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Abstract

This research investigates the mechanism of ethical fashion consumption by examining the effects of be-
nefit and risk perception on ethical fashion consumption attitudes and behavioral intention. To test the hy-
potheses, 300 female consumers between the ages of 20 and 49 were invited as study participants. The reli-
ability and the validity of multi-item constructs were tested by Confirmatory Factor Analysis. The hypo-
theses were tested by utilizing Structural Equation Analysis and hierarchical multiple regression analysis.
The benefit perception of ethical consumption was composed of three benefit types, which were altruistic
benefit, social image benefit, and self-oriented benefit. Benefit perception, except social image benefit, had
significant effects on consumer attitudes towards ethical fashion consumption; similarly, benefit perception
had significant effects on behavioral intention (except self-oriented benefit) which had an effect on behavi-
oral intention only when it was mediated by attitudes. Further analysis was conducted to understand the
reason for the weak relationship between attitudes and behavioral intention. Financial and performance risk
perceptions were tested for the moderating roles of attitudes and behavioral intention; subsequently, only
financial risk interacted with attitudes and showed that the positive effects of attitudes on behavioral inten-
tion were weakened by a high financial risk perception. Performance risk had a main effect on behavioral
intention independent of attitudes. Managerial implication and future study directions are also discussed.
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Table 1. Results of confirmatory factor analysis

Constructs Items Standardized A | Cronbach's o Ac\gi
Supporting ethical fashion producers .805
Spreading ethical fashion consumption values 792
Altruistic benefit Contributing to nurturing ethical fashion industry. 755 887 588
perception Supporting pro-environment companies 746 ' 910
Providing fair profits to producers 714
Practicing social responsibilities 709
o To be evaluated as advanced 936
Social |mage benefit To have a better reputation 906 906 773
perception 899
To make me special 789
Purchasing a quality product 908
Self-oriented benefit Purchasing safe products .881 904 710
perception Purchasing at a fair price .804 ' 925
Purchasing products good for health 770
Purchasing products that involve financial loss .869
Financial risk - ; .706
perception Concerned about not getting my money's worth 851 877 365
Concerned about not being a wise investment .800
Concerned about the level of benefit is 380
lower than expectations ’
P erformaric.:e risk Concerned about the failure to reflect current trends 779 864 gég
erception .
pereep Concerned about poor design 780
Concerned about poor quality 11
. Interested in ethical fashion products 854 691
Attitudes — - - - 810
Belief in ethical fashion product production .805 868
Intent to participate in social benefits
. . . .892
by purchasing ethical fashion products
Behavioral intent 891 736
Intent to support ethical fashion producers 874 ’ 919
Intent to purchase ethically fashion products .806

GFI=.875, AGFI=.840, IFI=.946, TLI=.935, CFI=.945, RMR=.042, RMSEA=.059, 5°=521.591 (df=254, p=.000),

Normed Chi-square=2.054
All estimations are significant at p<.01
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Table 2. Correlation matrix

Altruistic | Social Image Selfish F inapcial Perfor}nance - Behavif)ral

Benefit Benefit Benefit Risk Risk Intention
Altruistic Benefit 588 125 372 .025 .007 402 .501
Social Image Benefit 372%%* 773 154 .032 .001 .061 .164
Selfish Benefit 639 391k 710 .000 .033 301 310
Financial Risk —.156* 179%* -.018 .706 176 .004 .028
Performance Risk -.071 —-.036 180%** 419%k .622 .019 .007
Attitudes L656%** 254k 549%** —-.063 130 .691 .383
Behavioral Intention T13FEE A05%** S56%** —-.167* —-.082 L629%** .736

Tp<.10, *p<.05, **p<.01, ***p<.001

Diagonal values are the AVE for each construct.

Values (lower from diagonal) in italics are the estimated construct correlations.
Values (upper from diagonal) are the squared construct correlations.

