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Abstract: At this point in time, the importance of cosmeceuticals is being emphasized. This report is about the
cosmeceuticals usage analysis of actual condition and purchasing behavior of female undergraduates. I suggest the
methods for the sustainable improvement of cosmeceuticals that will satisfy needs of more customers through mar-
ket segmentation. The subjects of this study were 340 undergraduates of selected 2 women's Universities in Seoul.
300 replies among the total distibuted questionnaires were analyzed with SPSS WIN 15.0 Statistics program.
Through the study, it appears that the most female undergraduates use cosmeceuticals and the usage of cosme-
ceuticals is to resolve their skin problems. The most popular places for the purchase of cosmeceuticals are depart-
ment stores and the most important consideration on purchases is the effectiveness of products. It is discovered
that sunscreens are the most used cosmeceuticals.
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Table 1. Skin Type
. Dry Normal . . Combination Acne  Atopy x?
Variables <kin skin Oily skin skin skin skin etc. Total (df) p
" 12 8 8 34 14 2 5 83
s (145)  (9.6) (9.6) (41.0) (169 (240 (60) (277
oo 17 10 7 29 7 1 5 76
& (224)  (132)  (92) (38.2) 92 (13 (66)  (253) 1739
Grade ) 0.497
- 18 7 3 35 5 1 3 72 (18)
i (2500 (9.7 (4.2) (48.6) 69 (14  (42)  (24.0)
i 19 10 5 30 4 i 1 69
(275) (145  (72) (435) (5.8) (14)  (230)
Faculty of 29 12 9 49 9 3 6 117
Humanity (248)  (103)  (77) (41.9) 77 (26 (51 (39.0)
D N tI*TaCLH‘[y of Science 25 12 13 57 18 1 7 133 15.93 0.194
CPATLMENt  d Engineering  (188)  (90)  (98) (429) (135 (08)  (53) (43 (12
Faculty of Arts 12 11 1 22 3 ~ 1 50
and Sports (240) (2200 (20) (44.0) (6.0) (200 (167)
Below 300,000 17 9 10 34 8 1 5 84
KRW (202)  (107)  (11.9) (405) 95  (12)  (60)  (280)
300,000 ~ 18 1 5 41 14 2 6 97
Pockel 400000 KRW  (186)  (113)  (52)  (423)  (144) (21  (62)  (323) 1386
money per ) 0.738
month 400,000 ~ 17 8 3 25 4 . i 57 (18)
500,000 KRW  (298) (1400  (53) (43.9) 7.0) (19.0)
Over 500,000 17 8 3 25 4 . . 57
KRW (298)  (140)  (53) (43.9) 7.0) (19.0)
Below 3,000,000 8 3 4 25 7 1 1 49
o KRW (163)  (6.1) (82) (51.0) (143) (200 (20)  (16.3)
amily
income 3,000,000 ~ 18 15 6 31 7 1 8 86 14020
per 4,000,000 KRW (209  (174)  (7.0) (36.0) (81 (12 93) (7 12
month 0 4,000,000 40 17 13 72 16 2 5 165
KRW (242)  (103) (79 (43.6) (9.7) 12)  (30)  (55.0)
Total 66 35 23 128 30 4 14 300
o (2200 (17 (77 427 (100)  (13) 47 (1000)
412 me 1ol s 2= 38hd ool v shdwt) 7n|, S
AN ES] JF e fsl] A A= Table 2 27 & R wZel wol 1wskgla, shdo] we o
9 2t} A=E o] ush= ool 253 %= PAUFE =5 wliol wo] uyldigl o) shdo
7} ““’“’U% SO 7 BF 180 %, 7Iv], 4 5 2 Fou) st 2ol Utk AFERE AFEALG o
ZE] 16.0 %, 9F AT 147 %, F7F 2 I¥ T2 o] thE AR} 7v], =2 5 FE wliel
12.3 %. JJrE‘rﬁP A 2H 7.0 %, 71667 % £l go] Wil AdAYE oS tE R
byt o] 9-7(2005) o] Aol oo v H AEE wfof wo] uWslPoY EAXORE 9
anle] JEF 284 %% 7P 7 vEbd A3 A v 2ol & wolA| itk i = EE 30 ~ 40
oH11]. Tl Wkl oo ohE AR S EE e
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Table 2. Skin Problem

o
N
)

