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Abstract

The purpose of this study was to examine consumers’ perceptions of eco-friendly children’s-wear and their impact
on the selection criteria for children’s-wear and stores. A descriptive survey method using a self-administered questionnaire
was employed. The sample consisted of mothers with children under the age of 13 residing in Seoul and the Gyeonggi
area. Data were collected from September 2011 to October, 2011. The collected data were analyzed to find the
differences between purchasers and non-purchasers of eco-friendly children’s-wear in terms of their perceptions of
eco-friendly children’s-wear, as well as the influence of these perceptions on the consideration degree of criteria for
the selection of children’s wear and store. The results indicate that perceptions of eco-friendly children’s-wear implied
five key factors related to quality reliability, expected value, style, degree of recognition, and dissatisfaction with design
and price. The results also revealed some differences between the group purchasing eco-friendly children’s-wear and
the group not purchasing eco-friendly children’s-wear. These different perceptions were related to the aspects of quality
reliability, expected value, style, degree of recognition. In general, the non-purchasing group displayed a lower mean
score than the purchasing group. Both groups showed a low interest in aesthetic appreciation and the degree of
recognition factor. The results showed that consumer’s perceptions of eco-friendly children’s-wear had an influence on
the criteria for the selection of children’s-wear and store type in both groups. Considering the findings of the study,
it is clear that both purchasers and non-purchasers of eco-friendly children’s-wear showed differences in their perceptions
and purchasing behavior. Therefore, marketing strategies to appeal to the non-purchasing group should be differentiated
from strategies used to ensure the loyalty of the purchasing group.
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(“Green growth”, 2009).
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II. Review of Literature

1. Concept of eco-friendly apparel products
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2. Status of eco-friendly children's wear market
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3. Previous studies related to eco-friendly
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III. Research Method
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3. Sample, data collection and analysis
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IV. Results and Discussion

1. Factors of perceptions toward eco-friendly
young-children's wear
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{Table 1> Factor analysis of perceptions toward eco-friendly young-children's wear
Factor | Factor 1 Factor 2 Factor 4 .Fac.t o 5
. Factor 3 ... Dissatisfaction .
Quality Expected Recognition | . . |Communality
. A Style with design
Measurement item reliability value degree .
and price
[ believe in the quality of eco-friendly |5 g3, 0.112 0231 0.076 0.043 | 0769
children's wear.
I believe in an eco symbol mark attached to
certify the quality of eco-friendly children's 0.810 —0.008 0.230 0.097 0.096 0.727
wear.
I helleve in the 'brand that produces eco- 0777 0.141 0.062 0.094 0.129 0653
friendly children's wear.
Eeo-friendly children's wear s worth | 75 0.373 0.004 0013 | —0024 | 0705
buying in spite of its high price.
Eco-friendly children's wear does not have _
harmful chemical ingredients, 0.736 0.123 0.003 0.009 0.025 0.558
Eco-friendly children's wear maintains a _
healthy skin condition in children. 0686 0.365 0.146 0078 0.044 0634
The need for Eco-friendly children's wear | |75 0.865 0.208 0.021 0019 | 0.824
will be increased.
People will be more interested in eco-
friendly children's wear. 0.190 0.846 0.201 0.060 0.056 0.799
Eco-friendly children's wear elevates my _
value and that of my child. 0.318 0.658 0.021 0.292 0.019 0.621
ifhe color of eco-friendly children's wear 0.180 0173 0.901 0.044 0,082 0.834
is good.
Eco-friendly children's wear is stylish. 0.194 0.208 0.889 0.073 —-0.121 0.891
I have enough knowledge about the
textiles of eco-friendly children's wear. 0.049 0.010 0.035 e 0.058 0813
I know well about the meaning of the
eco-friendly symbol mark attached on 0.043 0.196 0.069 0.870 —-0.032 0.802
children's wear.
Eco-friendly children's wear is rather ex- | _
persive <o to ordinary children's wear. 0.021 0.103 0.058 0.056 0.850 0.740
Eco-friendly children's wear is inferior to
ordinary children's wear in diversity of design, 0.218 —0.062 —0.109 —0.034 0.803 0.709
color and other external shape elements.
Eigen value 3.825 2.343 1.839 1.694 1.428
Variance (%) 25.502 15.623 12.260 11.294 9.520
Accumulative variance (%) 25.502 41.125 53.385 64.680 74.199
Alpha score 0.887 0.816 0.890 0.764 0.676
THE Y& TFoRE FAgH QlojA ‘AFY Zul30] gisfA RAlo] &1 e Azl B
Ao g @stath I1G-A = 1.839, 12.260% 9] A F3glo g2 AR o] QlojA, olx] Hr’e} Hystl
FEe e ok HA] 1.694, 11.29%9) Aeg By
9l 4= A fotE W I AU A < 29 5= g SofRol oA Aav} Ju &
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2. Differences in the perceptions toward eco-
friendly young-children's wear between purchasers
and non-purchasers of eco-friendly young-children's
wear
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3. Influence of perceptions toward eco-friendly
children's wear on consideration degree of criteria
for the selection of young-children's wear purchase

