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ABSTRACT

There have been a lot of previous studies that brand image has a positive impact on purchase as well as the value enhancement of the product
with the spread of brand importance and the introduction of brand in the apartment. This study verified that brand image can be factorized
and separated into two factors - basic characteristics and additional characteristics. The basic characteristics means essential parts that generally
should be provided for housing and the additional characteristics are competitively developed concepts introduced by construction companies
for sales promotion. The results of the empirical analysis that verified the effects of the two factors on purchase intention are as follows.
The basic characteristics have the positive impact on purchase intention while the additional characteristics are otherwise. This result suggests
that it is more important to be faithful to the basics than to be competitively differentiated by the additional characteristics in the apartment
market.
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