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The Effects of Perception of Body Shape, Self-esteem, Body Cathexis, and Body
Image on Fashion Leadership by Korean and Japanese Female College Students
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Abstract : This study compares the perceived body image of female college students in Korea and Japan as well as
explains the difference in the level of self-esteem, body cathexis, body image and fashion leadership based on nationality
and body. The sense of fashion leadership affected by these factors was also analyzed. A high ratio of Korean and Japanese
female students perceived themselves as obese compared to actual body physique. It was shown that body was highly
distorted. They showed a comparatively low level of satisfaction with appearance in contrast to their high interest in their
appearance and weight. Thin bodied individuals showed a high level of self-esteem and body cathexis; however, persons
with an obese body showed a low level of body cathexis. They showed high interest in appearance regardless of body phy-
sique; however, they remain unsatisfied with their appearance. Individuals with an obese body and a standard somatotype
showed a high concern with weight. A high fashion opinion leadership was reciprocal to a high interest in appearance and
satisfaction with appearance. Korean female students showed an indirect positive effect on fashion opinion leadership
through body cathexis, self-esteem, interest in appearance, and satisfaction with appearance. A thin body showed a pos-
itive effect on fashion opinion leadership and an obese body had a negative effect. Fashion innovativeness was directly
influenced persons with a high degree of self-esteem and interest in appearance. Japanese female students were directly
affected by fashion innovativeness; however, Korean female students were indirectly affected by fashion innovativeness

through self-esteem and interest in appearance.
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Table 1. Age distribution of participants N(%)
Age 24 2529 30-34 more than 35 Total
Nation
Korea 168(93.3) 8(44) 42.2) 0 180(100)
Japan  150(97.4) 2(13)  2(1.3) 0 154(100)
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ZAIAES] BAE Table 2004 Amrd A2 3=t
A 162cm, EAUAY 1583 cmo|H, AFE S=FoithAY
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o] YT

FHAA AE BMIO w2 23220 AF-E Table 304
A B E1e] x|zt gt 1A AP dmofiAle] A4
S vEAE 239 (12.8%), E=AE 899 (49.4%), HITEAIE 68
W (37.8%)°1™, il A9 wEAE 19%(123%), &
A 848 (54.5%), BITHAIY 519 (33.1%) 22 LElNTH
BMIe| <Jgt A3 AP sheidiAle] 44 nlEAE 43
(23.9%), E=AE 13578 (75%), BITHAIE 29 (1.1%) 22 et
wom, dEAAAe] - vlEAE 379 (24%), EAE 112
H(72.7%), BIREE 5 (3.2%)°2 eIt S=ojiige 4
B AFo] wlEAFYNE FFAFoR A7tsk= AS$ot
12.8%, EAUAYL 2334 A Fo| nlEAF A= B T
vt o2 A 7bshs 74971 143%2 YElth 2418
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Azbshe vgo] =3t B T 7 Yt ozl A
A APro) dFH APoz QX|sH= H&o] Frh= A
T(Hong, 2006; Rhee, 2007)2] Az} UX|sh= Ao|t}. &
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Eht EfgAe] e AR & 4 Ak 2 AlAo]n]R]
o] gt sAxkdS B]7] 918 Varimaxd O® Hw3|E 5
sk 9AEAE AAIe A YE], AP, RIS 89
3L, cronbach's o AlFE A= A3}, 2Ry
78, QERERS 782 JEhgow, 34
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- AuAle] AolEFHI AANEE, AlAolnx] 2
A= 2jolE A3 8l HYIEE @S5S A
gk AFE Table 49 YERIATE. ApolEF 7 A RIS
Al AU dEAUA Bt folshl =2 ks Bt
a8y T 27 gis 2% AAREETF A YERd Park
et al.2004)2] AN S} AE AU BT 2] Al
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Table 2. Distribution of height, weight, and BMI of Korean and Japanese female college students

Korean female college students(N=180)

Japanese female college students(N=154)

MIN MAX M MIN MAX M SD
Height(cm) 149 173 162 143 176 158.29 5.31
Weight(kg) 38 71 52,6 36 32 49.98 6.78
BMI 15.82 27.05 19.97 14.4 29.40 19.90 2.13
Table 3. Distribution of subjective and objective bodies of Korean and Japanese female college students N(%)
. o Objective body
Nation Subjective body - - Total
Skinny Standard Obesity
Skinny 20(11.1) 3(1.7) 23(12.8)
Korea Standard 23(12.8) 66(36.7) 89(49.4)
Obesity 66(36.7) 2(1.1) 68(37.8)
Total 43(23.9) 135(75.0) 2(1.1) 180(100)
Skinny 15(9.7) 4(2.6) 19(12.3)
Japan Standard 20(13.0) 64(41.6) 84(54.5)
P Obesity 2(1.3) 44(28.6) 5(3.2) 51(33.1)
Total 37(24.0) 112(72.7) 53.2) 154(100)

