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The study on the effectiveness of smart home network service
for IT underprivileged people and growth service model
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ABSTRACT

Home Networking will be implementing the interactive network by home appliances over wireless/wireline
network framwork. That is, Home appliances, which are being operated within home space configure the network
through wireline/wireless network infrastructure for interworking and interacitive services by external internet
access. Based on home networking, smarthome is home space where can use automatic telecommunication and
interactive service by home appliances. we can call smarthome based on home networking infrastructure as the
conceptual gateway for evolving future converged space like u-city. From simple home control service to home
automation service over home networking infrastructure, smarthome service is evolving to up-to-date intelligent
life environment in growth of IT technology. however, its service model development was based on
supplier-centered based on advanced IT technology. because of this situation, smarthome service has not been
acknowledged IT underprivileged people as well as IT early-adaptor. so, this research paper will consider and
try to find out what will be the feasible factors to make the best service for IT underprivileged people.

Key words : IT underprivileged people, intelligent home, remote healthcare service, Home Networking
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