the subjects emphasized access to outdoor wear and equipment. In all age groups, the big-
gest complaint about outdoor wear was price; in addition, they were unsatisfied with the length and the sleeves of outdoor
jackets. Outdoor wear will draw a positive attention for its practical use of clothing if it is developed according to consumer
demands based on functionality for outdoor activities and convenience in daily life.
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2010). Minister of culture, sports and tourism(2010)2] 3%
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oF2E0] $lo](outdoor wear)d 5= U= ofjo|A] 9= %
o2 #Ae}t 22 FHQ of2xo] doj= ofREe] Ax =T}
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AT AN
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AT oldl] oo BAHEELS o]gl &H] S
Shod 7128 FAMEOA Blofuh 2R A, 71, AtekRbr A,
2¥ 2 5 O o] 25 WokR A9 SdeiaL
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ol2=o] ¢lojo] AME HMSIE AIF)] fIg viA" HEE
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(33.2%), 40t 1517(33.2%), 5000 153" (33.6%)°190 L H
tﬂg& Aol 49.5%, oJAdo] 50.5%% BT B AT
ZARE oR2ko] F5S e ARES dx FH5 o
Tomiﬂl ZAF At E4S AT ET gEHe giE ol
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Table 1. General characteristics N(%)
Item Total Ages xz
30s 40s 50s
Men 225(49.5) 75(49.5) 74(49.0) 76(49.7)
Sex Women 230(50.5) 76(50.3) 77(51.0) 77(50.3) 0.02
Total 455(100) 151(100) 151(100) 153(100)
Master's degree 61(13.4) 28(18.5) 20(13.2) 13( 8.6)
Academic  Bachelor's degree 265(58.4) 107(70.9) 91(60.3) 67(44.1)
Background  High school 119(26.2) 15( 9.9) 39(25.8) 65(42.8) 54,17+
Middle school 9( 2.0) 1€ 0.7) 1€ 0.7) 7( 4.6)
Total 454(100) 151(100) 151(100) 152(100)
Unemployed/Housemother 76(17.0) 24(16.1) 20(13.4) 32(21.5)
Production employed/Technician 29( 6.5) 4 2.7) 11( 7.4) 14( 94)
Self employed 73(16.3) 9( 6.0) 22(14.8) 42(28.2)
Tob Graduated student 17( 3.8) 15(10.1) 2( 1.3) 0( 0.0)
Office worker 101(22.6) 41(27.5) 44(29.5) 16(10.7) 74.61%%%
Professional 106(23.7) 41(27.5) 31(20.8) 34(22.8)
Merchandiser 27( 6.0) 8( 5.4) 10( 6.7) 9( 6.0)
Etc. 18( 4.0) 7( 4.7) 9% 6.0) 2( 1.3)
Total 447(100) 149(100) 149(100) 149(100)
Over 5,000,000 34( 8.4) 2 14) 12( 9.2) 20(16.1)
4,000,000~5,000,000 43(10.7) 4 2.7) 17(13.0) 22(17.7)
N 3,000,000~4,000,000 63(15.6) 12( 8.1) 30(22.9) 21(16.9)
Inlclz)iv;g‘;,fn) 2,000,000~3,000,000 108(26.8) 4127.7) 36(27.5) 31(25.0) 00.60%++
1,000,000~2,000,000 93(23.1) 50(33.8) 24(18.3) 19(15.3)
Less than 1,000,000 37( 9.2) 16(10.8) 11( 8.4) 10( 8.1)
Etc. 25( 6.2) 23(25.5) 1( 0.8) 1( 0.8)
Total 403(100) 148(100) 131(100) 124(100)
Over 5,000,000 115(26.2) 23(15.9) 40(27.4) 52(35.1)
4,000,000~5,000,000 80(18.2) 26(17.9) 29(19.9) 25(16.9)
3,000,000~4,000,000 91(20.7) 30(20.7) 40(27.4) 21(14.2)
Household - 11 100-3.000,000 95(21.6) 38(26.2) 28(19.2) 29(19.6)
Income(Won) 31.41%*
1,000,000~2,000,000 41( 9.3) 19(13.1) 6( 4.1) 16(10.8)
Less than 1,000,000 11( 2.5) 6( 4.1) 3(2.1) 2 14)
Etc. 6( 1.4) 3( 2.1) 0( 0.0) 3( 2.0
Total 439(100) 145(100) 146(100) 148(100)
#Hp< 01, #+%p<.001
Table 2. Lifestyle
Ages Sex
Total
Item (N=449) (Ni(ifw) (Ni(isél) (Ni(ijw) F-value (NIZITZ% (;\IV(:)IIH:;) t-value
M SD. M SD. M SD. M SD. M SD. M SD.
I enjoy trying something new 34 081 34 078 33 081 33 08 097 34 076 33 0.85 1.59
I am interested in new functional products. 36 080 36 08 35 079 36 077 080 3.7 0.76 34 0.83 3.55%**
I usually let people know new functional products. 3.6 080 3.6 0.85 36 080 36 0.76 0.03 35 077 3.6 0.8 -131
I go to lots of social parties. 33 08 33 08 33 08 34 08 1.11 33 086 33 0.83 0.72
I am interested in the latest style. 35 0.89 35 087 35 092 35 08 036 34 0.87 36 0.89 -3.52%*%*
I like to plan for shopping. 35 093 34 099 35 097 35 084 103 33 097 37 086 -431%**

