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Abstract

This study examines shopping orientation regarding bedclothes and the effect of the segmentation of con-
sumers on the image of Hanji yarn bedclothes derived from mulberry fiber in order to contribute to the de-
velopment of Hanji bedclothes products and consumer marketing segmentation. Data from 294 question-
naires filled out by female consumers in their 30s to 50s were used for statistical analysis. The shopping
orientations for bedclothes are classified into six groups (trend oriented, material oriented, price oriented, con-

venience oriented, individuality oriented, and assurance

oriented). Consumers were subdivided into four

consumer segments (show-offish, self-confident, reasonable, and unconcerned case) based on shopping ori-

entations for bedclothes. The images of Hanji bedclothes

are categorized into four types (classic, practical,

aesthetic, and natural) as related to the shopping orientations of consumers. In terms of consumer segmen-
tation, the ‘reasonable’ segment is more likely to consider the ‘classic’ image of Hanji bedclothes as the
highest image value; however, the ‘show-offish’ segment provides the highest value to the ‘practical’ image

as compared to other segments.
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Table 1. Demographic characteristics of respondents

Demographic characteristics | Frequency Percentage
Age
30s 92 313
40s 102 34.7
50s 100 34.0
Total 294 100.0
Education
Middle school 20 6.1
High school 94 32.0
2-year college 30 10.2
4-year college 96 32.7
Graduate school 54 18.4
Total 294 100.0
Monthly income
Less than 2 million won 38 13.0
2-4 million won 112 38.0
4-6 million won 84 28.6
More than 6 million won 60 20.4
Total 294 100.0
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Table 2. Factor analysis of bedclothes shopping orientation
Factor |Cronbach's| Eigen | Explained
Factor i loading o value |variable (%)
I purchase for new bedclothes styles. 0.769
I tend to choose the bedclothes that are newly launched in the market. 0.738
T.rend I am 1nter.ested in the ways how the brand advertises and presents the 0.656 0.741 267 13.36
oriented merchandise. (13.36)
I am interested in the shop interior design. 0.651
I don't purchase for ordinary bedclothes design. 0.482
I carefully check the quality of the textile materials before purchase. 0.772
Material - . . - 13.21
oriented Textiles material is the top priority that I consider for purchase. 0.718 0.717 2.64 (26.57)
I tend to purchase for the functional materials. 0.661
I purchase the bedclothes during the sale even though it is not an im- 0.788
mediate need. ’
Price I purchase for the reasonable price even though it is not my favorite 0.590 1.75 8.74
oriented n p y 0.601 : : (35.31)
design.
1 usually shop bedclothes at discount stores. 0.576
I choose bedclothes that are easy to use if possible. 0.782
Convenience - 8.57
oriented I tend to purchase durable bedclothes for practical use. 0.740 0.561 1.71 (43.88)
I prefer comfortable bedclothes to fancy ones. 0.585
Individuality | I choose bedclothes that suit my individual tastes. 0.745 0513 170 8.50
oriented | [ choose the bedclothes that coordinate with the image of my house. 0.640 ' ' (51.38)
I try to get as much information as possible about bedclothes before I
Assurance | yuy th 0.761 756
. uy them. 0.455 1.51
oriented (58.94)
I tend to purchase well-known brand bedclothes. 0.646
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Table 3. Consumer segmentation by bedclothes shopping orientation using cluster analysis

Shopping Orientation Consumer segmentation F-value
Show-offish type | Self-confident type | Reasonable type | Unconcerned type

Trend oriented 0.89 A -0.46 B -0.09 B -037B 23.88%**

Material oriented 035B -0.09 C 0.79 A -125D 27.88%**

Price oriented —0.49 C 0.05 B 1.00 A -0.19 BC 14.51%**

Convenience oriented -0.03C -0.56 D 1.02 A 0.44 B 22.49%%*

Individuality oriented -0.16 B 0.57 A -0.19 B -0.98 C 19.02%**
Assurance oriented -0.25B 0.08 A 0.13 AB -0.24 AB 2.94%*

