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ABSTRACT

Nowadays, many first-time Internet users start off heavily using SNSs (Social Network Sites), such as
Cyworld, Facebook, and Twitter. The reason for the growth of SNS use is closely related to the various
services of gaming, playing, using entertainment items, sharing knowledge etc., provided by the SNS;
technically, the most important of the services provided would be the behavior of sharing knowledge
among people connected and networked in the site. In sum, we assume that the users may
communicate well with each other and pay attention to building a close social network using the
abovementioned activities. However, researchers have just begun to focus on the issues explaining why
Internet users rush into SNSs and enjoy their time there. Therefore, we investigated the reasons for
posting and sharing knowledge voluntarily on the SNS and how others respond to the posted
knowledge and are actually affected by the behavior. We applied social identity theory and social
capital theory in this study to find which network externalities in SNSs may affect online identity-based
attachment and cause them to produce a knowledge sharing generation. We found that people’s online
identity in SNSs is closely related to and influences knowledge sharing. This empirical study resulted in
the importance of social relations in SNSs, which leads to sharing knowledge.
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Pookulangara and Koesler, 2011; Ross et al., 2009;
Teo et al., 2003). SNS&] E21ZQl 4 Wl
Aot SHARTH dEor F55 Eds ¥ oY
gt 2 Al 7P e Se8 Adske Y
HENH =72 53 At} (Powell, 2009). SNS
= Al A JiRIE] AR Z2ulds F
Jstal, A oW A, AR T IR 7 A
53k 3 Alo|EoA Algdhs thdst 2213
olg3led AllE W9 thE ARS8 &
=% A3}t (Boyd and Ellison, 2008; Pfeil et
al.,, 2009; Powell, 2009). w2}A], SNS= AFEALE©]
as ARle fdskaL, ARA WEASC s,
OE ol WAIE /sl fAlske As 7hs
S}Al 3= THEllison et al., 2007; Kane et al., 2009).
A2l SNSE= AREAY] At FAE FFEsiar
A71ell, ARAR] = AEAQ Ale|EZE H7) 913t
gl Alo|t} (Powell, 2009; Sledgianowski and Kulviwat,
2009). Wb SNSO| FE= ARSAFSS SNSO| 3
Ae 8% dFHes FE 4 v (Lin and
Lu, 2011). €8, SNSO| €82 U &9 7i0Akd
oAMRE ARt FAIsHE ] ghout, HTdle 23
WelXz 7l fF] 584 F3S e &
s AREH A 2010 W& wpeEy
(Burson-Marsteller) Al wh2m  ¥32] 474 500
t 7199] 84%7F 170 o)e] SNS Mulx AL B
3L 3L, 15 63%% 370 o) H<= SNS A
= gkl e AoE vt oA &9l 719
=& AEZ<) SNSQI Fo|Ah, EfE oo ga=
¢l (LinkedIn), °FH (Yammer), A&] (Chatter) 5 T}
&3 71938 SNSE AFF o= Afdste] ARgsiar
Atk o]e} o] FARIAFAAAN AREHE SNST}F 7]
o] Ao FAE] AREHE o= 7IdEC] 7]
o] AAY A= oM A2 Rt vy 25
Holgk= ¢12lo] HHNY] wiEeldt (WX 5,
2008, AW 5, 2010). 23 W AR Bl 27
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1. Al&|H Ah=0[|Znt SNS

A}8]& AR (social capital)©]FF AFEE 7He] A
£ 55 247 2902 B9 4 AUtk Coleman,
1988; Okoli and Oh, 2007). 71 F3F AL ApR-L
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wal7] el AFgEo]A 9t} Coleman (1988)2 Al
A AL ARET B 797 E5S SXE 9
o] ok FYH AR At =
2 FAHEH, o] ditdo=z Al 71#] 8%, &,
A, RIXA agja BAAF AL OZ ofaE o]
Yt} (Granovtetter, 1992). ‘=& =
(Structural dimension)’-2 AFS|A UESZ TAIE ¥
e, TAle] A4S Hdn 1 e o) 4
4=, o] xpelol Q015 HEY= E,
A%, AZ24, AsHAE SH¢ (Tichy et al,
1979). ‘91214 2} (cognitive dimension)’< et 7t
offE SXN7|e AdS Ynigitt. a|a, ‘BAA
A9 (relatioanl dimension)& A% A F FAH
AFFEZE 2189 S omjgith BAIA A W) 9F
W, o5, AlE], g 852 ARKEY JuE
ELE % #orEl] 721tk (Wasko
and Faraj, 2005).
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=