. . Freckles, Excessive Dull Skin X
Variables Wrinkles Blemishes Acne sebum secretion  skin pore efc. Total (df) b
1st 7 12 27 5 12 13 7 83
(8.4) (14.5) (32.5) (6.0) (145) (15.7) 8.4) (27.7)
9nd 8 7 21 7 11 15 7 76
(105) (920 (276) (92) (145) (197 (92)  (253) 9979
Grade ) 0.199
2ed 8 19 16 5 1 9 4 72 (18)
(11.1) (26.4) (22.2) (6.9) (15.3)  (125) 5.6) (24.0)
Ath 14 10 12 4 10 17 2 69
(20.3) (14.5) (17.4) (5.8) (145) (246) 2.9) (23.0)
Faculty of 22 24 21 10 12 19 9 117
Humanity (18.8) (20.5) (17.9) (8.5) (10.3) (16.2) 7.7) (39.0)
Department Faculty of Science 9 15 43 7 24 26 9 133 20.70 0,055
pa and Engineering  (6.8) (11.3) (32.3) (5.3 (18.0) (19.5) 6.8) (44.3) (12) :
Faculty of Arts 6 9 12 4 8 9 2 50
and Sports (12.0) (18.0) (24.0) (8.0) (16.0) (18.0) (4.0) (16.7)
Below 300,000 5 14 17 8 16 16 8 84
KRW (6.0) (16.7) (20.2) (9.5) (19.0)  (19.00 (95) (28.0)
300,000 ~ 10 15 29 5 u 1 6 97
Pockel 400,000 KRW ~ (10.3) (155  (299) 5.2) (144) (186) (620  (323) 1403
money per . 0.727
month 400,000 ~ 10 10 15 1 6 10 2 57 (18)
500,000 KRW (17.5) (17.5) (26.3) 7.0) (105) (175) 3.5) (19.0)
Over 500,000 12 9 15 4 8 10 4 57
KRW (19.4) (14.5) (24.2) (6.5) (129) (16.1) 6.5) (19.0)
Below 3,000,000 3 6 10 11 5 13 1 49
. KRW (6.1) (12.2) (20.4) (22.4) (10.2) (265) 2.0) (16.3)
Family
income 3,000,000 ~ 8 12 19 5 18 16 8 86 35.56 0,000
per 4,000,000 KRW (9.3) (14.0) (22.1) (5.8) (20.9) (18.6) 9.3) (28.7) (12) ’
month e 4000000 26 30 47 5 21 % 11 165
KRW (15.8) (18.2) (28.5) (3.0) (127) (152) (6.7) (55.0)
Total 37 48 76 21 44 54 20 300
(12.3) (16.0) (25.3) (7.0) (14.7) (18.0) (6.7)  (100.0)
i p .001
wol sk, 40 ~ 509+ m|wkel offAle O E o]43} o] AYAELE AR wTof 7 Wol] 1
AR 7n], A T FE wiEe o] uvlsh wstR o, 71 e A o] B2 AL E
Sou Fonst kol ot 7S] €T 7Y e ARG o] =5 ol Wol nrlskelth
HI2 = 7MY €594 "O]O] 02 AYAYSTE A=
5 "ol ol 1Ry, 7Hge] E3 4ol 4 413, I 1001 offZ dkot
2 AL TS By uFol wo] 1RIsHi o, 7}X* At Ee] IF uTE ddsks Wkl disl] A
o] A7 Z=0le] Wb G0l 2po]E B ITH( 42 w A= Table 33} 2ok 353 1nlS a)dak7] 96

