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ABSTRACT

A Study on the Transition and Improvement Plan of

e—Trade Marketing

Lee, Sang Jin
Kim, Hyoung Cheol

e—Trade 3.0 era which means the expansion of seamless e-Trade process
into global business has been come. e—Trade is in the evolution stage with
the reflection of time changes and IT development. Furthermore e-Trade
marketing method of SMEs has been generalized.

However, SMEs have not utilized e-Trade marketing very actively even if
it has much benefits in exploring overseas marketing. In this regard this
paper has cautiously suggested the strategic using plan of e-Marketplace and
SNS along with policy improvement in order to promote extensive diffusion
of e-Trade marketing.

First of all, a comprehensive evaluation system has to be developed for the
assessment of overseas marketing program and provide organized guideline
including SMEs support system.

Also e-Marketplace operation company is necessary to invent management
system for supervising and detecting risk factors of participating firms and
business model to share information which each e—Marketplace possesses
through mutual connection.

Finally, the effective supports such as short—term education and acting
operation of initial account to use SNS strategically are needed and

continuous contents development to adopt SNS is absolute.

Key Word : e-Trade, e-Marketplace, SNS Marketing




