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Abstract

This study aimed to provide the basic data of the establishment of marketing strategies by dividing consumer
groups in accordance with the pursuit of clothing benefit, and then understanding the importance of clothing
selection criteria in those groups, whether there are any differences in it between groups, and whether there are
any differences in preference of clothing color depending on the mood state of those groups. The scale of this study
was comprised of the pursuit of clothing benefit factors, clothing selection criteria factors, and the factors related
to preference of clothing color by each mood state. In the results of the analysis, the factor most considered when
male and female consumers in 20s~30s purchase clothing was fitting, and followed by convenience, stable shape,
condition, design, and others’ reaction in order. However, those ‘design’, ’convenience’, ‘others’ reaction’ and
‘condition’ factors were significantly different between groups. Therefore, the significance of this study is that
fashion brands could develop new positioning maps for marketing and promotional strategies based on the pursuit
of clothing benefit shown in this study.

Keywords: SJ& =42 8 pursuit of clothing benefit), 2JZ 8] 7] F(clothing selection criteria), 7% 4FE]
(moodstate), {12 SJZ= M preference of clothing color)
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Il. Theoretical Background

1. Pursuit of clothing benefit
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1 Tth(Schiffman & Kanuk, 2004; Ha & Kim, 2009).
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3. Feeling of color and preference of clothing
color
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{Table 1> Color association

-7 A 149

Color Positive meaning

Negative meaning

Red honor and etc.

Cheerful, active, passionate, honest, motivated, initiating,

Fatigue, aggressive, lust, dissatisfaction, hasty and etc.

Yellow| Joy, wisdom, goal achievement, flexible, lively and etc.

Careless, frustration, selfishness and etc.

Harmony, consideration, sincerity, reverent, wise, intellectual

Blue and efo. Insensitive, isolation and etc.

Green | Growth, fruition, tolerance, fresh, talent, luck and etc. | Greed, jealousy and etc.

Brown | Hard-working, comfort, practical, faithful and etc. Stubborn, depressed and etc.

White | Pure, noble, holy, peace, hope, trust and etc. Condolences, lethargy and etc.

Black | Authority, luxurious, polished, decision and etc. Condolences, fear, darkness, luxury and etc.
Gray | Acceptance, realistic, polished mystery and etc. Gloomy, depression, shrinking and etc.

Referances: Cha, E. J.(2009); Park, S. H.(2013)

7} =t} 3F5ich Maeng et al.(2009)2 HAEE
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I1l. Methods

1. Research problems
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2. Measurement
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3. Data collection and analysis
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IV. Results gt 89l B45 AAISH K Table 2). 8913} =7 7F

Of A ARl QRAFAZE 0.50 ofske] =2 A€

1. Analysis of pursuit of clothing benefit factors 3t 268120 s ¢k 1S 7|02 Qo] BEASH
o 27 dEe Fa 2919 HUS W7 9 Ak 4749) olo] FEEgon] Fulzke] 49.77%

{Table 2> Analysis of pursuit of clothing benefit factors

Question Factor |Eigen- /Zicglizted Cronbach's
loading | value P y a
power
People more often ask me about the trendy style than other people. | 0.853
Wearing trendy clothing is very important to me. 0.796
Once I put on clothing in new style bravely before others, sometimes
. . 0.789
that clothing becomes a hot item later.
I sensitively recognize others’ changes to trendier look. 0.756
Factor 1 Even if it is a little outstanding, 1 like to show the clothing that 5.193 | 20.772 0.905
Trend . . 0.748
will lead the new trend to my friends.
I want to be recognized as the best dresser in groups I belong to. | 0.696
I am interested in following the newest fashion trend. 0.655
I help my friends to decide what clothing should be purchased. | 0.631
I do not wear ordinary clothes that make me look similar to others. | 0.573
When I wear new clothing, I am not concerned about what if my 0,670
clothing looks different from others’. '
When I am with strange people, I do not want to wear the same 0,665
clothing as other members’, even if I do not feel comfortable in it. |
Factor 2 . .
I do not select clothing in style or color that is commonly worn b
Indivi- . sy Y V10647 | 2600 | 31534 0.700
X my friends.
duality - - -
In a certain gathering, I do not feel awkward when my clothing
. 0.617
looks different from others.
Regardless of others, I wear what I like to wear. 0.596
When buying new clothing, I avoid what my friends are wearing. | 0.528
I maintain long hair or dye my hair to look good. 0.719
I like clothing that can show my bodyline. 0.714
I put on fashion products like shoes, hat and bag suitable for my
Factor 3 : 0.539
° | clothing. 2.689 | 42289 0.717
Aesthetics
I like noticeable colors such as fluorescent or primary colors. 0.533
I often wear accessories like necklace, earrings and bracelet. 0.521
I think that ripped jean pants look great. 0.509
I do not buy clothing that is hard to be handled even if I like the 0734
color or style. '
f)i;:’.r T I think that comfortable feeling is very important to clothing. 0.720 | 1.870 | 49.771 0.567
tical
v I aim to buy clothing washable at home without dry-cleaning. 0.615
1 do not wear uncomfortable clothing even when it is very expensive. | 0.502

