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Abstract

This study examines the influence of fashion accessories on how men of different ages are perceived, as well
as how the social values of the perceiver affect the image evaluation process. For the purpose of this study, men’s
accessories were limited to glasses, ties, and hats. A quasi-experiment was conducted in which 358 female
university students in Seoul examined two men, one in his 30s and the other in his 60s. The social value included
materialism and hedonism with higher and lower group. Factor analysis revealed three main factors with regard
to men’s image based on age and accessories: professionalism, morality, and preference. The findings indicated that
wearing accessories can affect how men are perceived, and the perceivers’ social values are at play throughout the
process. Glasses enhanced a professional image in men, while ties amplified professionalism and morality. Morality
and preference for the older man were heightened when he wore a fedora and a hunting cap. Taking social values
into account, perceivers with a higher level of materialism associated a man with a navy blue tie more strongly
with professionalism. Perceivers who possessed more hedonistic traits preferred a man wearing a cap. The subjects
considered the man in his 60s as having a higher level of professionalism when he wore casual hats such as a
cap or a cloche. The results of this study suggest that social values such as materialism and hedonism play a part

in how people perceive men wearing accessories.

Keywords: glasses(9F7), hat(X2 X}, necktie( Y E}F0]), social value(A}3] & 7}3]), image evaluation( o] 1] x| & 7})
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II. Review of Literature

1. Men's accessories
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2. Social values and clothing
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1. Research questions
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IV. Results and Discussion

1. Factor analysis of image perception
dAe] AR A e 2go] gt ojulx] N7t =
& BRl7] gisto] Juin|RAE FAL 18EGo
fato] FHREAT WA FA 23t a<l

ARG AT gk

Holet %Yty

B7 g, e el ke g, 4
o ge Fol EFHol A

o 290 32 Bl Bl 7
Fon7] 4o Fo| =
g3kl

3344

& AAskAh 1 A3, 3749 8900 2EH Y
o3t 232 (Table 1)T} Zth

, =Y A9 e

g2, o9 gli-ole) gl So] Z3FHof £Y

g . 29 2 Agshhe- 27t

o] &

-
1_'}\6] '_(])—3‘41

{Table 1> Factor analysis of image perception

Factor 1. Morality

Factor loading

Honest-dishonest .82
Moral-immoral .69
Responsible-irresponsible .67
Sincere-not sincere .67
Clean financial relationships 6
-dirty financial relationships

Polite-impolite .61
Neat-sloppy 53

% of variance explained=24.28%,
cumulative %= 24.28%, eigenvalue=3.89

Factor 2. Professionalism

Factor loading

Professional-unprofessional .76
Logical-illogical 73
Successful-unsuccessful 72
Dignified-undignified .68
Intellectual-not intellectual .67
Efficient-inefficient 53

% of variance explained=21.50%,
cumulative %=45.78%, eigenvalue=3.44

Factor 3. Preference

Factor loading

Favorable-unfavorable .88
I like-I dislike .85
Pleasant-unpleasant .67

% of variance explained=14.46%,
cumulative %=60.24%, eigenvalue=2.31

a reliability: F.1=85, F.2=84, F.3=83
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2. The difference in image evaluation according
to perceiver's social value, and age, glasses,
necktie color, and hats of wearers

APAA AollA A Ztae] Ffta=2)ek A Zhof 4}
Aol el A, b AE olitel veko] Ao
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APst o, I A (Table 2> Zt).
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{Table 2> Tmage evaluation according to perceiver's hedonism, and men's age, glasses, and necktie color

Source of variance d Profess}i;)nalism Mo;illity Prefe;ence
Hedonism(A) 1 4.08* 8.08%* .09
Age(B) 1 .08 .65 11.64%*
Glasses(C) 1 8.49%* 2.80 .39
Necktie color(D) 2 4.25% 5.62%%* .08
AxB 1 1.84 .04 1.28
AxC 1 .09 .89 3.01
AxD 2 75 1.56 2.98
BxC 1 78 .95 42
BxD 2 1.25 1.63 3.23%
C<D 2 .20 1.70 233
AxBxC 1 .01 249 .67
AxBxD 2 1.76 5.56%* 1.00
AxCxD 2 .87 2.11 42
BxCxD 2 3.10%* .61 A7
AXBxCxD 2 57 1.44 .01
Residual 293

Variables Category N M M M
Hedonism Low 161 4.63 4.70 3.46
High 156 483 4.96 3.52
Age 30s 160 4.71 4.84 3.73
60s 157 475 4.80 323
Glasses Glasses 159 4.86 4.89 3.46
No glasses 158 4.60 4.76 3.51
Dark blue 104 4.84a 5.01la 3.49
Necktie color | Red 106 4.82a 4.87a 3.52
No tie 107 4.54b 4.60b 345

