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2 &4 vtjo]d] BlgF 714 VI 28 2 &5 A8
33 &8 wYole] 7px)¢eF #g R FakEd
3.4 A3A AAe] 2A e} <Abstract>
[. A& 7Fs g Tk AHl2 T T o]2n) 44 W
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Qe gt B Ane) Gusolg & LR, AWk, EHEND, H
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- 117 -



AR A2EHAT, A22A A1E, 20133 3¢Y

(Xiang and Gretzel, 2010). ©]&3F &4 w|T]o]
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engine)©| AA| o) ofA] ojugt &S 3}
Aol tigk AS5AT7F B 1% QT Fesenmaier
et al.,, 2010). 22}, A oA XL} o] 7}
¢ &4 mrols B JIEUl AelA AF
7] ol st et AP E S A4l
TAE 2L e AFE FollA AARE 377t
7Fs3t7] wWiEol L ol gk HEZ} vl
gasith 53], HZole 71950 olug &4
njtjo] 719ke] AR WS FARSRaLA} s
B2 AI=7} Q7] wigel &4 w|gjolr) A8}
o] oY dAe] o] Amg FEFS PIAEA]
AFH o FAE k= AL v o7t ok
3 E 4 Q) sk FHe 5 vk A

2] 7Hsocial presence)©|Lt

>

> O
2
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>
toby

(N

]
e

AHe 18 U= FT(self presentation)
T Tl zkel7t 17] wiiel o]H gk 549
Aot heA] B Ak oju]zt gl o]
2 d7e v 2 d

FEHL AN,
A, BYASE SeiF 24 vltiolg ol §

sl ke A2 & viole] 7ixol P
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8212 FRI7P

A, A7k 24 vitiele] 7X)e wge)
ARGAFTAY A, A3 3, A Holl sy
27k ot Y vIAETR

A, 24 mltlole] §3EE 24 rltioje]

ro

PR BEshad) Bk 53, &4 videls
AR oV AR BRHE 20% B
no] e 24 vitele] 08 JI 1F
st ek, oleld AT AT RSl
8 vitjolg o) AHgSReAIs) BrIRte] of
ol 9lof 224 Plclol} X S ARG
Ao @Ae] weh 4oz FF DMO

(Destination Marketing Organization) ] 4~
2 mtjo] 7dke] vl AES ARl o]

S §8% JnE AFY o YZEn

0. o]2%4 w7

HIAP}E Bge] $75 AAeA =Y dijke ¥
T AR E S Hed o] H 7)E] L
A Aoz digke] tE dArEd S & 5

o ™

AL

et al., 1995; Gursoy and McCleary, 2004). ©]
W 287 £EHOE IBHE S o)
AR lolA IAF =S Fo)7] flsiMe
ARG Fo]7] 913+ Fe2H(heuristic)=
o183 AL tebi kb e Ee o W
ofF &}(Payne et al., 1993). L Bt PR
Ao T2 AR 723 JAERS
gt FreA] Ao HEs e85 B
2-H|(Fondness and Murray, 1999; Gursoy and
McCleary, 2003), “JE Y (information source)
o gk d7E0] FE o FAtk olE =9, ¢
BA A AE U SRR Fol| B3 AF-S
o] Btom FHToll= vkt AH o] IFF
7] el oju gt J3RE mIXEA tigk A+
7} FHE 7= S tHKah et al., 2010; Vogt
and Fesenmaier, 1998).

o] FHA BFFS] Fololl oA FFAH]
ALe] gl theh A77F WBT} Eopll A Hx
2 X3E olfre IEA ] FRAYAA | o
W1 Ml o] R A 233} zto)7F 917] o
F-o|thKim et al., 2007a). oS S, B3]
AFS 20 woll= 152 Y421 A
A Yo} 2|2 07 "ol FellA AES A&
H]3lt}. =, Werthner and Klein(1999)1] 2]slA
WRFELS bz o7 PAEdHE Ho] &
7hsetth ukshd, AlE-S el Agshks
A3 ISk AR AIREL BRHE o R
g=lo] Q7] wiioltt. oleigh Agle 24 4]
A7} 2ol thel 3%k thdek grel oA

