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Abstract

The purposes of this study were to investigate the effects of clothing values, self-perceived physical attractiveness
on sensuous clothing behavior(see-through, body emphasis, body exposure, skinny), and also to figure out if any
causal relationships existed among variables and whether demographic variables affected these relationships. For
data collection, a questionnaire was administrated to 500 female college students in Gwangju City, Korea. The results
were summarized as follows. First, clothing values were divided into six factors: religious clothing value, political
clothing value, exploratory clothing value, social clothing value, economic clothing value, aesthetic clothing value.
Sensuous clothing behaviors were divided into four factors: see-through, body emphasis, body exposure, skinny. Overall
clothing values had positive effects on sensuous clothing behaviors. Second, self-perceived physical attractiveness turned
out to have significant effects on overall sensuous clothing behaviors. Third, clothing values turned out to have
significant effects on overall self-perceived physical attractiveness. This study confirmed that clothing values and
self-perceived physical attractiveness turned out to have significant effects on sensuous clothing behavior.

Keywords: clothing value(2]E7}3]), self-perceived physical attractiveness(4IZ] & wj& ¥ XFofx]2Z}h), sensuous
clothing behavior(§ & o] & X3l JEZPEF)
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II. Background

1. Clothing value
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1) Clothing value
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+ I think how a person is dressed shows his or her sense of morality. .865
Factor 1 | .1 believe the way a person dressed shows his or her personality. .863
Religi
cfoltiljzzs - I think how a person is dressed shows his or her morals. .862 321 146 | .85
value |1 prefer to wear decent clothing that is not too revealing. 722
- I like conservative style of dress. 568
Factor 2 |- I prefer clothing to express my personalities. .862
iti + I like uniquely designed clothes. .861
Poht{cal quely gn 276 | 126 | .83
clothing | . like clothes which flatter me within the group. 764
value 1 I am quite interested in all current fashion trend. 599
- I like to try on various kinds of clothes before I buy them. 816
Factor 3 | I tend to read fashion magazines to see how the fashion trend changes. 723
Exploratory -
clothing | I like to look around the shops when I buy clothes. 720 239 | 109 | .77
value |- If the clothes is expensive, I look into the clothing material, thread or 604
ornament to figure out why. '
+ When I buy clothes, I consider if its style is preferred by my friends. 783
Factor 4
ac o.r - I buy clothes in the shop I look around if it is almost time to meet up
Social . . 762
clothing with friends. 211 | 9.61 71
value | ° 1 prefer to wear clothing that most of my friends want to wear not to 751
distance myself from them. '
- I like to buy clothes I can clean and press it easily. 828
Factor 5
actor .| - I prefer to buy clothes having such a sort of material and style that I can
Economic . 815
clothing wear for a long time. 1.84 | 834 | .67
value |1 like to buy clothes that I can wear and make the best use of in various 662
situations. '
Factor 6 |- T make much account of clothes and accessories that match well. 756
Aesthetic . .
clothing + I prefer to buy clothes making me very attractive. 692 1.82 | 825 | .63
value |1 don't wear clothes that doesn't suit me however trendy it is. .691
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2. Factor analysis of sensuous clothing behavior

{Table 2> Factor analysis of sensuous clothing behavior
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k7] sl ofol ek 2023 E Varimax I HAHE
AHgske] AR QAEAT At 32 o] AYE
J% AFEE AefA7]= ASZ e of 35

Aot A 17282 AEAstglen, 1 4

J—}E (Table 2>9} Zth. 118X (eigenvalue) 1 ©]AF
ol 47 9] Apelo] mEEQlom, 42419 AIFE A
4*(Cronbach's Alpha)x= Z+Z+ .86, .84, .83, 802 2
vty 23 7 WA dabdo] FEE 4 29
—%O] /\-1140] 9,]1j]_€ LH:\E }._E_ _,]EX]—.QLoEEO }v]
Hol & HIFLS 66.80% 2 TrotE it 29 12 A

[ed

AWFY 1947% 5 HEaAL, o] Al &4
£ 5ol ¢ro] vA = ES FEotts 59 £
o] ZHEHSGT] ol “FAE Psioith &
o2& HAWEFY 16.73%F s, of &4
o= ET AN E Tl AAE FRTTH=
e TS fito] “x"E Hiystict
829l 32 AAHFY 16.45%F AL, o] &
doll= &, e, o7, 7hE 59 AARSNE =&
st o8-S Agdte 20 ZFEUY] 9

