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A Study on the Architectural Image of Contemporary Architecture and the Brand Marketing

- Focus on the skin design of flagship stores -
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Abstract

Lee, Jin-young / M3, otxtiEtn A
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Jeon, You-chang / M &8, otFCistm A

The Contemporary consumer society demands companies to emphasize more on the brand marketing that can

deliver the brand identities distinguished from those of competing companies. In today’s environment, the meaning
of consumption is not only a simple purchase of a product, but also assimilation into images, experience and
emotional aspects of the brand. The flagship stores of brands take the advantage of the tendency seriously and
utilize the envelopes of the building as marketing catalysts to establish their brand identities. This paper aims to
investigate the possibility of the architectural envelope as a marketing element to establish the brand identities, by
analyzing the design techniques that enhance the visual effects utilizing innovative application of material, pattern
and connection details. it is studied that the function of architectural envelope’s change from past to recent date
and role of architectural envelope as means of marketing for expression brand image in contemporary commerce
space and elements that can be applied on architectural envelope with theoretical consideration about marketing
and brand identity. Also this paper will research about experience elements because the process for consumers
to recognize brand image with architecture is the process of visual experience. And through example research,
this paper will study interrelationship between visual system of cogniton to be expressed on architectural

envelope.
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