N 84 116 46 44

#p< 01, #+%p<.001

Results from a Duncan multiple comparison of means are indicated as A, B, C and D.
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Table 4. Cross-tabulation analysis of consumer segmentations and demographic factors

Consumer segmentation
Demographic factors | Frequency | Show-offish type |Self-confident type| Reasonable type | Unconcerned type e
(n=84) (n=116) (n=46) (n=44)
Age
30 Actual 20.0 42.0 14.0 16.0
S
Expected 26.6 36.8 14.6 14.0
Actual 28.0 44.0 18.0 10.0
40s 7.08*
Expected 29.0 40.0 15.9 15.2
50 Actual 36.0 30.0 14.0 18.0
S
Expected 28.4 39.2 15.5 14.9
Education
Actual 8.0 0.0 0.0 12.0
Middle school
Expected 4.6 6.4 2.6 2.4
. Actual 30.0 30.0 14.0 18.0
High school
Expected 26.8 36.4 14.6 14.0
Actual 14.0 8.0 6.0 2.0
2-year college 26.76%**
Expected 8.8 11.8 4.8 4.6
Actual 22.0 50.0 14.0 10.0
4-year college
Expected 28.0 38.0 15.4 14.6
Actual 12.0 26.0 12.0 4.0
Graduate school
Expected 15.8 21.4 8.6 8.2
Monthly income
Less than Actual 8.0 12.0 2.0 14.0
2 million won Expected 10.4 14.4 5.7 55
Actual 38.0 34.0 18.0 20.0
2-4 million won
Expected 31.9 44.0 17.4 16.7
20.12%*
Actual 20.0 42.0 12.0 10.0
4-6 million won
Expected 243 33.6 13.3 12.7
More than Actual 18.0 28.0 14.0 0.0
6 million won Expected 17.4 24.0 9.5 9.1
#p< 05, #*p<.01, *¥%p<.001
A 7]l Aale] ZEaL Qd Bl = A wol th gk Al AP el o] 28R EE7F =%AL, 200~4007F
2 5 A7 WFY AEF GFel A7 Pl 9F AL FATE, 400~6007-1-2 712 2] 2] o] B
< vA= W, 50t] o2 FF-F gl T4l ek w2009k oske] AASAE TR Hwt =
U i85 oA 2o @] & B/l el Al Vbt
WEBL S HoFEr o9} 7+ ARE IR|AL A FEH 2L 714 A7
o] e AT 2FRE S AV EH, AE o] 22 el AgahH, A F7-0] A Fol =2
< o]ste] It A FE A FHAF o] B2 v, 44 G A Lgfrde] B Aol E U, o]l ke &
Al hE o2 A7141 g f o], i3t S o] Ap71Al S4E0] 60074 o]de g Fa, st o] thE o]
9 4 Feld 2Hladol A4 Vet goln] A= 40t 7} wol FE3HL AT HS o]
25FF AoIA 6007H 0]/Fe] AAERR= A o} 22 Jte £ FE ol o] A= E & FA1
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Ue= 497 Bou= kst Ald S B3 Ha s T 1A ou|R = A8A o2 Y EE A
HEAF B HA =3 d2ks B3 A de Hale D, “ALARD, 75AR T o|WAE EFHE Ao
o] ¢ 5 vHIE Aol Ao Zlom Ak 2 A IS 1489%=2 YERdTh @A)of digh
olof Al B4 kol gt A AF A5 tAl % G4, 2FA 5 O 53 715e] diFelA &
oluA|o]] A¥e FE71Y T AF ML H B =3 HAHA, o] ¢} AAA| o] FAAL 1R/ AFAE T
F A FEE I $E5AH Eo T o E drd gk o|u| X & zhe o2 FetE,
t}. Aﬂ WA on A& Aln# o2 sl g2
D, A, A-—E’, <G A0 T2 onA & 23}
2. BEX|AL & T M E2| o|O|X| 0]“1? Qo102 AL 1041%E YT SRA}
< A7 thdz Tl ZAE AL EE ARREA o
1) SEX|AFEI T 0[0]X| 29124 o} 7he Fo| A Qo] JFS W= o] m=) 2 deret)
<Table 5>= $HAALRE THE 5 o|m|=] 2070 &5 Ul A olm|R] = AAA o2 P AR,
e Q54 Axz, A7) 4719 22le s EFES) ‘747P01] o0 BARBA, vg—_ﬂ]L Zo| g ¥
3L AA A e 55.01%2 JERTH el AmH e 623%2 LERTE U] WA 291L
A WA a1 Fefjo o2 Wt dFA, AL dzm,] A7 2 Az =ARE HAAH o]
F£E 0, ol A AR oju|A & XFSIAL S vl 7hg & GFS we 99107 F=Hr)
| AHBES 23.5%E A HAT S onA = 2] AdF-2] o]w]Rof| thgt Ju and Shim(2010)2] <
LAY A EA A AR 2he Rt e T By oluA] a9l HEA, IFAYE, e
T AREEY RIEH SR 218 oju] R o) FEFg W 2 gl Az e] o] 7R gRlo® R &
= FHEZ 7P A E o] &2 on A= el Az} tha Zo| 7t Qltt. o] A2 YA HEM?U} HP

