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Abstract

This study took the conceptual framework of acculturation styles into the empirical investigation of inter-

national students in Korea. This research identifies the differences in acculturation styles, the characteristics of

each segment, the effect of acculturation styles on clothing involvement (clothing involvement and risk proba-

bility), and the effect of cultural orientation values (individualism and collectivism) as covariates. The partici-

pants were international students attending a university located in Seoul. Data from 153 international students

were used for statistical analysis. Respondents were grouped into four acculturation styles (integration, assi-

milation, separation, and marginalization). The assimilation group had the highest mean score of clothing

interest. Cultural orientation values showed a significant covariate effect. With individualism as covariates, the

main effect of acculturation styles on clothing interest was significant. In clothing product evaluation criteria,

the integration group regarded design, fit and trend as most important. The marginalization group showed a

mean score that was significantly lower in brand preference and satisfaction; however, the assimilation group

had a mean score that was significantly higher.
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I. Introduction

Korea has been well known for its ethnic and cul-

tural homogeneity. However, the number of immi-

grants, workers, and students from diverse cultural

origins has increased. In 2003, the number of interna-

tional students in Korea was 12,314. According to

the Ministry of Justice Republic Korea (2007) there

were 725,000 legally registered foreigners and 47,000

international students per academic year in Korea. In

2005, international students accounted for 4% of all

legally registered foreigners. From 2004 to 2007, the

number of international students in Korea increased

by 65.8%. International students, excluding those re-

gistered in language courses, rose from 4,336 in 2001

to 32,056 in 2007. In 2011, there were 89,537 inter-

national students a 6.9% increase over 2010 (Econo-

mic Statistics System, 2011). Korea will become a

multicultural and multi-ethnic society as the number

of foreigners increases. University students often find

themselves in a multi-cultural environment of people

from many different countries. Students from different

cultural backgrounds will experience an acculturation

to Korean culture. Acculturation is the process of lea-

rning the norms, attitudes, and behaviors of a differ-

ent culture by an individual who holds another cul-

tural identity (Berry, 1989). There has been much ac-

culturation research aimed at explaining accultura-

tion in terms of cultural contacts. Lee (1993) propo-

sed three elements of acculturation: culture, contact,

and change. Suinn et al. (1987) described three possi-

ble outcomes of acculturation: assimilation, resistance

to assimilation, and biculturalism. The bidimensional

model considered four strategies: assimilation, integra-

tion, separation, marginalization (Berry, 1989). Many

studies have focused on consumers who experienced
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acculturation in multicultural environments as one part

of acculturation and socialization. While accultura-

tion is more general and abstract, consumer accultur-

ation can be seen as a socialization process in which

an immigrant consumer learns the behaviors, attitu-

des, and values of a culture that is different from the

culture of origin (O'Guinn et al., 1986). The purposes

of this study are to conceptualize acculturation mod-

els, to explore the characteristics of each acculturation

styles, to investigate differences in clothing involve-

ment according to acculturation styles, and to under-

stand the effects of cultural orientation values as co-

variates. This study focused on international students'

acculturation styles in terms of clothing involevement

that can be further investigated with other market be-

haviors in future studies. The results of this study

may enhance understanding of a culturally diverse do-

mestic apparel market.

II. Literature Review

1. Acculturation

Acculturation is the process of adopting a culture

which determines the social values, attitudes, and be-

haviors. It occurs when people move from their own

culture to a different one (Bochner, 1986). Berry (1990)

distinguished studies of acculturation on the popula-

tion and the individual levels. At the population level,

ecological, cultural, social, and institutional accultur-

ation is important. At the individual level, accultura-

tion influences and changes a person's behavior and

traits. Studies of the individual level of acculturation

focus on psychological acculturation or the changes

an individual experiences as a result of being in con-

tact with the new culture (Graves, 1967). Berry (1990)

defined psychological acculturation as “the process

by which individuals change, both by being influ-

enced by contact with another culture and by being

participants in the general acculturative changes under

way in their own culture. This process necessarily in-

volves some degree of input from, and continuity with,

an individual's traditional psychological characteris-

tics” (p. 235). As a result of contact with the new cul-

ture, individuals invariably change their lifestyles, in-

volving a change in identity, values, attitudes, and

behaviors under the influence of acculturation.

Earlier conceptualizations of acculturation were

based on a unidimensional model that describes accul-

turation as the process of moving from one cultural

identity (e.g., ethnic) to the other (e.g., mainstream)

over time (Goldon, 1964). According to the unidi-

mensional assimilation model, immigrants have to be

on the assimilation stage, which means they are suc-

cessfully in the host society. Some researchers there-

fore describe the unidimensional model as an assimil-

ation or bi-polar model (Nguyen & von Eye, 2002).

The unidimensional acculturation model has been

criticized for its parsimoniousness (Rogler et al., 1991).

The bidimensional model did not explain accultur-

ation as linear process of shifting an identity from

one side to the other. Instead, it proposed an indepen-

dent assumption that the maintenance of ethnic iden-

tity is independent of both cultural identities. It applied

not only to people who maintain bicultural identities

but also to those who had not been exposed to either

culture. This advantage gives flexibility to the bidi-

mensional approach and is useful for researchers. In

the bidimensional model, each scale from two-dimen-

sion is used to detect cultural orientations.

