Journal of the Korean Housing Association
Vol. 24, No. 3, 85-94, 2013
http://dx.doi.org/10.6107/JKHA.2013.24.3.085

www.khousing.or.kr
pISSN 2234-3571
eISSN 2234-2257

HjolH)| B 9] glo| T el &5 & A= FAEA

- A B Mol EEE FHOE -

Baby Boomers’ Lifestyles and Preferred Characteristics of Postretirement Homes

- With a Focus on Korean-American Immigrants -

SANER
Kim, Mi-Hee

PAPS PR
(=R k=

Kim, Suk-Kyung

Abstract

This research investigates and characterizes lifestyles and housing preferences of Korean-American Baby Boomers in
the USA, and proposes future housing design and planning directions to meet their needs. A questionnaire survey was
conducted from June to September 2012 examining lifestyles and preferred characteristics of postretirement homes. We
targeted Korean-Americans born from 1955 to 1963 in either Korea or the USA who currently reside in New York,
Washington DC, Chicago, Dallas, Detroit, Lansing, Grand Rapids, and San Francisco. To analyze the 247 responses, we
employed factor analysis, cluster analysis, one-way ANOVA, and crosstabs. Respondents preferred three-bedroom, single-
family housing types with a size of 26-35 pyong, favoring city outskirts or suburbs over urban areas. Four groups
having different lifestyle types were identified: innovators, believers, fashion experiencers, and makers. Housing preference
differed depending on lifestyle types. The ‘innovator’ group desired homes 56 pyong or larger, while the other groups
preferred 26-36 pyong. The four lifestyle groups did not show statistically significant differences in most of preferred
housing features, community facilities, or indoor environmental characteristics. Each group still showed slightly different
preferences in some housing planning characteristics, which future planners can refer to when providing postretirement

homes for them.
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Table 1. Demographic Characteristics of Respondents ~ (N=247) Table 2. General Characteristics of Current Homes (N=247)
Category(Items) n % Category (Items) n %
Male 98 405 Single-family home 140 576
Gender  Female 144 595 Townhome 25 103
Total 242 100.0 Housing ~ Condominium 25 103
Unskilled Laborer/Skilled Laborer/ 75 316 type Rental apartment complex 51  21.0
Service/Etc ’ Others 2 0.8
Business Owner 77 325 Total 243 100.0
Job Private company employee/Professional 63 266 Owner 166 683
worker/Government Official ’ Rent 20 288
H enter .
Unemployed or retired/Housewives 22 9.3 omeowner
ship Others 7 29
Total 237 100.0
- Total 243 100.0
High School or below 80 331
1,500 square feet or less 68 313
Educational Bachelor degree 118 4838 (42 pyoung or less) .
attanment  Graduate degree (Master or higher) 44 181 Between 1,500 and 3,000 square feet s sg
Total 242 100.0 Size of  (42-84 pyoung) ’
1 14 5.7 home 3,000 square feet or larger
53 244
2 52 211 (84 pyoung or larger )
Number of 3 58 23.6 Others 40 18.4
household
Total 217 100.0
members 4 3 378
5 or more 29 11.8 Less than $100,000 11 5.1
Total 246 100.0 $100,000 to $199,999 36 16.7
Less than $50,000 74 319 $200,000 to $299,999 59 274
Annual  $30,000-899,999 84 362 Housing ~ $300,000 to $399,999 35 163
household ~ $100,000-$149,999 39 168 value $400,000 to $499,999 24 112
income $150,000 or more 35 15.1 $500,000 or more 42 19.5
Total 232 100.0 Others 8§ 37
Total 215 100.0
Less than 1 year 19 7.8
S FUHREZE <Table 3>o4 HE Hle} ZFo], 925.16 Lenath of lyear through less than 5 years 53 21.8
= _ ength o
2ol A 1245.14 ft2(26-3 5 SEe v &) 303%= resigency 5 years through less than 10 years 63 259
AY =97 2 e 25.6%2 A7 1280.99 fiol] More than 10 years 108 444
A 1601.24 f2(36-45%)2 AE3IAT o A o) Total 243 100.0
ol Rel g oz g olde] A7zt FAs Aparment complexcs wons
(Kim, 2006; Shin, 2003). Adjacent Single-family home 'nelghborhoioés 149 613
o8 T Azsly Ao =ue] A4 = 7} 42.6% environments to ngii?: or low-rise condominium 44 181
your house
2 AY g3y JAA 2R FEHE 37%= YERET Commercial and retail areas/Others 2 0.8
A Ae AF NI BA] 2 ZE W7} 64.6%2 Total 243 100.0
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Table 3. Preferred Characteristics of Postretirement Housing