Table 5. Factor analysis of Hanji bedclothes images

Factor name Items Factor loading Cronbach's o Eigen value Explained variable (%)
traditional 0.850
dignified 0.815
Classic luxurious 0.772 0.85 4.94 2350
’ ’ ’ (23.50)
graceful 0.649
intelligent 0.618
active 0.780
practical 0.747
functional 0.729
Practical 0.78 3.13 14.89
comfortable 0.639 (38.38)
folksy 0.564
ordinary 0.520
fancy 0.748
cute 0.679
Aesthetic refined 0.673 0.72 2.19 1041
’ ' ’ (48.78)
feminine 0.656
urban 0.452
clear 0.776
healthful 0.729 6.23
Natural 0.71 1.32
eco-friendly 0.559 (55.0)
fresh 0.559
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<Table 6> A7 &Y APo) WE A0 ZE @ =, olo] AP TR A 5 AE )8 A 5
A AT AFS o)A AolE AT A, G o] Wad 0% Pk ¥ Ao|A FHAe o]
omlAsh g olmlKolN T 7 oG Aok HAE AEHel L TR R, Solekz A 7
= Ao Ueheth W AR|A olulA 8915 A BE TS Sl T Al Al glo] olsh
AH ofmlx] 2ol W7 AFS LPYY| ME &¥] WG o|nA AP AL Fo] o Fol A9 Am|Rfe]
A2 o] BAHOR fold Aolsk Ghm Ao 8ol R AF Bl FHH 9FL 1A 5 As
w453, AE 7)180) 5 Hlom Beray,

B AT olulA G Lol 2 2 A0IE 4
A, 94 <S4 5 olmlAo] glo] Fel w9 V.22 9 Mo

& ero] the Faol vls) /g B gk wolw 9l

or) B3y £ ATl 1 e b wolw 9l B ATE QTR AR T E e 2
o BEA 2B Y 2 QEE <Tble 359 Aol A 2lRbe] FLF 234 Fo] FAA PR olvIA
W, 219k 7HA, el S Freks A GO Byl nAE 9L BANL G SN BEF A
28 AT AN g FR EH Auozad  FoNE R AR B olnK 23] B AR
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Tl s o Ee g wolw gk FAH 2wAE S, A7 29 el e 2 HYS 2R
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Table 6. Images of Hanji bedclothes perceived by four consumer groups

s Ccz:r;il;?:; Show-offish type Self-confident type Reasonable type Unconcerned type Fovalue
gm (n=84) (n=116) (n=46) (n=44)
Image
Classic .057 AB -.063 AB 412 A -422 B 2.830%*
Practical 274 A -.037 AB —-.132 AB -367 B 2.270%
Aesthetic 183 019 -.096 -.361 1.517
Natural .045 -.176 183 116 .959

*p<.05, **p<.01
Results from a Duncan multiple comparison of means are indicated as A and B.
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