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Abstract

Digital leader caught seat by modern’s everyday life tool now by popularization of
smart device such as Smart phone and Tablet PC. Therefore, desire of readers about
electronic book practical use is increasing based on convenience and economic
performance of electronic book.

1971, Michael S. Hart established Project Gutenberg to produced first electronic
book because inputs American Independence Declaration Statement by computer and
produce more electronic books. After that, an electronic book technology repeats
several times development and American electronic book take is increasing rapidly.

Sales volume of electronic books is dramatically increasing in Korea since digital
device such as Smart phone and Tablet PC became popular.

This research attempts to analyze factors influencing on shifting from paper book
to electronic book. Results of this research proposed grounds for building business

strategy. Finding is the factor of social influence is only significant to acceptability
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intention. It means user of e-Book enhance their acceptability intention along social

phenomena.
Key words: e-Book, digital reader, digital viewer, smart device, factor analysis.
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2~utEEN HE3 PC 5 ~vtE tjulo] 2 (smart device)®] WFstE tAE 7=
ofAl Al YR = m A2l A HAr o= A& A Helda A
< 7IRko. &2 H A4 (electronic book) &gl et Hx&59] &= HAH Frksta Aok
1971 Michael S. Hart7} W= SHAJES HAFEHE 88t Hxo AAAES A
ZAstR L o BEe AARAS AAEr] e T2 AE FLEH] 2 Z(Project Gutenberg)E
AASATHS 719 o}, 2011). 71 & AR 7EL Fxpde] HAS AL olg n =
o A vl 20119 € 19 @¥E Eveiglony A& AAE dAvjrh F358ka
AT FE, 2011).
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Gael 49w AShEE HBE PC F SesHE 444 Ads muzsl g
AR g FEE 44S e ok @ o E 20009 %E 20119 TE7HA i
Baol FH AiRe 265WAL J1SHA3, 1 FoIA 20119 19%E THAAE 127
W2 Bl ek ool B3 22, 2011)

¥ BAe oY W AY 8P FEH WHE olZol stu Yt BAE
of FolMAA AAAe] o]Fo] JFL WAL 8oEe] FAAAE R womH
AR E% FEAAS A4 FR AFAAENA 25 vEUs A% Fyel 2AS
AAFIA Geh B ATE A5l hA Ao YFPES SHUAR sl ME 2AE
A Eke] A sl

2-1. e-Book9] /I3

e-Booko] & 72} (electronic book)S W etH Fol7t ol tXd 7|7]& Fal ¢
S 5 ge 3d FHgz Ay NS g xS eyl #F dojel HTMLZ
XMLE &8 wsozxl oxd Zulzstd A2 ez dAAAS 7] fsiA=
Cu A& @7l A Fof(viewer)7} E 235t}
3t A A& 7Y 3] (www.kepa.orkr) = e-Books “A2&E 9] W8S CD-ROM, DVD %
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2712 ela, B, —‘é—% Fo9E ARAY, 2003)70ltm FoEgn. & o 7t
¢ Book Aol @i a Fojeba qe + e oA

=2t Al AR Fojo] HEAd I A= Ftu] v fol
Ao A B u @3t AzZu) e A &AL 9 o] 2 on

A% Beldt Y Ak LT HAA §E ug o
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2-2. AAA F{o

Hxo HAAF 7= 19989 10€2 AHelZwe] F=2 U E(Silicon Valley Palo
Alto) A9 WA 7] FrRu|toj7t ArQd T2 o] 5 (Rocket e-Book), ©]th @A
48H A= A By 9 @y dxA Jojol= el (1719 v},
2011) oFv}&(Amazon)? ©]g t(e-reader, AA2 ww7]) ©] ZIE DX(The Kindle
DX), &3%1(Bookeen)2| Afo]E Q9 F 9 ¢ #]&(Cybook Opus/Orizon), 24 (Sony)2| T
2l XA t]A(The Reader Pocket Edition/Reader Touch Edition), Z22] 3 Barnes &
Noble 5ol AAAe a5 O F7HA7I=d 7Idstar dom sle A-9(o]
2011) A4, LG, HarBUEY = ofolgln], M Hdut]o] Fo] & TEI]E AT

2010 3%7] AA e-Book #lH7] Al @IIDC, 2010)0S HW  ofupE(41.5%),
PanDigital(16.1%), Barnes & Noble(15.4%)7} 1, 2, 391& AA3t Aoz <4, 2011).