Objective body : Skinny: BMI<18.5, Standard: 18.5<BMI<25, Obesity: BMI>25.0



B LEANY] AFN AoREFY, IAUEE B AN FYIEGe] T S

Table 4. Differences of Self-esteem, body cathexis, body image and
fashion leadership between Korean and Japanese female college students

Korean Japanese
t-value
M SD M SD
Self-esteem 475 77 343 85 14.854**
Body cathexis 369 88 295 94  7.450%
Interest in 553 g6 442 80 8424
appearance
Body Concern about 0y 4e 410 134 273
image weight
Satisfaction in— 3 23 o3 953 104 11.031%
appearance
_ Leademhipin ) )0 105 363 120 4699+
Fashion fashion opinion
leadership Fashion 104 481 112 2.692%
mnovativeness

£p<.05, **p<01
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e Aol wEt folgk zelg Holw ulEA P FEA
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A ehe o= Ueith AolEgtd nEA Y, 15,
HITHAE SO0 {3 AJo)E Kol mEAYL AolEF e
A JeRgo vinRRe] e AoleFite] W Zlog
e AlAolm|R] o] s19)aHES] 9mA4l 200 ojujA)e]
Qxo) tigt =& o] wdE Axkz APl BAgle] =
UERO U ol zbels HolA] ekttt Al kA
go| 7P A Ve, BEAY 3 22 #S B
REL vt Y, vEAY, BEAFY] tog BF v
Vel 9lmo)] thek Al o} Apale] 9ne) wiEakA] o
= A& & F At fFAgAXEEe AP wE fole
Aol HolA| ekgton} fYPNAL nlEAY, BEAY, 1)
THAEe] Fo= ol mEAFYFE A2 FAS 279
Aesl= Aoz B 4 it
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Table 63} 7T},

ZJolEE=e FFEA|HA= A

T = -

Fotfao] dE2oAi wr} tha EA JEhgey 7 =t o B TSRS B = 2
oA 257 SR g Y52 WA UERt). o) delx & ) E T A} § MRS TS} AoleFrk AR o] Slof =+
S|zt JEANAYLS 2R} A|Tof] TAL wou) o o}EF0] HEFE AN 2 A0E & 5 Ut
off 953 Rale AoE vtk seojuie dEd) AAelm|R]e] SFHRIRI RAH - Aol AR
A Bt fee)AdEgy fadAge] A veRde frole Erot AR GRS B AolESiH AANS T 255
ztelg Hol N2 fas 270 AestAY dedske A omo] thet Te] Fom, AFHAL HIvAE T XY
o T A% AR B 5 vk, YRS FAR/e] AF  BL, A AAVEEele FANTES Kol Htlo] ALY
FPHUTH A4H A AL S FYHAHe] 2 Ao AIe] WAl] WMESH) Eahe A9 AT v o] Fe
= ekt A0 B 4 ek RS v FAYUS, B
AGol We AolEErsh AR, AAelnA B fu AP, AokeFw, WANSESE FAYRL wol MuAFY
HEgel Aolg AFF A% Table 5o UehhSieh, (AW 55 2)mol) WakA] Rato] EEATo|w, olEEst A
Table 5. Differences of Self-esteem, body cathexis, body image and fashion leadership in subjective body
Skinny Standard Obesity .
M SD M SD M SD
Self-esteem 438" 86 426" 1.01 3.89° 1.10 5.898%*
Body cathexis 3.87° 95 3.55° 96 2.87° 81 27.408%*
Interest in appearance 5.04 1.13 4.84 92 4.82 1.01 842
Body image Concern about weight 2.93° 1.49 4.07° 1.33 4.62* 1.25 25.789%x*
Satisfaction in appearance 3.39° 1.18 3.35° 1.17 2.85° 1.05 7.943**
Fashion Leadership in fashion opinion 430 1.39 3.92 1.28 3.93 1.19 1.654
leadership ~ Fashion innovativeness 537" 1.04 494> 1.09 4.92° 1.09 3.057*

