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ABSTRACT

An Empirical on the Re-purchase Intention and Product

Satisfaction for American Image

Je-Hong Lee*

America is traditionally friendly to South Korea. Last year in 2008, U.S. exports to South Korea totaled
$32.4 billion. The U.S. and Korean must reciprocate economic exchange.

The purpose of this study to measure the re-purchase intentions and product satisfaction in America image.

The major result of article can be summarized as follows.

The factors of this article have been divided into ’society safety’, ’industrialization level’, ’economic image’,
*political image’, ’culiural image’, and ’the character of a nation’

In the empirical result of the article, the goods satisfaction for America country image would be shown
in the results. The first, ’society safety’, “industrialization level’, 'the character of a nation’ are significantly
positive statistically to goods satisfaction. The second, *economic image’, "political image’, "cultural image’

are not as significantly positive statistically speaking.

Key words : country image, goods satisfaction, America image, economic image, political image, cultural

image

* Professor, Department of International Trade, Chosun University