Another well known model was introduced by

Berry et al. (1989) who planned a multi-linear accul-

turation model rather than a single linear model which

finally ends in assimilation into a unicultural society.

Berry et al. (1989) also suggested that both identity

with the host culture and identity with a person's own

culture must be approached separately as two inde-

pendent dimensions. The first dimension or question

related to concerns of cultural maintenance or the

degree to which an individual values and want to

maintain his or her culture of origin. The second di-

mension or question relates to concerns over the ex-

tent to which a person values and seeks to participate

in the dominant culture. Crossing the answers to both

questions categorizes four possible styles of accultur-

ation: integration, assimilation, separation, and margi-

nalization. When an individual from a different cul-

ture does not wish to maintain his or her identity in

that culture and seeks daily interaction with the dom-

inant culture, then the assimilation model is possible
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to access. In contrast, when an individual wants to

maintain his or her own culture and to avoid commu-

nication with host culture, then the separation model

is applicable. When people from other culture want

to interact not only with their own culture but also

with host culture, then integration model is applica-

ble. Lastly, when an individual does not want to

interact with neither their own culture nor host cul-

ture, then the marginalization is applicable (Berry,

1997).

2. Studies on Acculturation of International

Students

There have been a few studies on the acculturation

of international students in various cultural settings.

Much of the acculturation research has been limited

to studying only immigrants, sojourners, and ethnic

cultural groups. The literature on international stu-

dents' cultural change has expended greatly in the past

decade. Kashima and Loh (2006) studied Asian inter-

national student's acculturation at universities in Aus-

tralia. They suggested five indices of acculturation:

psychological and socio-cultural adjustment, Austra-

lian cultural knowledge, heritage cultural identity,

and Australian university identity. The international

students' abilities and skills were predictors of socio-

cultural adjustment. Language skills and time in Aus-

tralia mattered more than social ties. Redmond and

Bunyi (1993) studied the relationship between per-

ceived cultural distance and ability to make commu-

nications and retain interpersonal relations with host

college students in an American university. Their

study explained that British, European, and South

American students were more integrated into Ameri-

can society than were Korean, Taiwanese, and South-

east Asian students, probably because of the larger

perceived cultural distances of the latter groups. Many

studies of international students in Asia also sug-

gested that perceived cultural distance is important.

In a study among exchange students at a Japanese

university, Furukawa (1997) found that once the ex-

change students perceived a large cultural distance

between their own community and host country, the

perceived cultural distance had relation with psycho-

logical stress of the students. Nesdale and Mak (2000)

researched levels of acculturation among internatio-

nal students in Australia. When the international stu-

dents have a more positive attitude toward the host

community, their identity was closer to the host coun-

try. The influence of acculturation levels on foreign-

ers' adjustment were examined by Ward and Rana-

Deuba (1999). People who adopted an integrated cul-

tural style experienced significantly less psychologi-

cal distress, while people who showed assimilation

with the new society reported more social problems.

3. Cultural Orientation Value: Individualism

Versus Collectivism

Culture helps the members to communicate, under-

stand and assess the meaningful symbols in the soci-

ety. Culture guides people to understand approval

behavior within the society and gives them a sense of

membership. Hofstede (1980) identified four dimen-

sions (i.e., power distance, uncertainty avoidance, in-

dividualism, and masculinity) that distinguished cul-

tural orientations. His theory of cultural dimensions

has been influential in many cultural studies. Among

other dimensions, the individualism-collectivism di-

mension cuts across Eastern and Western cultural val-

ues and has used to explain consumer attitudes and

behaviors.

According to Triandis (1990, p. 55) “collectivism

differs from individualism primarily in the dimen-

sions of family integrity and detachment from in-

groups, while the collectivists want to stay with their

parents and extended family more than do the indi-

vidualists, who feel emotionally detached from these

groups.” Individualism is the degree of individual

right, freedom, and achievement being emphasized

(Guo et al., 2006). Cultural studies show a prepon-

derance of collectivism in Eastern cultures such as

Korea, Japan, and China, and preponderance for in-

dividualism in Western ones (Park & Choi, 2001). Ac-

cordingly, cultural studies were examined from a

comparative perspective. Though most recent studies

have been cross cultural, Hui and Triandis (1986) sug-
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gested that individual may effects the gap between

collectivists and individualists. There have been stud-

ies of cultural orientation in terms of consumer be-

havior. Collectivist consumers tend to be relatively

loyal to favorite brands and retailers and to be reluc-

tant to voice complaints about products that fail to

meet their expectations (Watkins & Liu, 1996; Yau,

1994). But once collectivist consumers refuse to re-

purchase the products that have disappointed them, it

is difficult for the supplier to regain their business. In

clothing behavior, little empirical research based on

cultural values has been conducted. Collectivist con-

sumers in Korea also tend to be interested in cloth-

ing shopping and consider a match with other fashion

items when they are purchasing clothes (Park & Choi,

2001).

Like many Asian countries, Korea has a collectiv-

ist cultural heritage due to the long influence of Con-

fucianism. Japan, China, and some South American

countries also have a strong collectivistic heritage.

