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Abstract

This study explores the CSR activities of Korean fashion corporations. A contents analysis of corporate
websites was carried out to investigate the structure and function of their websites and the activity
dimensions related to the CSR of Korean fashion corporations. The subjects were the Korean top 100
fashion corporations according to total sales in 2009. The findings throughout the research are as follow.
First, a total of 46 corporations created the contents about CSR activities on their websites. A total of 32
of them communicated their CSR activities on the main menu at the intro page of the website. Second, the
CSR activities of Korean fashion corporate were classified the 3P dimensions, profit {economic res-
ponsibilities), planet {environmental responsibility), and people (social responsibility). We found a total of
228 CSR issues for Korean fashion corporations. The issues included in the people dimension were 71.0%,
planet issues 16.7%, and profit issues 12.3%. The most significant issue was the economic support
responsibility to social organizations included in the people dimension.
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