by group

{Table 2> Differences in the perceptions toward eco-friendly children's wear between purchasers and non-purchasers of

eco-friendly young-children's wear

Perception Quality Expected Stvle Recognition  |Dissatisfaction with
reliability value v degree design and price

Groups M (S.D) M (SD) M (S.D) M (S.D) M (S.D)
Purchaser of eco-friendly

children's wear (N= 90) 3.57( .58) 3.78( .60) 2.88( .58) 2.64( .78) 4.00( .58)
Non-purchaser of eco-friendly]

children's wear (N=314) 3.00( .71) 3.04( .89) 2.49( .74) 2.39( .91) 3.95( .69)

t-value 6.979%* 7.401%* 4.689%+* 2.340%* 0.656

#p<0.05, **p<0.001
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{Table 3> Factor analysis of criteria for the selection of young-children's wear

Factor 1 Factor 2
Items Function/ Ostentati'on/ Factor . 3 Communality
.. aesthetic Economical
practicality appreciation
Sweat absorbing 0.793 —-0.023 0.231 0.682
Not irritating skin 0.775 0.052 0.176 0.634
Texture 0.689 0.298 —0.040 0.566
Ease of putting on and taking off 0.660 0.325 0.055 0.543
Durability 0.628 —0.047 0.300 0.486
Familiarity or fame of brand —0.003 0.842 0.004 0.709
Design and color 0.338 0.676 0.001 0.572
Trend 0.044 0.666 0.203 0.487
Price 0.000 0.245 0.777 0.664
Harmony with other clothing possessed 0.193 —0.025 0.750 0.600
Repair, exchange, refund, & guarantee service 0.398 0.032 0.602 0.522
Eigen value 2.845 1.872 1.748
Variance (%) 25.863 17.020 15.894
Accumulative variance (%) 25.863 42.882 58.777
Alpha score 0.787 0.621 0.616

HA fop Ae7]ES 2Fst7] 9, 291 &
A& s Ax}, (Table 37 ZHo] A 7|2 a9lo] 3
ZHgou, Al A MY F A WFE 58.77%

o

o

17.02%9] dg& =4l ol 3 H

o ate] 23, ‘Al we a5 A9 Ud
H 8 Zdor A=A AA A ol
ek 183 1748, 15.89% 2] AdES 7px 1

1) Influence of perceptions toward eco-friendly

children's wear on criteria for the selection of

young-children's wear by the group purchasing

eco-friendly children's wear
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{Table 4> Influence of perceptions toward eco-friendly children's wear on criteria for the selection of children's wear

(purchaser group)