k2 001

S: very interested, 4: interested, 3: neutral, 2: uninterested, 1: totally uninterested
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Fig. 1. Main area of interest.(Units: N)
Table 3. Leisure activities N(%)
Ages Sex
Item Total £ x2 xz
30s 40s 50s Men ‘Women
Sports 121(27.8) 30(20.3) 35(24.8) 56(38.4) 74(34.4) 47(21.4)
Outdoor activities 93(21.4) 19(12.8) 35(24.8) 39(26.7) 52(24.2) 41(18.6)
Travel 31( 7.1 11( 7.4) 8( 5.7 12( 8.2) 20( 9.3) 11( 5.0)
Shoppin 28( 6.4 16(10.8 9 6.4 3( 2.1 5(23 23(10.5
pring. (64) (108) ( 64) (2D e 52D 105) 0 e
Cultural activities 106(24.4) 48(32.4) 40(28.4) 18(12.3) 44(20.5) 62(28.2)
Fraternal society 45(10.3) 20(13.5) 12( 8.5) 13( 8.9) 12( 5.6) 33(15.0)
Etc. 11( 2.6) 4( 2.7 2( 1.4) 5(34) 8( 3.8) 3(14)
Total 435(100) 148(100) 141(100) 146(100) 215(100) 220(100)
*HkH<,001
Table 4. Interest in clothing
Total Ages Sex
Item (N=453) 30s (N=151)  40s (N=151)  50s (N=151)  F-value Men (N=225) Women (N=228) t-value
M S.D. M S.D. M S.D. M S.D. M S.D. M S.D.
Everyday Dress 34 0.78 34 0.83 34 0.78 34 0.75 0.66 32 0.81 3.6 0.71 -4, 84%%*
Distinctive Dress 2.7 0.84 2.6 0.86 2.7 0.80 2.8 0.85 191 2.6 0.78 2.8 0.87 -3.32%%*
**%p<,001
5: very interested, 4: interested, 3: neutral, 2: uninterested, 1: totally uninterested
43. o=EE o tigh #A 3 HEI 2Eldol| tist B BF ofAde] A
AFER AU olFe gk IEE WHo| 342 HEF 7} ol folst 2jo) 7} VERETH(p<.001).
opgelgla 9138 Aol Tk BET 2Eke] oI5 o] Juag A b IElshs $HEE U SHE A
3 AL 272 BE oEEt of7ld= A wE Zjo 30t TR, L, Ade] =ollar 4otie) sodls W<k
= YO KTable 4), AHU7} 2252 2 AL} oA i u]xm 2Ae o2 409} sou)7t 8-S o F73 }
FolHnh ole I AT AAY W F el AR 7AeFS Bk A mEME dxke UGS, AR,
o2 Qlste] oEo} SRl tE =& FMS YERE A ZIH TAE, AR YR”L, AW, Ao FAE oo El
£ Hkg 3tk (Kweon et al., 2010). ¥ Ao wabd e o& RIS O SAEES & F AdTH(Fig. 2).
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Fig. 2. Clothing preference.

