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27| 10.38 10.29 9.90 9.70 8.88 8.24 —1.2%
ATUA] A7 215 2.08 201 196 185 173 —6.2%
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1 J&B Diageo 2,350 1,950 1,775 —17.0% -9.0%
2 Ballantine's Pernod Ricard 1,750 1625 1,500 —7.0% -8.0%
3 Dewar's Bacardi~Martini 725 700 700 ~3.0% -0.5%
4 Curlty Sark Edrington Group 650 600 575 ~15% ~4.0%
5 Johnnie Walker Red Diageo 475 450 425 -5.5% ~5.0%
2571 HE A7 5,945 5,325 4,975 -10.4% | —6.7%
TIEHE 1,405 1,325 1,180 -56% -1.0%
57 7350 | 6,650 | 6150 | -9.5% | ~7.5%
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