Dependent variables| Independent variables Adiusted
(Criteria for (Perceptions toward eco- B B t-value Via J R F-value
children's wear) friendly children's wear)
(Constant) 3.705 11.707%**
Practicality Expected value 0.386 0.512 4.568%** | 0.194 0.175 10.459%%*
Quality reliability -0.223 —-0283 |—2.527*
Ostentation/ (Constant) 2073 5.405%
aesthetic 0.147 0.137 15.161%%*
appreciation Expected value 0.390 0.383 3.804%**
(Constant) 3.771 11.357%%*
Economical Expected value 0.468 0.568 5.280%** | (0.255 0.238 14.908***
Quality reliability —0.360 —0.419 |—3.894%*+
*p<0.05, *¥p<0.01, ***p<0.001
240 AAoE Yol el Aom §5 A4 fobE ] Toh AU YAHOR, U
€ o % =4 94 E%i}ﬂ ojFo AFE A frobE U] frob: AdE Ve vAE 9%

z o; umﬂq

Aol SpA A B S TEfehE A
£ VI A6 &S] adel oo 1% 4
& uehte:

AAH E0e Tt 4
=9k AHBAL, EL AHA 2de AAN 2
o Wme 54 ¥AS tehych

o AT AuAEAA A7t FHE WA
fobs AFL AE AY A AR AANS F
A FEsh AURHOE dobdth AL
HolRt Az H4Et. & AT HAS
o AZol Yat A& Aoire Ao] AA B
S0 AFo] nAY Me ko] By 9] 4 4
A S B AP Aaeks A SHeld) F
L aden g 4+ 94

2) Influence of perceptions toward eco-friendly
children's wear on criteria for the selection of
young-children's wear by the group non-purchasing
eco-friendly young-children's wear

ot 7] 95 th53AEAE g A= (Table 55
o} zrort}, ‘31}/\]/*11:]*4 ° F_E% Ste Axe A3A

of o8] e W Ao UehrhAE e 38%)
“FA Y Zuol o] 4B T/
e mejate AR B ACR ehyt,

o] Aat A&7 fotE o] Exo| g3t Wee
GO, FAAT AN AS Teste ATt ke
Aol Uvt fotRe Pujst Aol YL
sresta Qo AT EE A8k fobee] o
e AR B4R HAM NS D5
L ARE B JoE yeyid, ok 13
Fobso] tet 24 HETL e Aol obu
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B A AAAE Lelshe Aol e 5.8%
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252 AAN S Leshe FE7 BT ok
AAN 18 A2 B Qi folE FujAt A
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o] ¥ 5o 9e st Ao EuT. o
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{Table 5> Influence of perceptions toward eco-friendly children's wear on criteria for the selection of children's wear
(non-purchaser group)

Dependent variables| Indepent variables Adiusted
(Criteria for (Perceptions toward eco- B s t-value R J]lélzs F-value

children's wear) |friendly children's wear)

Ostentation/ (Constant) 2.965 15.558***

aesthetic Quality reliability 0.183 0.186 3.352%* 0.044 0.038 7.172%*

appreciation Recognition degree ~0.085 | —0.I11 |-1.998*
(Constant) 3.762 23.859%**