Table 5. Preferred Interior Environmental Characteristics of

(N=247) Postretirement Homes (N=247)
Category (Items) n % Interior environmental Standard
.. Frequency Mean* .
Less than 889.58 square feet (Less than 37 155 characteristics Deviation
25 pyoung) ’ kitchen space helping efficient 239 316 631
Between 925.16 and 1245.14 square feet 7303 housekeeping work ' .
(26-35 pyoung) ’ Installing the sink facing the living 236 260 729
.. Between 1280.99 and 1601.24 square 61 256 room ' '
Desired size oot (36.45 pyoung) ’ Separating between the bathing area
Between 1636.83 and 1957.08 square 35 147 and the toile
feet (46-55 pyoung) ’ South-oriented living room 238 2.89 747
1992.66 square feet or larger (56 pyoung 33 139 South-oriented kitchen and dining 230 254 733
or larger) room
Total 238 100.0 South-oriented bedroom 232 2.61 737
Studio / Efficiency Unit 5 2.1 Ample storage space 237 3.01 .614
1 i 20 8.3 ivi i
. bedroom unit A large living room is more 240 201 76
Desired 5 padroom unit 90 372 important than a large bedroom
number of . .
bedrooms 3 bedroom unit 103 426 1?1 large1 bedrlc?om is more important 234 217 605
¢ . . .
4 bedroom unit 24 9.9 arg arge vime oom
*4-n0i ; .
Total 242 100.0 4 point Likert scales used for the pr.efere.nce analysis.
Higher mean values show higher satisfaction levels.
Urban area 45  19.0
Desired area Urban Outskirts or Suburban area 153 64.6
to live in - -
(Where they Rural area 36 152 7]-] 7} ;{-]]Q] Q 3, E= 25-5—?501—0] 67H9] Qolog ?‘i—%ﬂ 9}\1:]—
want to live) Others 3 1.3 fQo1EA Qw]—ﬂ— 8919 HA 2 FHFELLS <Table 6>
Total 237 100.0 3} 7},
Single-family home 113 469 MR ZZET, AR S2E, A3t §a)F=T, Bk
jomhonse oo EaAT 5o ol 290 ol Zaeile) $EHe
. Low-rise condominium 5 . -
Desired "~ . F A% 22 56.1%3Th a9l 1 akl gloiA A
housing type High-rise condominium 9 3.7 ZHo] ZAoo = Y kgt 2o = y o
¢ % = O =13 3] S Z=33p =
(Low-rise=10 Low-rise rental apartment 13 5.4 e EHWE T, e T 5ol
. h= 1= o) _O_ B X} o
stories or less) High-rise rental apartment 3 1.2 TgoR T 01 AL LAk 7298 A LR
Others 1 0.4 22.9%‘% El:rg 3]’—7— 9)\ l:]‘ O] ,9_?_]-5_— ‘7H }‘6] - X]—E‘L T
Total 241 100.0 (uniqueness and excitement-oriented)’2} HHS}ATE 221
28] LS 2.224% AAIEAES] 8.9%E AWsial 9l
= "

o1l H= felgk W
ol ] 2] @ 2 (Varimax) " 2]

gl

Ly

stgom 228

=)
= T 892 s

H

o 2] & 3= (intelligence and knowledge-pursuing)’2} ™8
WaAT) o9} e oz 99l 3& A8 F(practice-