- 942 -
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2. Cluster analysis according to pursuit of
clothing benefit

201842 B =2E 9] 201 V|zoR
TYEAE AAskTh ek WA A 2
HEAe B A% 249 42 gAHoR 3}
oFst 2k, 357 Fekel 240l A Aoz o
Aegict TeiEE KBE FALAGEAZE 2
RS B3 30, 40, S0 2 2 AR 5
2 23 48 AP B udekel BAE F

{Table 3> Average characteristics by each group

Group
1 2 3 4
Trend -0341 | —0.599 0.899 | —0.108
Individuality 0.726 0.549 | —0.603 | —0.445
Aesthetics 0.808 | —1.331 | —0.029 | —0.107
Practicality 0.136 0.608 0.746 | —0.969

{Table 4> Composition ratio by each group

=)
N

418 I ol e 1
Ao ehgeh oldt AHA S4S w9
IR 18 Alm A A=A oletn Ps)
:,Lxl 2= °7H/d J,]_ ‘Au}_}d oﬂ EH?;I— AE ].

Egrom, 0 QERE &()9) @& Holw 9
SEZ A ABRRA IR Yot

_g

£ O e, A8 FARTYE ol

(Table 4yof| A&} Zro] & 200 &= “Au]4 7|4
SR o] 587(29.0%), “AE&-A NG
29%(14.5%), A2 FAHFTHL L 497(24.5%),
R A2 647(32.0%) 22 Z47E P = gich

3. Factor analysis of clothing selection criteria

ojm Al A Za5hA nejshs Ad 71FE 29l
of A Wsl7] fl8l 89lEAS AAISHTHTable
5). Q1AAZE 050 o|3te] FEL A oJet 14512
of thal gk 1= 7lee= a9l &A% 43 6
Mol felo] F&uEon, Fularel 16%E A4
Stk 8.9 AR Mol 0.71~0.892 UER
o, AA| FEo o3t Z} 2219] Cronbach's ¢ Fk
2 0.64~0.8002 UER, SHWE2 Bt A
Hwr} 483wt Welel Ao

(Table 5yl 4] B ule} Zro] o]2 Aje] 7|22
YA, FEQHEA, ol=d, HelAd, Beluks, A

Group Group name Frequency(person) Ratio(%)
Group 1 Aesthetic individuality pursuit group 58 29.0
Group 2 Practical individuality pursuit group 29 14.5
Group 3 Practical trend pursuit group 49 24.5
Group 4 Indifference group 64 320

Total 200 100.0
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{Table 5> Factor analysis of clothing selection criteria
Factor Question Eigen- Accumulated Cronbach's
value explanatory power a
Material
Factor 1
. Color 2.046 14.615 0.751
Design
Silhouette
Degree of deformation and discoloration after washing
Factor 2 Convenience of washing and care 2.010 28.974 0.726
Stable shape
Condition of needlework
Looking good on oneself
Factor 3 1,749 41469 0.796
Fitting Degree of perfect fit
Comfortable to move around
Factor 4 1.686 53.509 0752
Convenience Comfortable feeling
Appealing to the opposite sex
Factor 5 1.677 65.486 0.770
Others’ reaction| QOthers® reaction
Suitability for the condition
Factor 6 1472 76,001 0.643
Condition Diversity of the use
P4 adem P a9l 12 &4, M4, (3.90), HARIG.79), ERRINFS(3.72) <02 YEfith
ARol Bafoz FAEel ‘A oy WHsk  TeiutcoiRel, w4, ‘E}JL%, AR
L, 89l 2& Mgt & ¥y 9 A, welo] A ollA= 47 Hed %«I? Aol& oE‘E}(p<005)
4SRN ) BYoE s WH Y =, Auld AR 484 Sarit
oz} skl a9l 32 AHloA of=d, ol B} Hehe EIXM’% dHHeR FaA °17l~
Se A 58 ZFeR FAEC] ool Jle® yrigon], o] F 4uld AT
gstRon, 89 4= Fohy] Wil dojM ub ERINES A AdiAoer FaA] sk ﬁ—‘l
go| WOIF B3 B Ut BPOR FAHHl = Uehith 48 ANETHTE B L o
‘Heligolel k7 Wrgstle 2.2l 5= o)A Yo T84 47l AR eyt 484
oD, g AYES U 5o BYOE TAH]  AHETUTL Helo we g Fax] 1elsiA]
‘ebel whgrolet sl 29l 62 Aele A ohe AE Uehuth A8H fARTATE 4
Y, g Su Oopy 59 BYOE TAH S FoA| Ledt uhe, A8H AETHS
AR ez Hsktt o RS AdHer WA aEste ez
et Rl e B
4. The differences of clothing selection criteria Reddcte Oxielyt ‘HyAd S 713 3
by clothing benefit groups i Z o

o 27 aE 24y oA
oFal] glato] AL A, FAHS AAlg Aol
(Table 6)3} Zc}.

