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Abstract

This study identifies the fashion luxury customer segments grouped by expenditures and the number of
purchasing brands to verify the effects of perceived luxury consumption values on the intention to maintain a
brand relationship for each group. A survey questionnaire was developed and implemented to collect data to
measure fashion luxury expenditures, number of purchasing brands, luxury customer values, intention to
maintain brand relationships, and demographic variables. A total of 326 responses were analyzed by factor
analysis, multiple regression, one-way ANOVA, and XZ analysis with SPSS18.0. Respondents were grouped
by luxury expenditures; in addition, the number of purchasing brands were grouped into four segments of
Switching/Heavy (31.6%), Switching/Light (19.9%), Loyal/Heavy (31.3%), and Loyal/Light (7.2%) Customer
Group, that was different in terms of age and marital status. When the luxury customer value for the most
patronized luxury brand was factor analyzed, five distinctive sub dimensions were identified, such as Social
Value, Aesthetic/ Expressive Value, Experiential Value, Quality Value, and Economic Value. For the Loyal/
Heavy Group, the Experiential Value had a significant effect on the customer intention to maintain a brand
relationship. For the Loyal/Light group, the Aesthetic /Expressive and Economic Value had a significant
effect, and for the Switching/Heavy and Switching/Light Group, Quality and Economic Value had a
significant effect on the customer intention to maintain a brand relationship. In conclusion, each luxury
customer value in the behavioral segments works differently in influencing the intention to maintain a brand
relationship. In addition, the implications for retail strategy were discussed based on the findings.
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WYBEHEAE 5, Fojol)o) e} <E 29 2

ol 4UTOR FEIAT AWE Av4 B &L A

2) HHSEF TORRES(TOHY, TFoE-E )0l 2|8t

EEt 24 IPEA S

BE Y FE, FHEAE F)el w2t {3

HEgkt &5 BE BdzdA e A8 AE 3te 439 ATEAH 549 Alolg AR §

e 2FAENFPAE T2%E P Re & o, 49 0 vol, 99 F 45, 4E of2e] JolE Y
TE HYOoR, AT B FAL NF  ARARNT ARz BHSET 242 <
£ TR FTIA 3L6%E 7PY BTk 28 353 Zo) AW 1 AFFAR 540 4IF Rol7h
I AFHASAN AL FAL Ao 2FHE- UErdeh B4 2699 AARE 2u1Re Yol

SF3E

56%8( 7.2%)

&g ) ol 2K Loyal-Heavy)

E}’z»}ﬁ-ﬂ} o) 2 Switching-Heavy)
1035 (31.6%)

Tl

102 (31.3%)

e 2P E Ao 2 Loyal-Light)

33 -4 o) RH(Switching-Light)
653(19.9%)

<E 3> YHEE MEYD ATBAN SY

TR} | &F4E-S gzt | AR
A{n=56). (n=102) =l
37.84] 3%51;11 35ig7xﬂ 40;3141 2763+
2098 299 36 9
204 (35.7%)° (28.4%) (35.0%) (13.8%)
(21.3%)° (30.9%) (38.3%) { 9.6%)
8 187 2793 209
g o 30tH (14.3%) (17.6%) (26.2%) (30.8%)
(11.0%) (24.7%) (37.0%) (27.4%) 16,938+
17 389 259 2293 '
40th (30.4%) (37.3%) (24.3%) (33.8%)
(16.7%) (37.3%) (24.5%) (21.6%)
114 174 159 1473
500 (19.6%) (16.7%) (14.6%) (21.5%)
(19.3%) (29.8%) (26.3%) (24.6%)
AnE 45 578:&%1 429;32}%1 605;':}% sssg% 122004442
3413 674 53 4873
7 E (60.7%)° (67.7%) (53.5%) (73.8%)
A% (16.8%)° (33.2%) (26.2%) (23.8%) e 155+"
g 21 301 467 179 '
n & (39.3%) (32.3%) (46.5%) (26.2%)
(18.8%) (27.4%) (39.3%) (14.5%)