Factor | Eigen | % of
Factor Items . . a
loading | value |variance
- I often wear a thin see-through style of cardigan. 769
Factor 1 | = | often wear a see-through style of blouse. 743
See- |- 1 wear exposing the skin under clothes a little through woven fabric. 7129 331 195 .86
through | . | wear clothes with lace material. 7120
- I wear a see-through dress to show off my body shape. 708
- I wear clothes and accessories to characterize my body shape. 810
Factor 2 |, I wear accessories to stress my neck and chest. 783
Body - - - - - 2.85 16.7 .84
emphasis | I wear a pair of stockings with design or leggings. 771
+ I wear accessories such as a tight belt to emphasize the waist. 744
1 wear a deep carved v-shaped neck blouse. .91
Factor 3 | wear a blouse or a picket t-shirt with two buttons unbuttoned. 785
Body - 2.80 16.5 .83
exposure | I wear a pair of short pants. 743
+ I wear a blouse to expose my shoulder. .629
I wear a tight skirt. 786
- I wear a pair of tight pants. 753
Factor 4 P o gt p 241 | 142 | 80
Skinny | - T wear a tight jacket. 697
- I enjoy wearing tight dress to show off my body shape. .624
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{Table 3> The effects of clothing value on sensuous clothing behavior

. Dependent variables
Ing t 1 Standard
dep end.en variables (Sensuous clothing B A t ) R
(Clothing value) . error
behavior)
Religious clothing value —.08 .049 -.073 |—159
Political clothing value A5 052 .143 2.81%*
Exploratory clothing value 12 .053 114 2.28*
See-through 12.517%** 15
Social clothing value .30 045 306 6.63%**
Economic clothing value .03 .054 .025 .56
Aesthetic clothing value -.09 .061 -.070 |—-141
Religious clothing value —-.06 .056 -.051 |-112
Political clothing value 23 .060 .193 3.83%%*
Exploratory clothing value . 17 .060 138 2.80%*
Body emphasis 14.573%** 17
Social clothing value .30 .051 266 5.83%%*
Economic clothing value -.12 .062 —-.087 |—195
Aesthetic clothing value —.06 .070 —.038 -.78
Religious clothing value -.27 .052 —.230 |—5.26%**
Political clothing value 22 .055 .190 3.94%%x*
Exploratory clothing value 18 .056 152 3.2k
- - Body exposure 22.506%** 24
Social clothing value 31 .047 289 6.63%**
Economic clothing value -.03 .057 —.024 —.551
Aesthetic clothing value .06 .065 .041 .866
Religious clothing value -.24 .050 —215 | —4.78%**
Political clothing value .09 .054 .086 1.75
Exploratory clothing value . .20 .054 175 3.61%**
Skinny 17.369%** 20
Social clothing value 28 .046 274 6.127%%%*
Economic clothing value -.08 .055 -.061 |—139
Aesthetic clothing value .08 .063 .064 1.33
*p<.05, **p<01, **p<.001
oluaEe] AFL Aol 744 1S Ae AAH WA AotAzko] HA ofn)g v zats
it gEyEel 2 A v g FAHOE

Ay, WA 42 Yy UL BA(8-154,

L

4. The effects of self-perceived physical attrac- =2.59, p<.01) Aot oS nj2= Hog Y

tiveness on sensuous clothing behavior eyttt oy et Aate AA1Y A= wigAdS =
AA A wf g Zpopx|Zrol A ofn| S Wz} AZga5 AAE FASH ste o85S © Bl

v &Y Fol dFE A Aojzgte M 28 A gt As ouisty, d= WA A4 A

otz flell AR meEA Aok hE Sy Hdl A Yuls Wxsle o A& o] A

oz, AA gnE Y= 6}% AEPFS THHA © ALR djAH

o2 stof 3 EAe HAIRE A3} (Table 49} 2+ w02 AA| o2 AHAE FAI(B=255 =428,

o] UErytch p<.001), ZF2(£=.299, =4.98, p<.001), l=Z&(5=.494,



66 o=sbxe AAA A AotAzol AF uE WESE JRAF AL 9 =2AEsAT
{Table 4> The effects of self-perceived physical attractiveness on sensuous clothing behavior
Independent variables Dependent variables Standard
(Self-perceived physical | (Sensuous clothing B B t F R
. . error
attractiveness ) behavior )
Face attractiveness 18 .068 154 2.59%*
- See-through 35.348%** 14
Body attractiveness 27 .062 255 4.28%**
Face attractiveness 11 .080 .082 1.37
Body emphasis 31.580%** 13
Body attractiveness .36 .073 299 4.98%**
Face attractiveness .07 .070 .055 1.02
- Body exposure 85.123%xx* .28
Body attractiveness .58 .064 494 9.08***
Face attractiveness ) .00 .066 .000 .009
- Skinny 84.466%** 28
Body attractiveness .59 .060 531 53]k

*p<.05, **p<.01, ***p<001
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5. The effects of clothing value on self-perceived
physical attractiveness

=7k 7t AAIF WA zpobx| Zto] GaFS
2 Aolats 7Md 38 AZE7) 98 AN E
HHcos, AAA wfd Aopx|zg FEHH
2 sto] 3| ARAE AR A3} (Table 559 2ol
thebieh.