The United States and many European countries are

known for their individualistic orientations (Choi,

2001). The collectivistic-individualistic distinction

is usually in term of East versus West. When foreign-

ers' cultural orientation values and the host country's

cultural orientation values differ, the foreigner may

experience more cultural distance and thus have a

harder time adjusting to the new culture. For exam-

ple, when situations such as economic status are sim-

ilar, a Chinese student may more easily adjust to

Korea than will an American student. Therefore, cul-

tural orientation may affect acculturation processes

and its consequences.

Korea is well known for its collectivistic heritage

due to the Confucian ethics that ruled the culture for

a long time (Park & Choi, 2001). However, many re-

cent studies indicate that younger generations of

Koreans tend to show higher level of individualism

(Han & Shin, 1999; Park & Shin, 2004). Han and Shin

(1999) examined about 848 Koreans to determine

individualist and collectivist tendencies. The results

showed rates of individualist tendencies (51%) and

collectivist tendencies (47%) to be similar, with the

younger generation and more highly educated res-

pondents appearing more individualistic.

4. Clothing Involvement

Product involvement has been described as “an un-

observable state reflecting the amount of interest, arou-

sal, or emotional attachment a consumer has with a

product” (Bloch, 1986, p. 52). Clothing has been re-

garded as highly involving because it is closely rela-

ted to the consumers' identity (Hirschman & Holbrook,

1982). Mittal (1989) introduced two crucial motives

of involvement: functional and value expressive. A

functional involvement relates to utility which leads

to cognitive concern over functional attributes and is-

sues and a value expression that leads to affective

involvement and concern over aesthetics and expres-

sions of self-image (Park & Young, 1986).

There has been much research on the dimensions

of clothing involvement. Clothing interest and risk is

studied as prime dimensions of clothing involvement.

In previous studies related to clothing products, clo-

thing interest was frequently used in clothing invol-

vement (Casselman-Dickson & Damhorst, 1993; Fair-

hurst et al., 1989; Littrell et al., 1990). Previous re-

search linked that clothing interest to an individual's

concern with, attention to, and expenditure of time and

money on apparel (Creekmore, 1963; Gurel & Gurel,

1979; Littrell et al., 1990). Although price is highly

associated with risk (Laurent & Kapferer, 1985), clo-

thing involved individuals were less price conscious

(Shim & Kotsiopulos, 1991). Involvement in clothing

determines behavioral outcomes of clothing purcha-

ses in the market. Individuals who were highly con-

cerned about clothing were more independent, enthu-

siastic, and individualistic (Sharma, 1980). In this re-

search, clothing interest and risk probability were used

as variables that may be related to acculturation and

that might affect the participants' attitudes and mar-

ket behavior. Jun and Gentry (1995) classified accul-

turation to attitudinal and behavior acculturation and

found some differences in consumer behavior vari-

ables. Lee (2001) reported impacts of acculturation

on differences in shopping orientations. Lee and Lee

(2004) conducted a research on Korean Americans

and found the existence of segregation, integration,

and assimilation groups. The segregation group and

the integration group showed significantly higher le-
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vel of risk related variables of clothing involvement.

Differences of clothing involvement by acculturation

styles of foreigners in Korea would be worthwhile to

investigate.

III. Methods

1. Research Model and Objectives

The purpose of this study is to investigate the ef-

fect of acculturation styles on clothing behavior of

international students in Korea. The research model

used in this study is represented in <Fig. 1>. Specific

objectives are blow.

(1) to seek different acculturation style segments.

(2) to identify characteristics of each acculturation

style segments.

(3) to identify the effects of acculturation styles on

clothing involvement and to find covariate

effects of cultural orientation values.

2. Questionnaire Development

International students come from various countries

and speak different languages and have different lev-

els of skill in Korean depending on their length of

residence, personal ability and background. There-

fore, the questionnaire was written in two languages.

Each sentence was written twice, once in English and

repeated in Korean.

1) Acculturation Measure Development

The first section of the questionnaire was devel-

oped based on the Suinn-Lew Asian self-identity

acculturation scale known as SL-Asia Berry et al.'s

(1989) acculturation scale. The SL-Asia (Suinn et al.,

1987) assessed the acculturation level, covering lan-

guage, identity, friendships, behaviors, generation/geo-

graphic background, and attitudes. In 2002, Ataca and

Berry (2002) developed an acculturation strategy mea-

sure based on Berry et al.'s (1989) acculturation model

including 11 attitude domains (friendship, life-style,

social activity, food, decoration, child-rearing style,

children's value, children's moving out, holiday cele-

bration, newspaper readership, and language). Because

this study focused on international students, some

items were revised and others added or deleted. Fi-

nally, 20 acculturation items were included in the

data collection questionnaire. One subject was add-

ressed twice in different cultural contexts.

2) Cultural Orientation Value Measure

To assess international students' cultural values, two

measures of cultural value orientations were included.

In Chen's study (2000), individualism and collectiv-

ism items were adopted from the study of Singelis

(1994) and the study of Triandis et al. (1998). State-

ments included 14 items related to collectivism and

15 items related to individualism. In the present study,

18 items were adopted from Chen's study (2000).

