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The Sale Characteristics of the Optician “s Shop
located in Daegu Dongseongro
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Abstract

This research used the sales information of the optician’s shop located in Dadgu Dongseongro from January 2013 to October
2013. We used the sales information including the sale of glass frame, lens, sunglass, sale price, weekly sale and monthly sale
generated in an optician’s shop. It is difficult to direct expression for product sales quantity or amount.

The sales ratio of the glass frame and sunglasses was very higher than a domestic about the imports. But the sales ratio of the
lens was a little bit higher than a domestic about the imports. The glasses price in which it is sold the most was 500,000 won
betweens in 300,000 won. The sale was concentrated than a weekday on weekend. While a summer became close, a sale increased
and after decreased gradually.

» Keyword : OF24%)(optician’s shop), 2FZEd|(glass frame), MZ2IA(sunglass), $=2/Z(the imports), =Ak=(the domestics)
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Fig. 1. The sales rate of frame for correction of eye

sight.
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Fig. 2. The sales rate of lens for correction of eye sight. Fig. 4 The sales rate according to the price range.
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Fig. 5 The sales rate according to the day of the week.
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Fig. 6 The sales rate according to the month.
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