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Abstract

Using of QR(Quick Response) code is dramatically extended to various marketing
area; not only substitute of bar code but also new tool of PR and marketing.
This research attempts to analyze brand communication effect using QR code printed
on product package especially in snack product category.

Findings are 1) communication effect are different according to the type of
book-trailers; 2) cinematic production and animation are the most effective type of
book-trailers; 3) for memory and confirmation(sharing), a)stills and straplines,

Analysis result of hypothesis I showed that characters of QR code influence
on brand attitude. Among dependent variables, only reliability is significant. That
means reliability of company and brand using QR code influence on brand
attitude. The higher reliability of QR code, the better brand attitude of the
brand.
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Analysis result of hypothesis II found that only reliability is significant on
purchasing intention. Reliability of company and product using QR code influences on
purchasing intention. The higher reliability of QR code, the higher possibility of
purchasing products. Therefore, company can enhance reliability of both company
and its products by using QR code. Using QR code will bring high reliability and

high brand attitude and purchasing intention.
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Multiple bar code layout 2D Code with stacked bar 2D Code (matrix type)
codes (stacked bar code

type)

Figure 1. Progressing from stacked bar code to 2D code.”
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Table 1. Typical 2D Code and Their Features

QR Code PDF417 DataMatrix Maxi Code
LR ‘I
A i =
Symbol < i
= 4 ; BVSI Acuity z
Developer(couniry) DENSO(Japan) Tech.r_lo_log:tes CiMatrix (USA) UPS (USA)
USA)
. Stacked Bar . |
Y c / : N %
Type Matrix Code Matrix Matrix
Numeric 7.089 2.710 3.116 138
Data  Alphanumeric 4.296 1.850 2355 93
capacity Binary 2.953 1.018 1.556
Kaniji 1.817 554 778
Large capacity,
Main features small printout size| Large capacity Small printout size High speed scan
High speed scan
Main usages All categories OA FA Logistics
s AIM International 4\ ¢ 1termational AIM Intemational AIM International
Standardization JIs 3 -
S0 I1SO ISO 1SO

21 o)mAE FAxEFgozH oln A Cl(Company Identity), BI(Brand Identity) =} el
AR AAE AYsta dom SRk wan a9 & Fodd wAATE AEH7
T g

QR Z=°] &8 9L wf¢ vFat sfee] A 2011d ARbrlels UEd= &
H zASAAE QR =7 50 e 99 xdw A9 100574 71dFEE A(d
&3, Agu)ar = stk Ul s 2011d 109 269 &A1 F AAdA QR 2=
g o] &% FHz §A wAA AL QR ZEE o] &3 A Fu FHO FL& A}
g7 HATh e gAHFAE dE WEdA QR ZEE FHEES St AvtEEZOR
QR 3w =2gs I F AEF sto] A2 FaAA s &t Avt

QR ZEt HtEE=E thAste Wy Fu3 e 9 vpA" Eolol Mo &8-S Edo
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E a4 Uﬂxﬂ i, &9 FaE Tol Ak Fa FH wAE Fote] QR Z=E A
st 2 o AAoje oWE H
sko] st 4 o] W% QR Z=E A4
sl A Fdolst AAT 5
= A (adaptability) 2} < =&}
ol 1} F =+ Figure 29} 29|
o
Figure 2. Examples of QR code.

2-3. BHE AFYAA

AR AFy Aol S A A AL uHAHYE et BEdE BA=EE Q1A SHA
el Wrke =golth b BalE ARyl - LA 54 Bz g
s At ol Al 54 BAl=s dEste s st Aot

BAE AFUAlAdY FF 2 EAFEA, 2002)S A¥EA A, Ay (Keller)?]
ERE Fa, ZREA omES} ~EXA HEAES PR, 18 7l #Avf 5 58
22 TFEednh =4 Bds ARYAelde R FAY EFE F AFUAelA
(TV, &, 2% 59 dF Fi)H 59 AxdAlA(PPL, POP9 %2 Place®d &
MoE FREH, Al HA HEFY EFc dWEl JHE AFUAIACN] #ul, o/wE)H}
HtiE JF AFrUAlel A3, Z2rA HEYA SR, npA o tdd 7 95
Ay Al o] A (&H] 2} EH”)er Wi AryAll AT 24 AdS dih)oew st
At QR ZE=+= folA E7E Bd= Ao A &go] 7}

S® AEz o AW WYL ol Q
Tes © drs A
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3. 47 =¥ AA % A U

B oATE AE 24 OAQeAY QR RE Ho] HAm AFUAc M mAx
GFS PHPORM BAS ARUAHS slolstE QR Hse EEEE

QR Code Special Quality Communication Effect
Information

Advantage % Brand Attitude

Reliability Purchase Intention

Figure 3. Research framework.