Questionnaire, five items measuring collectivism and

seven item measuring individualism were included.

3) Clothing Involvement Measure

To test clothing involvement, especially clothing

interest, risk probability items were included. Cloth-

ing interest items were adopted from O'Cass' study

(2004), and risk items were adopted from Lee's study

(2000). After deleting items deemed inappropriate for

international students and revising others to reflect

the context, the final questionnaire contained seven

items measuring clothing interest and three items

measuring risk probability.

3. Participants and Data Collection

The samples in this study were international stu-

dents in Korea. Research has found that international

Fig. 1. Research model.
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students experience cultural differences after leaving

their culture of origin (Lee et al., 2004), even if the

newcomers moved from a similar culture, when they

come in contact with different cultural environments

(Kashima & Loh, 2006). Data collection was con-

ducted in a dormitory of a Hanyang University in

Seoul, Korea. Seoul is home to 42% (n = 20,623,000)

of the Korean people and there were 424,105 interna-

tional students in Korea. Hanyang University is one

of the major universities accepting international stu-

dents in Seoul and has 10,093 international students

(Ministry of Education & Human Resource Develop-

ment, 2007). After gaining approval from the dormi-

tory operation office of Hanyang University, ques-

tionnaires were distributed. Before completing the

questionnaire, students were informed that participa-

tion was voluntary. Respondents were then asked to

complete the questionnaire, which took 15−20 min-

utes. A total of 163 questionnaires were returned to

the researcher. Of these returns, 153 usable question-

naires were subjected to data analyses.

153 international students, about 71% were female

(n = 106) and about 29% were male (n = 47). An ave-

rage age is about 24 years and most of the respon-

dents were between 21 and 26 years old (consisting

of 10.3% under 20 years, 66.7% ranged from 20 to

25 years, 19.6% raged from 25 to 30 years, 2.0% ran-

ged from 30 to 35 years, and 0.7% ranged over 35

years).

Most of the respondents were from China (58.2%),

Malaysia (15.7%), and Japan (6.5%). Approximately

32% of the international students were graduate stu-

dents; approximately 56% were undergraduate stu-

dents (consisting of 13% freshman, 9.1% sophomore,

20.3% junior, and 13.3% senior); and 12% were lan-

guage/special course students. The length of residen-

ce in Korea ranged from two months to seven years,

with a mean of 22.6 months. This was broken down

as follows: under six months, 25.5%; from six mon-

ths to one year, 17.6%; from one year to two years,

19.6%; from two years to four years, 18.3%; and

over four years, 17.6%.

Statistical analyses were conducted using the SPSS

statistical package (SPSS 11.01 for Windows). Factor

analysis, Cronbach's alpha coefficients, ANCOVA (ana-

lysis of covariate variance), ANOVA, t-test, and Chi-

square analysis were used.

4. Validity and Reliability of Measures

1) Culture Orientation Values

One item was deleted after factor analysis and a

total of 11 items were used (Table 1). Five items indi-

cated individualism and six items related to collectiv-

ism. The remaining items confirmed reliability and

validity. Factor loadings of the individualism items

ranged from .625 to .769, and factor loadings of col-

lectivism items ranged from .542 to .686. A Cron-

bach's alpha was calculated for each factor as a mea-

sure of reliability. A Cronbach's alpha for factor 1,

individualism, was .74 and for factor 2, collectivism,

was .69. Reliability and validity of the measure were

confirmed.

2) Clothing Involvement

The clothing involvement measure consisted of

seven clothing interest items and three perceived risk

items. Two factors were extracted accordingly. Fac-

tor loading ranged from .659 to .864, and the total

percent of variance accounted for was 60.06. Each

Cronbach's alpha coefficient of the two factors was

.88 and .59 (Table 2). Reliability and validity of the

measure were confirmed. Item scores within each

factor were summed and used in hypothesis testing.

Higher scores in clothing interest and risk probability

indicate higher clothing involvement.

IV. Results

1. Segmentation of Respondents by the Ac-

culturation Styles

In order to identify the four groups based on Korean

culture adaptation scores and their own culture main-

tenance scores, the median split method was used. The

median score for cultural adaptation with Korean

culture was 4.4, and the mean score for cultural main-

tenance with the culture of origin was 5.0. The four

groups appear in <Fig. 2>. Low identification with

both Korean culture and their own culture of origin
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defines the marginalization group (n = 30). Low iden-

tification with Korean culture but high identification

with their culture indicates the separation group (n =

48). The group that adapted to Korean culture high-

ly but maintained low connection to the culture of

origin indicates the assimilation group (n = 37). High

identification with both Korean culture and the cul-

ture of origin is the integration group (n = 38). Sig-

nificant differences in the four groups appear in

<Table 3>. Significant differences were detected bet-

ween the acculturation style groups in the Korean

culture adaptation score (F = 99.24, p<.000) and cul-

Table 1. Factor analysis and reliability of the cultural orientation value items

Factor Items
Factor

loading

Eigen

values
%

Cronbach's

α

Indivisualism

Being a unique individual is important to me. .769

3.25 29.52 .74

My personal identity, independents from others, is very im-

portant.
.725

It is important that I do my job better than others. .709

I enjoy working in situations that involve competition with

others.
.634

It is not possible to have a good society without competi-

tion.
.625

Collectivism

I usually sacrifice my self-interest for the benefit of my group. .686

1.81
16.41

(45.9)
.69

It is important to me to maintain harmony within my group. .686

It is important to me that I respect the decisions made by

my group.
.661

I like sharing little things with my neighbors. .605

Self-sacrifice is virtue. .545

The well-being of my friends is important to me. .542

Statements measured on a 7-point Likert-type scale (1 = strongly disagree to 7 = strongly agree)