gl FHo] ® 4 9lthe Zlolt) E ThE o]f=
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el o) e )
9 o) Be %w]&o] Ttk A
oltk. olefd ZHoIA QY BPLHIAE
o Aol Wlol YIS a7
QE9S B4 2
ol tigk AREAS SEa e Aot
(Bakos, 1997). o]ol me} FHZoll= 229l &4
o8] PP Tt A7t AL
2 S7IIAL Q= Aol B AtellM Baks
P gl 44 Feloje) et vha A
G4 Fus awEA z9 e
(Fesenmaier et al., 2010; Kim et al., 2007a; Pan
and Turner, 2006; Werthner and Klein, 1999;
Xiang et al., 2008; Xiang and Gretzel, 2010).

2 H R

2.2 €219 o@AuEtAol A 44 vy
SEEE:

Xé
& TS Bl H2E S+
Al Fot ol Bl 71&e] H 2atd
383 HEE o] 2 7HEA7F g% Hual 9l
Zlo] viZ 2d mtjojtt. 24 witjele Al
o] oA, A7, AY, BH 55 ME FH3
93l AHgShE el B3 FAES o]t
(125, 2010). 5, ol23 229 &3 ERF

= 7o = sl AL WAE 7IRoE A

aorr

!

of gell & FFS |3 gloH el Eé’%
E], Hlo] 2% Folu} o] nFdlo], £, o
5 59 e W A A ARz ghwet
ARERRRLS] ) AH) 2 ARE HELS WEkA) 7] 2
9t} o] = ELET % 2010 4Y ??iXH Kl
AA <F 19 seigo] A8l tEAel &

Au 22 A Za ok 1407k e = L}
s} I EAE A== AAS A4l
U= AAH ARL 7HIH 71 5= B 3
U2 Hegwa 9= 2t gy 24
=5 FAJ5HA Ak olgfgh A4 wrjole] B4
& TFLHRP} PR glof thekgl
ARE 53 sl B TS vE Ao
2 A7 AR B o] 24 m|t]olE o] &
sto] ofg S 95k ARBAS ohe AL 7|E

o] AREMNTAY} 7 3 o
vk §ls 5 Stk ofw] #gA] Ade e glojA
AHApe] AR AT v ERsial B
ARE Q78hH vle- st S-S Zete
g 2R PEE, ARG, AFUAlA
A, AR, HAFH #3859 B Eopel
A A3 YTHPan and Turner, 2006). 126,
H|F o]5o] st #AlolM A& slal A
gk ol 04?7} W Ao ool lojx] BR
HASE] TS AL Yk A2 &
o4 o)eid AGATEE ool h Tl
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2.3 24 mlElole] Abgolf 7}

BS0] B ARG s o) &
2 Pltiolg ol&ahe olfiz 44 mltiels} A
2k 77} O vl wsA o Hoh)

wjiolZhal 7S 4 dvk(d<el 5, 2010;
Jones et al., 2006; Kim et al., 2007b). =, 3%
AR AR MelFA|7t Bgo] A&
dfof s =8} 22 H]-8{(cost)2} TZHH
5 7}53 &9 (benefit)e] vl FA2}a 7}
gt TP L] A4 virjo] Meol{E 71X
o] TRl viekes = U= Btk WA, 7}
2ol gk Fo= AgAtel wet o TR
Aol Qe dAolt) | o] e A
Hr} AzsE adoes AoEr|z sla
(Solomon, 1996), 71AZ=0ly 4817483} oA
#xo] AW E 7% $tiHolbrook, 1994). B3k
Keeny(1999)= U8l “dA A2 1747}
= 25/ WEE ERSl, Mathwick et
al.(2001) VB 71220 P804 4
7HA 2, 18] Anckar et al.(2002)S 22}1 2]
5¥ aBsoAM e AT E 47 FEoR
gL ek ol¢} o] 7R AFtEE UE-
o ek ok RN FRH Aoz A}
SHH, AT ol wet gepA= B &
<+ AtH(Holbrook and Corfman, 1985). L&,
o e AFES AR A= TR T
AlFolt Aulzel] Tk B8} 8 7he] &
Aol A A= RIS A2 S & 4