35.56, p < .001).
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Table 3. Solving Methods of Skin Problems

e n Visit Visit skincare Use cosme- Use natural Do ote Total X
= dermatologist shop ceuticals cosmetics  nothing : (df) b
4 1 2% 2 7 1 37
Wrinkles 27) (70.3) (5.4) (189) (7))  (123)
l\f/if;gsa 5 3 23 1 16 i 48
oS (10.4) (6.3) (47.9) (2.1) (333) (16.0)
blemishes
. Aene 15 5 36 . 16 4 76
Sgﬂ (19.7) (6.6) (47.4) (211)  (53)  (253) 9272;‘;5 0.055
problem
Dull skin 1 i % 1 14 2 44
us (23) (59.1) (2.3) (318)  (45)  (14.7)
Skin bore 2 2 34 1 13 2 54
po (37) (37) (63.0) (19) (241)  (37)  (180)
e 4 3 20 1 9 4 41
: (9.8) (7.3) (48.8) (2.4) (220)  (98)  (13.7)
Total 27 14 165 6 75 13 300
(9.0) (4.7 (55.0) (2.0) (250)  (43)  (100.0)
ko, thog 1dF WHEEY 250 %, vH3 dE 2] A9 E A= Table 49 2th 7154 3FES AL

o =t 90 %. dFEYAS W 47 %, A
A wbE AASEES o8 20 % £ o2 HER
cole AR St e R o] AelA
0%*3594 oy an Ao R 7154 EE A
°] 50.7 %= 7V = ‘JrEHir 3 A F12].
v AR s 7v] g =2 S e wte] anl
St ool 2 oA R 5 aRlS 1 i
2oL By wie] ek o e oA
Buh v RS s dst] flal Vs e Wol
ARgEEl o EAA R = T"r 16} zfol & KolA]
Aokt wEb AtiAE arvtel] chgk tﬂ13}~
zko] glo] ¥F- avl& 3H§3P71 el 7157 s
7P wol ARt o= A2 VAR 9%

o 7l Z7hgtel el A6 W whe) o]t 57

_\1

—

spoll eEshe Aol wAT Do) BAHE V5
HEgE B 9 EI} ok AFOE B 2nw
SFane Adstes dPel Bee ¢ 5 vk

42. 7159 =EF ALSAH

HH

1217154 #E N2
1211 7154 3FE A1 A
AORE s HHEE A8 2 ARl Ae

g3 2 AFo] 9= ojthAo] 933 %= HHE-S XX
SFom, 18X e A 6.7 %= H| WA A&
2o Yeptt olelst Ayl 7 s sl 5, &
W50 shgEolghs B vk Q14o] A Wst
3k Zolm, Z2=71(2007)2) ATtollA 87.8 %= YERS
A3} v ) omvgzﬂ 715334 Ago] A
b S7FkL les & = ATH13).

shdd 2= 18hd o Ao] th& shdwt} 7154 st
FES AFEE 2 A3o] 9l 43hd A bE
shd o) 754 EES AREE] 2 Fde] weko
BAROZ = Fugt o] & Kol ooyt
Z2E QEAE oJfyu l 1 A iAol zFAA
A AR 7154 SHEES ARl Aol sk
O FeJujgt o= OM pea=

st SEHEE 307 vkl ojgo] ofE ot

(ol

AR 754 SAES AHE & A%l A3 40
~ 509l vl ot Tk ojr g /%54 3

1 o)
FE AHEE Aol wgton, sk & &= w}a}
H-om 3k 2pol S WITH x = 880, p € .05). 7FE <] ¥
P FUEE = 7Y €84 o] B2 Auad
T 718 FES AHEE & Aol ke, 7}
o] EF+ el et Fefust ztolE RATH