4.4. of2|Ets AEf ¥ OFR=0{ &llo] BEEE

44.1. o&E A

ok9)gtE Aefoll th3lt A A= Table 59F 7t}

Tk oke]Es FollA o8] 71 ofEES SAt]
402%2 7FF B9k teo 2 27(17.7%), 771 ZE(13.7%)
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ATt Park(2011)9] AN E SAHS AgH] o] F
Wgo] 7P A et ol 4MEE 3 rHEE =
4 & e A= sk 30009 HIEE Fof Skl tigh
o] FAASE e de FTAE @ &El ‘Dh 3kt
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o} 5 ol Fodxl= 50t 7P Bka tReo 2 40, 30
et o8 Hike 19l 1290 7P BWekal theol |
Goll 3~4¥ol 3ttt A8 AF(Park, 2011; Im et al, 2011;
Lee, 2006)°] Ax}ella] ZALGH SAHE FuflEe] F4Hs8l
Mz 1] ~3He| 7 Wol LS o] 83t ok EFo]
7P B AoZ Ueth 13]d] A8 FE okEE Al
Ao wE zho] glo] 1~3A17F0] 48.8%, 3A17F o]0l
35.0%3 T}, el wEr AHE ofEE 7|7 9 Hl=Adde
ool el Hléﬁ A SFo] AN wWken oRlgE 77k
5 o4l A% Fde] Hlgol o =3 1d mvke] A
&/3¢] 31%01 ol /gl mE xfo|7t FEET). ok
&5 =S oA vigl Pde] &5 WIEr) o WAL ok
&F AQAIRE 1-3A7R Aol AT o) EAde] HlE
o] 1:_] L.:ol—;].

ofjgE 5H g ool gk ZAPAFA, okl EhE
e A7HE1.7%), FMAE(B1.7%), 715 A7 B7]
Ak A(162%)°] =02 Rt on AR wEbr= 40, 50

z7 l
=4

KX
i
[
—

X
=
[

ol Bl 30the= AETE HArgE HHo] ¥ 7AA AR
mE Zpol7} USRI o] Feubge ARl HAIgle] A
W E50] 62.1%% 953 BUL i 533 52 93%
ATk Park(2011)2] AHolM= TAF B2 o] AZFS 37t o
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Table S. State of outdoor activities N(%)
Item Total Ages xz Sex 2
30s 40s 50s Men Women
Hiking/ Climbing 182(40.2) 43(28.5) 66(43.7) 73(48.3) 73(32.4) 109(47.8)
Fishing 25(55) 4(26) 13(86) 8(53) 21(93)  4( 1.8)
Camping 9(20) 7(46) 1(07) 1(0.7) 5(22) 4(1.8)
Kind Biking 27( 6.0) 12( 79) 6( 4.0) 9( 6.0) 3154k 15( 6.7)  12( 5.3) PO
Jogging 80(17.7) 28(18.5) 25(16.6) 27(19.9) 21( 93)  59(25.9)
Baseball/ Football 62(13.7)  29(19.2) 16(10.6) 17(11.3) 59(26.2)  3( 1.3)
Etc. 68(15.0) 28(18.5) 24(15.9) 16(10.6) 31(13.8) 37(16.2)
Total 453(100) 151(100) 151(100) 151(100) 225(100)  228(100)
Over 5 years 156(34.4) 37(24.5) 55(36.4) 64(42.4) 101(44.9) 55(24.1)
35 years 58(12.8) 14( 9.3) 22(14.6) 22(14.6) 31(13.8)  27(11.8)
23 years 54(11.9) 17(11.3) 14( 9.3) 23(15.2) 18( 8.0) 36(15.8)
Term 12 years 70(15.5)  31(20.5) 24(15.9) 15(9.9) 26.12** 31(13.8) 39(17.1) 27.09***
Less than 1 year 104(23.0) 48(10.6) 32( 7.1) 24( 5.3) 40(17.8)  64(28.1)
Etc. 11( 24) 4(26) 4(26) 3(20 40 1.8)  7(3.1)
Total 453(100) 151(100) 151(100) 151(100) 225(100)  228(100)
10 times/ month 39( 8.6) 10( 6.7) 14( 93) 15( 8.6) 27(12.1)  12( 5.2)
5~9 times/ month 45(10.0) 13( 8.7) 12( 8.0) 20(13.2) 23(10.3)  22( 9.6)
3~4 times/ month 98(21.7)  30(20.0) 34(22.7) 34(224) 62(27.8)  36(15.7)
Frequency Once or twice/ month 206(45.6) 72(48.0) 69(46.0) 65(42.8) 7.33 94(42.2) 112(48.9) 30.28***
Once in two months 47(10.4) 20(13.3) 16(10.7) 11( 7.2) 15(6.7)  32(14.0)
Etc. 17(3.8) 5(33) 5(33) 7(46) 2(0.9) 15( 6.6)
Total 452(100) 150(100) 150(100) 152(100) 223(100)  229(100)
Over 3hours 158(35.0) 43(28.7) 56(37.3) 39(39.1) 94(422)  64(28.1)
13hours 220(48.8) 82(54.7) 74(49.3) 64(42.4) 100(44.8) 120(52.6)
Use time Below lhour 60(13.3) 22(14.7) 14( 93) 24(15.9) 8.84 23(10.3)  37(16.2)  10.80*
Etc. 13(29) 3(20) 6(40) 4(26) 6( 2.7) 7( 3.1)
Total 451(100) 150(100) 150(100) 151(100) 223(100) 228(100)
For health 215(47.7) 47(31.3) 69(46.3)  99(65.1) 90(40.4) 125(54.8)
For hobby 143(31.7) 59(39.3) 47(31.5) 37(24.3) 98(43.9) 45(19.7)
Purpose For training 10022) 4(27) 3(200 3(20) p— 8(36) 2009 Py
For spending time with one's family  73(16.2) 35(23.3) 27(18.1) 11( 7.2) 21(94) 52(22.8)
Etc. 10( 22)  5(33) 3(20 213 6(27) 418
Total 451(100) 150(100) 149(100) 152(100) 223(100) 228(100)
as a member of a professional society 42( 9.3) 15(10.0) 10( 6.7) 17(11.2) 28(12.6) 14( 6.1)
as a member of a fraternal society 110(24.4) 31(20.7) 32(21.5) 47(30.9) 73(32.7)  37(16.2)
Participation Individually without involving 280(62.1) 98(65.3) 98(65.8) 84(55.3) 9.58 116(52.0) 164(71.9) 27.20%**
Etc. 19(42) 6(4.0) 9(60) 4(26) 6(27) 13(57)
Total 451(100) 150(100) 149(100) 152(100) 223(100) 228(100)