*p=<.05, ¥**p< 001

*F-ratio, bx2, “Column percent, ‘Row percent
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20tH 28.8%, 30TH 22.4%, 40tH 31.3%, 50t 17.5%Z AULE 250 HE HACA e Fdoz BT
FEIHAEH, o] 5 E-LFTAE JolFH £ 7y, dere oy Bz g 98 &
405412 TR ezl Aol Bls) foEA HsH= WE AAAME A4S0 B3 dgo] Bo 4w
F9kom, 20009 HlFo] w$ Wit} thre WE 2l Aoz FdH) o9} 2L ARE 45| L
Bz 2ol g 8y, Frjdx Be g 4w FEWE T2 Bo| 31, 30~40th Y] Lu|ALe] HE
FriatE Ao E 71E9] d#H S0 & Hthel Tz Bohe #45, 34138 (2008)9] ATEIE A
o, Wi o2 B =AM fAAEFS Fofste A& Aolth

ol g gl o3t FEm A el

7+ 357412 20019 300 AnNRl £ UM ®e A 2. MEE MEZCHE HMHEE 2H[JIR|JL =
< AA A EE 02 A vig Ag Y & e AAFX o O0Xe Het

o] &R} HFo] 46.5%F =7 UElth dd 7

Yt 259 Ao)E AR, 2FAR -2 2T 1) MHE AH[7ER] XF2d
e oE BE 2HR Qe vE 483 A5 - HAFF M 7EK Y SRS gelstr] 9
FAA @A dEsth &, hfe] B WE 4w 3t 9Q18A-& AAEHSTh Varimax 302 F4

<E 4> JMHE 2H|7IX] lEY

T ’ i = | 9.9134)%|Cronbach's of 71
o] BATE 4T Yo oA, 860
Q91 o] BllE AR A x9S el ot 848 912 9305 38772
A1 7 | o) Baime SR Ao, 1
o] Bl AdE 2549 ARtEnhe 9@ Bl =0t 744
ol HA=o AFL v]Hoz $55 . 824
o] A=) AFL Tl S5t 779
o] BAE ] A FL EE3}. 723
8912 = ~
}E}U]Z_“] 0] —‘:—I—E\HEQ’] }ﬂﬁ‘oﬂ @Zf;ﬁvgi 7(]"3]'7'“ JEJ%]_E]' 635 869 2.196 9.148
FH/H | o) BUE AF T8 AR ASo] A2 A AL = |
HY 5 RS meEE Aot ’
o] HAE] AFEL U} A S AT & A HEu. 546
o] HA=e] YL aAEo) vk AL AlFshed) vk, 425
ol Hisolq £ ¢ B v Y= U g5l RE AL A2 Ay | 875
2913 | ol HA=IN 43¢ F g = ohE Al & A 2t} 845 o5 |26 | so0
ARA 7| o] BA=oN 29 F o RE AL 92 F Utk 789
e S8 2 AAE 98 o) HAEdN 4L B act 736
o) HY=e) AFEL AwshA ol 72
o] B2 AEL 27 & F k. 736
244 e gEe wolujt} 702 828 1516 | 6316
F47HX
o] BA=s o] AFEokIA AE ol 674
ol BA=e) A)FolXE FAFAlo] =7k 661
Aubd o= e o] Bilme] 7h7o) g, 786
295 | ol BA=S AEL A= 2L AAHA FA 77 9 706 219 R
BAH | o) BaEe) 2o AAHE AF AEA o) 609
ol BA =] AFL 71ukEe] 7417} gk 593
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240 o8} LHA 1 o)ge) 2 229 A,
<& 459} 0] ) BYARe T FREAG. BE @
219} Z2AHWMEFE QAR 7} 425~875 Atol9] FHe
VERHSAL, 213 % Al4721 Cronbach's o $0] .719~912
EUH diAfo] =T,

<& 4>0x 221 12 FF MUY B Y
Aol A B ANAFHA D, 837, 2009; 4%,
3Ex1 8], 2008; Vigneron & Johnson, 1999)3} A}3] %
A7 (Gounaris et al., 2007; Smith & Colgate, 2007;
Tynan et al., 2010; Wiedmann et al., 2009)°] 3+ &
HZEX & el e A o2, WE anprt A, A A
A8, 259 54 5& s AEE M= o
Faoh 24 28 AF g, gARl ¢4, 7
2+ ojgzt olsh A MUY Aolnd, FAH
AEE T 78S velE AR AvH ZEt

olz HZ AT (Gounaris et al,, 2007; Smith &
Colgate, 2007; Tynan et al., 2010)°l|A] #3]3L Sl 7
A A v g0z PF9 44 A Zeke FAH
77 523 A 8AE YRS & F UTh

2) HMYEE Mo =H3e abRXieso] g
2 DR IMYE 28(71X B4

Azt wel HAE AAFAGzA FaA
Agste HHEE 2UHRE O F Yok 59
AR E Fefl s P EA = £7h o g e e
Z4ze) g 54 BE HA=e] 3L FAT o
o] FFE v AHZEX7F FAAA EA3H7] 9
3, zZt ARgEE HE L0EE FAse A
F9Y S EYWsz &7, Bt AR
& &SR gl 3 ARA S S