VALSY] 35732 Q208A oF A HA 358 5 10 oriented)Z 82 4= “F-35(trends and fashions-oriented)’
Table 4. Preferred Community Facilities around Postretirement Homes - Ranking based on Weighted Values (N=247)
First rank Second rank Third rank Weight (N=235)
Category
n % n % n % Sum Mean (S.D.) Rank
Library 41 17.4 35 15.0 36 15.5 230 0.98(1.189) 3
Public [coin] laundry 6 2.6 5 2.1 3 1.3 31 0.13(.558) 10
Lounge (Rest space) 42 17.9 23 10.7 30 12.9 206 0.88(1.183) 4
Space for social gatherings or events 12 5.1 22 9.4 24 10.3 106 0.45(.873) 6
Community warehouse (or storage) for large objects 2 0.9 1 0.4 1 0.4 10 0.04(.317) 12
Common office for residents 6 2.6 12 5.2 18 7.7 63 0.27(.686) 8
Common hobby room 43 18.3 44 18.9 39 16.7 250 1.06(1.166) 1
Gym or fitness facility 37 15.7 46 19.7 35 15.0 241 1.03(1.158) 2
Swimming pool 11 4.7 11 4.7 7 3.0 61 0.26(.749) 9
Korean public bath and sauna 14 6.0 13 5.6 31 133 115 0.49(1.076) 5
Senior citizen center 15 6.4 18 7.7 6 2.6 87 0.37(.879) 7
Other 6 2.6 1 0.4 3 1.3 17 0.07(.443) 11
Total 235 100.0 233 100.0 233 100.0
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Table 6. Analysis of Lifestyle Factors

(N=247)

Factors Variables Factor loadings Eigenvalue Error Variance
23. 1 like a lot of excitement in my life. 731 5.729 22.9%
3.1 like a lot of variety in my life. .628 5.729 22.9%
Uniqueness and 9. 1 often crave excitement. 579 5.729 22.9%
Excitement 31. I am always looking for a thrill. S71 5.729 22.9%
Oriented 32. 1 like doing things that are new and different. S12 5.729 22.9%
2. 1 like outrageous people and things. 476 5.729 22.9%
17. 1 like trying new things. 464 5.729 22.9%
15. I consider myself an intellectual. .790 2224 8.9%
Intelligence and 14. T have more ability than most people. 765 2.224 8.9%
Knowledge 21. 1 like to lead others. .621 2224 8.9%
Pursuing 1. 1 am often interested in theories. .570 2.224 8.9%
7.1 like being in charge of a group. 461 2224 8.9%
30. I like to make things with my hands. 750 1.794 42%
) 4.1 love to make things I can use every day. 705 1.794 4.2%
Prgctlce- 11. T would rather make something than buy it. .687 1.794 4.2%
Oriented
25. 1 like making things of wood, metal, or other such material. 553 1.794 4.2%
33. 1 like to look through hardware or automotive stores. 464 1.794 4.2%
Trends and 19. 1 like to dress in the latest fashions. .826 1.578 6.3%
Fashions- 5. 1 follow the latest trends and fashions. .820 1.578 6.3%
Oriented 12. I dress more fashionably than most people. 736 1.578 6.3%
35. 1 like my life to be pretty much the same from week to week. .699 1.383 5.5%
Conservative- . . .
Oriented 24. 1 must admit that my interests are somewhat narrow and limited. .546 1.383 5.5%
27. A woman's life is fulfilled only if she can provide a happy home for her family. 521 1.383 5.5%
Religion- 6. Just as the Bible says, the world literally was created in six days. 871 1.313 5.3%
Conscious 13. The federal government should encourage prayers in public schools .800 1.313 5.3%

Extraction Method: Principal Component Analysis
Rotation Method: Varimax. Rotation made to get six factors.