Uk o3t =2l WREEEA S0 A8

_1

A7} ABiAke] FlE w83 golo] TAl &
o o= Aolth A, A H]Etransaction
cost)o]ZH Azl el wEho] YoU=F &}
= A <14, 7], ©]3)H]-8(negotiating,
monitoring and enforcing costs)’ & 2]7]gIT},
o] 7Nd-2 Coase(1937)° &3l A|Zt=E ot
Williamson(1975, 1985)©] Coase] A= n}
FO = S WHAIZ] Aot} ol2|gh AHHlE
o thgk J¥HRl A= F=E 71 1] AT
Zo gk Ao, & AFollA oA} sk
A 8- 7113 719 Atolol|A] A= H
807 4w A H]-E(retail transaction cost)Z}
31 7+2 4= JTH(Chircu and Mahajan, 2006).
2HRLe] Sl AREIE-S Agigrs, AL
=9, Az Fo= kst AoE o Ak
Aol A o] Afnlgol thgh Q14 &
Pul-g, MR} Foju)g, E5HE, A} g
AH]-E{(buyer search cost) 5] 7| A9} 2
£ dlgte] ¢ltkLiang and Huang, 1998). ©]&]
g dRe] AuE-S AM 7HAEE S B8
18 ), AXE), Alw, AdTTE

), ARFEE ] BI-G(AZHE] HIE- o] FAIRE, T
ZAIZE, BAAIZE AREARQD e ZE, HllESAIZE
), 1AL A= FEY vl (4l BlE:
o] E84 374 9 HAdHe] FsAgolA
Ashe A7k Ay, B9 3, i, B9
=, A% 502 Uro] & F Uth(Devargj et
al, 2002). o]o} #Zo] 71218 Yol g o]
ArAo TN A4 wtolE Mddse AL
a8 vtjoi7t Il A Al gk 89 o

W Bag ugel BAZ PP 5 Aok
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2.4 24 vtjole] £+

o] AP YR AT Gol FQag AES v|F
o2 e 4 Qi 9|, HT

A vtjols 2 FF7E vl Theksie] AA 33
e WFAEA ] mA= Y= =
=4 Aoz EAE Aolrh. Kaplan and
Haenlein(2010)= 159] A7olA 448 w|t]o]
= AFS) A AA)7HSocial Presence)/vhA] F4-
“J(Media richness)’ 3} A7 13E &(Self-presentation)/
A}71=Z(Self-disclosure)’ = 7]Fo.2 <3 1>
I o] 671 FPOE il Stk "A, A
FE 7He] geggo g Al 4lEld AE
= AT T e A A AREA B
Zo| A FE kS AN ThE Al tigk &
] A(salience)2] A =(33}H4d, 2007; Kim et al.,
2011; Short et al., 1976; Weisberg et al., 2011)
oltk & AS|A AR TRE AlRolA Q12
= A=} tiRIFAIZ AAE F7+e] Aot
(Tu and Mclsaac, 2002). Short et al.(1976)
A8 A ARzl ARUA ol wiAle] 54
ojm wjA|of whebr AAzHe] 2pol7} EAehH,
AL A AAZEe] el whet s ag-o] Wy
7 e A= ek & lvkal sk

22 VYo o83 Il wWagajiel Y Ashdd

TS wiAZE B FE(A1A AR, HIdo A
g oA 58 S el FRE A=
HE ATETE ABA AARte] ot o] &
A E 4 dar R skl Itk(Dennis and
Kinney, 1998).

EAE A7 AFEC] BIolAl &
A& Eefiazt shs =g ek soR
(Trammell and Keshelashvili, 2005) X420
2 5% ARl oA ERleA HgEst7]
A8l RS FAlStr #Eske FPolok
(Ellison et al., 2006; Leary and Kowalski 1990).
& 50l &8 mtojoA A&H o7 Fout
AR & AAlske 21 ARlE ERIA =
Wo g 2ple] A A(identity) S 3 HS}A}
= 9= 78 4= ti(Bhattacharya et al.
1995; Mael and Ashforth 1992;). 2=, Kaplan
and Haenlein(2010)= ‘E}1T}o] AFs 22314
oA ZalE drht & 19 e o
WS 7HAAL s wet 448 wtold
RS WL 1 Qlok 2 AgtellA
= T 448 vYol] /3 F TR TgEok
oA s AMgEE B2/ AL
2 AAZH S} o2&, MoldE, EQE(FS
AL AATHE AH]A AR o0 R
et 1 2polE BAal B gk A )Rd