< AAEIGATE B A ATRY
ol ek A= A& F %S 318.784(df=125, p=.000),
Normed 3= 2.5500.% 5] 81A] Lrebstom, =& o] %

g3} ARS] 2 olu)X] F|go] Yool FH A JaFS

A A2 JERITHZ =5.198, p<.01; =2.806,
p<Ol). Wehr e elo] A X AEFE 2Rl &
g 52 A B E GFI=895, AGFI=856, CFI=.947, 27 PFxo] FAZ J3FS wA Aolgk= /M 2
RMR=.043, RMSEA=0722. % U3 A% 2|=E 90 = 7Hd 2a¢}t 71 2bol] AR FEA 02 A H Q)
vt A2 F887e £E 0 2 VERTiMarsh }.

& Hau, 1996). WA, 57 s|go] 225 ] £:2]4) ¥ E#éﬂkﬁﬂﬂﬂlﬂWJEENJ%éﬂﬂ%
w0 X Atsh pAstel A Sl AP A FHE Folstglont, BEe] v FFE fo)aA
oulA] sle, Aol sge] el v B A7t ik ol AololulA] B4t BAL Aol B
ol Ak, 814 71e] A, oA sl BEe] RS TelEel WAL 4HA JPEL A5

frolstAl 38 AL nA e AR YERHThZ
7} +6.202, p<01; t=2.892, p=004). 1L} A}3]o|m] x|
el av|ate] {24 gl ol TS HH|A|
o= 70 2 YEt(Table 3)(Fig. 1). Wk 3 3
go] #A A7HErE FE4 HEd S84 Y¢S
v E Aojgh= 7H 1.2 714 1a9k 7Hd 1col] tiaiA R
A 0 2 A A H Tt

S 3 F"o] PEoxo] HPH R v &

Fpeh B A= A1 & AT AREA 719 4

© 2 HJFE Lee(2008)e] ATAHE A Aok 20 =,
2| A7F A b shs ARS] A oW A] o] §E]H 4an
PFOo 2 o] F AU AALeITE 2Eu, f2l A
AAF A7 Alste oy &84 AHE T3
AR A A7t AR 57 A 7she Ak e A
Q1 SRz g, 1] H7to) gk o] 43 7
& AR A Q1A 0 & 1% HARA ]l S E R 72 B
A A= ol AFAUS & 5 AUtk S, W

we] Alguistrt obdl 9le] rjel hat 91402 ol

Table 3. Hypotheses test

Hypotheses path Estimate t-value Hypotheses supported
a) Altruistic Benefit —  Attitudes S525%** 6.202 O
H1 b) Social Image Benefit —  Attitudes —-.026 -437 X
c¢) Self-oriented Benefit —  Attitudes 223%%* 2.892 O
a) Altruistic Benefit —  Behavioral Intention A436%** 5.198 O
H2 b) Social Image Benefit —  Behavioral Intention 145%* 2.806 O
¢) Self-oriented Benefit —  Behavioral Intention .074 1.116 X

#5p< 01, **¥p<,001
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Chi-square=318.784 (df=125, p=.000), Normed Chi-square=2.550
GFI=.895, AGFI=.856, IF1=.948, TLI=.947, CFI=.947, RMR=.043, RMSEA=.072
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Fig. 1. Structural model testing.
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Fig. 2. Interaction of attitudes and financial risk on
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Table 4. Hierarchical multiple regression of attitudes and risk (financial and performance) on behavioral intention

| Model 1 | Model 2 ‘ Model 3

Step 1. Attitudes

Attitudes | 551 | 557k 5615
Step 2. Risks

Financial risk —-.083 -.053

Performance risk —1017 -.094"
Step 3.Interactions of attitudes & risk

Attitudes*financial risk -.105"

Attitudes*performance risk —-.049
Overall F 130.010 (1,298)*** 47.947 (3,296)*** 30.879 (5,294)***
F change 5.118 (2,296)*** 3.878 (2,294)*
R’ 304 327 344
R? change 023 017

9<.10, *p<.05, **p<.01, ***p<.001
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