030 S| YAE — Works e KOREAN ARCHITECTS January 2011
I;' . %, Project team | Yoon, Young-no-Kwon, Kang-sik-Baek, Seng-it .
g_ g Location | Gyeonggi-do Bucheon-si Ojeong-qu Jack-dong 63-7 1,@
3 % Site Area | 1,313.00 m’ Building Area | 750.27m’ ' ’
3 o Gross Floor Area | 4,723.70m*
» BH  suildingtoLand Ratio] 57.14%

Floor Area Ratio } 199.94 %
Structure | R.C

[

|

i, Structural Engineer | Zy-woo Structural Eng.
I

General Contractor | jun-se ye gung co.
Building Scope | B2, 5F

Photographer | Park, Chul-sik
Cost | 4,200 m KRW
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SITE _ My first impression of the site when | first arrived there was, there were Home-Plus, Hi-

2 Ol B2 BAlR AR S0 BTEK W9, VIE 2SS M AR BNE 2

N Mart and coramunity autonomy center in the surroundings, but they were physically separated
A
= by a 32m road so the flow of pedestrians did not approach there, the existing buildings were

OR AIPIEO RIS ¢ | &8 S8 0| Qoit BIREH Ck . ‘ , o "
Of T ARIBC] HEE vl MBS SR wi) kR E HEO0] QUL SRR LRSI close to the adult entertainment establishment, making it hard for citizens to approach, and
Zee0] OIERITIT BOIRE Q0T QOB T At TS CASQ] QIXME Mot ZHANBTL there were buildings which had deteriorated with age. Fortunately however, YeoWo Districtwas

ol B A A D] L RrO T n the surrounding area, so if a network could be formed with surrounding facilities by
HISHAS B8 T 4 U ARl 21 increasing the possibility in the future and the awareness of the existing city, the place coutd
become an interchange of the city. If a shopping mall was to be built with a long life, the flow
of pedestrian needed to be dragged in by using structures which attractedpecple, therefore an

image like that of a landmark was required which would increase its awareness, but a lot of
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9f BIAS HOILE7| ol24& Ti0lS 22 S0 W2 1R10] Heth thought was raquired because it was an individuals profitabitity building, which was hard to be
MASS _ 721B12| Cix 19t om 20| B 20D B0l Apimel mAE B g aple] o 1o el ol e Pl

Mass _ The site was heptagenat in shape, and the length which was in contact with the 32m
road was shori, so that if it took the form of a square, the front facade of the shopping mal
wauld be short. and the rear would be big, so the business value would remarkably drop, so, to

(SSrive] ]

maximize the shopping mall's business value by maximizing the front facade and minimizing
the rear, the conditions of the palygonal site was considered, and the facade was given a curved
O HRBRME OIS} 52 | IR0 BE AR SR AMO] HIIE B 4 gs ABI0(Y surface. Also, due to the legal conditions of 40% building coverage and 200% floor area, a
simple and arithmetical 3.3 storey building would be buried in adjacent 5 storey buildings, which
would not have the effect of a new building, so there was a need for a building with more stories
ZHE0Y 20 120% 71710] FCHER 310 LR 80%2 3 4. 550 HE20| CIRI0IA 42 than adjacent buildings with 5 stories, and considering the earnings of the shopping mall, the
first and second floors were matched with the maximum building coverage of 120% closely, and
the rernaining 80% was used for third, fourth and fifth floors as a design factor of the structure,
giving it a feel of rhythm to the mass, giving the structure a life, so that it was successful at
attracting the flow of pedestrians by the awareness of the feeling of rhythm of the structure.
SPACE _ Through separation of mass by business analysis, by allocating somewhat intentionat
empty space of rest space on third, fourth and fifth floors, atlocating sports facilities in the
basement by the clients demand, forming rest space on the first floor which censiders natural
tighting and ventilation, affiliated with sunken area of first and second basement levels, and
placing of green space after time, the place will become full with life, and is receiving a good
response from lease consumer, with marketing concept of value of space. B
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