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AAA LR & B Fastgout A9 157 WA 2Ake] Bll= 2008 ol B3| 1.4% 715K
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29 Sk Sl Hoi 54 HIS(MAAE)
2008 2009 08-09 2008 2009
1 Anheuser-Busch Inbev 2 (o]l 3685 3588 —26% 21.0% 20.6%
2 SABmiller A =2 2104 212.6 1.0% 12.0% 12.2%
3 Heineken Hgts 166.9 165.7 -0.7% 9.5% 95%
4 Carlsberg Breweries dlof=z 109.3 116.0 6.1% 6.2% 6.7%
5 China Resources 5 = 726 837 15.3% 41% 48%
A SIRAL LA 927.6 936.8 1.0% 53.0% 53.7%
6 Tingdao Brewing 5 = 538 597 11.0% 3.1% 3.4%
7 Grupo Modelo HAIZ 523 525 04% 3.0% 3.0%
8 Moison Coors Brewing o = 515 500 -3.0% 2.9% 2.9%
9 Beijin Yanjing Beer Group s = 422 467 10.7% 2.4% 2.7%
10 Kirin Brewery Y = 333 326 -2.0% 1.9% 19%
29 1070AF 2} 1,160.7 1,178.3 1.5% 66.3% 67.6%




1 Asahi Brewery g &2 285 277 —28% 1.6% 16%
1?2 Guinness Brewing(Diageo) g = 224 224 - 1.3% 1.3%
13 Efes Beverage Group = 225 221 -18% 1.3% 1.3%
14 Kingstar Beer Group 5 = 18.1 193 6.5% 1.0% 11%
15 San Miguel Brewery Held 176 174 -15% 1.0% 1.0%

A9 157 A% 1,269.8 1,287.1 1.4% 725% 73.8%
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HELe| A (budweiser) 2 FHEH Al 19] WA AL ABIHIE9] 79- 2009 39 5,880% F =]
HA“ZEAdezﬂO ABUZ(SABmiller)oll 12 4,0009F AR} o] WAL STt Z12iu ABRIH
= 20080l Be 2.6%2] HaiAE 71SH B3] vl 49, oFAor Ao A Bl RlE Kol
wﬂafﬂﬂgiw%:HWQ@d 2 &) o Bl Hepol A sz S71eE Aol it

OFAIO} FpHE Wl 22 A o) wizmaulto 2 29jel ule] Ao) 26 ke b Sick. et
o o ol SAel0] £ 7| e el gt 6] 258 A 2Rl 2
RS W) Gloly] whEo] oloh e & 1% Fge shere rha Algaele Aujolh, Jeit 339 1919
A7k WA ERE 321262 A7) BER 15eE Rk B wolXu, EQ109TE), FTHE2ele), Y

2009 H¢l 1574 WEHIF

Ao = . olx Tofg B2(%)

B HE3 A3 SARA 2007 2008 2009 07-08 08-09
1 Budwelser Anheuser-Busch Inbev o = 904 91.0 885 0.7% —2.1%
2 Snow China Resources 5 = 512 61.0 724 19.1% 188%
3 Skol Anheuser—Busch Inbev 2ot 354 356 36.7 1.0% 2.5%
4 Miller SABmiller o = 348 337 330 -3.0% —2.3%
5 Corona Grupo Mogdelo HA|IZ 323 324 35 0.3% 0.3%

A9 STHAL AR 244.0 2537 263.0 4.0% 3.6%
§ Brahma Anheuser—Busch Inbev Hatd 26.6 279 29.7 5.0% 6.5%
7 Tsingtao Qingdao Brewing s = 19.3 242 296 25.4% 22.3%
8 Heineken Heineken == 280 291 285 40% —2.1%
9 Coors Molson Coors Brewing o = 250 261 262 45% 05%
10 Asahi Asahi Brewery Y = 237 230 224 -31% —2.4%

A% 107HAF 24 366.6 384.0 399.5 4.8% 4.0%
1 Yaniing Beifin Yanjing Beer Group 5 = 72 187 214 9.0% 14.3%
12 Harbin Anheuser—Busch Inbev s = 169 177 194 4.7% 93%
13 Baltika Carlsberg Breweries Ao} 18.0 19.0 79 18.5% -55%
14 Busch Anheuser-Busch Inbev o = 14.8 155 16.1 45% 39%
15 Natural Anheuser—Busch Inbev o = 138 139 144 1.0% 34%

A 1570AF 27 4453 469.0 488.7 5.3% 4.2%

% Light %3 % 7jeh A% A% 23
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g ASIE(Snow) 2 FH3 $ 19 YFUA|Q) #5-43HChina Resource Snow Brewery)e= 5
= A 29029 ARIFAE Y3 o8 Fh WFEYAEL 5t ot sk dA F5uiol 709
7)o WEA A GBI ek, e ofAlot Q] PR oAl W FARERSY A3HFTT S
718 AL glont Yutmel drz ol whilis &3 02 7hAstT 9o, MAIH WA FAY A
AloflA oiuA] ZstaL e el

u 0l 3 AA 2% BFAA] o2 20004 suThl] Aoz WiFAn|rt A (-1.8%)5H% o,
LRI} Z5H0 -5 Woly| 1 9l Aol vltol|A] wlo] A W] A|EQ] AH|7F AT v
M ‘Blue Moon Belgian White Ale , Fat Tire amber Al ¢ Z-& £ W49 3%)9} ofojam
(+6.95)= 7L Z718oict, 3t v]=W 19 $UWFEel F21HColona) FAI BA|91719] ofu} &
39A) i Eof7t sk

golois Bapdat Wi Ro)a] Bpinzt Zrkekeict, Bebde] 29 20094 oF 19 HlEejE ] W
7} AH]Eo], 2008 ¥l Au]gFo] ZA] ZAA(-10%)8 HAoRE ARl AlA] 39 BFsn|go] Hith
Bapg Aol ABIMIEZL Skol # Brahma & $AIY AR T0% 7HR& AFAISHAL it

AA 69 WA WA oA Faat o] T Fol WFRay] FHEo] AAEE FiE Holn
ek &3] 2009d9] 749 AFEFo v]=7o] 27 QoA HARH otk 59 ofuhe WAEan]z}

B Raskge,

2009 A9 1071 HF Atl=
o9l : wipt el

29 a LM BU%

2006 2007 | 2008 | 2009 | 06-07 | 07-08 | 08-09
1 5 = 3390 3812 4130 4319 12.4% 83% 46%
2 o = 2380 2407 2416 2371 1% 0.4% -18%
3 FEE %4 1022 1036 1045 71% 1.4% 08%
4 2 Al of 96.0 1110 106 995 56% | -05% | -100%

5 = ¢ 955 NS 911 899 -38% -08% —14%
O NSbAR AN 8639 | 9269 | 9509 | 9629 | 73% | 36% | 03%
8 AR 607 633 043 647 44% 1.6% 0.6%

7 g4 =2 634 627 611 598 -11% —25% —21%

8 ¥ = 556 531 515 505 4% | -32% | -19%

9 A9l 27 332 26 27 5% -18% 03%

10 g 328 350 3Hg 323 8.3% 1.7% —10.1%
 ushomRAM | 1,000 | 11747 | 12053 | 12029 | 59% | 26% | -02%
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