K 7 ek
A FE R Gk 2011-16-7-5-1

F16% ek, 2011 7.

Qo|HE MH|A g3t aot

o = >~
T E CTH

A Study on the Factors Promoting the Usage of WiBro
Service

Jongsoo Yoon

Q9
¥ A7E GF TN Wibro Apl2 BABAI17] 93 ke malshed] 242 T gk o]ed &
TEAS SHS7] GJ5te], B AT Tje) RAIHY ASAES TP HERAE AAFORA, A
AEY 0§ BHCIEFE, 01844 HELFAA)T Wibro A2 BHSE 9% 2(Keelzel, HR47,
SEIES %%}71, Az Aol et QU 52 stetstlck w3 AR FAAE ol 54 wet

Y5 9 220 UE QAT Aolrt YETtE RGO, G B FATENN B
FAE AN

P Keyword : 2I0|ER, 20|HE MH|A, 2lO[EE AH|A M5t 20l

é
(e}
_>.:
T
rﬁ mﬁ

Abstract

This study was to investigate which factors promote the usage of WiBro service, and to propose
a few of research propositions on the relationships between these factor and characteristics of
mobile Internet usage. To accomplish these research purposes, the study defined research variables
such as factors promoting the usage of WiBro service, characteristic of mobile Internet usage, and
types of user based on the review of mobile Internet service related studies. The study performed
various statistical analyses using survey questionnaires on mobile Internet users, and finally
proposed some research propositions, based on the analysis results, that could be used in the
future studies.
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Table 2. Statistics of the respondents’ mobile Internet usage characteristics
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Table 3. Difference of perceptions on promoting factor
of WiBro senvice by level of mobile Intemet usage

TREDER | 102 002 | U0 | 0= F-value(
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Table 4. Difference of perceptions on promoting factor of
WiBro service by place of mobile Intemet usage
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Table 6. Relationship between level of mobile Inemet usage and
promating factor of WiBro service by user types
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Table 7. Relationship between place of mobile Inemet usage and promoting
factor of WiBro service by user types
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