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Abstract This study investigated the effect of willing assistance and social responsibility,
which motivate one to buy products from social enterprise, upon functional and emotional
values, company image and repurchase. To that end, survey was conducted on the subject of
customers buying social enterprise products. 178 responses were used to verify research
hypotheses through covariate structural equation model. The study results are as follows:
First, willing assistance and social respensibility for buying products from social enterprise
were shown to have significant effects on functional and emotional values. Second, functional
and emotional values were presented to have significant impacts on company image and
repurchase intention. Third, company image has a significant effect on repurchase intention.
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