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Study on Appearance-oriented, Appearance Management Behavior
according to the types of Masculinity

Hyun-Ok Lee and Yang-Suk Ku'
Dept. of Clothing & Textiles, Kyungpook National University, Daegu, Korea

Abstract : The purpose of this study was to examine the effect of the type of masculinity on appearance-oriented and
appearance management behavior. Questionnaires were administered to 201 males 20s to 50s living in Daegu. The SPSS
20.0 package was utilized for data analysis which included frequency analysis, Cronbach's o, factor analysis, cluster anal-
ysis, regression analysis, t-test and logistic regression. First, factor analysis in a appearance management behavior and
the type of masculinity, were cluster analysis in appearance-oriented. Were used to analyze the problem of the study by
classified five factors and two groups. The results of this study were as follows: First, the masculinity of Retro sexual,
Metro sexual, Techno sexual showed a negative influence on appearance-oriented. Second, the masculinity had a influence
on appearance management behavior. M-ness showed a negative influence on skin care, Metro sexual showed a positive
influence on skin care, hair/fashion, cosmetics, plastic surgery. And Retro sexual showed a influence on skin care, positive
influence on hair/fashion, cosmetics. Techno sexual showed a positive influence on body management, skin care, hair/fash-
ion. Uber sexual showed a positive influence on body management, cosmetics of appearance management. Third, the
appearance-oriented had a differences on body management, hair/fashion, cosmetics, plastic surgery of appearance man-

agement behavior.
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Table 1. Factor analysis of the types of masculinity
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HEZAFY, AMAFY, HE A5, Uiz A7
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(2008), Lee(2004)0] A-Folx] @Hg & A7) 8ol 9t
F4% 5 1983 ARSI Qs AIEHY Welege dF,
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Factor

Factor loading Eigen value % of variance Cronbach's o

Factor 1: M-ness

If T get married family is a priority 0.806

If T get married, I will have a lot of concern housework and parenting 0.863 3778 15.62 0787
I will be a caring father. 0.678 (15.62)

I will spend time with my family on holiday 0.651

Factor 2: Retro sexual

I prefer practical products. 0.781

When going out I wear comfortable clothes 0.821 2.855 é;gs) 0.728
I almost do not care about appearance or grooming. 0.739

Factor 3: Metro sexual

I prefer colorful products. 0.734

When going out I wear famous brand clothes 0.751 881 12.59 0717
I enjoy watching fashion magazines or fashion-related books for on holidays 0.682 (41.26)

When going out I wear smart and dress classy brand clothes 0.558

Factor 4: Techno sexual

I'm interested in the latest technology.(IT, computer technology) 0.759

I prefer new product or limited edition 0.677 1.205 (;;‘;T) 0.677
I enjoy using the new digital products(smart phone etc) 0.785

Factor 5: Uber sexual

I prefer refined design of solid and simple 0.669

I prefer formal wear masculinity of natural and strong 0.720 1.069 (é?ié) 0.580
I enjoy the hobbies and self-development on holiday 0.680
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Table 2. Factor analysis of appearance management
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Factor

Factor loading Eigen value % of variance Cronbach's o

Factor 1: Hair/fashion

I use hair salon for trend hair-style. 0.624

I use hair-care products. 0.518

I tend to buy fashionable clothes. 0.639 2.530 (128;) 0.806
I tend to buy trendy accessories. 0.781

I wear high-heeled shoes or high shoes 0.743

Factor 2: Cosmetics

I use to foundation cosmetics(skin water, lotion) for skin 0.769

When going out I use to skin cosmetics.(BB cream, color lotion) 0.487 2.085 (;322) 0.589
I use to functional cosmetics 0.714

Factor 3: Plastic surgery

I have been plastic surgery for enhance my appearance.(I want to plastic surgery) 0.872 1,805 12.89 0770
I have been cosmetic surgery((I want to cosmetic surgery) 0.853 (45.86)

Factor 4: Body management

I make a diet because I want to get slim down. 0.836 171

I will do body management through physical exercise.(yoga, health, 0.893 1.640 (57.57) 0.736
swimming, running, dance, walking, golf, tennis, stretching, etc)

Factor 5: Skin management

I use professional skin shop or dermatologist for the skin care 0.695 1584 11.32 0.610
I will nail and claw care(by myself or professional skin shop 0.844 (68.89)
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Table 3. Cluster analysis of appearance-oriented

Table 5. The effect of the types of masculinity on appearance-oriented

Appearance-oriented Variables SE Wals  p-value Exp(B)
Variables high low Constant 12497 2.037 37.632 .000 267434.6
Mean SD Mean SD Retro sexual -516 100 26.551 .000 .597
1 3.397 1.051 1.805 0.931 Metro sexual — -.348 086  16.488 .000 706
2 3918 0.777 2.383 0.852 Uber sexual -.124 A11 1.235 267 .384
3 3.288 0.964 1.664 0.667 Techno sexual -251 .091 7.631 .006 778
4 3.603 0.909 1.648 0.694 M-ness .001 079 .000 985 1.001
5 3.685 0.797 2.180 0.900 x> =97.656, p-value=0.000
6 3.945 0.780 2.398 0.959
7 3.575 0.999 2.469 1.042 432. PRl rAYsel nA= T
Total(n) 79 122 AR 58103 oA 58]l AEAES A
(B SPEN-)

Table 4. T-test of appearance-oriented's cluster

Variables N Mean(SD) t-value
high 79 25.03(3.75)
Appearance-oriented 20.326%**
low 122 14.25(3.62)

£p<.05, ¥*p<01, ***p<001
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Table 6. The effect of the types of masculinity on appearance management
Dependent variables Independent variables B t R F
Body management Uber sexual 121 631 147 17.046%**
Techno sexual .091 3.254 k%
M-ness -.086 -4.046%**
Skin care Metro sexual .072 3.543%** 159 9,006+ *+
Retro sexual -.058 -2.390*
Techno sexual .045 2.013*
Metro sexual .146 9.009%**
Hair/fashion Retro sexual .098 5.121%** .520 71.251%**
Techno sexual .060 3.462%**
Retro sexual 123 4.931%**
Cosmetics Uber sexual .089 3.283%** .290 26.760%**
Metro sexual .067 3.152%*
Plastic surgery Metro sexual .100 4.346%** .087 18.892%***

£p<.05, **p<01, ***p<001
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45 271 AL REe AdAS s s E
of FFAAE Hole Ao ol A3 9N BAS S
APl =& AHE Hole AL & F ok
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FEARAE, Addsls p=0002= 945'1]?;}59] el
#
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folg Aolg Hglov), FRARWE(=1.526, p=.12901E
D fold 2ol 2 HolA] YSITK(Table 7). AT A%
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2 M=, dRART 22 Hue] AFAYEF(E.17), 8
WA F(2.92), SHFEAEAT(3.53), ABVTQ =
JFHL ehle A ¢ 5 sk
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Table 7. The difference of
management

appearance-oriented and appearance

Variables N Mean(SD) t-value
high 79 3.17(1.08)
Body management 3.928***
ow 122 2.62(0.9)
high 79 1.92(0.84)
Skin care 1.526
low 122 1.74(0.77)
. high 79 2.92(0.73)
Hair/fashion 11.098*%**
low 122 1.85(0.62)
. high 79 3.53(0.72)
Cosmetics 10.761%**
low 122 2.4(0.73)
high 79 2.2(1.16)
Plastic surgery 4.397***
low 122 1.55(0.76)
*p<.05, **p<01, ***p<.001
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