AREALS] ARSI ZRES 18, S cdAZdF] ARE]A
£ (bridging social capital)’ Q17| ‘A&EH ARE] A
£ (bonding social capital)’ 1Al w2} th2ia
= Atk 2™, Granovetter (1992)2] Aol &JshH
SNSolXE HlaA Fe A7 (weak tie)S FAh=
A7 A ARo] ApHIE, o] B9 ALgAE
& AbolAl féeta AMEE #3 FEE AlEst
71e AR AR A9 A v o= UE
Wk e o] F 7R frE e ARSA AR B
7} AREAL] AXFRE AR slal BRSNS
AX3f7E Gs] olUEs sh= ARSA AR
o A #Aor e o (PHEE T, 2011
Ellison et al., 2007).
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2. SNSOMe| HEST 2Fd

Katz and Shapiro (1985 UEY= &34
(network externalities) = AJFo|L} AR|AZHE Ao
Ae 71 e ZHEA AL B2 AEOY AH]

X AREAES TE Al ASH BAE F
A ANE TR BE ol Tk thge] ) o 1o /AN WERA Fl BE IR
B 274 Wold SRl 28 4 e g ) P TE P S B A 3
A ORI, AhRle] A1) g ARl o (L d L 20U, WE ALESE R B
o otiol g A St ol SNsol Aofeh o o) I, S ZHasiel =e |
2 AHAES =31 ®T (Lin and Bhattacherjee,
& 1) YIEYTLIRA0 Bt 7|ZT (22 Lin and Lu, 2011)
Eaia 48 33 EEEEIrEE
Gandal (1994) ~EFEHE s8YaT
Gupta and Mela (2008) 2201 ZAujato] E AR, s34 E T
limi (2005) FOE Al A &9
Kim et al. (2008) 2ol EAIAHE| A NATFE &
Lin and Bhattacherjee (2009) 21 AL FAAMEI 2 AEA A a9
Lin and Bhattacherjee (2008) B AR 71 s@a, ARBA A E
Lou et al. (2000) i ALE)Z BA At
Pae and Hyun (2002) NAE FFAAA 2 AR as)
Wu et al. (2007) FHEAR A FE NAFR &I}
Yang and Mai (2010) L7101 " oA NATFRET}
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2008). <& W FEY] 7 AT R =2
s, O B 53 7t AEd St Thsstes @
Fo| AHARS Sk 7S B olle B ANE
glof Mg 2 A 39 AHES AR Sk
5 A Frraee] FEE o FuE ARAIE
O e ARS 8oldn AYFE AlFdel wet o
B2 AMEAE] AL oA, AMEAlY] Feo} B
71 JFEo Aulze] 7L HIESA R4S
o]ZojUl= 291E°|t}h (Lin and Lu, 2011).

olst ST WESZ oFd WESYZ a7
(network effect)2}al 3171% sh=t), o]+ WE YA
AZAEo=ZH de /A e F8&o] o] UEHA
o dA=lo] Q= 7R el o3l A A, A
A=Y 47 S EN B8] TRt Zte
2Ju| 3t} (Farrell and Saloner, 1985). AMY, WES=

