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(E 1) 2R 7Y
He sf9ixt2 yews y22gs
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£719 R0l 8. 9 2 28 (M)

Ak 10 17} 23 (M)

o grsahy 4. 11 2 28 (M)

o8| 2t SEHE 12 1) 23 (M%)

el 7 17) 28 (443)

D273 DB 5. 14 ) 28 (M)

i 7ho) 0/ 2015 2 174 28 (M)

I ETA 21757 1.2.3.4.5.6.7 (85) | 7H 28 (M)
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ey 527 gl HIE gz ZEHA
= 69 58.5
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St
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(£ 3) Z=9 % (291 2F)

Fihn il BT HIg Ha EFHA
ATt 11 9.3
53| Of2t 62 52.5
mE=sSiG o 6~103] 28 23.7 2.53 1.052
11~15 6 5.1
163| 0|4 11 9.3
= ot = 91 77.8
1S53 0IE
S717F Ao ECE 100 84.7
=EyHMEA
ST 2R 2tk 18 15.3 115 0.361
~ R=l-lgNpay 85 72.0
AR = : .
e orgaix|t 33 | 280 | 12 0.451
= NELPNR-1ZS! 87 73.7
T 7H K| SEA A oM e
IELPNR=IA TSI 0| x| B 31 6.3 1.26 0.442
s 93 78.8
FAUI|HE = 21 17.8 1.25 0.505
}12E5=2S 4 3.4
SN 70 59.8
st -5 1 0.9
nsEHNIEH ZHO| IS 1 0.9 2.33 1.717
2HAHS0| CHA 8 6.8
HEXAMES 37 31.6
- J|t§ot Act 87 73.7
CH 7R
pAIs P PSP aix 2sic 31 6.3 1.26 0.442
e Act 70 59.3
o4 SHIOFA
Aoty M} 48 40.7 1.41 0.493
~ Aact 90 76.3
ol 50| Al A
HIAME =t o8 037 1.24 0.427
~ 3ct 66 56.4
oA SHOF=E
Jirs =t 51 43 6 1.44 0.498
EtZIE EEE 88 74.6
JEES e 30 054 1.25 0.437
_ 3ct 97 88.2
Ol 174 Al %S
A FAES) e} o1 17.8 1.18 0.384
j < =ACt 8 6.8
_ act 69 58.5
040] =2d SEA}
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2.1, AEEEN

ARA ol gl WgEol HhalA] Cronbach's @ A|4=2] Abzo] o] Fojxu] Avbroz
ZAETe] Aol Brhe AS oW RS WEaN Sgstels FU AnE g
S glom], Zauo] Hakste] W 4 9, o2 sHsAe] o, MArE sk
= 2h] Yuao] Uee oulatel.

A BREAA oy HE ) A GBS 7o) gAY JES 22 A
YBE 719 & =S sershis EAQ) $42) Cronbach's ¢ 2 B3] Fakgom 1

B e s Az Cronbach's «

ISV EES 27.13 29.290 0.424
DSEAUSE 28.44 28.144 0.478
£7|R0iy = 28.52 28.743 0.414
AR 2 28.39 27.977 0.477
O DRI S = 28.41 28.103 0.461
DS EARTT 28.42 29.842 0.063
DS EAEIISH 27.38 22.782 0.298
7|7 R H = 28.41 27.682 0.555
ST 28.26 27.703 0.482

HOHE 28.27 27.830 0.458 0.6%
SRR 28.43 28.458 0.399
ASEE 28.23 07.444 0.529
nsEZ 28.41 28.700 0.329
DEEUS S5 DHAH 28.50 28.901 0.343
DSEHS S5 YYSASY 27.38 26.730 0.538
SRS 27.24 26.028 0.619
H&229K| 27.44 25.249 0.668
=297 27.10 25.849 0.509
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A%} Z4FEE50] A Cronback's « A47h W 0.893024 tl$ &7 tehton
2 ATolN QTEE A4 $ES FEe FEAATL Yt Aew et
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diyjzlel #2249 Q(Nunnally & Bernstein, 1994)o] A|QFst DSM(Domain Sampling

Qoizzma)o] 7B ol wal 2HMYS 2As7] 95t AT A=A
=T 1 SFHES ALt o2 AA &E7FY] AFA4(corrected item-total correlection)E
T AT <E 5> M4l BN WSS 719 o3k VA Holw gon] AT
= gl 0.01~0.05 Abo]® LFERL 74ak Al Qe Aog BEaAw|oh wapa 7t
WS 70l e AN A9 ZAS e Ao BorEh ER 24 §2E 119 4

T

%

=
DAL FOIREFBAD) POOIIA AT 065 HE L ol e
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(£ 5) WS Zt9 datay 2MZn
M4 |1 2 | 3| 4|5 |6 |7 |89 10|11 |12|18]|14|15]|16]17
FEEE]
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muff;j 009 1
%gim 010 ]
SRR
IR
g?é:—i 100 104 | .74 | .042 | .024 1
giii:j 17 162 | 139 | 178 ii? .086 1
HEEEEECEE
B | | 07| 24| | 0]
MEEHEEDDEER
=2 | 50| 20 ous | 21 | | s 21| 0T
=2 | | 22| | 23] 2| e | ] |
;EHE 126 157 | .077 (Egg 138 .102 | .069 (25)6 (Eé? (29)1 178 (i?f; 1
j;_;:: .043 %32 A72 1 105 175 125 2?)5 125 (ii? .074 (%S; 53? 53? 1




H{ 1 2 3 4 5 6 7 8 9 |10 | 11 |12 | 13 | 14 | 15 | 16 | 17
s 100 | -324 | 808 | 268 | 228 | .300 | ., | 206 | .351 | .245 | .264 | 303 | 370 | 332 |

gﬁé}' . (**) <**) (**) (*) (**) . (**) (**) (**) (**) (**) (**) (**)

2 420 | 351 | 270 | 27 232 | .363 | .374 | .383 | .321 | .346 | .349 | .250 | .688

arx OBy | e [ o | o | B G | o) | o) | ) | ) | ) | ) | ) | e |
HEZR 14| -443| 336 | 284 | 247 | 0| 273 |.469(x .324 | 430 | 419 | 439 | 256 | 326 | 515 564 |
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A Study on the Effects of Training Programs at Franchise
Organization

Kim, Gyeong—Cho*

Abstract

The purpose of this study is to analyze the effects of satisfaction or dissatisfaction of a
franchise organization training program on its achievements. For the training program
variables, it takes a motivation, a role perception, and a customer directivity as independent
variables, and satisfaction or dissatistaction as a parameter. Also, it regards operation
capability improvements, satisfaction of the job, and a will for a long-time employment as
a dependent variable, then it presents the results by using SPSS/PC™ statistics methods. The
results shows that satisfaction of training programs affect the long-time employment a lot.
Therefore, for a long-run growth of the franchise organization, it is important to carry out
proper training programs.

The introduction(part 1) contains the subject proposal and the purpose of the study, and
theological background(part II) shows the definition and quality of a franchise organization,
and some expectations from training programs such as motivations, role perceptions, and
customer directivity. Also, part II presents the study model, hypothesis, and analyzing
methods. For the last, part IV shows the verification of statistic results, then part V presents

the conclusion.

Key Word : Franchise Organization, Motivation, Role Perception, Customer Directivity,

Long-Time Employment
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