A2 WAL, 8290 32 4% A we ¥4 =5 <¥ 5> BENAAE wHY, APR-UFPRt
o] EAE, T Al A, aBAA Y A = 484 7 EdE BARA ] {3 4
g F78ke 7R 484 /IR R E o &g VX e Ao Z N Ao HR=A B
F BF Av7HA 28-S Smith and Colgate(2007)$} L F4L pnlEe BAE AT} B2 AvAE
Tynan et al.(2010)2] /HAA|&FH HEH 7px]9} AH/ A&H T4 A3 Y8 54 BdADA &
#te] 7 E RS A7 AE AX ) T3 8 g Al wie= A8 FaTE on|eth L5dE-
¢ 4= BE BA=9 Aug, FA954, F944 A%FURE L4 HA=oA AFE Fulshe
< 53 MEHE Fshe FARM, 29 se 2HAE AA A 7HA 8 Auld Z@7H7F B E

BE BRI Pl AAA B, A4, AR
o} X & viehlo] A six 2 st
A WE B=o] vyl R HuM 9E B
=& o o) ] 4H)9) 7pAAH FHo 2 o]
He AL A7 Ja, sjAAEe] 2AHY o)A
HFVEA 94 383 71X 2 PRI K Mathwick et
al, 2001). 53] HE2 408 53] AL ¥+
A= AEF ZHA7E AHgle] vl Yo} ST Bt

BAFAY = f2 3 & WA 53] HA
o] $-5315L 7 0 7 o]yl Rl g A RHHE
O mle Age] HAEoA #AT A&
FAEE & 5 At

@, R peddele EE-gFTea
o st B F4F 7RIS A 7}
A7t BAAEFA 2 F9E FFL vIHE,
°jE o BE HA=dM Fuidte SHALFE

o

<X 5> WAHEHE 26{7iR0) HHle AARRAZY olkie H

AEE AR (A 2@ AP k) EFHA
e E o K b (_'_'2381) (d_lslf()) (211231*) (f.lzgi) (6}8161) w
EFFR-LFTFAA (::%g) 29" 0049 6045) (3A§68§‘ ") 4
AR - 7R (i.196285) 64 (6%07%) (23})973 (4;923%”) P
AR | (o (659 076 a1 iy e

*p 05, **p= 01, ***p< 001
‘233l BAASF B, "t-value
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A&H BAE BAE FE7] HAsiMe 20t Lio) 7} @ Anztely, tFE-FFAE €H
2|9 A 7EA| 7} RS E ook g ofu| gt 53] # 250] B2 njEe dAFo] ¥ HE AHAYE
AAA 71X 9 G&gHo] & Aoz UehgEd, ole o 5= ek B3 AeAE-AFFR; JT 99
IR Frilde & AEAS 57171 B2 2R & 250 7P W 2ua} Jdoly, AR
A%, ofE] BE BAS FoA shHe] BEAYI, Tz} Rkl wis) 7)E Aol & LHRE H]
74 BAZIA 7L QA A8l de AFE e Zo] BT, AnkA oz AEo] W HE LHAY
I e HAse) e ALz AAE §AT 2 Ao WE BTN Fujoo] vre MR}
7Fedol ARt AL njsitt. dPAFolr =& olm, Tk o HAmoA BE A& Lnjdhe
A&, 3213, 2008; F7s;, B3}, 2004; Wiedmann HE AAtE AE0] B AFo] ¥ LuAE &
et al,, 2009) ¥ A E B3 AlolE B A AgUct. ARH o WE Fujds FoHA= 5
AFAR] EALE TN G LHALTE ThFd 2 258 20z 82 AFEAH S wet &
BE Bz s adsty g AF3E o8 Rol & oz B AEE W faAel
Ak zejut f4%, €623 (2008)0 4] 18 Aot A A
94Y A BE o] B oz Ay 4, JAFE 2v)7HR] SHRMAE e A
M9 Hgi-AFTiAte] HekE 4 o, M 3, AR Y 1A, AeA Z2EvER], AEA 7, F4
A9 Aog Fgste tPdRoA Follshs ARl 74, ZAA A YA 7F BE ARl o] F83 7HR Y
B0l BEF 2H7Hx Hrheh g A&AA DA RA S ElEH Tk WA ES] BEA AnE FE7H
£ H3iMe= 44, EAF 7RI F8FS AL 7} EQ3 7R FREHNOH BE AHE FH E
' 23z ggarc ALL A4S 5 J= A8 A AFY 715F )