F3E A Tes AYshket a3 s
vx= 99leg 7HeEEal 9l (Katz and Shapiro,
1985). &3 WEHA 9JFAe AFY 7Hold 7t
Aol gk AERE T ACEE LA
Ut} (Kauffman and Wang, 2001). ©Jol] m2H ARE-
Aol HIEQA 717} Aval 1AeHA =W ol
3l B B 58S 45 F US ASE Vst
olgst 7dle o B F8E FEsH Huk= Aol
o} UELA 9FAde] 5442 ojn] B2 AFolx A
SHIY (<3 1> #=). M, Lin and Bhattacherjee
(2008, 2009) AHSALS 13 F-84d2 S ALS]A
EHERE Lo Ba 9tk MSN wlAlAeh e
JAHEHAIA S 75, T UESLA Fqzrt gol
AFE o B2 ARARE 259 /A AEA B4
T FABL F3sH Hal, a%A FOEHA ALE
A5 A% 84S S7FH "ok olH gk Sl
HESZ oFAe] 54& SNSo A-&3hd SNS9
TR} AZSFE AMAELS ¢ B2 888 274
w1, weba] ZAEret 2 Us &gt FHE F
3 E84S us 7197t Aoltt (Sledgianowski
and Kulviwat, 2009). ¥ ATAME 71E9 AR3)4

tlo o

fl

ARo|2e] A HEYD R4S FAseln
AL 3tk ofell A3 AREe] F2A Ak I
3|9 4 (number of member), T5°] 5 (number of
peens SAstAL stoH, QIAA ke B
A QIAE R (perceived complementarity)S 7
shaal epdtk e, BAA ARdellA AR A

(social relation)S =43l A2 EHS HAH3IT)

R

3. SNSOiA 22tel HA|d

7R1e] 2211 A4 (online identity)o|Th 221
oA B Al b=, ARl e =AA v
Eol F= /MAY 545 =2ille Aot (Cheung
and Lee, 2010; Ruyter and Conroy, 2002). Kim et
al.(2011)2 22} BAE ezl FAAGS Hiw
siet e 2 HolA] 2ER1 AAAde] 2
2Rl AT d2var gk AR, 2221 BAA
< 2Rl Ao BAEIE vEA X3S
Atk =4, 221 BAES BAE EA] Lzl
oA Heh AI7EG mgo] & Eoh Al el A
e 228 - 5 AR, 22l BAES -
B UAE #F3 FH, ARL 2o, ohuker 9o
2 Fslay, ARlo] dske owAE A9 Thssitt.
JA, exeRRlolMe FAEES w7171 oAdANE &
ZRlAE Ailo] deizor HAMS vepd
Aok Al tHA, 221l ojrAlE 221 A2
o] 52dol gtk &tk

SNS B7NE AFBAELS Aplo] T Al
olgAl T, w3 Aile] T3k MELA el
Aol thg AlE oJ9A WAE P, ofd f3
of WAE FAEAY A= 281 ZAd wi$-
U3 Kietzmann et al.(2011)2 SNSE ¥ 3sh=
2Av|Hole] 771 715 e4E AWshaA, FA4
7Tee 2AnHe] B4 olF, U], 4 53 2
ARE U glaL, ARRAE YA ddar
3FtE 18]3 Zhao et al.(2008)2 H|o]2E-2o] H|]

rlo
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K

3 (o, Z2E, AR F)oE FAHo] &
BAY 2l A= t=2al IR A (true
selves)= A A}21 (real selves)® ofHz} @Rl
oA 7iRle] EaL A} k= ARS|H o= npEAg FA
/3ol #=A vepdthal sflt. HEgk Kim et al. (2012)
& 213 AAA o] (social identity theory)®ll 7|3}
of 27|58 HHelA 221 A8 HAE ofo]
7Y =] WAE W3lth
ole} o] SNS oM E ARgAte] 2211 A
4L w9 TR, A5 ol AALS AREAE
Fefstal gl SNS9| FrESbE W LA AVt
1 ol B IS HASkl = SNS&
| fFA18k= SNS wjollx] AREARE]
Pe2 3] ztels BY 4= vhol] gl Ao)7] o
woloh. wba, SNSol| oA ALS)A 2] HejE
ZEr UERIAY] FAF 2e)]l AAT= wi¢
D3 IAE 7H FoE IE 4 Utk
B AFdME 71E9 A7UE-S HIEeE JHQ1e
221 AAAES 281 2187 (online kindness), <
Q1 A% (online social skill), 12|31 22}Q1 ]
/] (online creativity) > 2 AZ|3}IHTt (Kim et al.,
2011).
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B Aol ArslE MEAA 974 AREH
Aol &9 ARl AwE 4 qluar ojn] Ax3h
vk Itk 5, AKSA Apo] AlgE 3He] Aol
Ashe F24E Adow o o]l SNSelA
sl | Zlo] MEAA eFAolg= otk B
ATES HIEAA 9740 ARIIES ARSshe &
T ARAF FElell AR JFs F= T8 2
log 13}l Ut} (Fiedler and Sarstedt, 2010;
Gupta and Mela, 2008; Kim and Lee, 2007; Paec and
Hyun, 2002; Schmitz and Latzer, 2002; Yang and