*p<.05, **p<.01, Scheffe's test : a>b
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Table 6. Correlation analysis of variables

body Body image
Variables Sell Body. Interest in Concern about Satisfaction in
Skinny  Standard  Obesity -esteem  cafheidis appearance weight appearance
Self-esteem .087 A17* - 182%* 1
Body cathexis 203%%  213%k -362%*  535%* 1
Interest in appearance 071 -.019 -.029 316%*  158** 1
iBn:)adg}; Concern about weight =319%%  -.042 265%* 057 -210%* 347%* 1
Satisfaction in appearance .070 A59%% JD14%* .602%* 651%* A25%* .078 1
Fashion Leadership in fashion opinion .099 -.042 -.025 221%* .134* .344%* 138* 323%*
leadership  Fashion innovativeness 134* -.045 -.046 321%% 242%* 329%* 126* 299%*
*p<.05, **p<.01
WS} B9 Al mel] WEs 20w ¥ 5 ok A7h RadEee) WAe Judns) JuEAE BA 23
sz sopelel P ANEHS Jolezy, A & Table 7, Table 89 23, HYMEHo] S vjXE 7
AL, AAelr|A|e] sheIQIQ] B, AT, €% 28 Fig 13+ Fig. 29 AT
WESE YRS Btk KA TEAYS A Table 79 FAAEH MAE Jake wE AolEFr)
e, QokeFr, AAUEE, AAolne] SgMelel gn  AANSEE FFAUAY W FAGLE, NHAPY B 2
B, AR, ARDEAE JAY] U A0 ek Aol 9 viHch WAl Supis) SunFls @
o} wel AlEER AAYEE R AdelnAE fAME  Felad W 3AQGEe ML, AR BEAEY o
Holl A e A Hlew &+ St A IS, MRS BAFES VAT R=ls &
olESF AANEETT HAR] FFE vAe Ae=m Ve
45 RYMTH| JEE DIXE MRS AEE= ok 28| fl A EEe R o RRiEe] ARl
- d o] MY, Aol AR B AlA ol FS ML, FAGNE oA AolET Aol FA<d
Table 7. Impact pass of variables on fashion leadership
Dependent variable Independent variable B SE b t F R®
(Constant) 3.580 .070 51.286**
Self-esteem Nation(1:K,0:J) 1.339 .086 641 15.597*%* 131.454%* 443
Obesity -453 .089 -209 -5.078**
(Constant) 3.150 078 40.134%*
Body cathexis Natl((;r;(GIS.iIt?O,J) _’,7771(; gz; _339520 _8728565** 46.199%* 296
Skinny 298 142 .101 2.095*
- _ .
Nt T R A
Concern about (Constant) 4.065 .101 40.388**
Body weight Ski@y -1.131 227 -.265 -4.977** 25.789** 135
image Obesity 558 157 189 3.551%*
(Constant) .084 206 410
i ion i Body cathexis 528 052 449 10.115%*
Se:;f:::;zem Selyf-esteem 260 .059 236 4.445%* 1276957 337
Nation(1:K,0:J) 459 112 199 4.108**
Leadership in (Cf)nstant) 1.637 326 - 5.024%*
fashion opinion lrvlteres.t m'appearance 325 072 252 4.518** 30.625%* 156
Fashion Satisfaction in appearance 236 .061 216 3.865%*
leadership (Clonstant) 2.068 350 5.906
Fashion Interest in appearance 335 .061 301 5.482 24,6314 183
innovativeness Self-esteem 369 .067 354 5.497
Nation(1:K,0:J) -441 .146 -202 -3.012

£p<.05, **p<01
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Fig. 1. The Result of path analysis for leadership in fashion opinion.
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Fig. 2. Result of path analysis for fashion innovativeness.
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Table 8. The effects of variables on fashion leadership and fashion innovativeness

Dependent variable Independent variable

Total effect Direct effect Indirect effects

Nation(1:K, 0:]) 218 - 218
Skinny .010 - .010
body
Obesity -.045 - -.045
Leafdershlp 1 " Self-esteem .051 - .051
fashion opinion
Body cathexis .097 - .097
. Interest in appearance 252 252 -
Body image . o
Satisfaction in appearance 216 216 -
Nation(1:K, 0:]) 115 -202 317
Fashion body Obesity -074 - -.074
innovativeness Self-esteem 354 354 -
Body image Interest in appearance 241 241 -
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