Table 2. Factor analysis and reliability of the clothing involvement items

Factor Items
Factor

loading

Eigen

values
%

Cronbach's

α

Clothing

interest

Clothes are very important to me. .864

4.364 43.64 .88

I like to shop for clothes. .799

I have more self-confidence when I wear my best clothes. .776

I feel I know a lot about clothing. .773

Clothing helps me express who I am. .739

My choice of clothing is very relevant to my self-image. .709

I enjoy experimenting with styles/colors in clothing. .659

Risk

probability

When I buy clothing, I am never quite sure if I made the right

choice or not.
.793

1.651
16.51

(60.16)
.59I would be really annoyed if my choices proved to be poor. .705

Making a bad choice is something I worry about when shop-

ping for clothing.
.679

Statements measured on a 7-point Likert-type scale (1 = strongly disagree to 7 = strongly agree)

Fig. 2. Acculturation styles of international students

in Korea.

– 647 –



66 Journal of the Korean Society of Clothing and Textiles Vol. 36 No. 6, 2012

ture of origin maintenance score (F = 81.88, p<.000).

2. Characteristics of Acculturation Groups

There were no significant differences in terms of

gender (χ
2

= 7.205, p = .066) and age (F = .624, p<.601)

across the four acculturation groups. Significant dif-

ference among the acculturation groups was found in

monthly cost of living (χ
2

= 36.49, p<.01) and mon-

thly expense on clothing shopping (χ
2

= 15.99, p<.05).

There were more respondents in marginalization and

separation groups who mentioned that they spend

less than 300,000 won. Respondents who have rela-

tively high monthly living expenses were likely to be

in the assimilation groups. The separation group was

likely to spend less on clothing (count for spending

less than 100,000 won per month was 33 where the

expected count was 25.7). The assimilation group

indicated a relatively low count on spending under

100,000 won and a high count on spending over

200,000 won, indicating that the assimilation group

spends more money on clothing shopping.

Differences of attitude toward other cultures accord-

ing to acculturation styles appear. Significant differ-

ences of the acculturation style groups were found in

travel abroad (F = 3.23) and meeting foreigners (F =

5.25). The marginalization group showed significantly

lower scores in both travel abroad (M = 5.87) and

meeting foreigners (M = 5.67). In contrast, the inte-

gration group showed significantly higher scores in

both travel abroad (M = 6.63) and meeting foreigners

(M = 6.49). The separation group showed significantly

lower scores only in meeting foreigners (M = 5.51).

The assimilation group showed significantly higher

scores in travel abroad (M = 6.46) but significantly

lower scores in meeting foreigners (M = 5.65). Per-

ception on international marrige and interest in other

cultures did not show significant differences across

acculturaion groups.

Because the focus of the study was acculturation to

Korean culture, exposure to Korean culture such as

interest in Korea, knowledge of Korea and language

ability was explored. The marginalization group and

the separation group indicated lower scores, and the

assimilation group and the integration group showed

higher scores on all three questions. The strongest

difference was found in their language abilities, which

implies that language difficulties can be a barrier to

the adoption of a new culture.

3. Difference of Clothing Involvement Accord-

ing to Acculturation Styles and to Find Co-

variate Effects of Cultural Orientation Values

Difference of clothing involvement according to ac-

culturation styles appear <Table 4>. There were no

significant differences in degree of risk probability,

but, significant differences in clothing interest were

indicated among the groups (F = 5.10, p<.01). As ex-

pected, the assimilation group had a mean score of

clothing interest significantly higher (M = 5.46, p<.01)

than the other three groups. The marginalization group,

whose participants identified lowly with both Korean

culture and their culture of origin, showed a mean

score that was significantly lower (M = 4.40). The re-

sults of these analyses are summarized in <Table 5>.

These results support the Shim and Chen's study

(1996) that suggested differences in clothing and shop-

ping behavior depend on the level of acculturation.

Mean differences of these two cultural orientation

values were assessed across the acculturation groups

through ANOVA, but no significant differences were

Table 3. Differences of cultural adaptation scores of four acculturation groups

Marginalization group

(n = 30)

Separation group

(n = 48)

Assimilation group

(n = 37)

Integration group

(n = 38)
M F

Korea culture

adaptation

3.64

a

3.72

a

5.28

b

5.43

b
4.51 99.24***

Own culture

maintenance

3.97

a

5.33

b

4.08

a

5.48

b
4.86 81.88***

***p<.001

Duncan test: a<b
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found. The cultural value orientations may have co-

variate effect in terms of clothing interest and accul-

turation relationship because some researchers have

reported on a possible relationship between these va-

riables (Kaiser, 1997; Lee et al., 2001). An ANCOVA

was conducted using individualism/collectivism as

covariates, acculturation style as an independent vari-

able and clothing interest as a dependent variable. The

statistical results are shown in <Table 5>. There was

a significant covariate effect for individualism (F =

4.929, p<.05) on clothing interest with a non-signifi-

cant covariate effect of collectivism (F = .422, p =

.517). With these cultural orientation values as cova-

riates, the main effects of acculturation styles on clo-

thing interest were significant (F = 5.01, p<.01, par-

tial η
2

= .09). It can be concluded that the relationship

between acculturation styles and clothing interest is

veiled after taking the respondents' collectivism/indi-

vidualism into account.

