Weon-Ho Yi, Su-Ok Kim, Sang-Youn Lee, Myoung-Kil Youn / Journal of Distribution Science 10-3 (2012) 51-61 51

[Field Research]

Study on the Effects of Shop Choice Properties on Brand Attitudes: Focus on Six
Major Coffee Shop Brands
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Abstract

This study seeks to understand how the choice of a coffee shop is
related to a customer’s loyalty and which characteristics of a shop in-
fluence this choice. It considers large-sized coffee shops brands whose
market scale has gradually grown. The users’ choice of shop is de-
termined by price, employee service, shop location, and shop
atmosphere. The study investigated the effects of these four properties
on the brand attitudes of coffee shops. The effects were found to
vary depending on users’ characteristics. The properties with the larg-
est influence were shop atmosphere and shop location Therefore, the
purpose of the study was to examine the properties that could help
coffee shops get loyal customers, and the choice properties that could
satisfy consumers’ desires

The study examined consumers’ perceptions of shop properties at
selection of coffee shop and the difference between perceptual differ-
ence and coffee brand in order to investigate customers’ desires and
needs and to suggest ways that could supply products and service.
The research methodology consisted of two parts: normative and em-
pirical research, which includes empirical analysis and statistical
analysis. In this study, a statistical analysis of the empirical research
was carried out. The study theoretically confirmed the shop choice
properties by reviewing previous studies and performed an empirical
analysis including cross tabulation based on secondary material.

The findings were as follows: First, coffee shop choice properties
varied by gender. Price advantage influenced the choice of both men
and women; men preferred nearer coffee shops where they could buy
coffee easily and more conveniently than women did. The atmosphere
of the coffee shop had the greatest influence on both men and wom-
en, and shop atmosphere was thought to be the most important for
age analysis. In the past, customers selected coffee shops solely to
drink coffee. Now, they select the coffee shop according to its in-
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terior, menu variety, and atmosphere owing to improved quality and
service of coffee shop brands. Second, the prices of the brands did
not vary much because the coffee shops were similarly priced. The
service was thought to be more important and to elevate service qual-
ity so that price and employee service and other properties did not
have a great influence on shop choice. However, those working in
the farming, forestry, fishery, and livestock industries were more con-
cerned with the price than the shop atmosphere. College and graduate
school students were also affected by inexpensive price. Third, shop
choice properties varied depending on income. The shop location and
shop atmosphere had a greater influence on shop choice. The custom-
ers in an income bracket of less than 2 million won selected
low-price coffee shops more than those earning 6 million won or
more. Therefore, price advantage had no relation with difference in
income. The higher income group was not affected by employee
service. Fourth, shop choice properties varied depending on place. For
instance, customers at Ulsan were the most affected by the price, and
the ones at Busan were the least affected. The shop location had the
greatest influence among all of the properties. Among the places sur-
veyed, Gwangju had the least influence. The alternate use of space in
a coffee shop was thought to be important in all the cities under
consideration. The customers at Ulsan were not affected by employee
service, and they selected coffee shops according to quality and pref-
erence of shop atmosphere. Lastly, the price factor was found to be a
little higher than other factors when customers frequently selected
brands according to shop properties. Customers at Gwangju reacted to
discounts more than those in other cities did, and the former gave
less priority to the quality and taste of coffee. Brand preference var-
ied depending on coffee shop location. Customers at Busan selected
brands according to the coffee shop location, and those at Ulsan were
not influenced by employee kindness and specialty. The implications
of this study are that franchise coffee shop businesses should focus
on customers rather than aggressive marketing strategies that increase
the number of coffee shops. Thus, they should create an environment
with a good atmosphere and set up coffee shops in places that cus-
tomers have good access to.

This study has some limitations. First, the respondents were con-
centrated in metropolitan areas. Secondary data showed that the num-
ber of respondents at Seoul was much more than that at
Gyeonggi-do. Furthermore, the number of respondents at Gyeonggi-do
was much more than those at the six major cities in the nation.
Thus, the regional sample was not representative enough of the
population. Second, respondents’ ratio was used as a measurement
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scale to test the perception of shop choice properties and brand
preference. The difficulties arose when examining the relation between
these properties and brand preference, as well as when understanding
the difference between groups. Therefore, future research should seek
to address some of the shortcomings of this study: If the coffee
shops are being expanded to local areas, then a questionnaire survey
of consumers at small cities in local areas shall be conducted to col-
lect primary material. In particular, variables of the questionnaire sur-
vey shall be measured using Likert scales in order to include percep-
tion on shop choice properties, brand preference, and repurchase.
Therefore, correlation analysis, multi-regression, and ANOVA shall be
used for empirical analysis and to investigate consumers’ attitudes and
behavior in detail.
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