Mai, 2010). Sledgianowski and Kulviwat (2009) =
A SNS Azt A ol EelH ARRARE
SNSE ARsld = A%ds 7RIvar gtk 53], SNS
© 11 AA A7 tE FRET AFsA R A
H3u ARV 2 & A AAE Y HEYA
of drht B2 Algho] Fofstar J=A} wie- T8
3}t (Baker and White, 2010; Li and Bemoff, 2008;
Powell, 2009). wa}A, SNSeAe] FHoAzte] G+
SNSE AIZeH sk Qzeke} e o3hs s,
Z7 2H19) ALEA AR R 7 4 Q7] Wil
23+ oJu]E zH=T} (Wasko and Faraj, 2005). ©]<}
22 SNSoAe] 3o T TR = ARAE
stodg WES T Fofsld o B2 888 45 A
o2 7|etA it} (Farrell and Saloner, 1985;
Kauffman and Wang, 2001). Z1&1d], SNSo|A 3]¢)
oy} 559 47t BolAH AMAES SNSOlA o
E S AU bOE AT 9 o] ggea
sh= AAY &7 ¥ =oXAl Et} (Fiedler and
Sarstedt, 2010). ©]°] tha-a} e 7S FHIGITH

TH 1 SNSe Fofefs 3]0 = AREAR] £
20 GAGol F+)o FFE F

714 2: SNSO| FASls FR9] F= Al-gxo] £
¢l FAGA F+) e FBE v

$hA, SNS= ¥ il
< AR F A8, HiYe S &8 AY T o
& ARIEE AFET ol¢h B FeHH AH|
(complementary service)= AFEAFE©] SNSE ©|-83}
o HS B2 55 & & A ke 7yl Ha
Ao, o= IA|F 2] ALE]A AREo|x}, SNS
HESA 954 Asi7le s 3t (Wasko
and Faraj, 2005). 53], Z<oll= SNSE 7[Hko g2 &}
© 28 AY (social game) o] "¢ F53] A3t
I et ol A9 Hojx HI 22 SNSE 7

2H Az s, AYY hEL oy Ba
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o £ 4 gk I, o]2igk SNSo| e H et
3 SNS ol ARAESY Hkst 855 &
Je 7N AFFeEHA HE AS =AY
2 Alga tekst hiog BAS W w3 gE
Alga) ApEslEs A2 AS AR 5
AeS k= FHolEE gLy} 7
HE 5 Qo
T} 3: SNSO] R]Z}El 3F& H ek AR§RIY] 22)
o GAG) S+)9 I I

o2, SNSME ARSAREe] WA S AEJE A
S48 (social interaction)©] "i-$- FQ3lch YEYA

739 EAo] zt= #EY Al (economy of
scale) .= A= ARS)A BAZE E3o] HA| dale 1
288 Fuglsl] oAHh ARE dade2 BAE
Aol AblE AHRo g ARSI AN, ERVEA], 9@
g3 - AN AEsBAE 8] HiME v F
23 Ao=Z HRT}F (Nardi and Whittaker, 2002;
Nohria and Eccles, 1992; (Wasko and Faraj, 2005).
ALEA AsAge deily 34 e bdE o
@ H3E FYA71™ (Buchan et al. 2006), °l= A
=7 SNS Wellxe] 7HQle] AAES eItk w3,
ALS A e AE-e A7) =Ed FES D7) 9g 7
3E A, ole Ax A5 A BRI tigh
SAH S THALA Hel, a8 AAAE A3t
AZItk ©]9} zFo] SNSolxfe] AlSA FuAg-e
SNSollA 7H%1e] Aol S44 dFdFS v Ao

