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Abstract

This study locates typical Korean fashion images in domestic and foreign fashion journals to advance
Korea's international image in contemporary global fashion markets. The investigation of the frequency of
articles and their types (so as to inquire into interest in Korean fashion in the global fashion markets) showed
that for the appearance frequency of domestic articles studied, a good number of articles were published in
the first half of 2008 and in 2009. In the case of foreign articles, the number of them increased from the
second half of 2008 and the majority of articles were shown in the first half of 2010. Second, the
investigation of the appearance features by article type studied in order to understand how Korean fashion
played a role in the world's markets. The majority of articles were related to fashion brands that entered
Chinese market in fashion brand articles in the case of domestic articles; however, many foreign articles
introduced designers that participated in global fashion collections in Paris and New York. Third, as a result
of analyzing typical key words by article type in order to find key words which could enhance Korea's
fashion national image representing, we could confirm that ‘Korean designers’ can be a typical key words to
represent Korean fashion. The key word most exposed in both domestic and foreign articles was ‘designer
Lie Sang Bong’ and only his articles contained the content about influential Korean design materials.
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Table 1. Web-site and journal lists and numbers of
cases selected

Domestic Foreign
fashionwindows.net (29)
dazed&confused-dazeddigital.com (25)
fashionindie.com (33)

fashionbiz.co.kr (85) style.com (35)
okfashion.co.kr (76) fashionologie.com (12)

appnews.co.kr (64)
KTNews.com (36)
fashionchannel.co.kr (34)
elle.co.kr (22)

style.com (27)

vogue.co.uk (8)
elle.com (10)
stylerumor.com (5)
trendhunter.com (4)
the gross.com (3)
confashion.com (1)
papierdoll.net (1)
thedesignunion.org (1)

Total (167)

Total (344)

() numbers of cases selected

Table 2. Classification of types of articles studied

. . . . International fashion . .
Classification Fashion shows Brands Figures — Fashion attractions
. . . Introduction and .
Introduction and Introduction of Introduction and . Introduction of
. . . . . . performance articles | . .
review of domestic overseas expansion interviews with . internationally know
. . X . . . of all kinds of . .
Details and foreign of specific fashion | figures internationally | . . fashion attractions
. . . Lo . international events .
international fashion brands and sales active in fashion . and articles of world
. . except for fashion .
shows performance articles industry shows topics
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Fig. 1. Distribution of domestic and foreign articles
by period.
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Table 3. Distribution of domestic and foreign articles by period

(Unit: N (%))

Atticle classify Domestic Foreign
-cation
Inter- Inter-
Fashion . national | Fashion Fashion . national | Fashion
shows el ) e fashion |attractions Ttz shows iatvdl | mist fashion [attractions Tel
Period events events
07 Second 4 12 8 6 4 34 3 0 2 0 0 5
half (11.8) | (35.3) | (23.5) | (17.6) | (11.8) | (100) | (60) (0) (40) (0) 0) (100)
First 10 27 14 20 1 72 13 3 2 0 0 18
0 half (13.9) | (37.5) | (19.4) | (27.8) (1.4) | (100) | (72.2) | (16.7) | (11.1) (0) (0) (100)
Second 4 12 2 9 2 29 27 0 5 4 2 38
half (13.83) | (41.4) | (6.9 31) (6.9) | (100) | (71.1) (0) (13.2) | (10.5 (5.2) | (100)
First 7 29 15 23 8 82 18 3 1 3 0 25
09 half (8.5) | (354) | (18.3) | (28) (9.8) | (100) | (72) (12) 4) (12) 0) (100)
Second 8 29 13 21 1 72 18 3 9 1 0 31
half (11.1) | (40.3) | (18.1) | (29.2) (1.4) | (100) | (58.1) | (9.7) (29) (3.2) 0) (100)
10 First 8 20 11 16 0 55 30 10 7 2 1 50
half (14.5) | (36.4) | (20) | (29.1) (0) (100) | (60) (20) (14) 4) 2) (100)
Total 41 129 63 95 16 344 109 19 26 10 3 167
(11.9) | (37.5) | (18.3) | (27.6) 4.7) | (100) | (65.3) | (11.4) | (15.6) | (5.9) (1.8) | (100)
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Table 4. Typical key words and exposure frequency of domestic and foreign articles by article type

e C]aSS.IfY . . International Fashion
-cation Fashion shows Brands Figures . .
. fashion events attractions
Rankings
1 Seoul fag::;) n week E land (14) Lie Sang Bong (35) Preview (1;12)Shangh al Dongdaemoon (17)
2 New Yolr(k gs)hlon JuunJ (12) JuunJ (16) Preview in Daegu (8)
week ( Apgujeong/
. Paris fashion week- . o Chungdam area (2)
Domestic 3 Woo Young Mi (14) | Korean Pavilion (6
Pret-A-Porter (20) Andy & Debb (11) g Mi (14) ©) Myung dong (2)
4 Hong Kong fashion | Buckaroo Jeans (11) Hanii Yoon (13) Paris Samchungdong (2)
week (6) anit Yoo WHO'S NEXT (4)
Paris fashion week- . . Las Vegas MAGIC
5 haute couture (3) The Basic House (8) | Bum Suk Choi (10) SHOW (3) Dosan Park area (1)
Paris fashion week | . . CFDA fashion
1 (29) Lie Sang Bong (21) | Lie Sang Bong (23) awards (5) 10 Corso como (2)
New York fashion . Mango fashion
2 week (26) Juun.J (20) Doo-ri Chung (21) awards (2)
. Seoul fashion week Doo.ri (20) . . Exhibition
Foreign 3 (17) Richard Chai (20) “Hangul=Spirit” (1) Dosaq Park area (1)
Mercodoo Apgujeong area (1)
€rcedes-benz . . . . Karo Su Gil (1
4 fashion week (3) Richard Chai (12) Juun.J (14) Fashion fringe (1) (O]
5 [kondon f"g;"’" week| Woo Young Mi (8) | Woo Young Mi (8)

() number of exposures
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Fig. 3. Distribution of exposure frequency of designers in domestic and foreign articles.
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Table 5. Analysis on article content for typical designers

Designercontent Article types Overseas expansion countries| Korean design introduction Design Key words
Fashion shows/Figures/ Tiger print/Hangul/ Structural/Architectural/
Lic Sane Bon Brands /Internati%nal England/France/USA/ | The mother of pearl/Detail/ | Formative/Korean/Futuristic/
g e . Russia/Japan/Spain Traditional Korean symbols/ | Geometric/Laser-cut/Trims
fashion events
Tassels McQueen of Korea
Fashion shows/Figures/ England/France/USA/ Unification of different
. . factors/Layered/Elaborate
Juun.J Brands/International Russia/Japan/Italy/ lori stic/
Fashion events Greece/China tal orlng(F uturistic
Overlapping/Hooded
Fashion shows/Fieures/ Meticulous/Arced seams/
Richard Chai g Active in the USA Double-take prints/
Brands . .
Variety of fabrics
Doo-ri Chung Fashion shows/Figures/ Active in the USA Jersgy.glrl/D.rap.ed/
Brands Feminine/Tailoring
Fashion shows/Figures/ . Detachable method/Beauty
Woo Young Mi Brands/International Fra.nce/Russrfl/Jap an/ltaly/ of moderation/Comfortable
. China .
fashion events silhouette
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