= 17.87, p < .001).
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Table 4. Using Experiences of Cosmeceuticals
2
. X
Variables Yes No Total () Jo)
73 10 83
1st
(88.0) (12.0) (27.7)
73 3 76
2nd (96.1) (39) (25.3) 6.35
Grade | 0.096
s 67 5 72 (3)
’ (93.1) (6.9) (24.0)
67 2 69
ith (971) 29) (230)
. 110 7 117
Faculty of Humanity (94.0) (6.0) (39.0)
Faculty of Science and 123 10 133 0.28
Department Engineering (92.5) (75) (44.3) (2) 0.870
47 3 50
Faculty of Arts and Sports (94.0) (6.0) (16.7)
Below 300,000 73 11 84
KRW (86.9) (13.1) (28.0)
300,000 ~ 400,000 93 4 97
Pocket mon- KRW (95.9) (4.1) (32.3) 880" o
ey per month 400000 ~ 500,000 56 1 57 (3) '
KRW (98.2) (1.8) (19.0)
Over 500,000 58 4 62
KRW (93.5) (6.5) (20.6)
Below 3,000,000 39 10 49
. KRW (79.6) (20.4) (16.3)
Family
income 3,000,000 ~ 4,000,000 82 4 86 17.87 0.000
per KRW (95.3) (4.7) (28.7) (2) ’
month Over 4,000,000 159 6 165
KRW (96.4) (3.6) (55.0)
280 20 300
Total (933) (6.7) (100.0)
* p .05, *** p 001
ol Zol gt oAjlEe] Ve SEES olfofl tisl A& A= Table 58 £t TS
AREE] 2 Aol Jlgler, st g §=0] 40 ~ 507k 7R Bl M7 500 %= 7P Bk, o g v}
ulgkQl oAz 7y o] g F¢o] B oyl Aol UH BIRA] 250 %, WE ks s A XAl
5 oE oA RT 7| eA SES AREE] 2 2200 %, E37F QoM 5.0 % w0 % e uhet
o] wskth A Ao 7154 sSPEES ARl = 8ol Jle
ol fmi WS LX) BN M Be e %
4212. 7164 sPE AHE Aol e ol ATt ole AAA(2009) 8] AF-elA 20009 HS- 75
oAt Ee] 7l EES AHEEl i B o] Sl AshdEe AR e ol fE oS X 7ol

ujetaldEste] =), Al 387 Al 4 &, 2012
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Table 5. Reasons for Not Having Tried Cosmeceuticals 635 %= 71 =4 U2 A3l A 14].
Variables Frequency Percent(%)
422 °._4 ARS 7S SEE BEiE
Th ice i i 5 25.0
e price is expensive 1221 & AFE )54 HAE nas 28
There is no effect 1 5.0 U Aol A AFEElT Q= 7)5A AT B
There is no need 10 50.0 AN =of sl A E AdE= Table 63F Aol A4 75
Do not know existence 4 20.0 4 HgE] BAER SUYBRI=ES /‘]'% skal Sl o
2o 2 72 mkol o ©° Zolyg e
Total 20 1000 tgo] 432 %E 7 wkom, o FYHAs
F&-0] 314 %, =B =9} ’“?JE@E Z o} AFgo)
Table 6. Cosmeceutical Brands that are Currently Used
. Domestic Imported . X 2
Variables brands brands combined use Total (@) p
1et 29 27 17 73
(39.7) (37.0) (23.3) (26.1)
34 23 16 73
2nd
(46.6) (31.5) (21.9) (26.1) 3.89
Grade ’ 0.692
2 31 20 16 67 (6)
. (46.3) (29.9) (23.9) (23.9)
dth 27 18 22 67
(40.3) (26.9) (32.8) (23.9)
. 52 28 30 110
Faculty of Humanity (47.3) (255) (27.3) (39.3)
Faculty of Science 53 43 27 123 4.49
Department and Engineering (43.1) (35.0) (22.0) (43.9) (4) 0343
Faculty of Arts and 16 17 14 47
Sports (34.0) (36.2) (29.8) (16.8)
Below 300,000 38 17 18 73
KRW (52.1) (23.3) (24.7) (26.1)
300,000 ~ 46 22 25 93
Pocket money 400,000 KRW (495) (23.7) (26.9) (332) 13.99" 000
per month 400,000 ~ 20 23 13 56 (6) '
500,000 KRW (35.7) (41.1) (23.2) (20.0)
Over 500,000 17 26 15 58
KRW (29.3) (44.8) (25.9) (20.7)
Below 3,000,000 20 9 10 39
KRW (51.3) (23.1) (25.6) (13.9)
Family income 3,000,000 ~ 39 25 18 82 3.37 0.498
per month 4,000,000 KRW (47.6) (30.5) (22.0) (29.3) (4) ’
Over 4,000,000 62 54 43 159
KRW (39.0) (34.0) (27.0) (56.8)
Total 121 88 71 280
(43.2) (31.4) (25.4) (100.0)