*p<.05, **p<01, a, b : Duncan's multiple range test
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{Table 3> Means of professionalism evaluation according
to men's age, eyeglasses, and necktie color

Necktie
color | Dark blue| Red No tie
Age\ Glasses
30 Glasses 4.77 5.09 4.82
S
No glasses 4.72 443 443
Glasses 5.11 4.80 4.60
60s
No glasses 4.76 4.96 428
650 = —=+="=30S- glasses
~°TRTT 30S- no glasses
6.00 - —&— 505S- glasses
™ 60S- no glasses
5.50 4
5.00 4
4.50 4
4.00 4
3.50
blue red no tie

<Fig. 2> Interaction form on professionalism evaluation
by men's age, eyeglasses, and necktie color
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{Table 4> Means of morality evaluation according to
perceiver's hedonism, men's age, and necktie color

Necktie
color | Dark blue| Red No tie
Hedonisn Age
30s 5.03 4.92 421
Low
60s 4.79 4.74 447
30s 5.19 4.60 5.10
High
60s 5.04 5.15 4.59
== =# === |ow hedonism-30s
= -=l=->|ow hedonism-60s
6.00 = ——d&— high hedonism-30s
sseemeses high hedonism-60s
5.50 +
eesavesessry,
5.00 - )
4.50 N .
N
\\‘
4.00 ~
3.50
blue red no tie

<Fig. 3> Interaction form on morality evaluation by
perceiver's hedonism, men's age, and necktie color
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<Fig. 4> Interaction form on preference evaluation by
men's age and necktie color
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FERIANA 60t o] HA 2H-E-of weh g AE2AE A4 dFoe 60t H4d9 4
A, =94, AdeE Brke FAT Aoz gtk ol Mo oste] fojgt FuA-EAIE AU
BHAE & W FEEE &Y M e O W2 Fig 59 ARet FASH dEY, &
g g2 A9AE A8 A4 vElE AR w2 AfAe 2R W AR
At FAET A0l wA A4HAR TE o F4 dYepolg Zget 60t Aol diste]
Eu A lE 483 dAE BAE AEeA @ dEA4el w2 ALR Bl
< @A) wsf =y Aol A Az ef, FA 5 A Collq A zAe] Fherz2lof A 2o At
ol ofut & ofmA 2 vrEpytth Eot oo glof o 9%, AFduAte] mg ofnA] H7te ol&
THRE 28T kd FA ATET P B AUUTRHLR 2ARSIlen, O A= (Table
on, Ity AR, A v g solith. W 63 gk FREIN ARl uet G =Y
A e A2 EYAolLY ASEY SN e ARt Aok glef, 30ttt 60t w9
THELY A ol § A< Med Aelo] A4 =gdol o A Helt

=2
B grAs AZARAY Hgol uret w94
= B4 BbE Tble  HAHe f9% Aolsk dgith 2, ol 2249t
Do FAT A TeAY Table Hel HE 2L AXUBAS HEF BHS BAS g3}
St detolo] whe S8 Aol7k Qlof, W ¢ A g FSuck w4l o v AzE st

ol vetolg A g5A e A9 vetolg & (Table )4 AEH B AZA9 A
$3t912 HEeh HEEsh W) et ook o) Aol elsto] fele ArRgan

{Table 5> Image evaluation according to perceiver's materialism, men's hat, and necktie color

Source of variance d Profess}i;)nalism Mo;illity Prefe;ence
Materialism(A) 1 .09 2.12 37
Hat(B) 3 4.92%%* 3.35% 9.02%*
Necktie color(C) 2 12.62%* 7.16%* 3.45%
AxB 3 31 .65 31
AxC 2 4.47* .83 .60
BxC 6 77 1.62 91
AxBxC 6 .58 45 48
Residual 292

Variables Category N M M M
Materialism Low 171 442 4.65 3.36
High 145 4.53 4.81 335

Fedora 78 4.67a 4.92a 391a

Hat Hunting cap 81 4.34b 4.79 3.3%

No hat-grey hair 79 4.67a 4.71ab 3.22bc

No hat-black hair 78 4.22b 4.48b 2.92¢

Dark blue 107 4.67a 4.95a 3.56a

Necktie color Red 105 4.61a 4.74a 3.37ab
No tie 104 4.14b 4.48b 3.14b

*p<.05, **p<.01, a, b : Duncan's multiple range test
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{Table 6> Image evaluation according to perceiver's hedonism, men's age, and casual hat