However, there were non-significant effects of co-

variates (individualism, F = .219, p = .641; collectiv-

ism, F = .841, p = .361) and no main effect of accul-

turation styles on the risk probability dimension of

clothing involvement.

V. Conclusions

Korea is well known for the ethic homogeneity of

its people and the collectivism of its culture. How-

ever, the number of immigrants, workers, and stu-

dents from diverse cultural origins has increased. In

addition, the young generation starts to exhibit indi-

vidualistic behavior. In this study, key model is based

on acculturation model approached by Berry (1989).

Data from 153 international students were used for

statistical analysis. Four groups were identified: mar-

ginalization, separation, assimilation, and integra-

tion.

Characterizing of each acculturation styles will be

helpful for researchers conducting studies of interna-

tional students' behavior and life. Respondents in the

assimilation group have relatively high monthly liv-

ing and clothing expenses. On the other hand, partic-

ipants who had not adapted Korean culture were

likely to spend less money on clothing and living ex-

penses. The assimilation group and integration group

showed had a positive attitude toward other cultures,

including the Korean culture. The strongest difference

depended on their language abilities, since language

difficulties can be a barrier to the adoption of a new

culture. The results can be interpreted to mean that

people who like to travel are more likely to adapt to

other cultures and that people who like to meet peo-

ple from other countries are likely to acculturate.

Clothing involvement is connected with values and

attitudes to a culture and to clothing shopping behav-

ior (Chen, 2000). In this research, clothing interest

and risk probability was used as factors of clothing

Table 4. Difference of clothing involvement according to acculturation styles

Marginalization group

(n = 30)

Separation group

(n = 48)

Assimilation group

(n = 37)

Integration group

(n = 38) F

M (SD) M (SD) M (SD) M (SD)

Clothing interest
4.40 (1.32)

a

4.72 (1.19)

ab

5.46 (1.04)

c

5.05 (1.17)

bc
5.10**

Risk probability 4.07 (1.03) 4.13 (1.25) 4.36 (1.15) 3.98 (1.22) 0.70

**p<.01

Duncan test: a<b<c

Table 5. Covariate effect of cultural value orientations on acculturation-clothing interest relationships (ANCOVA)

Variables df MS F η
2

R
2

Individualism (covariate) 1 6.618 4.929 .032**
.133

(.103)
Collectivism (covariate) 1 0.567 0.422 .003

Acculturation styles 3 6.556 4.883 .091*

*p<.05,  **p<.01

Dependent variable: clothing interest
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involvement. The assimilation group had the most

interest in clothing. It could be said that who adapted

to other cultures are likely to have intention to expend

time and money on clothing. These facts support Shim

and Chen's study (1996) that suggested differences in

clothing and shopping behavior depend on the level

of acculturation. Lee and Lee (2004) found that the

less acculturated group perceived risk probability as

one dimension of clothing involvement more than the

acculturated group did. However, there were no sig-

nificant differences in degree of risk probability. In

this study, collectivist or individualist value orienta-

tions were included as covariate variables in the influ-

ence of acculturation styles on clothing involvement.

Significant covariate effect of individualism was found

in clothing interest. When respondents' individualism

is considered, clothing interest had significant influ-

ence.

This study was a trial that acculturation styles can

be applied to clothing behavior of different ethnic

groups residing in Korea. Even though the respon-

dents of this study was foreign students, significant

differences were found in terms of their clothing in-

volvement. When prior studies focused on Korean

people's acculturation to different cultural setting or

cultural adaptation of individuals from different cul-

tural background to Korean society, this study focused

on their differences in terms of clothing involvement

that can be further investigated with other market be-

haviors in future studies. However, further research

will consider variations in age, career, education, and

cultural background.

References

Ataca, B., & Berry, J. W. (2002). Psychological, sociocul-

tural, and marital adaptation of Turkish immigrant cou-

ples in Canada. International Journal of Psychology,

37(1), 13−26.

Berry, J. W. (1997). Immigration, acculturation, and adapta-

tion. Applied Psychology: An International Review, 46(1),

5−34.

Berry, J. W. (1989). Acculturation and psychological adap-

tation. In J. P. Forgar & J. M. Inners (Eds.), Recent

advances in social psychology: An international per-

spective (pp. 511−520). Amsterdam: Elsevier Science.

Berry, J. W. (1990). Psychology of acculturation: Understand-

ing individuals moving between cultures. In R.W. Bris-

lin (Ed.), Applied cross-cultural psychology (pp. 232−

253). Newbury Park, CA: Sage Publications.

