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Abstract

The purpose of this study is to examine medicinal food consumption pattems focusing on the consumers
living in Gyeongju area, and it attempts to provide database about developing medicinal food products as
tourist attractions grounded on the results. For this study, the data was analyzed using SPSS WIN 20.0 for
an empirical analysis. Moreover, the survey questions were sent out to 300 people, and total 256 copies of
questionnaire were retumed for the sample data. For the result that “It will have a significant impact on the
selecting attributes of medicinal food according to gender,” there was a meaningful difference between gender
on the average cost. For the result that “It will have a significant impact on the selecting attributes of
medicinal food according to marital status,” there was a significant difference between manied and single for
comparing tastes. For the result that “It will have a significant impact on the selecting attributes of medicinal
food according to age,” there was a meaningful difference on the degree of awareness, comparing tastes, and
comparing health. For the result that “It will have a significant impact on the selecting attributes of medicinal
food according to occupation and education,” there was a meaningful difference on the degree of awareness.
Based on the results of this study, medicinal restaurants should offer various menu items and services to
prepare methods to remind consumers of their professionalism in order to enhance competitive power of
medicinal food.

Key words: medicinal food, consumption pattem, selecting attribute, degree of awareness, comparing tastes,
comparing health
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Article
number

Contents

Research material Scale

Gender

Marital status

Characteristics

of 6 Age.
the respondents Education
P Occupation

Average monthly income

Degree of awareness
Information

Number of visits
Purpose of visits
Reason for choice
Average cost
Comparing tastes
Comparing health

Forms of use 10

Do GB(2003) Nominal scale

Liu JN(2006)
Kim JM(2007)
Kim KE(2008)
Lee YD - Lee Y(2009)
Choi SW(2010)

Preferred food
Development views
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<Table 2> Characteristics of the respondents
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Characteristic N % Characteristic N %
Gender Male 94 36.7 Marital Married 164 64.1
Female 162 63.6 status Unmarried 92 35.9
20~29 65 254 High school 17 6.6
30~39 33 12.9 College graduate 151 59.0
Age 40~49 95 37.1 Education University graduate 62 24.2
50~59 40 15.6 Graduate school 26 10.2
60~ 23 9.0
Students 55 21.5 Less than 2 73 28.5
Housewife 35 13.7 Average monthly 2~less than 4 108 422
Specialized job 38 14.8 . 4~less than 6 48 18.8
Office job 2 8.6 neome More than 6 27 10.5
Technical post 19 7.4 (million won)
Occupation Sales-service 29 11.3
Teacher 22 8.6
Public official 4 1.6
Businessman 19 7.4
Agro-livestock 3 1.2
Others 10 39
AU T2REY0] 30.5%% 7HE wskon ofd = 2ukl ~ 3kl iy} 43.4% % 7P = A vERs
L2l Aelste ol f2e A7 dFS faiA ok ekdar]e] duksAate] sl SlelM e
7} 72.3%% UEbsta e gl B3k AEeA  EFoltPrl45.7%% 7P E8kal A7 dH] aell A
<Table 3> Chamacteristics of medicinal food consumption
Characteristic N % Characteristic N %
very well aware 7 6.6 acquaintance 43 16.8
Degree well aware 48 18.8 mass media 137 53.5
¢ normal 128 50.0 Information the Internet 25 9.8
Of awareness unawareness 51 19.9 experience 30 11.7
completely unawareness 12 4.7 others 21 8.2
less than 2 171 66.8 business 22 8.6
2~less than 4 73 28.5 family gathering 74 289
(I)\i"us}:ﬁg 4~less than 6 10 39 Pux(*;))fo 5 get-together 16 6.3
more than 6 2 0.8 .. meeting friends 78 30.5
(month) visits health 51 199
others 15 5.9
health & nutrition 185 72.3 less than 1 22 8.6
Reason taste 37 14.5 Average cost 1~less than 2 71 27.7
for mood & service 30 11.7 (10,000won) 2~less than 3 111 434
choice varied menu 3 1.2 > 3~less than 4 36 14.1
price 1 0.4 more than 5 16 6.3
very tasty 12 4.7 very helpful 32 12.5
Comparing good 115 44.9 helptul 146 57.0
tastes normal 117 45.7 Health normal 73 28.5
bad 7 2.7 unhelpful 4 1.6
very bad 5 2.0 completely unhelpful 1 0.4
Juk Lyu 37 14.5 Medicinal food 97 37.9
Pab Lyu 31 12.1 Korean Table d'hote 40 15.6
Tang & jjigae Lyu 63 26.6  Henceforward Special food 38 14.8
Preferred Jjim Lyu 62 24.2 trend food Fusion food 68 26.6
food Jorim Lyu 7 2.7 Delivery service & take out 10 39
Namul Lyu 41 16.0 Food court 3 1.2
Umch'dng Lyu 7 2.7
others 3 1.2