AR ey AobA 2 AAEH 0]AE 9
A A JFEE FAYoR Aun,

A FaA oE7FAE AA W Aol o
(—)A A3 B=—3.75, =—.171, p<.001)Z H]Z]
2 Ueytth ol A Fud o8}
S5 AAY A uEEs FA Az
& oulste], o= 95O H&H =94
st AFEEol ALY AL A Aol of
g

27l ROz 33 & 4 Ut

w2 A XA B=.104, =2.08, p<.05)
mRo| fo8 A(HA GFL nHE Ao e

un S

we St
N

>

> Mo

4> J
o ot

B3

'
tlo X
[

PO
> i
do vyl

[¢]

2
2 5

NeJ
o @
o>

o]

=)
k=
o>
iC)
2
o
fu
1o
i
K3
[
o

ol
—_

re
o
24
o
a
)
N
N
ol
ox
)
[
fi2a)
G2 N r‘g; YT HI

E

o
ook
tlo
I
o
=
1o
i
o 7
of
<t
i)
>
ot
offt
g Mo
o

)

£ K
4z
ol

> w»
)
=
a3
=)
©
Ko
1o
r2
-
_>'i
et
1o
_)rl_!‘

S o
o

ofr
-

O off ok rr do & O w0t m
(v o2
Me L
rE]
AN
_°|l’,
rw K r
X
ox
=S|
r
o
s
1

A
!\)
N
vl\)
=
A
(=)
=
=
o
[t
24
=
i)
ox,
,
=
o
=
™
I
—
i
v’\ll
T
N
NeJ
v’\ll



Vol. 20, No. 6 %3 - AYA
p<0l) BFo ot A(HA &= vA= Ao Tk ol AAY AlA Hg wE ofETtel
2 Uehyth oleftt ddte FdA g5 & AAIME] S, RAZoly el tfE Fv
=5 A AAA MEde A Addte 3 dEAdel dee Wl Kim(1992)9) o -2 vhet
As gugtth ol &S FUs] A o A "Wa o] e AR & 4 Utk
e A o 252 A& Eo gjd He} ABH o7 BT 7F AIA A w2 AbopA|Z)
of taf &Ll st AFEol A4S AA A u) of 9%< vd ZAolzte 7Hd 32 A HU
g4& =4 Addte JAoR fadn
ARl2] Q57 e A g AR =240, =5.19, V.. Conclusion
p<.00L)3 AVA| w4 2pd( =265, 1=5.83, p<.001)
BEo] frofdt A dFE vA= AR Ys 2 dFe A2 A4Sol e d2 2AEY W
s lﬂ?ﬂ Adte A5 AR A5S de 2 fol SR g 2 ol AAE LA,
A AFso] 24 e HAS AEsta, g WS B2 YuAs AEst gHs HYEez
At Aol dis) 298 F= A Fotshs E=SAoEX HE A AAE AR S
ArgEol AdEY AR WEgdE w4 A4 oo FAIS, AH YuE Yxste g5 AT (F
e ALz dAHn, o of2gt AFFEol A A, A2, kI, U dFE 1A ez 45
A9 AAA MEdE A Adste A3 A ° gEAHA, AAA ufey zpopAzte] FEFd
=o| obd7t f dlE & Ad AZdte A& 580 st =gl gt
BAA 57 AAA gy AopA el R Y SHMAS] 47 FEHUA A=
AT dFe vAA @ A2E YEN F& wA sk
A A BT = A e ZFL(8=.105, = 2 d79 245 aofstd, A, 57t
2.16, p<.05)oll Fo3t YFe vA= AR Y A SR, PA A, F A, A A, ﬁxﬂ” A
gk oldd AR Avd QEAAsl B4R ujH gRslAe 6R910R RRHAD, 47
Aol A e e B4 Ades AL v 0E YEals 9RYFL B4, 42, i%, w
{Table 5> The effects of clothing value on self-perceived physical attractiveness
. Dependent variables
Ind(eCplc(:)I;li:g z:;ézgles (Self{)percei.ved physical B St::j)arrd s t F R
attractiveness)
Religious clothing value .03 .043 028 .608
Political clothing value 12 .046 137 2.68%*
Exploratory clothing value 12 .046 131 2.62%*
- - Face attractiveness 11.922%*% | 14
Social clothing value 20 .039 240 5.19%**
Economic clothing value -.02 .047 —.020 —.441
Aesthetic clothing value .09 .053 .080 1.62
Religious clothing value -.17 .046 =171 | =3.75%x*
Political clothing value .10 .049 .104 2.08*
Exploratory clothing value . A5 .050 .145 2.95%*
Body attractiveness 15.290%** | 18
Social clothing value 25 .042 265 5.83%**
Economic clothing value -.02 051 —.014 —.309
Aesthetic clothing value A3 .058 .105 2.16*

£p<.05, F*p<.01, *4p<.001
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