Berry, J. W., Kim, U., Power, S., Young, M., & Bujaki, M.

(1989). Acculturation attitudes in plural societies. Applied

Psychology: An International Review, 38(2), 185−206.

Bloch, P. H. (1986). The product enthusiasm: Implications

for marketing strategy. Journal of Consumer Market-

ing, 3(3), 51−62.

Bochner, S. (1986). Coping with unfamiliar cultures: Adjust-

ment or culture learning? Australian Journal of Psy-

chology, 38(3), 347−358.

Casselman-Dickson, M. A., & Damhorst, M. L. (1993). Fe-

male bicyclists and interest in dress: Validation with

multiple measures. Clothing and Textiles Research

Journal, 11(4), 7−17.

Chen, C. Y. (2000). Acculturation and cultural value orien-

tations of immigrant Chinese Americans: Effects on

body image, aesthetics for appearance, and involve-

ment in dress. Unpublished doctoral dissertation, Ohio

State University, Ames.

Choi, J. (2001). Across-cultural investigation of consumer

e-shopping adoption: A comparison of Korea and Ame-

rican college students. Unpublished master's thesis,

Ohio State University, Ames.

Creekmore, A. M. (1963). Clothing behaviors and their

relation to general values and to the striving for basic

needs. Unpublished doctoral dissertation, Pennsylva-

nia State University, University Park, PA.

Economic Statistics System. (2011, December 1). Report on

international students 2000-2011. Economic Statistics

System. Retrieved May 2, 2012, from http://www.index.

go.kr/egams/stts/jsp/potal/stts/PO_STTS_IdxMain.jsp?

idx_cd=1534& bbs=I NDX_001

Fairhurst, A. E., Good, L. K., & Gentry, J. W. (1989). Fash-

ion involvement: An instrument validation procedure.

Clothing and Textiles Research Journal, 7(3), 10−14.

Furukawa, T. (1997). Depressive symptoms among interna-

tional exchange students, and their predictors. Acta

Psychiatrica Scandinavica, 96(4), 242−246.

Goldon, M. M. (1964). Assimilation in American life: The

role of race, religion and national origins. New York:

Oxford University Press.

Graves, T. D. (1967). Psychological acculturation in a tri-

ethnic community. Southwestern Journal of Anthropol-

ogy, 23(4), 337−350.

Guo, C., Vasquez-Parraga, A. Z., & Wang, Y. (2006). An

exploratory study of motives for Mexican nationals to

shop in the US: More than meets the eye. Journal of

Retailing and Consumer Services, 13(5), 351−362.

Gurel, L. M., & Gurel, L. (1979). Clothing interest: Con-

ceptualization and measurement. Home Economics Re-

– 650 –



Acculturation, Cultural Orientation, and Clothing Involvement of International Students in Korea 69

search Journal, 7(5), 274−282.

Han, G. S., & Shin, S. J. (1999). A cultural profile of

Korean society: From vertical collectivism to horizon-

tal individualism. Korean Journal of Social and Per-

sonality Psychology, 13(2), 293−210.

Hirschman, E. C., & Holbrook, M. B. (1982). Hedonic con-

sumption: Emerging concepts, methods and proposi-

tions. Journal of Marketing, 46(3), 92−101.

Hofstede, G. (1980). Culture's consequences: International

differences in work-related values. Newbury Park, CA:

Sage Publications.

Hui, C. H., & Triandis, H. C. (1986). Individualism-collec-

tivism: A study of cross-cultural researchers. Journal of

Cross-Cultural Psychology, 17(2), 225−248.

Jun, S., & Gentry, J. W. (1995). Attitudinal and behavioral

dimensions consumer acculturation: A study of Korean

immigrants in the U.S.A. Korea Academy of Interna-

tional Business, 65−101.

Kaiser, S. B. (1997). The social psychology of clothing:

Symbolic appearances in context (2nd ed.). New York:

Fairchild.

Kashima, E. S., & Loh, E. (2006). International students'

acculturation: Effects of international, conational, and

local ties and need for closure. International Journal of

Intercultural Relations, 30(4), 471−485.

Laurent, G., & Kapferer, J. N. (1985). Measuring consumer

involvement profiles. Journal of Marketing Research,

22(1), 41−53.

Lee, J. H. (2001). Acculturation as the key construct in

shopping orientations. Journal of the Korean Society of

Clothing and Textiles, 25(9), 1539−1550.

Lee, J. S., Koeske, G. F., & Sales, E. (2004). Social support

buffering of acculturative stress: A study of mental

health symptoms among Korean international students.

International Journal of Intercultural Relations, 28(5),

399−414.

Lee, K. H. (2000). Antecedents and consequences of appa-

rel involvement: A multi-attribute model. Unpublished

doctoral dissertation, Ohio State University, Ames.

Lee, S. H., Rudd, N. A., & Kim, J. S. (2001). Body image I:

A comparison of ideal beauty, body image, and appear-

ance management behaviors among Korean and Ameri-

can women. Journal of the Korean Society of Clothing

and Textiles, 25(5), 969−980.

Lee, W. N. (1993). Acculturation and advertising communi-

cation strategies: A cross-cultural study of Chinese and

Americans. Psychology and Marketing, 10(5), 381−397.