Factor loading of 0.4 or greater on one more other factors presented The accumulated variance explained is 56.083%
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Table 7. Cluster Analysis Depending on Lifestyle Factors

(N=247)

Uniqueness and Intelligence and . . Trends-fashions . .. .
Lifestyle Groups | excitement-oriented | knowledge-pursuing Practice-oriented oriented Conservative Religion-conscious
M Sheffe M Sheffe M Sheffe M Sheffe M Sheffe M Sheffe
Group 1 -.651 b 731 a -.393 b .064 ab -.962 d -1.208 b
(n=31, 13%) Innovators
Group 2 43 | a [ 81| ¢ | -30 ] b | -088 | a | w605 | ab | -886 | b
(n=42, 17%) Believers
Group 3 009 | a | 024 [ b | -263] b | 476 | a [ 032 | a | 377 [ a
(n=107, 43%) Fashion experiencers
Group 4 004 | a | 80 | a | 796 | a | -ms | d | o015 | ac | 513 ] a
(n=67, 27%) Makers
F-value go22exx | 20703+e [ os4orerr | 266970 | 17730er [ 66591
##5p< 001
Table 8. Demographic and Socioeconomic Characteristics Depending on Lifestyle Groups
Category (Items) Innri)(\gzgors Bizi:/:f;:rs Fashion [li);/;:;:riencers l\j[qe(ll:)rs Total
Male 13(433)  16(38.1) 27(26.0) 42(63.6)  98(40.5)
Gonger | Female 17(56.7)  26(61.9) 77(74.0) 24(36.4)  144(59.5)
Total 30(100.0)  42(100.0) 104(100.0) 66(100.0) 242(100.0)
t-value 23.985%**
Unskilled Laborer/Skilled Laborer/Service/Others 6(20.7) 15(37.5) 30(28.8) 24(37.5) 75(31.6)
Business Owner 6(20.7)  17(42.5) 3331.7) 21(32.8)  77(32.5)
b gr;zzimzzfgnégplOyee/PrOfeSS'O“a' worker/ 13(44.8) 5(12.5) 30(28.8) 15(23.4)  63(26.6)
Unemployed or retired/Housewives 4(13.8) 3(7.5) 11(10.6) 4(6.3) 22(9.3)
Total 29(100.0)  40(100.0) 104(100.0) 64(100.0) 237(100.0)
1 13.630
Less than $50,000 6(21.4)  15(39.5) 35(33.7) 18(29.0)  74(31.9)
Annual  $30,000-899,999 10(35.7) 9(23.7) 36(34.6) 20(46.8)  84(36.2)
household ~ $100,000 or more 12(42.9)  14(18.9) 33(31.7) 15(242)  74(31.9)
income o) 28(100.0)  38(100.0) 104(100.0) 62(100.0) 232(100.0)
2 8.039
High School or below 3(10.3)  20(50.0) 37(34.6) 20(30.3)  80(33.1)
_ Bachelor degree 19(65.5)  15(37.5) 54(50.5) 30(45.5)  118(48.8)
]Z‘:t‘;ﬁ:;‘xl Graduate degree (Master or higher) 7041)  5(12.5) 16(15.0) 16(242)  44(18.2)
Total 29(100.0)  40(100.0) 107(100.0) 66(100.0) 242(100.0)
» 14.370%*
#4p< 0] #%p< 001
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Table 9. Preferred Characteristics of Postretirement Housing Depending on Lifestyle Groups