2 7ldEe] v 22 RS Atk

TH 4: SNSS] A}8]F] )5 ZES Af§RIS] L-2fQ]
AL F+)e G v

2. 22l AlYnt XMSF

FEubEte] TEUl AREARES] SNS ARE-Cll lojA
Vg 2 BAL ARGS9 wFol ok 5, SNSS
o]&sh= AREALEAAIN A2 Ffi= SNSO| 7P
8% TV & ¢ e Aotk wEbd, ARE
2 SNSE ARESIHA AAS Ffska, T ol
AAE Adehs Aotk ), of L2kl PR
AL} AAFfroll FEFS PIxE AR L ol
teire o] B dakso] 221 AAAT A4
FH7ke] QHYIAE Buslar Yvk (Wu  and
Sukoco, 2010). ¥4, Kim et al. (2011)& &2} A
A A BAVS o2l webA] JiQ1F ST AL
3|4 FHoE o] AAFdd vAe S A
T8tk 3, Ma and Agarwal (2007)S 28191 A%
YelA o ARUE 890l Al BAS
Q3 ERIFS w), A= AFUE Aol o vt
3l ¢ AXlS TS B9tk S Hwang
(2010)9] A5 HE AAAHY F 7R 242 AR
A} Aol HA(self identity)©] A2 Fre] &
Awoll dFs Foe RS & 4 Uk Kim et al,,
(2011)9] Aol oJshd WA, Alwolm, o]
go] U= Abgo] ™A 2 ARl Hls| 29l
AFUE  3FlM BS AATE (knowledge
contribution)©] &S A|AIEIGT o]2} Zo] SNS
X ALl BRI o] HELrESE ARl 714

4 Ul Z=tolle o &dd] A4S Tt

2> =F

S
=
= Aotk ofd Tt 22 THs A S ok

=

I 5 SNSS] L2)9] HAEL AL AER
oo S(+)9 FES Pl

oVl g HHgOR <IY 1> B e A
ARe vigon B4 YEAD J¥Ael g,
Aglel ekl AN, TRln ANTHelw hel 9

JeAE AFRHos dysc
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GE), 859 F 3ED), IAE ATHI @+
A

3HL Lin and Lu (2011)2] 945 8]a AEH A

011)°] AFE vl R sl 2l WEA @w
g, 22l Alls (388, 18, 22e] Ao ¢
F3hS =Hsek 3, Kim et al. (2011)2] I+
ME 22l AAAS 12189107 4] 72+ o
JE°] AXFr Fejol PXe P AwEgEor),

£ Agelde PEaciRe] 37 Boe 2l 3

AP olghs & g BAHUS Fol 231810 =E T
ettt weba, o] Fatel tigh sAel] foE &
st} Eo2, AXFHYE 9A] Kim et al. (2011)
o] AFE v sl 3E3}oE Stk

ogat 22kl B, TEn ANFRIAE shofat
7 9% TlE BRE FHoe AES TN o
wosigtk o)F HE Lull 24}
Qo] 2563:9] M) 3)EEIck

53], 244 $HE ARe] BHY HEs m=

% sl H5E BE AES B ASSr:
o), ¥ ATME HAHOT AN B F
B3] dolar glow, Had A oleka
S e e tom AR 33 4 gles o

Aolu 45 5 & wjAlsl BE SEA |4 A

2012. 9.