Lee, Y. J., & Lee, J. (2004). A study of Korean-American

consumers' fashion and shopping behavior based on

bidimensional model of acculturation. Journal of the

Korean Society of Clothing and Textiles, 28(12), 1545−

1553.

Littrell, M. A., Damhorst, M. L., & Littrell, J. M. (1990).

Clothing interests, body satisfaction, and eating behavior

of adolescent females: Related or independent dimen-

sions? Adolescence, 25(97), 77−95.

Ministry of Education & Human Resource Development.

(2007, June). Statistics for international students. Minis-

try of Education & Human Resource Development. Re-

trieved October 5, 2007, from http://www.moe.go.kr/

main.jsp?idx=0306050101&mode=read&brdNo=2457

Ministry of Justice Republic Korea. (2007, August). The

number of a foreign resident surpassed the one million!

Ministry of Justice Republic Korea. Retrieved October

24, 2007, from http://www.kosis.kr/cp/qna/cp02_index.

jsp?idx=764

Mittal, B. (1989). A theoretical analysis of two recent mea-

sures of involvement. Advances in Consumer Research,

16, 697−702.

Nesdale, D., & Mak, A. S. (2000). Immigrant acculturation

attitudes and host country identification. Journal of Com-

munity & Applied Social Psychology, 10(6), 483−495.

Nguyen, H. H., & von Eye, A. (2002). The acculturation

scale for Vietnamese adolescents (ASVA): A bidimen-

sional perspective. International Journal of Behavioral

Development, 26(3), 202−213.

O'Cass, A. (2004). Fashion clothing consumption: Anteced-

ents and consequences of fashion clothing involvement.

European Journal of Marketing, 38(7), 869−882.

O'Guinn, T. C., Lee, W. N., & Faber, R. J. (1986). Accultur-

ation: The impact of divergent paths on buyer behavior.

Advan-   ces in Consumer Research, 13, 579−583.

Park, C. W., & Young, S. M. (1986). Consumer response to

television commercials: The impact of involvement and

background music on brand attitude formation. Journal

of Marketing Research, 23(1), 11−24.

Park, K. H., & Choi, W. K. (2001). Effects of individual-

ism-collectivism on clothing buying behavior. Korean

Society of Consumer Studies, 12(1), 101−114.

Park, Y. G., & Shin, S. J. (2004). Japanese literature, Japanol-

ogy: The relatum-ism and identity of Korean and Japa-

nese culture. The Japan Language and Literature

Association of Korea, 48(2), 339−358.

Redmond, M. V., & Bunyi, J. M. (1993). The relationship of

intercultural communication competence with stress and

the handling of stress as reported by international stu-

dents. International Journal of Intercultural Relations,

17(2), 235−254.

Rogler, L. H., Cortes, D. E., & Malgady, R. G. (1991). Ac-

culturation and mental health status among Hispanics:

Convergence and new directions for research. Ameri-

can Psychologist, 46(6), 585−597.

Sharma, R. S. (1980). Clothing behavior, personality, and

values: A correlational syudy. Psychological Studies,

25(2), 137−142.

Shim, S., & Chen, Y. Q. (1996). Acculturation characteris-

– 651 –



70 Journal of the Korean Society of Clothing and Textiles Vol. 36 No. 6, 2012

tics and apparel shopping orientations: Chinese students

and spouses from the people's republic of China residing

in the southwest. Clothing and Textiles Research Jour-

nal, 14(3), 204−215.

Shim, S., & Kotsiopulos, A. (1991). Big and tall men as

apparel shoppers: Consumer characteristics and shop-

ping behavior. Clothing and Textiles Research Journal,

9(2), 16−24.

Singelis, T. M. (1994). The measurement of independent

and interdependent self-construals. Personality and

Social Psychology Bulletin, 20(5), 580−591.

Suinn, R. M., Rickard-Figueroa, K., Lew, S., & Vigil, P.

(1987). The Suinn-Lew Asian self-identity accultura-

tion scale: An initial report. Educational and Psycho-

logical Measurement, 47(2), 401−407.

Triandis, H. C. (1990). Cross-cultural studies of individual-

ism and collectivism. In J. Berman (Ed.), Nebraska

symposium on motivation, 1989 (pp. 41−133). Lincoln:

University of Nebraska Press.

Triandis, H. C., Chen, X. P., & Chan, D. K. S. (1998). Sce-

narios for the measurement of collectivism and individ-

ualism. Journal of Cross-Cultural Psychology, 29(2),

275−289.

Ward, C., & Rana-Deuba, A. (1999). Acculturation and

adaptation revisited. Journal of Cross-cultural Psychol-

ogy, 30(4), 422−442.

Watkins, H. S., & Liu, R. (1996). Collectivism, individual-

ism and in-group membership: Implications for con-

sumer complaining behaviors in multicultural contexts.

In L. A. Manrai & A. K. Manrai (Eds.), Global per-

spectives in cross-cultural and cross-national consumer

research (pp. 69−96). New York, NY: International

Business Press.

Yau, O. H. M. (1994). Consumer behavior in China: Cus-

tomer satisfaction and cultural values. New York: Rou-

tledge.

– 652 –



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