*p .05
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Table 7. The Reasons for Using Imported Brand

Variables Frequency Percent(%)
Superior efficacy 45 28.3
Recommendation of a salesperson 8 5.0
Encouragement of those around 40 25.2
Mass media and Internet advertising 36 22.6
etc. 30 18.9
Al 159 100.0
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Table 8. Purchasing Places of Cosmeceuticals

shgoll gk ARg-del] 9l FrufElse] wsk A 349

Homeshop Complex . 9
Variables door-to- in partme and Clinic, etc Total x
door sales bing ntstore drugstore ’ (df) b
(Interne store
Lt 10 9 27 23 i 4 73
(137)  (123)  (37.0)  (315) (55)  (261)
- 2 9 39 17 1 5 73
27 (123) (534)  (233) (14) (68) (261 1502
Grade : 0217
2nd 5 5 32 22 2 1 67 (15)
(7.5) (75)  (478)  (328)  (3.0) (15 (239
i 3 12 32 15 1 4 67
(4.5) (17.9) (47.8) (22.4) (1.5) (6.0) (23.9)
. 8 16 43 32 1 10 110
Faculty of Humanity 700145y (391)  (201) (09 (91  (393)
Faculty of Science 10 12 61 36 2 2 123 12.75
Department =4 By gineering B (98  (496) (293  (16) (16 (439 (o B
Faculty of Arts 2 7 26 9 1 2 47
and Sports (4.3) (14.9) (55.3) (19.1) (2.1) (4.3) (16.8)
Below 300,000 5 10 20 31 2 5 73
KRW (68)  (137) (274 (425 @27 (68) (261
300,000 ~ 9 16 36 27 i 5 93
Pocket money 400000 KRW 97 (172) (387 (290) (54)  (332) 4108 Lo
per month 400,000 ~ 2 5 32 15 1 1 56 (15) '
500,000 KRW (3.6) (89)  (57.1)  (268)  (1.8) (18) (200
4 4 42 4 1 3 58
Over 500000 KRW' sy (69)  (724) (69  (17) (52  (207)
Below 3,000,000 5 5 11 15 i 3 39
. KRW (128)  (128)  (282)  (385) 77 (139
Family
income 3.000.000 ~ 3 15 28 30 1 5 82 547
per 4000000 KRW (37) (183) (341 (366  (12) (61)  (293) (10) :
month Over 4,000,000 12 15 91 32 3 6 159
KRW (7.5) (94)  (572) (201 (19 (38)  (5638)
Cotal 20 35 130 77 4 14 280
(71)  (125)  (464) (275  (14) (50)  (100.0)
© b 01 p (001
432 E 20N 7|5 FHHESZ TSk OlF 715743 &S Fulsts USO8 T AR
AR L] A Frold 714 IEES st o} W3S AFge ¢ Qloid sl S o
= o]fo tis] AuE Ay= Table 99 2t =

