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In accordance with the advent of smartphone and the growth of the Mobile App market, the
Mobile game industry is being reorganized. So, This study is to be know the association rules between
mobile game apps and mobile apps. Accordingly, To promote the Mobile Game App based on advertisement
effectiveness that can be obtained from the characteristics of the game by finding out what to investigate.
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[Fig. 1] The Basic Algorithm of Association Rule
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[Table 1] A Classification of Mobile Applications

w3 o = vz Y ==
24 M EYT ex
o] Eg % .
1 f] ex. Fohs, 11 | facebook, twitter,
W7...
1km...
AEHCIHE ex. +
g A& 35, o4t
7L o ’
2| & ex GOLEBS. |12 | g i o
Tom....
glo] Z et ex. s} 9%} ex. A75H, 2
3 | A @Akl B | 13 | WERIE ES
24 4.
e A o)A ex, A&, T2 ex, AANE, F
4 s o], vl A o)A, 14 | oldE, AAFA, A
A .
AEZ ex, 2011 Z RO} o3 a7
- H,
5 | 7SBSEE, Zan | 15 h%ex qa]gcé o
2 .. i
H|ZU 2 ex, B3~
= - 2 el
6 | S PR R g |, gyales,
e PDF ...
AZF W glEU A
| A e e | | 28R S e
Z A 3-SA AL e ’ - '
T2, B-gA A 23, thojolE
o o]— ex. E}TZ] [e) uﬂ_§
AR 2 HITL ex. o
5| wana domsa | 1 J?}uﬂﬂl Lz_zefi !
Ye=7ket o ' oo
AR ex, ORI RE, AP ex. AP, Wl olH],
9 2, b 27 tholof 19 | s 72 A"
g, A=A IF.. 3.
Fe22lE ex. N=glo]
10 | B E45 A4, &4 | 20 | 88
T o

[ex
2
3 wekl A BeRE 4 wek A

b 9l 9l POAHE AIZY, B8,
Aol AbE AIZE

el A&k wlol thal

9 A+

A5 20119 99199 FE 993097 12
=npyd 7ﬂ°‘°ﬂ ol&gh 200 HAE dlde

1997}19] A=7F FEFH

™ It W 0 7 447% o)A}
, Ft AL 2642 e

[Table 2] Characteristics of Respondents
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[Table 3] Smart Devices for Application Download
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[Table 4] Characteristics of Mobile App Users
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[Table 5] List of Preferred Mobile Apps
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[Table 6] Link Frequencies among Preferred Mobile

Apps
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[Fig. 2] Diagram for Relationships among Preferred
Mobile Apps
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[Fig. 3] Network Graph for Relationships among Preferred

Mobile Apps
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[Table 7] Apps Are Frequently Used by Apps Users
who Prefer Mobile Games
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[Fig. 4] Propensity to
Game Users

Use the Mobile

Apps of Mobile

o el 9 Aol B A A4S nofF
= RoE (A% 10%0]4 AFE 35% o]kl z+e 7}
1= A mEE R Agste] & /9 AP

a
@

2

=
g

—
=
i
o
>
>
o
s
x2
o

SN S A N < A 11 o [ o [ \X
og o 3L N X

%)
X
I
i)
=
o
o
H

td
jus)
=
e
X
jale
i
o
N, o -
o
o ®
it
1]
=)
it
it}
X
jale
K
glo
12
tlo

e ARlE dad glo® vy A

Hoex
— 1'01'
L of
ol

rir

>~

Dl

o

N

D)

_‘::[‘
o
=
SN
2
i)
k1
Z
X
o%
o
Mo
—_
&
il
2
i)
d

PRV I

o K

_H
™
tlo
>
>
oo
ol
o,
rlr
>~
>
o
i
o
x
o
[o
>
>
o
ot

p-
>~
e
o
froxe >
>
ki
30
X
2]
i)
b
o
[\
X
o2t
ox
k
—
J
o,
SIS T W

o

tlo

X

fol

ol

N2
k=
oL
X
sk
o
°x
fol
ol
rlr
>
>
ofo B
R
rt
rlo

O VLR

dlo
g
=
A\
=
o
re
i
=
D
o
ki
e
i,
32
=
2
7
12 my g
9
[
e
rir

>
w
Z,
o [N

& AHEERE AR ALE ALESHE Abg

AgEA Qe Aolehs o) AnrHe] =2

[Table 8] An Association Rules on the Use of the Mobile

Apps
=g et ARe | M= | =
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SNS St A& 10.6 714 12
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SNS < 342 60.3 1.0
SNS A 10.1 60.0 1.0
SNS ARzl 35.2 586 1.0
SNS A 12.1 54.2 09
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