Economical 0.061 0.058 20.190%***
Style 0.177 0.247 4.493%*

£9<0.05, **%p<0.01, ***p<0.001

FujA7E ZFA AL Qe FEHE fobR o] AEUAY A A= HEF frobEe tardloly M
of tiet 294 QAT 7|hA 7t AlFdger A & AH A ol v Fujof Yelo] &gtk A
As] Wt e detd olES EE frofET = Aoz Yt A 59 ot
Az FEs7le A d& Adow ddHn 5 Ag7I1EY A5, 218 fobs o ek 7t
A 71 W Ao o4 E AAN S Lest
3) Comparison of the two groups, purchasing = ALyl =olx|a, ‘E2 AFAZH Ao =
and non-purchasing eco-friendly young-children's S4B AN L 185t A7} YolF ol vk,
weair, in the influence of perceptions toward eco- v Fuf Ao A= 7R 7oy &2 AR Ao
friendly children's wear on consideration degree gt Q1A e QolE Mely)|Zo ¥ Ao I
of criteria for the selection of children's wear g2 o xR %t ‘AEYA =W QAo =&
purchase $2 AAYEL DS AR BolAE A0R
AR fobs Qo] fobE AeslZe] v]A  ektth 129 AgA fobE o) nAelAE
9% Yee F guol AR gdsl G2 A ALHoR AEd g7 A4S 9 S A
o eyt WY ol Fof Aw] e, F FAN /)% Pl 2YS BHOE T Ao,
444 203 DAY AY 712 TR A & A dofsh AAYRE o §3 chokd Ay
Hol QAT FAH BAE verlla, FE Al o AE FA T, dANT 7153 HAE A
AT EHY AT E BAQ BAES UEd uhy, gt ntAR Aste] Yy AujA, v e &
Bl Lol ko] disfA = M fropEo] gtk 2l T frofy AdrEs SN = de AEA
Aol g4 WY Adgr|E e Jro] 93 ol d & Y& ALw Hor
= A g AR YEyt
A&A foty of A 74A 71 SH < 4. Influence of the perceptions toward eco-
Aol =&4E folE AE AY Ao ‘TA]/4 ] friendly young-children's wear on criteria for the
A& dEste A=F Eokou, v A Hee selection of store by group
A AT EH QlAlo] Ae7|20] we] Hmo WA fotE HE M7 20 FAL 0ks]
A= dEgel llen FA Al o digt sl 99 BA& g A3t (Table 63} o] A 7}
Qo] e E fotad Add f ‘A4 w4 Al adleo] FEHAG Al A Mo F FA W
& 1S AT FopA AL, QA A &9 <l & 65.52% % UER e, 2959 WA dHde
Aol #2545 frobs Y Ao ‘TA/AHW S AL orobr 7] 9Jste] HErto] AFE Ass AE3t 2
Hols JE7F FoiA = AL R ey, v Fu 3}, Cronbach's @3}o] 0.510~0.7589] AFz=& 1}
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{Table 6> Factor analysis of the criteria for the selection of store

Factor 1 Factor 2 Factor 3
Item Shopping  [Store reputation|  Variety/ Communality
convenience benefit practicality
g 2 movi, paching o s e s+ | 089 | oo | oo | o7
g;:l lst:;)ze is easy to approach and has convenient parking 0.803 0,053 0165 0675
I know well about the store (shopping mall). 0.673 0.231 0.187 0.541
;I;h;c ;tl(r)lrg has a convenient display for shopping or for 0,630 0.176 0231 0481
The store has a good reputation. 0.090 0.860 —-0.052 0.751
There are many famous brands 0.089 0.823 0.113 0.697
iﬂfggegifyﬁf‘;qzzﬁm‘i;e:m such as discount or | 57 0.726 ~0.008 0579
The store has practical products with reasonable prices. —-0.141 —-0.109 0.824 0.710
The store has products of diverse brands. 0.278 0.163 0.783 0.716
Eigen value 2.397 2.075 1.424
Variance (%) 26.639 23.059 15.825
Accumulative variance (%) 26.639 49.698 65.523
Alpha score 0.758 0.751 0.610
R 2l o Qo] fof& Fuf Hx **94715011 2=
80112 o7 g oty e &8 @ dFe dorE7] A wSIARHS T doe
a AOIA, faE Y A o] go] e A, A (Table 7)3} ottt frob&& ?LUHEL Hxzs A
Alo] kil 912 HERZFE)EA, &3] g gof ‘gAY S Leste e WS
dejet AT 5o Wde £/ oM e fobRg YA, 7H4 =, FE AR 54
¥ oHopdrolst Wshdon, 26.64% Au¥HE o AT WAV A= AR YEHTHEEY o
Bt 8¢9 2 obs dupdol A, w 9.4%). ‘HAY, 7H o] oS HE AY
Fot BRI gobA, ‘AF sty VIP & A ag i g Leste =7t wotAe 4%
of oA’ ehs Y& EFoZ offofA Hxd & HYoh A FH A o B3 Ao w2
XIE F7hsl e ol Y glon, 23.06%2 AW FE YU E Aste YEE HoAe *
7R 8¢ 32 AEAoHAE THZ o] AY HBAE 2o, F2& AFste Aol Tl
A, TRt AlEo] FHlEGNA S YL WA £BA Y g o] Hor ofstH
O 2 A AFHSYALEA ol B € As AT
15.83%°] A9 &S e HEQAZF7HE ] 1 e oL
5 EFA AHA, HAe, 7}ﬂ J, ‘2B
1) Influence of perceptions toward eco-friendly A A QA oA oF 21.7% A=, ‘F
children's wear on criteria for the selection of 2 A A g Rpel, 7Hd b oAlo] =4 =
children's wear store by the group purchasing 713 € 9 Lai 7957} l-—-o]-;(]n:‘ ‘A