o
R
=

<E 1> 24 olclo] B

e Abs|® AIXHZHSocial Presence) / oHAl Z5-A(Media richness)
e 25 521 =
. 221 A4 YIEQF Alo|E o
713 5| @ vely FH, |(d: Facebook, Cyworld, 7H _/}_E/H]?i]
(Self—;};prtﬁeﬁta:ion) / B2 Twitter) (oll: Second Life)
(Self-i os , |we | HHEEEAS FH= ARUE 7P ALAIA
eraneloste ~r (ell: Wikipedia) (ell: YouTube) (oll: World of Warcraft)

(29 Kaplan and Haenlein, 2010)
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a4 UMOH qEe JP% = ATEgs A
ettt 7l &3t vlge] o wAlE A
o] 7Fs8l7] Wzl o] AR E>
A28 28 myole) ZHAo] 9T F= 29l
g7 Hlgaglo R 3l o5 Qglo
2 mHoe) 7RIS Wi iR sl wge] 74
& Sl oM HEFA Pl ofudt
PR =A] gfetstarat shgit.

ol

% 9 }-} ru[o
rSﬂ

o

3.1 24 vrjeje] gojat 7H4|

2 sjeg A, 01‘:]’\1‘/} AUl &S 3fed
WgAo] ks tfFg ARE AlTee 54
S 7zk31 QItKKim et al., 2007b; Kim et al.,
2011). 53], HZolle &RlE E5 o]8dlo &
PSS 3] thaksh 3y Sl 248 WY
ARE IS F e, o5 & A7
oX= 44 wHfo]9] < (connectivity) &
A o]5lti(Hsu and Lu, 2004, Venkatesh et al.,
2003). HE4L o5 d(mobility) A
(ubiquity)®] 7 7FA] 9W]E FAlel| kL itk

T8 AT mebd, B B
‘goldt AA|, oty AFAH R o] 7153}
™ ES 2pale] Aol AEgle] ok wfol
S22 Aulzu JRo| o] Thssitt

£ .
.
- i 4 1T B ke
H/ o : ________________
.
.
NH |
i o= A i
| = A |
AuEd N g BEES
Hy : E
bl & . i dqEz |
| g " #=zgy /|
B XA C 3
sES ' UJE]O‘l
i
1 H.
H 7 =
: 4 o5 =
7 ALY
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oA et gaAel Ade o
Dey(2000), Durlacher(2001), Figge(2004)2] 1
FANE 2PkEES e w1717} 25
o]o]:s =293 :}_H_E 2494—5—]._7_ o]q
e, 24 vdolrl ARgleR AAE /A
HH 24 ldelr} Agahe Auel 5ol &
olof sl o]F B Aol 24 virjole]
X ZFA(information quality)Z Aol th
(DeLone and McLean, 2003; Ha and Ahn,
2011). AHFEolF JrA|AH o] thee= HR
7F W-87de] At ofye} ARS- B
T Ao ke Ale ouldth 1 o=
BREAIAE Qo) ZekEo] e R 82
H3lslA] AR, A4 AAlA = B9 A&
2l Wistz el Ar7} Al visteiA ¥ ol
7K F, FEo] AEHom HojAA =7
ol webA, sigAR7 drhd WHEgkA,
HA, GELHA, deAdol A=A, 28
AI71HH-EA ] Aee JRFHe
2 vj§ Q31K Ha and Ahn, 2011). FHZZ
< T FERAIEE ] Algshe R P,
e, ZAA, 7&752\04 2 eFdA, ozt

HarbsAl, 28 A

Bt 4=

o

AEstete] FEs = ?l‘ﬁ]-(Liu and Arnett,
2000). £ AFxE 24 wt)olr} AlFehe

7T AR SHeIM e HEAH FE =2 HR

2 PIElols] e A2 24 vl
"o e Al 3
H; &4 mitole] AuEAe
to} 7HxIol Ahel G2

3.2 24 wtjole] vl g} 714

BAA, AR =8-S 87 4 Utk(Liang
and Huang, 1998). & A+ollA] A Jsl= 44
mltjo] H3H4d(complexity)2 48 BIHOlE ©
B3t ARE FAske ] o] 715H AR