7157 s el E

S AFY v BEEiA 2 Feskela
TFujahE oA *GW T A
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= 9791, p < .001). wepA W3 oA

oA 75 sFES
o] F2 Fulstgor, BAHoRE
2 HYTH(y*

ol sk oA

=L §]r7<4
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4 7P7ﬂ°1 Fow AE9
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Table 9. Reasons for Purchasing Cosmeceuticals at a Particular Place

Convenience o . Encouragement X
Varables of Purchase Reliability Low price of those around etc. Total (@) Jo)
11 5 3 1 20
door-to-door sales 55 ) (25.0) (15.0) (5.0) (7.1)
Homeshopping 16 3 10 2 4 35
(Internet) (45.7) (86) (28.6) (5.7) (11.4) (1255)
Purchasing 51 74 1 1 3 130 97917
place Departmentstore (49 9) (56.9) (0.8) (0.8) @23 64 (e 00
Complex brand 39 25 7 4 2 77
store (50.6) (32.5) (9.1) (5.2) (26) (275)
; 5 5 2 6 18
e (27.8) (27.8) (11.1) (333)  (64)
Total 122 112 20 10 16 280
o (43.6) (40.0) (7.1) (36) (57)  (100.0)
w55 001
o] S84 & 4 vk Q1A= oJdlAo] 589 % ot Qe oAU Ry Bokor, std 8=o]
2 it QlaskE oAl 411 %R B2 Zlo 50%F 9 o] kel %1‘41*301 £ AR 7154 3
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Table 10. Proportionality of Effects Based on the Price of Cosmeceuticals
2
. X
Variables Yes No Total (@) p
lst 34 39 73
s (46.6) (53.4) (26.1)
ond 31 42 73
(42.5) (57.5) (26.1) 1.88
Grade 0.598
3rd 26 41 67 (3)
g (38.8) (61.2) (23.9)
24 43 67
ith (38) (64.2) (239)
. 43 67 110
Faculty of Humanity (39.1) (60.9) (39.3)
Faculty of Science and 55 68 123 1.32
Department Engineering (44.7) (55.3) (43.9) (2) 0517
17 30 47
Faculty of Arts and Sports (36.2) (63.8) (16.8)
21 52 73
Below 300000 KRW (288) (71.2) (26.1)
300,000 ~ 400,000 39 54 93
per month 400,000 ~ 500,000 23 33 56 3) ’
KRW (41.1) (58.9) (20.0)
32 26 58
Over 500,000 KRW (55.2) (44.8) (20.7)
Below 3,000,000 13 26 39
KRW (33.3) (66.7) (13.9)
Family income 3,000,000 ~ 4,000,000 28 54 82 4.56 0.103
per month KRW (34.1) (65.9) (29.3) (2) ’
74 85 159
Over 4,000,000 KRW (46.5) (535) (56.8)
115 165 280
Total (41.1) (58.9) (100.0)
* p .05
o e oftut &% 0 G%E wol meistdon. A BACl &k % anE wol wefstilch

2 FEo mel §uE AJolE BATH(y”
A FYEZE 300 ~ 400
A wEEQl of o] thE AR Vs B
:rLqu— [q] /Hxﬂ o7 «4 z_jfﬂ—/d& UJ—o] J—y_gz]g]_ ]
7Hgel 4t Filo] e oAU lYTE &%
£ o] s oy BAHcRZE fov]st

2425, p  05). 714 <]
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Table 11. Primary Considerations of Purchasing Cosmeceuticals