afelo A= A AE dEr] o ARgo]l WA AFS FRstal o mujol A=

2PtEE S8l PC7F AR Al S st glup(die), gAE gho]2). 71 o]+
= S wRvIe AA o] Baste Sxbse] AHsh] wWieltt. 53] AntEES
AR HE AAE Fol ofEeAleldol &ws] HuHs S AAA Gl v
aFA etk Table 12 Ul F8 2upd Ax= Hol ¢ dgpo|r)

2-3. e-Book A& &3}

nlare]l 44 20113 29 A Ago® A wEFo] FolF mES Wolxal Fo
A 100@ o] ZE vt} AAHLE 10580 ZE| vt AA Ho °1E1L11 A5l o
& ghfo]l wrxatgth. FUldAE FUE U Az A ok 20009 Y& =3t
g Aog QA GEFHAAESHEE], 2011), HEETE FdE AAH GsE A1 Ho
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Table 1. Major Mobile Viewer for e-Books Application in Korea

Name

e-Book

yves24 e-Book

Biscuit

Aladin
Combination

App.

Read Books

Developer

Kyobobook

yesz4

Interpak

Aladin

Initials

Communication

Support OS

IAD, 10S

IAD, 10S

IAD, 10S

IAD, 10S

IAD, 10S

Support

Terminal

Galaxy,

Series

VageSmart
and Tablet PC

phone

Smart phone|
and Tablet PC

phone!
and Tablet PC

Smart

Smart Phone
and Tablet PC

Capacity

1.12MB

1.7MB

7.2MB

2.6MB

8.2MB

Screen

480%800

480x800

480%800

480%800

480x800

Internal

Memory

11.53MB

No Information

No Information

No Information

No Information

External SD
Card Support

Support

No Information

No Information

Support

No Information

Support File

Form

ePub(PDF is
support PC)

ePub

ePub

ePub

ePub

(Data Source :
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E25e] AAE e gRiel] tiek =9l¢F ¥ &2 Figure 13 #Zo] §(41%), SF==o]
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(Data Source: Digital Life, 2011.)
Figure 1. Ratio of way of purchasing e-Books.

717 58o] w2 Ay F=d o) v Aguw Figure 29 2ol

) CAZ A 57%, A7) A 14%, 183 A 14% S 2AEFal s uk
W, HER PCe 2424 22%, A7 AEA 16%, &4 15%, 49 L AA 10% (YA
g o]z 2011)&

svlEES] ARt G4 %o Arkx & F gk
Figure 29} 2ol A@ojd AA4 dojge 2w R, 300 52e) vlgo] /M A
SEed o)A A Pl Amsh AvtEE wFo] sopAWA 300 A5 A
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(Data Source: Digital Life, 2011.)
Figure 2. Market share of various genre for smart phone and tablet PC.

Table 2. Market Share of e-Book by Age Group

Market Share of e-Book Sold(unit:%)

Age Group 2009 2010 2011
Teenaged 0.1 1.5 2.4
Twenties 15.0 40.3 32.2
Thirties 44.0 27.1 375
Forties 30.0 20.8 21.1

Fifties 10.0 8.3 5.7
Sixties 1.0 2.0 1.1

(Data Source : IT Today, 2011.)
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e-Book User Special Quality
Social Effect
Innovation Acceptance Intention
Usefulness
Convenience of Use

Figure 3. Framework of Research

74 1 e-Book A8 54L& & gxo #4F% FFe v Aot
7 1-1 @ e-Book AME-AHe] AME A G2 w8kl o3 dFe v Aotk

744 1-2 © e-Book AH&ARe] HAAHS 8=
744 1-3 : e-Book®] f84& S el folF 4G
& = &

7} 1-4 : e-Book ©]&<] #HelA

3-2. AEA 74 # =A WHE
3-2-1. A&A 74

AEALE e Book AH8AY BAHOR AEA Q) HAHE), 8@, ol g A
o3l #THE 1473, & YE@Q), T dvtd 5EAQN ¥ 1+¥do=E T 18%
gom TASAT AEAE 74 2o tate] A= 57 Az S4adAr