—_

Ape) BRAE omigicy BRAe] 24 vigol
ol87AHoN} A Soll WA 44 vjre] 1

Th= te vAlE A58 % ok &3 A7z
= (perceived effort)T 248 vT]]E T3
o] Y= ARE 2= Q3 HAZA
=9, A7H &4 55 oK Devargj et al,
2002). 24 Tljols fzw o] At 3
: 4= 7] el

=) rkﬂ
oy,

g Jl BE 37] ofef B
=87 AR Eodof Stk wEkA, A48 v
ole] ol2|gt 542 WFAEE slolg &4 V]

99&}.

Hy: 24 vltjole] Bae x\zkel 24 vt
o] ZAxel ¥()9] FFS mALY,

He 24 vjtjole] 2|7k wele A7k 24
wltlo] Aol 32 o
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24 mltlole] 71x|s) $ AREA

el gol &l wEd #gAS 24 vy
o7} Algehs 719} B8-S Hluste] &4 )

tjojo] 7}x2 HslA @ Ao|tiLiang and
Huang, 1998). Tk, 374 0] 28 wltjoir} 7}
AJokar AFShAE A8 vl E PR
el o] ol A RS- 7/4\0]‘:4, ThoF I%7] oF
ohA ARE31A] 95 Flolt 53], & ATellA]
= A2 mHo)7} AR o] ;A Fol A
oA A, A F, 28]l AF Fo wEhA
Zzt ot FEFS wIA=Al tsf TS #A
| ITHXiang et al., 2008). ©]ol] T3} 22
Ha-& A3k

ki

o

N

Hg 2 Bltiolol tigh A7He 71X ofs) @
Argae] el 9 v,
H 22 vlTlolol tigt A2 Al s 5

b 443 SICIep) o 1

3.4 AP31H AAzke] 2dat

AR AR ofn| gk upe} o] A8
njtjojel e AFUA A wiAHed|A] 3)F v
A7y AMF o2 dvht W ARy Aol
I FARH A AEEAY AEZ A7t 7
3tk Short et al., 1976). A58 A7+ o]&
AR 7Fe] AR fFizks SiAI7)a AkalE
%l S XA T2 T ARUA
A wAE o8k o84 e 7AW
E A7)+ 9L 3l Dennis and

Kinney(1998)3 Hassanein and Head(2006)<]

Toll oJshA wtjo]e] FRA FEel whebA
AXE Hrupbe dgolu 594, 1
2421 W80l = ”Hiﬂ"‘ff—i M2}
S =7 Ak Ao U
Bttt ole AKS]A %‘_XH%LO] Ll B !
(media richness)¥ v LA} el
(Straub and Karahanna, 1998) -3+ JHE %
@ & Qe vl o Alsa] Al i
3 5 Stk olsk o] Fa ALH AR
Hojoll A o B2 JRE HIE 5 Q7] uiE
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<Abstract>

Tourism Industry Competitiveness of Korea via Social Media:
A Comparative Analysis of Social Presence Type

Namho Chung * Chulmo Koo

Social media have been rapidly and widely adopted in various areas, and tourism industry can be one
of potential growing areas. Tourist and travelers would like to share their photos and stories as well as find
others’ experiences. People are doing their activities through social media. Regarding relaxing
entertainments, information sharing, escapism, social interaction, tourism activities are being paid
attention by majority of users in social media. However, Although people have various motivation for
using social media, academically researchers have not actively studied on the phenomenon arising from
tourism industry. Therefore, this study aims to the reasons for tourism information searching motivational
factors of social media that influence perceived value and its consequences such like before-searching,
during-searching, and after-searching and divided social media into two types according to the level of
social presence, and then empirically verified them. Antecedent variables divided into benefits including
perceived usefulness and information quality and sacrifices including complexity and perceived effort.
Our analysis results show that both of dimensions had the greatest effect on perceived value of social media

use, which affect the consequences.

Keywords: Social Media, Travel Information Search, Value, Social Presence, Media Richness
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