. . Suitability Main X
Variables Price Brand of skin Effica ingredients Total (df) p
1st 6 4 28 34 1 73
s (82)  (55)  (384)  (466) (14) (26.1)
ond 4 4 20 43 2 73
& (55)  (55)  (274)  (589) (27) (261 810
Grade : 0.777
ard 5 8 21 32 1 67 (12)
g (75)  (119)  (313)  (478) (15) (23.9)
Ath 6 8 22 29 2 67
(9.0) (11.9) (32.8) (43.3) (3.0) (23.9)
. 12 9 33 52 4 110
Faculty of Humanity ——159)  (g9) (3000  (473) (36) (39.3)
Department Faculty of Science 8 13 43 58 1 123 9.11 0.333
P and Engineering (6.5) (10.6) (35.0) (47.2) (0.8) (43.9) (8) o
Faculty of Arts 1 2 15 28 1 47
and Sports (2.1) (4.3) (31.9) (59.6) (2.1) (16.8)
Below 300,000 7 5 30 30 1 73
KRW (9.6) (6.8) (41.1) (41.1) (1.4) (26.1)
300,000 ~ 5 3 37 47 1 93
per month 400,000 ~ 5 5 10 34 2 56 (12) '
500,000 KRW (8.9) (8.9) (17.9) (60.7) (3.6) (20.0)
Over 500,000 4 11 14 27 2 58
KRW (6.9) (19.0) (24.1) (46.6) (3.4) (20.7)
Below 3,000,000 5 2 15 17 ~ 39
KRW (12.8) (5.1) (38.5) (43.6) (13.9)
Family income 3,000,000 ~ 5 4 32 39 2 82 9.09 0.334
per month 4,000,000 KRW (6.1) (4.9) (39.0) (47.6) (2.4) (29.3) (8) ’
Over 4,000,000 11 18 44 82 4 159
KRW (6.9) (11.3) (27.7) (51.6) (2.5) (56.8)
Total 21 24 91 138 6 280
o (75)  (86)  (325)  (493) 21 (1000)
* p .05
¥, ¥ Ay 748 YJgAe We =g A st Table 12. Considerations of Purchasing Cosmeceuticals
ol 1ZF(2005) o] A-A e} frAFeTH16]. (Multiple Answers)
Variables Frequency  Percent(%)
46. 7)1 SIEE A2 ® HE MEAM 22 o Price 208 249
AAEo] 7|5A FAEZS AFgsty] Ao AE A Brand 115 13.8
Suitability of skin 211 25.3
W2 o)li-x] AbyE - pat o
_o 12 Ea ] 'L:‘ é# Table 134 E]' ]o o Efﬁcacy 250 299
2y o] 70 0 %i o5 2 X}X] O]'oﬂ or, o 7‘% = Package design 9 11
BE E7hA] ¢lo] B} 161 %, A3 ¢JolBrA =t} Available period 3 0.4
139 % Zo = vrebd Main ingredients 27 3.2
' o ' ete. 1 0.1
Total 835 100.0

ujetaldEste] =), Al 387 Al 4 &, 2012
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Table 13. Reading of Product Documentation Before Using Cosmeceuticals

. Read to Do not xz
Variables the end Read roughly read at all Total (df) p
Ist 9 57 7 73
s (12.3) (78.1) (9.6) (26.1)
12 48 13 73
2nd
(16.4) (65.8) (17.8) (26.1) 459
Grade ’ 0.597
ard 13 43 11 67 (6)
(19.4) (64.2) (16.4) (23.9)
Ath 11 48 8 67
(16.4) (71.6) (11.9) (23.9)
. 18 77 15 110
Faculty of Humanity (16.4) (70.0) (13.6) (39.3)
Faculty of Science 20 88 15 123 1.39
Department and Engineering (16.3) (71.5) (12.2) (43.9) (4) 0846
Faculty of Arts 7 31 9 47
and Sports (14.9) (66.0) (19.1) (16.8)
Below 300,000 14 55 4 73
KRW (19.2) (75.3) (5.5) (26.1)
300,000 ~ 18 60 15 93
0.190
per month 400,000 ~ 7 40 9 56 (6)
500,000 KRW (12.5) (71.4) (16.1) (20.0)
Over 500,000 6 41 11 58
KRW (10.3) (70.7) (19.0) (20.7)
Below 3,000,000 10 27 2 39
KRW (25.6) (69.2) (5.1) (13.9)
Family income 3,000,000 ~ 13 60 9 82 712 0.130
per month 4,000,000 KRW (15.9) (73.2) (11.0) (29.3) (4) '
Over 4,000,000 22 109 28 159
KRW (13.8) (68.6) (17.6) (56.8)
Total 45 196 39 280
o (16.1) (70.0) (13.9) (100.0)
sz 180 ojdile] thE shawch /154 8 o] ThE ottt J1%A HEES AHes) Aol Al
A AHESZ] Aol Al AEAE dis A, 28 F AUAE UT 3, 7P g9t o] B
O ollBe T g A8 64 kot Shdel  ofuaesT A% 94 gstont 496l 3 49
2 folvla Aol glaich AP E A ol Tk ol Aol gt
tigo] o AR 7|5A EES ARES] A o]’ o] o] o Eol 71 3 s
of AF AYAE diF %la, oAAAL OWW = AHESE7] Aol ﬂl% 4 H = s f‘”ﬂﬂr