Source of variance d Professionalism Morality Preference
F F F
Hedonism(A) 1 .02 .08 .59
Age(B) 1 9.37%* 10.26%* .01
Casual hat(C) 2 1.40 3.34%* 1
AxB 1 4.32% .03 3.73
AxC 2 .01 37 3.79%
BxC 2 .69 .62 1.90
AxBxC 2 2.26 1.61 1.47
Residual 148
Variables Category N M M M
Low 79 331 3.99 3.13
Hedonism
High 81 3.22 3.95 297
30s 81 3.02 3.73 3.04
Age
60s 79 3.51 422 3.05
Cap 55 3.18 3.88b 3.16
Casual hat Cloche 53 312 3.78b 2.78
No hat 52 3.49 4.26a 3.19

*p<.05, **p<.01, a, b : Duncan's multiple range test

o, 1 Fe = (Fig. 6> zu}. (Fig. 6)
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<Fig. 6> Interaction form on professionalism evaluation
by perceiver's hedonism and men's age
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2 A4A e Aolv ZEAG T2 NFIEAE e 2A g, detol® ZAEoka] FUS e
g3 AT BAE 286k P HES T - Aol WA BIE AT FaI A
Azstglar, #HgFo7t & A4 BE 28 T FAY AedT =4 Bk {93 4
g dA ol gt AT w7t =9t oA ol of Fg Fol, Y7t 22 A4 HHFFY7t
goluf ol& 4 o A&t W=7t w2 2Ao] W2 AgEEY A4 4R AR sYYE
B g7t £ 5ol Ae 83 Bg o =4 Brbetant 949 A 82 HEH
of tfsto] o ZoHow Hrigh Ao AztHET. olu|2| & F7HAI7I=tl &It o|glon, WEto]E
ANZAL ZAFoe A g A, A g3t A gAY HEAQI =YAol
Au o] o ojulx] H7HY ApolE ATUHMTFE A B7FE A
Moz AR A}, FRINA EHFo e A, A 420 EAFo 9t A7t AAte] vet
Fot ol7t glglon, Az Agane et o] Mof upe} AEA H7te fo A3 Agayt
ookt 7b St EAFY 22 A4 EAEY Y
o] 2Hg of Ho| wret A4 BrhF SepA A o
IV. Conclusion hout, 24} w2 AR FA dlgo] #
Lol dafiME AEANS =4 Brbstela, de
B AAAe] Ag ] 7hA], A ZARAR ol F&otA g2 FAo dsfie AEdE R
B9 qHE, Ylgte], mAp FO A gt A B 7rskglet.
g4 Aol o o|n| A Y oo} FTAE A, =d dAo] FHRet AYNE 2HE3t
AHE A=Y T 5Fo] it A4AEA S 28ekA FYs HEY YT H3ET F
O PA= A A oA 3581g0]¢laL, A ZtEQlon, FHARE AE59S e AP ETG
Ztf A2k 30T 60T Aol Tk £ e A Aedol o =A Bt Ao B3 dEtolE 28
iz o3t 2 3HA] o2 = YA YEolg 8ot HL R
AR, ades An, dAdo MM g Ao=7h o A e
o2 oln| Bt AEA, 294, A5 e 374 oA, AR Fehojef Az Akt A
felod =& g, NFdRA Zgof 2 o|n|z] 7o 2ol &
=4, A7) ol 4o A, AU 02 2AMSE AIh ST 222t
Qt7, dlgto] Mo wE oju]z] BH7te| zpolE At oot AFdmA | osto] {23t FT &
AR o] ARG 43}, =94 Bk A7) a7 Yok HFF7t E2 A4 Y
2] et o], Az ALl A= at vEeto] Ao BAE ZAEoHA] e BES o AEshga, A
oJsto] o3t FsA-&anst M‘BiE} k39 F7F & A4 WS F T FA4E o As
7FA 7 S AbgrE o 7F = ARl vlst stoitt. FaItolA H, SRS} 22 AFLRA
of dgto] wjzgae] wyde WA Hrte e £ 283 Bge AFERAE 8ot g2 7
dl, £3] 30t FA4o] detolE &t ¥ 4 SRy medo] WA BItE Gt
o =Y wf WA Btk ey 3087t THHoE E o EAFY £ A=
defo] & 285t & B 60t7t YElolE A defo]l & &8 FA AR 22 FoR
A8tz b2 BEHT AF®rt w4 Ve Az glon, HFF7F =& A= BE F
A Zref Ao AF, e, dEe] Mo gfsto] A& &3t g4 g AE et Eokth geby BEdE
Bt foT AT AE AT AT 60t o], et oot T AR A ThA = EA G HA A
dol AL Agoti T YEto]lE 283 HL 2] 28 gt 9F S Fvtr & 5 Uk BT H
o} 30th7t FA S Fgota WA Yeto|E 243t 39 ot 282 HEAR] o AE F7HAAL,
5= Aol =4 BbE At B3 60T 7} <t dlgfo] 282 ARAGT =YAE F7H7IH, =
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