WE Bz Al shxe B4 Bz 3 A2A FAAEL ol BE GA AAA 34,
FAE BE JeolA folgh dFE vRA & o AzsA Hel HI Fad ="
= Zlo 2 veldt) o] A13A AbA Aol 4% (Gounaris et al., 2007; Smith & Colgate, 2007; Tynan et
Z Balzo Au|rlxel7] sh), B4 BHalze) x4 al, 2010) AAA 77t F83 VX 2AR FAHEE
Al BAE A3 FAYFTA=E 2] fEiME o & = itk 3 ARE FAEREAER BE
ol A AU aH7HR] 8gle] HA] &= ALZ 3 Hazo AAFAYT TS A AEHEF 4
AE &t o) A& FRFAH ARV HE H7ERE Sl A2, Agdt-dgrelAs A E
o] FANAE FF35L, AEATOIY L FF A 71, 2R AFAbs AAE 79 AR
e AU obd S Wl 3RS, FA5H2004)] RE/HA, oPFE-OgreAe oA A
A+A RS AA g} FA7NA G AAF 7pA7F B AR = f

23 S v X = A o2 Yehgtt
V.22 9 HA AT TR F AFAR-SFTAL} A
FOFTAE vwE, AFRE-AFTEAE

B AT7e J2 F43 50U e B3E AN E Avd FENRE S84 Aed, AnH BE7HA
olaat7] fla] ik WE M xE HE Foi E BA=e uF 54, TRl 54, 554, 2
FrlEAE o uiet fHslElr 28] 542 ¥ 74 MR 52 YRR HAl= AAYE o7
5122t 3tem f¥sle JAUHE Bl A Sy g = Utk AFAR-AFTAIL A A B
FAAZ FFE vX = HE LR Aol E HAAAE FANF AL 54 2= A =
Wa) kst B A7) Axe oas 2o 2 I E o, BdE HAY did] 54 HF B

A, RAEE 2HAE HREAGOZ F3 5517 o AL & 4 Ark vHE AR F
A HE FH (&, HEHT AR FET, o A APH 7 E F8A e, ol2HY o
ol e} 4dde e RN 1 25 f3sd AF 2T A AEGA G e BeR F4e]
4L JATFFAA B FoA7h Apol7} vttt Al i &, AedR-dEFTeie 254
U E AT T @A el HE) 9l FEOZ olojd F Y HAse £ e
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dA &g & 4 Ut Mathwick et al.(2001)0]
A tgk 2w zbe] A F A BEA YE S F3AE
zget ety s A5 RE Fde & AR
4ol & AnjAllA A& #AA FAE )
A F87-E AlAbg)

G R Pl ARAE Age] & Hde
28 5 2 drasel R iR F 3
@2 BT F2F sHX ¢ AAA 7HANE Fo4 st
ol ARAG AT L Bol 3t BE L¥|RE
BAH 7t F2A s g3 ©Eo] o] FolA
oF A& A= HAE T8 & UL onid
o F44 7iX e B g9 $€48 29 IR T,
A7 E FaA%TE Ae BF Hdcsuoge
BFE 74 Al FHEE gvgitt. o] 5L 7Y
3 BAE ARG HEe] $E40= s 3
Folgte AM AAE FoA 4L & g =
g F g 25 F27HR9) gl AAH st
FoANde ol el A AFreiad g
o] ZA A 7 e BEY JEAF T2 Fas)
A &S AFE 5 ok 53] PEE-R )
e BAH 77 BARA G SasA 288k
gh ole] BT E HBsuA U= AE S st
© FFLE, 2ulgo] & ot} aetA] o] Azt
F8 dsiMe BFA AL S Fxea, ELY
FEERE e o) Y o dddn.
tHEE-AF A TR U FeiRte g2 o o)
AL Anldge R g XML ol 4deA
o] Qe AFE T & e 2=} ohE A%
Hog Bt ATS /AT = ok wEA
BE Bt EAHE AFAHE-9 A AA
A& A=x3e Aol 8F Aol

T WE Fojdo] e T iale) BS o
AR oAl gge] 27
7E7E A2 24 veEged, ol daEruda
ol AlEgdol EAE 4 Usg AFHcE P
& 219 2 (Goldsmith, 2002; Wansink & Park, 2000),
HZ BEF 7E F3 &0A F33e A7 O
F3te g At WE U rlAr A3F R
& FTULE BE BRS (5 AAE A
g JhsAol soe Aoz yehd i v,
FradH 2L A BE AR auAYSE HE
&SHIE B8l 2 MU AEE A E 27d0E
A A dael wlg o) e OB (Kapferer &

)

P
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Bastien, 2009), 132 B9 Ful & 53] @& FoA
gol FHET DAL TF FF &8 A e F
g A Bl 7HAE Fogim BE 2HE €7
ERgde ¢+ 3t
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