AFAY F0Ee kil ae) o §gelo

& A

i

e

<Table 4> Crossover analysis of consumption pattems about medicinal food(Gender)

195

Gender (N)
Man Female Total
health & nutrition 59 126 185
taste 20 17 37
Reason for choice mood & service 12 18 30
varied menu 2 1 3
price 1 0 1
Pearson product-moment correlation coefficient x2=9.661a, df=4, p=.047”
Juk Lyu 17 20 37
Pab Lyu 7 24 31
Tang & jjigae Lyu 35 33 68
Preferred food Jjim Lyu 20 42 62
Jorim Lyu 3 4 7
Namul Lyu 9 32 41
Umch'sng Lyu 2 5 7
others 1 2 3

Pearson product-moment correlation coefficient

x=15.098", df=7, p=035"

#p<0.10, **p<0.05,

= ‘E=wo] "ob7 57.0%= 7Y =A JER < A JteAde BTk

A7t kg2l Hlg) st Bigolut 17|

= E%0] He 882 Q1AH2 ATt ke 3. AMR2| OISHEN CHE

g v F Asshke 29 FREE |, A <Table 4>& o] W o]

7} 26.6%= 7V =% FF o a7t 3 e ee] AdEolf(p=.047)9 A=

g ARt gt Ao e e Aede] o diste] el os veigton
o
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<Table 5> Crossover analysis of consumption pattems about medicinal food(Marital status)
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Marital status (N)

Married Unmarried Total
acquaintance 23 20 43
mass media 100 37 137
Information the Internet 10 15 25
experience 22 8 30
others 9 12 21
Pearson product-moment correlation coefficient x’=18.343", df=4, p=0.01**
business 15 7 22
Purpose family gathering 42 32 74
of get-together 12 4 16
. meeting friends 51 27 78
Visits health 39 12 51
others 5 10 15
Pearson product-moment correlation coefficient X2=12,33la, df=5, p=0.03l**
health & nutrition 128 57 185
Rreason taste 14 23 37
for mood & service 20 10 30
choice varied menu 2 1 3
price 0 1 1

Pearson product-moment correlation coefficient

X’=15.045", df=4, p=0.005"

#p<0.10, **p<0.05,

#x5p() 01
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<Table 6> Crossover analysis of consumption pattems about medicinal food(Age)

