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Study on Effects of Undergraduates' Self-construal on LoHAS

IlkHan Lee - Juhee Hahn - Kumju Hwang*

Chung-Ang University

ABSTRACT

This paper explored undergraduates’ LoHAS purchasing behavior and factors influencing the behavior, including'
self-construal, and LoHAS values, attitudes and behavior. First, this study investigated how self-construal affected LoHAS
values, and then analyzed how LoHAS values infuenced LoHAS aftitude and behavior. We administerd a survey
with undergraduates attending a university located in the metropolitan area.

The analysis results indicate that ecological self-construal affects LoHAS values. According to the analysis, both
environmentalism and sustainability of LoHAS values aiso affect LoHAS attitude, and then the affitude influences LoHAS
behavior. This study shows the casual relationship between variables including self-construal, LoHAS values, attitude
and behavior. In particular, this finding confims that self-construal as one of psychological factors affects LoHAS consumers'

values and behavior.
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