Category (Items) Innovators  Believers Fashion experiencers ~ Maker Total
n(%) n(%) n(%) n(%) n(%)
Less than 889.58 square feet (25 pyoung) 2(6.9) 7(17.1) 14(13.6) 1421.5)  37(15.5)
Between 925.16 and 1245.14 square feet (26-35 pyoung) ~ 5(17.2)  16(39.0) 32(31.1) 1929.2)  72(30.3)
o Between 1280.99 and 1601.24 square feet(36-45 pyoung) ~ 9(31.0) 7(17.1) 27(26.2) 1827.7)  61(25.6)
Des:‘;foﬁie of Between 1636.83 and 1957.08 square feet(46-55 pyoung)  134)  7(17.1) 17(16.5) 10154)  35(14.7)
1992.66 square feet (56 pyoung) or larger 12(41.4) 4(9.8) 13(12.6) 4(6.2) 33(13.9)
Total 29(100.0)  41(100.0) 103(100.0) 65(100.0) 238(100.0)
r 29.683%*
1 bedroom unit 1(3.4) 12.4) 10(9.9) 8(12.1) 20(8.4)
2 bedroom unit 12(41.4)  14(34.1) 38(37.6) 26(39.4)  90(38.0)
Desired 3 podroom unit 11(37.9)  22(53.7) 41(40.6) 29(43.9)  103(43.5)
Number of
Bedrooms 4 bedroom unit or larger 5(17.2) 4(9.8) 12(11.9) 3(4.5) 24(10.1)
Total 29(100.0)  41(100.0) 101(100.0) 66(100.0) 237(100.0)
x> 9378
Urban area 8(29.6) 3(7.5) 25(24.5) 9(13.8)  45(19.2)
Desired area Urban Outskirts or Suburban area 15(55.6)  31(77.5) 65(63.7) 42(64.6)  153(65.4)
(\ifh:;et;;y Rural area 4148)  6(15.0) 12(11.8) 1421.5)  36(15.4)
want to live) Total 27(100.0)  40(100.0) 102(100.0) 65(100.0) 234(100.0)
$ 10.663
Single-family home 15(51.7)  18(42.9) 45(43.7) 35(53.0)  113(47.1)
' Townhouse 7(24.1)  12(28.6) 17(16.5) 1421.2)  50(20.8)
hogsehsl‘:;pe Condominium (own) or Rental apartment complex 724.1)  12(28.6) 41(39.8) 17025.8)  77(32.1)
Total 29(100.0)  42(100.0) 103(100.0) 66(100.0) 240(100.0)
v 6.800
*4p<,01
Table 10. Preferred Community Facilities Depending on Lifestyle Groups
Innovators Believers Exl;zii}:g?ers Makers Total
- e M(S.D.) e .
Library 1.25(1.295) 88(1.041) 88(1.225)  1.08(1.177) 98(1.189) 957
 Lounge (Rest space) 168(1.090) .86(1.260) 99(1.176) 80(1.188) 88(1.183) .660
CE:;TEE‘;W Common hobby room 79(1.067)  98(1.047)  1.07(1.191)  1.23(1.235)  1.06(1.166) 1.056
Gym or fitness facility 1.14(1239)  1.19(1.292) 95(1.114) 98(1.111)  1.03(1.158) 545
Korean public bath and sauna 57(1.069) 74(.989) 48(1.267) 31(.748) 49(1.076) 1.431
FUE Aol WREHAE Blolzaelel f8o] o elo|zaell Puiz dsske ARE S4L b
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Table 1. Preferred Interior Environmental Characteristics of
Postretirement Homes Depending on Lifestyle Groups

(N=247)
Interior envir(.)n@ental Groups* Frequency Mean F
characteristics
1 29 3.28
] ) 2 42 3.00
e e s e
4 67 3.07
Total 239 3.16
1 29 2.38
2 41 2.63
Installing tl}e sink facing the 3 99 269 1561
living room
4 67 2.54
Total 236 2.60
1 29 2.24
S . N 2 42 2.40
Spmitemte 3w a0
4 65 2.31
Total 235 2.36
1 28 2.96
2 42 2.86
South-oriented living room 3 101 2.98 1.274
4 67 2.76
Total 238 2.89
1 26 2.54
South-oriented kitchenand w2
out OJ::‘]E e 3 98 259 604
4 66 2.44
Total 230 2.54
1 27 2.52
2 42 2.50
South-oriented bedroom 3 99 2.71 1.114
4 64 2.56
Total 232 2.61
1 29 2.90
2 42 3.05
Ample storage space 3 99 3.08 1.109
4 67 2.94
Total 237 3.01
1 29 2.86
A large living room is more 2 42 2.88
important than 3 102 3.02 1.611
a large bedroom 4 67 278
Total 240 291
1 27 222
A large bedroom is more 2 42 212
important than 3 98 221 495
a large living room 4 67 212
Total 234 2.17

*1, Innovators; 2, Believers; 3, Fashion Experiencers; 4, Makers
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