Age (N)
20~29 30~39 40~49 50~59 60~ Total
business 1 4 12 3 2 22
family gathering 28 7 24 11 4 74
Purpose of get-together 0 5 5 6 0 16
visits meeting friends 16 12 35 9 6 78
health 12 3 17 10 9 51
others 8 2 2 1 2 15
Pearson product-moment correlation coefficient X=45.868", df=20, p=0.001
health & nutrition 39 23 75 32 16 185
Reason for taste 19 4 7 4 3 37
. mood & service 5 6 13 4 2 30
choice .
varied menu 1 0 0 0 2 3
price 1 0 0 0 0 1
Pearson product-moment correlation coefficient x'=34.9105", df=16, p:0.004m
*p<0.10, **p<0.05, **¥p<0.01
ok AEeAel gt P B AAT  BEBAL JES ATU FREH), vES
£ Asste v A2 AFE Adsste Ao ZEERYd o] &t mhen AdYolf= A
= Uehstth w98 2K2005)9] Aol A= el I G A At b =4 e
wet zelEe] B FEAA fol AolE Heh
Hol= Ao yepyton, w3k d/dol Hla of <Table 6>= Aol W o]& dejo] 232
o] epnele] Zawe] Ustel Aridoz & WEEAE=00)F o] H(p=004)0] tiske]
Al 9T Baskglth <Table 5>= A& FoA o2 Yepgton 522 20t <} 50T
wo We olg Fehel vz epdace] YU & sASEe, 30th9h 4ok AT FREY
FAYHE=001), WEEH(P=031), Ado]f o, 60t 7S AsiM 7t =4 Jegted, A
(=005)014 FelH oz ehdom JuE @ Eolfi 7 AT BT A%} G4 98 o
o gEAE SeMzE 7 =gk AeeE AYdtia i) <Table 7>& &30
<Table 7> Crossover analysis of consumption pattems about medicinal food(Education)
Education (N)
~High school College graduate  University graduate Graduate school  Total
acquaintance 1 25 14 3 43
mass media 8 89 29 11 137
Information the Internet 2 12 5 3 25
experience 4 12 12 2 30
others 2 10 2 7 21
Pearson product-moment correlation coefficient x'=17.524°, df=9, p=0.041"
Number less than 2 14 102 36 19 171
of 2-less than 4 3 46 20 73
visits 4-less than 6 0 3 4 3 10
(month) more than 6 0 0 2 5

Pearson product-moment correlation coefficient

X=17.524", df=12, p=0.041"

#£p<0.10, **p<0.05, ***p<0.01
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{Table 8> Crossover analysis of consumption pattems about medicinal food(Occupation)
Occupation (N)
1 2 3 4 5 6 7 8 9 10 11  Total
business 1 1 5 2 1 0 8 0 4 0 0 22
family gathering 27 8 11 5 9 4 3 1 4 0 2 74
Purpose of get-together 1 0 2 2 0 7 2 1 0 0 1 16
visits meeting friends 14 16 12 10 4 6 5 2 1 2 6 78
health 7 8 7 2 5 7 3 0 10 1 1 51
others 5 2 1 1 0 5 1 0 0 0 0 15

Pearson product-moment correlation coefficient

#

i

¥

x*=115.829%, df=450, p=0.000

#p<0.10, *#p<0.05, ***p<0.01

1), Students 2), housewife 3), specialized job 4), Office job 5), technical post 6), Sales-service
7), teacher 8), public official 9), businessman 10), agro-livestock 11), others

o] Fejo] AXE BT (p=.041),
°o]-&-315(p=.041)°]| thate] frelA o= vEpytoe
] b g ]of tigh B JlojAl= o
FiE digAE Bote] JEE de ez
Elyton, o] 83l Slojxe 4 13817 7M=&
Al vebske

<Table 8> Aol w}£ o] & Feo] Ax=
RS2 (p=.000)°l] thate] fro]d o= vpElg e

o STk ARRA E AR, 9, AR, A

o, Mu| 222 273 d oy A2 flsiA, a
FAL AR, A7 A S1EiA
o] &dhs AR UEETh B3 A7k AR
ZAUE 8] P RS o8 A 2
kot osl7] 1742 S8l kg #
€ Ao® ekt o] Bt AFHe R
Qg 7ol theh WA =r} E7] wiEelha A
¥k <Table 9> 9 A5 e o] & H

<Table 9> Crossover analysis of consumption pattems about medicinal food(Average monthly income)

Average monthly income (million won)

less than 2 2-less than 4~less than 6 More than 6 Total
very well aware 2 8 4 3 17
well aware 10 27 9 2 48
Degree
normal 34 51 30 13 128
of awareness unawareness 23 19 2 7 51
completely unawareness 4 3 3 2 12
Pearson product-moment correlation coefficient x°=23.036", df=12, p=0.027
acquaintance 20 15 5 3 43
mass media 37 60 28 12 137
Information the Internet 10 11 3 1 25
experience 4 12 8 6 30
others 2 10 4 21
Pearson product-moment correlation coefficient X*=23.0369", df=12, p=0.027**
Medicinal food 20 46 21 10 97
Korean Table d'hote 6 18 9 7 40
Henceforward Special food 9 16 9 4 38
trend food Fusion food 29 26 8 5 68
Delivery service & take out 7 2 1 0 10
Food court 2 0 0 1 3