7Hd 1:QR 2E9 542 Bde g o3 dFS v Aolrt
7Hd 1-1 1 QR =9 AR BE Hked {3 s mAE Aot
7Hd 1-2 1 QR =9 AL BAE Hkd {3 s mA Aol
7Hd 1-3 1 QR ZE9] o2 BAE H=d {3 ddFs mAE Aolnk
7Hd 20 QR 2= 54 i oo o3 e vE Aot

7Hd 2-1 0 QR =9 ARAAL ol okd fod S A Aol
7Hd 2-2 0 QR RE=9) A# AL A o =e o3 J&Fs vH Aol
7Hd 2-3 1 QR =9 Fde T o =e o3 J&s vE ol

3-2. 48X 74 2 24 B
3-2-1. A&A +4

F5 v A=7HE B8] fske] A sk T

B Wy FdEE QR FE EAoRE ARAMR), AWMU, 94803 S &
dd 10w T5 Ao gt AryAdeld ade Bds BEG)et 7 o=
Bl #AHE 1028, AFSA LA FiRoAs 4 1vdoz F 218doz FA4A
th AR = 7 B diste] YgAES] 7H AER STt
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7Hd A o] SPSS 17 B/ B4 T2 A8 o]83le] SRS gutdy =
e dobr7] flske] Wk A (frequency analysis)= AASHAT 54 =709 B4
S Ase7] Sjskel a9 BAS AAdien xR AHREE A7 96k

Cronbach’s Alpha A%
MEE 7He] A#

S
Uz £4e AAskTh

r
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4. 24 A3

4-1. EE9Y 4ty A
Szt Y AL B P A 439 (47.3%), oA 489 (52.7%) 0.2 ZALE T},

Table 2. Respondent’s Man and Woman Composition

Significant Accumulation
Respondent Frequency Percent Percent Percent
Significant Male 43 47.3 47.3 47.3
Female 48 52.7 52.7 100.0
Total 91 100.0 100.0
4-2. 4 W9 g% AR €4
AN 2 ad d2Ee ud Au4e 247 e old Ao FBL
©]-&&:= Cronbach’'s Alpha A& AF&ssith. 2t & o] YeEld Cronbach’'s Alpha 7
oo FEL AANS W YA gRsm pAH W5 AHEE gehie ot
g 24 2Te) B9 A9 el 2 BAL ANaflen ad BAL F
R BN Pe AesaT 2950 AYe TFF L0014 NFoR At
B oApld 4% egyn A4 B4 AsE Table 3% Prh RE 295
Cronbach’s Alpha A7} tiF-&0o] 0.70]olnz2 &4 =79 AFAdo] FAFHIL A&
= ¢ T dnh 29 4 23 QR =9 SA diF 29 ARA, VA, F44
s 3 gflem FEHAY & AAFEE BT 0601Fow ofF Fofekidtt
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Table 3. Validity and Confidence Analysis

. Factor Eigen Cronbach'’s
Variables Measurement Item Loading | Value R Square Alpha
Information of new product 0.876
Information |Information of price comparison 0.852 4.603 46.031 0.828
Information of product 0.780
Reliability of company using QR code
Reliability of product using QR cod 0.905
Reliability |\ oy O Proquct usmg Wit code | eop | 1679 | 16.787 0.779
Reliability of company image of using
0.781
QR code
Usefulness of product decision 0.888
Usefulness Usefulness of saving time to purchase| 0.694 1029 10.292 0.817
Look like high quality 0.891
Reliability 0.789
Brand . .
Attitude Look like stylish 0.745 5.403 54.026 0.788
Having favorability 0.736
Highly Satisfied 0.733
Possible use 0.777
Purchasin Surely use 0.756
Intenti ng Having impulse buying 0.700 1.117 11.171 0.783
CHON - possible confirmation 0633
Purchasing in_need 0.624

4-3. A4 A% 2 A3 44

AE E2F YApQleA el QR ZE &§o] BdHE AFYAHY vA &= JdFS &+
7] glate] ThEEA BAL AAsrh QR 2] 54 BAS gEd] feold
g w3 goltyeh: 744 19 1% A3 Table 49 23tch

Table 4. Analysis Result of Hypothesis I
Variables B Beta R Fp t p VIF
Information 0.059 0.068 41947 0.757 0.451 1.477
Usefulness 0.062 0.064 0.524 © '000) 0.697 0.483 1.527
Reliability 0.669 0.660 ' 7.760 0.000 1.324

74 19 QR 2= 89 4ol BnAE BEd MAE 93 BN A3} R
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Table 5. Analysis Result of Hypothesis II
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