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Abstract

This research attempts to analyze communication effect of book-trailer as the
promotion tool for book from various genre. For this research, existing book-trailers
were classified into five types and prospective readers were selected as respondents
for this research. Letter explanation type, Interview, cinematic production, stills and
straplines, and animation were major type of book-trailer.

Findings are 1) communication effect are different according to the type of
book—trailers; 2) cinematic production and animation are the most effective type of
book-trailers; 3) for memory and confirmation(sharing), a)stills and straplines,
interview type, b) cinematic production and animation are founded as similar groups
creating communication effect.

Result of this research proposed the direction of production and practical use of
book—trailer by scientific basis for publication marketer and book-trailer producer.
ANOVA was used for analysis of hypothesis; measuring communication effect

according to the type of book-trailer and sexuality.
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Figure 1. Research framework.
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Table 1. Respondent’s Man and Woman Composition

Significant Accumulation
Frequency Percent Percent Percent
Significant Male 28 84 41.8 41.8
Female 39 11.6 58.2 100.0
Total 67 20.0 100.0 -
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Table 2. Cronbach’s Alpha Coefficient

Items Cronbach’s Alpha
Attention 0.898
Interest 0.894
Memory 0.906
Desire(Purchasing Intention) 0.908
Confirmation Action(Sharing) 0.897
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Table 3. Effect Verification between Individual of Problem

Dependent Variables: Attention

Mean Square of Mean
Source 3rd Type df Square F Significant
Model 4572.000a 5 914.400 1236.689 0.000
Type 4572.000 5 914.400 1236.689 0.000

a. R Square= 0.949 (Modified R Square=0.949)

Dependent Variables : Interest

Mean Square of Mean
Source 3rd Type df Square F Significant
Model 4206.731a 5 841.346 1004.979 0.000
Type 4206.731 5 841.346 1004.979 0.000

a. R Square= 0.938 (Modified R Square=0.937)
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Dependent Variables: Memory
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Mean Square of Mean
Source 3rd Type df Square F Significant
Model 3701.418a 5 740.284 741.222 0.000
Type 3701.418 5 740.284 741.222 0.000
a. R Square=0.918 (Modified R Square=0.917)
Dependent Variables: Desire(Purchasing Intention)
Mean Square of Mean
Source 3rd Type df Square F Significant
Model 2908.582a 5 581.716 610.545 0.000
Type 2908.582 5 581.716 610.545 0.000
a. R Square=0.902 (Modified R Square=0.901)
Dependent Variable: Action(Sharing)
Mean Square of Mean
Source 3rd Type df Square F Sig.
Model 3095.522a 5 619.104 679.932 0.000
Type 3095.522 5 619.104 679.932 0.000

a. R Square=0.912 (Modified R Square=0.910)
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Table 4. Multivariable Analysis (Dependent Variable: Attention)

Tukey HSD™

Group
Type of Book-Trailer N 1 2 3 4
I (Interview) 67 2.19
I (Stills and Straplines) 67 2.67
III(Letter Explanation) 67 3.69
IV(Cinematic Production) 67 452
V(Animation) 67 472

Significant Level=0.05.
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Table 5. Multivariable Analysis(Dependent Variable: Interest)

Tukey HSD*"

Group
Type of Book-Trailer N 1 2 3 4
II(Interview) 67 1.99
I(Still and Straplines) 67 2.46
II(Letter Explanation) 67 3.37
IV(Cinematic Production) | 67 4.33
V(Animation) 67 476

Significant Level=0.05.

Table 6. Multivariable Analysis(Dependent Variable: Memory)

Tukey HSD*P

Group
Type of Book-Trailer N 1 2 3
II(Interview) 67 2.18
I(Stills and Straplines) 67 2.46
II(Letter and Explanation) 67 2.96
IV(Cinematic Production) 67 413
V (Animation) 67 431

Significant Level=0.05.
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Table 7. Multivatriable Analysis(Dependent Variable: Desire(Purchasing Intention))

Tukey HSD™"

Group
Type of Book-Trailer N 1 2 3 4
1(Stills and Straplines) 67 1.78
II(Interview) 67 2.34
II(Letter Explanation) 67 2.81
IV(Cinematic Production) | 67 3.52
V(Animation) 67 3.81

Significant Level=0.05.

Table 8. Multivatiable Analysis(Dependent Variable: Action(Sharing))

Tukey HSD*"

Group
Type of Book—Trailer N 1 2 3
I(Stills and straplines) 67 1.87
I(Interview) 67 2.19
I (Letter explanation) 67 2.85
IV(Cinematic production) 67 3.79
V(Animation) 67 3.93

Significant Level=0.05.

5. 4

B ATE Fu RTRAY ¥ Eddeel BE ARUAIM B} UL Fokel %
Edde At @ oA BetE AR ANl B Edded] B 2
FAe ABFoRM 1eA B 2dAY A BE PGS AAFA Bk

B Ao 49 B Eddele] §90 BB ARUAE Rt Aol YEAtE
27437 Astel ANOVAE AAstgeh 24 $Hoz B A9 200 ddES
gom AE S AAHEY. AT RPOE 5Y WFE B Eddee] §Yol,
F& W ARUANY Gnz s

M RE An ¥ EdLYd 30 BE ARUAIA Tkl Fol7t 9 Ao
vebdTh F, B Eddee §99 224088, AHRY 4

v A9Y, 28 7
S Aoz yEg IV $3
2l *EFJ ANER V 73S oyreldd 3 AFruAleld a3 dAol Aolrt gle



-l 283 A 209 Al 35 2011,

Td FAarror Aowg FAHIG aga 719y ) Fs(F)el diEsiAe T # 3
ol ~° Xzl &gy u I f3e AHH IVHEed ~E8 AN VA ofiHol
A fFEol d Hawoz veldt, AFYAeld st 7 =2 82 IV 79
A 2EP AMFH V F8A ool dg oz vpEpRtTh

adee B Edde AR 2% AHES 265 W@ AFUANE BNE
wol7] glAlNE 2 NP o voldgen ¥ Eddds A @ FEoe

Aol Adstin & & vk

u

AT AAROE 2A YT AG B AT BAH Wi Wt AH UL,
ot A B @S] A AHgsE due WEAS s Adda & &
ok meEe e A woly] AL Hoh we Adn o7 BAH we
of AAF BHRe FEss A7t WaY ol w7 Ao 3 BRH %
Edee] G4 gE A7t BAT ol

(1) A&, "3 523 SA", EE3AE pp. 184(1990).
) o19%, "lw el ARUAeld Eabol #a A QA4 WA FnE FYow
o DE RS

(3 BT, "gTFE o83 Jﬂﬂ A zple]l AfFyAeld aye #d AT FHF
714 FAels FAHSR" o) 4Fm] = o 8F(2009).

(4) http://www.squidoo.com/booktrailers.

(5) http://mashable.com/2011/03/31/book—-trailers.

(6) http://www.squidoo.com/booktrailers.

(7) http://heavenonearthsystem.blogspot.com/2011/09/first—-annual-international-book-

trailer.html.

(8) http://article.joinsmsn.com/news/article/article.asp?total_id=5550237&cloc=olink|article|
default.

(9) Rye Barcott, Why Book Trailers Are Now Essential to the Publishing
Industry(2011).

(10) http://www.thecreativepenn.com/2011/08/31/great-book—trailer-jonathan—fields.

_76_