Pearson product-moment correlation coefficient

X'=33.266", df=21, p=0.043

#£p<0.10, **p<0.05, ***p<0.01
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o] Az QAAH E(p=0.027), HHFE(p=0.027),
2552 (p=0.000), &FF 2] H(p=0.043)°] di
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4. 017
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1) BZXI0| S (t-test)

<Table 10>2 “AJHo] wja} kX e8] AeEA
2 o)Al atel7t & Heoltre] B4 Az,
BaugelA  FolHQl  Apolzb UERg o,
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AIZIA] Roted, SitAte] 7 EA] ekee] ks
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o] 0.029%2 YEIFOEZ ¢3ko]l 2,021, pakel

0.045= BRIste] T bl f-2]2Ql Zpo] 7} 9l
= Aoz Yelyith <Table 11> “ZEo] o
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0.08% UEREFO B & rgho] 2,681, pakol 0.008 =
n &2 71 & kel f2)H <l Zpol 7} gl
o2 vepsith 71471 (2007)9] ATellA =
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2) ANOVA 24

T2 “A® - e - 2] whet ofd g A
&4 fo]AQl Aol 7t Slg Aoltpe] 4
Azlolth. ool <Table 12>+= Aol W2 QA=x]H
T g - A7) B4 AT 3A, Q1A
Ao A& Fgto] 7.0592 Yeh A oo we
frelarso] 0.0002-2 FAEo] #2279l A7}
UE Aoz Yepsith ueha o= J9E 3t
ztel 7} A=A1E AFF%S(Duncan) g 23 30Th
ol A 60TH o)A & ol 9lom, 20thel= Al
il zlo|7} gl Aoz VEhith ol ¢ st
o] Lee YD & Lee YJ(2009)9] 7ol A= 20t ~

<Table 10> T-test for selecting attribute of medicinal food by gender

Levene's test T-test
F P-value t df P-value
Average Equal variances assumed 4.827 0.029 -2.073 254 039"
cost Equal variances not assumed -2.021 179.552 045"
#p<0.10, **p<0.05, ***p<0.01
<Table 11> T-test for selecting attribute of medicinal food by marital status
Levene's test T-test
F P-value t df P-value
Comparing Equal variances assumed 7.253 .008 -2.759 254 006"
tastes Equal variances not assumed -2.681 172.984 008"

#p<0.10, **p<0.05, ***p<0.01
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<Table 12> Anova analysis for selecting attribute of medicinal food by age

Degree of awareness

Age N Group Group Group
M) 2M) SD 1(M) 2(M) SD 1(M) 2(M) SD
30~39 33 2.61 902 2.28 955 2.07 772
40~49 95 2.81 704 2.38 740 2.09 678
50~59 40 2.90 .960 243 587 2.17 2.17 .606
60~ 23 2.96 .841 2.79 554 2.20 2.20 .687
20~29 65 345 706 2.80 507 2.46 .576

Significance probability .104 1.000 345 .939 450 .070

F=7.059, p=0.000"

F=5.935, p=0.000"

F=3.534, p=0.008

#p<0.10, **p<0.05, ***p<0.01

{Table 13> Anova analysis for selecting attribute of medicinal food by occupation & education

Degree of awareness

Occupation N i (M)Groug ) D Education N i (M)Groupz (M) &
others 10 2.30 1.016 Graduate school 26 2.58 .928
public official 4 2.50 857 University graduate 62 2.66 814
teacher 22 2.68 2.68 777 High school 17 3.12 922
businessman 19 2.74 2.74 .889 College graduate 151 3.15 1.172
specialized job 38 2.79 2.79 567
Office job 22 2.86 2.86 .900
Sales-service 29 2.90 2.90 .995
housewife 35 2.97 2.97 577
agro-livestock 3 3.00 3.00 991
technical post 19 3.11 3.11 .000
Students 55 3.49 483
Significance probability 071 .067 Significance probability .699 874

F=3.249, p=0.001"

F=6.448, p=0.000""

#p<0.10, **p<0.05, ***p<0.01
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