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Influence of Advertising Attributions on Attitude toward Advertisement,
Brand Attitude and Purchase Intention
: Emphasis on Hotel Web Advertisement
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CEN

ABSTRACT

This study was motivated by consideration of advertising effects on purchase intention of hotel
customers in the situation that people can experience in web advertisements more easily and
quickly through four main media. We intends to propose strategic web advertising marketing
plans by investigating the relation among hotel web advertising attributions, advertising attitude,
brand attitude and purchase intention of customers. In conclusion, in the situation that hotel
service industry endeavors a lot to attract young customers, according to gentrified consumption
culture and changes in an environmental trend, these results are expected to be used as data to

establish web advertising marketing strategies to show trendy brand images to hotel customers,

especially consumers of N Generation using official websites of hotels.

Keywards: Hotel Web Advertisament Advertising Attributions, — advertising — attitude  Brand — Attitude
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