#p<.05, **p<01, ***p<001

E=UTHp<.001).
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Table 6. Outdoor lifestyle

Ages Sex
Total 30 40 50 M W
. —449 S S S Foval en omen i}
Question N ) (N=150)  (N=149) (N=150) value (N=224)  (N=225) t-value
M SD. M SD. M SD. M SD. M SD. M SD.
I prefer doing light activities to hard activities. 4.0 0.63 4.0 0.68 39 063 4.0 0.58 0.63 39 069 4.1 055 -2.79%*
I do outdoor activities without regard to cost. 3.5 0.74 34 0.84 35 068 3.6 0.68 2.93 36 072 34 0.75 2.14*
o 095 35 080 35 0.82
I get ready for outdoor activities. 34 0.88 A 10.99%%*% 36 086 32 086  4.08%**
*p<.05, **p<.01, ***p<001, Duncan test A>B
5: very important, 4: important, 3: neutral, 2: unimportant, 1: totally unimportant
Table 7. Concern and satisfaction with outdoor wear
Ages Sex
Total 30 40 50 M W
—449 S S S Foval en omen ~val
Outdoor wear N ) (N=150) (N=150) (N=149) value (N=223) (N=226) t-value
M SD. M SD. M SD. M S.D. M SD. M SD.
¢ To choose the latest items 31 0.8 31 078 31 077 3.1 082 0.10 32 082 31 082 0.66
0 31 081 31 080 34 0.69
n To care about outdoor wear usually 3.2 0.78 A 7.19%*¥* 33 076 3.1 0.77 3.42%**
c B B
e . .
T 11
. 1o be well equipped with outdoor 5,76 37 08y 37 068 38 076 108 38 078 37 074 082
wear and goods
n
I am satisfied with the outdoor wear 3.2 0.71 3.0 0.67 32 077 33 066 547** 33 073 3.1 066 3.26***
#Hp< 01, #%p<.001
5: very important, 4: important, 3: neutral, 2: unimportant, 1: totally unimportant
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