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Abstract Today smart devices such as smart phones, smart pads and tablets have become
necessities of modern people in both daily life and business as they have widely proliferated.
One of the most popular application areas of smart devices is a game-related area. Among
these applications social network games, played with other users through social networks, are
ranked top in their popularity. Though much research of PC games and online games have
been performed, little research of social network games and the factors affecting acceptance of
social network games are not vigorous yet. Therefore, we aim to analyze the factors and their
structural influence on acceptance of social network games. We add a couple of factors such as
Social interaction, Mobility, Subjective Norm, and Flow reg arding the characteristics of social
network games and analyze the structural relationships among these factors using Structural
Equation Modeling. Analysis results and implications are suggested with concluding remarks.

Key Words : Smart Devices, Social Network Game, User Acceptance, Extended
Technology Acceptance Model, Structural Equation Modeling
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