F AR 20119 10E 259 5-E 31L7bA thdx g 200 el de o= 615

o] AE& A 6158 BT 35ttt
7Hd S S8kl SPSS 17 B/ #4 ZEafor FuaEe dvtd 548 o
olx 7] 9kl Wl%E A (frequency analysis)S HAeHATH 54 =79 BEAS HF
at7] $ate] 29l A4S AAsdon HEe] AEes 4387 $8te] Cronbach’s
g, A Mds

Alpha AlFE o]&3F A=A &2 (reliability analysis)S 3Fth =
o] A#AA EA(correlation analysis)S AAstgow, 71d A=&
A A3 T

L
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guAel W AL ww B 229 (361%), o7 391 (63.9%) 0% AL H T,

Table 3. Respondent’s Man and Woman Composition

Significant Accumulation
Frequency Percent Percent Percent
Significant Male 22 36.1 36.1
Female 39 63.9 63.9 100
Total 61 100.0 100.0

FEEo WA dAAAS F487] A8 o2 e dFES
3= Cronbach's Alpha A& AH&sttt. 2t d&d L}EP‘/‘r Cronbach's Alph A

o] &S AAYE Wl YA FEE=E ?‘é o] 4 £ Uedi= gtelth
Cronbach’s Alpha A4+ 543 MES & ol 7]14 RO o]%g}% 7
¢ AHEES Adfsts FES ool 54 E?Oﬂf\i ALqrFogrn A ®g9 4l

=

N?‘J

Flie s Eol7] #18iA AFSH = Algolth. ZF d&ol] uEd Cronbach's Alpha A5
of FEES AAYES W YA FEEE F4E WFY A EE YERY = gholth w}‘jjr
A BE 2259 Cronbach’s Alpha A& tii-&o] 080]4olnz &4 T2 Al
Aol FAHL 5S¢ F AUrh
aga FA =79 8384 dA-E fete 89 #A4S Ao 8 #A4S F
A A BHEE AFESEATE 8l AL IR Fh 1.0014S Vo R AAE AT
2 dAFdA 3 By A8 FA A= Table 49 2 BEE 89dE9
Cronbach’s Alpha Al5=7F tiiF-ito] 08¢]d o= SH =79 Aol FAHIL A=
& g Ak 8920 A4 23} e-Book AF&AFe] AL A d g} 1A, e-Booke] -84

= (]
I HoAd 5 4/ a9oz ==HYr) 89 AAFL BE 050402 ofF §olst}

4-3. 7td AF R 2 4

e-Book AH&AFe] 5ol & ool FIFE VA= FFS A8 fAste] AR
e ANt 7HE AS A3 Table 59 2tk

bl e-Book AHEAS] 540l FgoEe] WA= GFs AT A}, Rghe] 622
= s7mge] Mol 622%= tehkon] Fghe 2302601 Fakel tE pgke 000
oz fFRYo] Fo@ Ao hehy

O

- 150 -



gAde 7] AL&2e] e-Book Z&o &S vAE 29

a8
=S
e
B

Table 4. Results of Validity and Reliability Analysis

. Factor Eigen Variance .
Variables [Measurement Item . Cronbach’s Alpha
Loading Value (%)
= FEasy acquisition of necessary inform 0.831
= Useful for learning and task 0.831
Usefulness |=* Enhancing ability both learning and 0.787 6.723 48.019 0.828
task :
* Acquired inform is useful 0.770
= Easy to use 0.862
Convenience |* Easy to know how to use 0.827 1.616 11.543 0.852
= Clear instruction and understanding 0.824
= Being socially popular 0.553
. = Socially good reputation 0.709
Social Effect |, Recommended by surroundings 0.661 1.294 9.240 0.833
* Being trendy 0.638
= Fast adaptation to new product 0.831
= Interest to the latest inform. 0.698
Innovation | Enhancing efficiency of daily lifg ’ 1.010 7.211 0.847
. . 0.687
and task by using new media or
technology
s = Willingly recommend to the others 0.913
Aclceptapﬂ‘ty . Using e Book is worthy 0909 | 2463 | 82114 0.817
ntention = Using e-Book continuously 0.896
Table 5. Result of Hypothesis Analysis
Variables B Beta R2 Fp t p VIF
-0.423 -1.030 0.308
Social
Infl 0.654 0.466 4.298 0.000 1.738
nfluence 93,026
Innovation 0125 | o105 | 0622 | 1000 | 0986 0.328 1.666
Usefulness 0.259 0.222 1.947 0.057 1.933
Convenience 0.163 0.152 1.457 0.151 1.609
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