eco-friendly children's wear

A7 ok o HEhe Ao, 18 4
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{Table 7> Influence of the perceptions toward eco-friendly children's wear on criteria for the selection of store (purchaser

group)
Dep.endent Indepent variables .
variables . Adjusted
. (Perceptions toward B B t-value R > F-value
(Criteria for . . R
. eco-friendly children's wear)
store selection)
. (Constant) 0.959 1.440
Shopping Dissatisfaction with design and price| 0452 | 0328 | 3.120%%| 0.114 | 0094 | 5.602%*
convenience
Quality reliability -0291 |-0211 |-2.006*
(Constant) 1.032 1.402
i lity reliabili 0473 | 0331 | 3.009%*
Store reputation| Quality il 0243 | 0217 | 9.221%+
benefit Dissatisfaction with design and price | 0.385 | 0270 | 2.640%
Style 0323 |-0225 |-2.102%
i Constant 1292 2.125%
Variety/ ¢ ) 0.080 | 0070 | 7.683%*
practicality Expected value 0.440 | 0283 | 2.772%*
#p<0.05, **p<0.01, ***p<0.001
AL Aoz e Yot 7] &l tha3]AEAS g At (Table 8)
AEGFAAESE Lste AEe WA I 2t Ayt frobE Fuj ko] fopE Stuf
FOHEL THA 717 w2 ol e AlR 5 A9 oo ‘ay HYYP S 1t A=
UEb e (A g oF 7.0%). A FobEe THA g Qd4o] weE 2
Ao 2 Yeyth ‘HEJANZ/Z7 e 9] e 4

2) Influence of perceptions toward eco-friendly
children's wear on criteria for the selection of
store by the group not purchasing eco-friendly
children's wear

A8 fob u) P Yekel A
o] fobe o) I Me7]Fo] v
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¥25E
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{Table 8> Influence of the perceptions toward eco-friendly children's wear on criteria for the selection of store

(non-purchaser group)

Dependent variables Independent variables Adiusted
(Criteria for (Perceptions toward eco-friendly B B t-value R 9o F-value
store selection) children's wear)
Shopping (Constant) 1.4424 7.999%**
0.027 0.023 | 8.528**
convenience Expected value 0.164 0.163 | 2.920**
benefit Dissatisfaction with design and price| 0.280 0209 | 3.782%%x| . .
) o (Constant) 2.612 14.229%%*
Variety/practicality 0.014 0.011 | 4.418*
Expected value 0.122 0.118 | 2.102*

£p<0.05, **p<0.01, ***p<0.001
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3) Comparison of the two groups, purchasing
and non-purchasing eco-friendly children's wear,
in the influence of perceptions toward eco-friendly
children's wear on criteria for the selection of
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V. Summary, Conclusion and
Implications
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