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Abstract In order to draw some strategic implications for the sustainable growth of emerging
technologies this paper attempts to dynamics underlying the ‘hype cycle’ ever occurring in course
of coevolution of technology and society. Particularly, a series of basic questions in the context
of sustainability are explored to answer by simulating the hype system structure: What makes
hype cycle occur? how to enhance the tapering level at the final stage of coevolution? what are
the key policy leverages and when is the right time for the policy intervention? This study
perhaps give some insights not necessarily to the academics but also to the practitioners and
policy makers.

Key Words : Sustainable Growth, Coevolution, Hype Cycle, System Archetypes
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