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3 | Sutter Home Trinchero Family 22|} 85 93| 104 94%| 1N7%
4 {Yelow Tall WJ Deutsch & Sons 25 83 83 83 - -
5 | Barefoot Cellars | E&J Gallo Winery | Z=|32LI0} 53 65 g1l 215%| 250
S 5O HME A 556 582, 613| 46%| 53%
6 | Woodbridge Congtellation Wines | e L]0} 73 73 761 03%| 33%
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1| Bud Light AB Inbev Premium Light

2 | Budwelser AB Inbev Premium

3 | Coor Light MillerCoors Premium Light

4 | Miller Lite MillerCoors Premium Light

5 | Natural Light | AB Inbav Sub—Premium Light

o9 57 HE AA

Corona Bxtra | Grupo Modelo {Premium Light

Busch Light AB Inbev Sub~Premium Light

Busch AB Inbev Sub~Premium
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Miller High Lite | MillerCoors Sub~-Premium

10 | Keystone Light | MillerCoors Sub-Premium Light 52 541 25%| 22%, 23%
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