2AH o ¥ 1), 20~300) Y ¥z} o=
Tl Al 7R aEshe Q91 o] @61y 013l
o, o2 wWE|A(4.21), FEE49(4.03), 34

5. The preference of clothing color by moodstate

1) Preference of clothing color when consumers
are feeling good

_944_



Vol. 21, No. 6 e

p

- 7AWA 153

=Y

{Table 6> The differences of clothing selection criteria by clothing benefit groups

. A.es.thetu.: . Pract 1ca¥ Practical trend Indifference
individuality individuality ursuit. erou o F-value p
pursuit group pursuit group P group gowp
M 3.90° 3.82% 404 347°
Management 6.739 0.000%**
SD 0.693 0.553 0.835 0.687
M 4.18 3.82 4.12 3.93
Material 2.651 0.050
SD 0.661 0.732 0.729 0.668
M 475 445 4.56 4.59
Match 1.971 0.120
SD 0411 0.659 0.592 0.682
B M 431°® 447 430" 3.92
Usability 5.789 0.001%*
SD 0.641 0.626 0.742 0.703
M 3.84° 3.16° 3.90° 372
Reaction 5.640 0.001**
SD 0.895 0.846 0.816 0.761
, M 4,02 3.64° 412 3.74°
Variety 4.289 0.006**
SD 0.800 0.812 0.718 0.617
**p<0.01

2030t} i Amlzte] o] # se Kehy
Tie] £& 1 F2 HgoH= o ol
sfobslr] §1a) MALAS ALXSE A3, (Table 7)
o Mot 2ol frolgt Aol Hold] egkeh

N
>
>~
2h
o

AA(16.5%), FE2N(16.0%), =T
(11.3%), “ZA(5.2%) +=2o2 eyt &, 7|8
& gl 3N, AN, FEN, =3 55 28

'\:_TL“C‘ o=
L 2R 88%E Wi AR n]Ro], 7 Hol

22 v o= Ao 4d) Eo §ee o 4 gk
B & Company®] AAbe] that ju] HAjo] o5t
AP olul et 89, Alwel oulz, 7%
e g, nFaeg, AL Ju2, FEAL
23}, WY AHQ O], T w2 7]
B RISy, BE 5o FYH Ut 8
2 ) A8 Hos £33 B 4 Ut

2) Preference of clothing color when consumers
are depressed

{Table 7> Preference of clothing color when consumers are feeling good

White | Black | Gray Red | Yellow | Blue | Green | Purple | Brown
(%) (%) (%) (%) (%) (%) (%) (%) (%)
Aesthetic individuality] 21 10 1 3 8 13 0 1 0
pursuit group (36.8) | (17.5) | (1.8) (53) | (140) | (22.8) | (0.0 (1.8) (0.0)
Practical individuality | 12 7 3 1 0 4 1 0 1
pursuit group 414 | (241) | (103) | (34 ©.0) | (13.8) | (34 0.0 (B4 | 2230734
Practical trend 23 7 2 3 4 4 2 2 0 | p0l62
pursuit group (489) | (149) | 43) 6.4) 8.5) 8.5) 4.3) 4.3) (0.0)
Indifference. erou 29 8 1 3 10 10 0 0 0
group 475) | (13.D) | (1.6) 49 | (164) | (164) | (0.0 0.0) (0.0)
Total 85 32 7 10 2 31 3 3 1
© (43.8) | (165) | (3.6) (52 | (11.3) | (16.0) | (1.5 (1.5) (0.5)

- 945 -
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{Table 8> Preference of clothing color when consumers are depressed
White | Black | Gray Red | Yellow | Blue | Green | Purple | Brown
(%) () (%) (%) (%) (%) (%) (%) (%)
Aesthetic individuality 4 30 11 3 2 4 0 1 2
pursuit group 70 | 526) | 193) | 53) | 35 | 700 | ©0) | 1.8 | 35
Practical individualityy 6 14 4 1 1 2 0 1 0
pursuit group (20.7) | (483) | (138) | (34) B4 | 69 | (00 (34 0.0) | x*=22.520
Practical trend 3 24 14 1 0 1 0 0 4 p=0.548
pursuit group 64 | L) | 298 | @ | 00 | @) | ©0 | ©0) | &5
. 4 35 12 1 1 3 2 1 2
Indifference growp | <o | 7 | (197) | () | (16 | @9) | 63 | a6 | 33
Total 17 103 41 6 4 10 2 3 8
© @8) | G | ey | G | @) | 52 | a0 | a5 | @)
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