00" Hes

—

[ 2] TA| 71T S0l Chet 2eleelEA Znt

2217 AT R P2 nae | CRY | AVE? | Alpha
—ro}%k
WS- W AREC] SNSE ARtk AjZeit 0.936
rer o | BE AJREEO] SNSE AR ETIaL AZE, 0.929
AU e nsol el e B AgEel 4 SNsol A9EA € AT 090 | 0870 0%
Az i
W TR o B2 AUEC] SNSE AMEstha Azisith 0.918
g9 & U FE B2 AUE] SNSE AHE3tka A7) 0916 | 0914 | 0.841 | 0.913
Uh= mlele] Be A|9lEo] SNSS AMRE Aog Azta) -
SNS ZFFolA Thekgt Mol Eutd siEo] EAlsta &8 7Fssith 0.849
SNSHel AR By, WA S, §Y S & HER S Tl F] o9
A7 18 kesid, ' 0.927 | 0.810 | 0.924
Jo Y |SNSHlA thekst ALs)A wR &5 (4, Fan Page, 3A &1 page 5)° 0.899 ‘ ' ‘
7R1E 4= lok '
SNSAlA thFgt WMele] A 7] E7E50] 2 st -
SNSA ARRIEE]7], 224, 9E 5 22 FoBd5e eIy A5 fulg
Ao B wo-9 Fr}h’ i
SNSA ARRIEE)7], 224, 9E 5 22 Foese Rl ARSE B 0871
AEE | & s =S Frh ' 0915 | o782 | 0914
AeAE |SNSA ARRLE]7), 2234, 9F 53 2o FBdEL A2 ITE AH) 0876 | ' '
= =82 Sk ’
SNSA ARIEE]7], 224, HE 53 22 FoeE5e R AlS|E B
Bl e w93 Zit 0905
SNSAIA th= BRI B4 7HAaL SlE ARgeld -
SNSOIM U= BRRlE =sb a5 ks @Al 282 FE A g0
244 | goltt ] 0.928 | 0.811 | 0.927
& SNSAIA U= ERRIS] &7 (needs)oll 7238 418 7H Altolth 0.907
ﬁ SN Ve BIQlo] A1ES A & JuE £88 e ARl 089
v SNS/FolM s ARl ARgelt. 0.923
[P [SNSelN Vi odet #8e) a2 ofFEe Ageln 0945 | 0.951 | 0.865 | 0.950
Al SNSgN vhe A A Fdo) S5 *}%}flv}. i 0.922
) SNS*{OM U= AEE ‘%}éj-‘ﬂ %‘ﬁ@‘ﬂ /\IE;E'E— k= Zle FoRith 0.947
] SNSAIA Uhe EF A28 AL AlTahkt stk 0.936
SNS/Zoll A AFE-S HlZ B Ue] Az} wale =3zolt) -
SNSHel M = F71H o o] mighea] AH/ARE HFHow IRt oo
o] ERICIA 719931 Sl '
SNS/AlM Ue vo] T2 A2/ ARE FF AR gtk 0.886
Azg  [SNSAelM Ui ue] wides 22/ JRE 7R FR3ih -
o [SNSHOI e F1E0E el v A AnE AFHow FRawed | | 005 | 0801 109%
ERINA 7199312 itk ‘
SNSeA U vl 473 A2/ RS 5 AASKRE gt 0.932
SNSeM U U] 454 A/ ARE M Stk 0.849

=400.333, d.f=232, */d.£.=1.726, p=0.000, GFI=0.885, AGFI=0.852, NFI=0.946, CFI=0.977, RMSEA=0.053
* CR : Composite Reliability
E AVE : Average Variance Extracted
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Sk

72| ol| 0jxl= G

(i 3] ZEYEe Ert, EZHARL Ate
= FHEA
24704 B | Lo
R N N I ) IO O I I ) I I C I O I )
1) 349 & 5266 | 1.145 | 0933
Q) &89 F 5053 | 1.080 | 0741 | 0917
() A4E R aA 5072 | 1.003 | 07100 | 0.680° | 0.900
@) AHA daske 4849 | 1.020 | 0482 | 0490 | 0522° | 0.884
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