THE oA st 3] ¢ dtov AN EE &
o|ml gk 2pol& Kol ekttt

g2 =R 0%k vRkel oftj o] B o)
ARt 71574 sPEES AHESY] Aol Al AHAE
s o1, 505k ¢ o]/l o thE AR
oF A8 ¢A Fskont {Fejugk xfol= o it 7t
o EE T FUERE 300 ~ 4007 gkl o thAY

J_dﬁL _/;cgtﬂiﬁ

4.7, REIMAICH SHAHE o
A Eo] AejMAet SPES Hit AMES 713t
of thall Ay ¥ Ayl= Table 149 2t} 2 zket 31
FES o 9NY o) AFE-3E oJtjAlo] 318 %= 7}
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Table 14. Average using Period of Sunscreen Cosmetics

=]

=
T =

Variables 1~2 3~4 5~6 7~8 Over9 Not 2°
months months months months months using (df) b
Lt 10 15 13 13 21 1 73
(137)  (205)  (178)  (17.8)  (288) (14) (26.1)
ond 7 26 14 4 20 2 73
(96)  (356) (192) (55)  (274) (27  (261) 1483
Grade 0.463
- 8 14 16 5 23 1 67 (15)
(1190 (209 (239 (75  (343) (15 (239
sth 6 18 12 5 25 1 67
(900 (269 (179 (75  (373) (15 (239
. 8 37 19 11 35 110
Faculty of Humanity 79y 936y (173)  (100) (318) (39.3)
Devartment Faculty of Science 22 27 25 14 32 3 123 2505 0.005
P and Engineering (17.9) (22.0) (20.3)  (11.4) (26.0) (24)  (43.9) (10) )
Faculty of Arts 1 9 11 2 22 2 47
and Sports (2.1) (19.1) (234) (4.3) (46.8) (4.3) (16.8)
Below 300,000 15 17 11 9 20 1 73
KRW (205)  (233)  (151)  (123)  (274)  (14) (26.1)
300,000 ~ 5 28 21 7 32 ) 93
per month 400,000 ~ 5 18 9 5 18 1 56 (15) '
500,000 KRW (89)  (321) (161 (89 (321 (1.8  (200)
Over 500,000 6 10 14 6 19 3 58
KRW (103)  (172) (241  (103) (328  (52) (20)
Below 3,000,000 8 6 6 7 12 ) 39
KRW (205)  (154)  (154) (179  (30.8) (13.9)

Family income 3,000,000 ~ 10 23 17 4 26 2 82 12.52 0,952
per month 4,000,000 KRW (122)  (280) (20 (49  (3L7)  (24)  (293) (10) .
Over 4,000,000 13 44 32 16 51 3 159

KRW (82)  (277) (201 (101)  (321) (1.9  (568)
Total 31 73 55 27 89 5 280
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