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%d (standard additivity), 32 7} 4 (sub additivity)
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83 o]E9 9% HAt FALI s
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o dFdAE ol 849 34 7Y oluA ¢

< BAS 997t AHAEC] 1= Fod
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AU ALY F A= A& AA A FAT
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9 A& E o5 HELS B
TFANE F=E 3 AW A2 Mulx
BA | & X33 gyt =3 SKLHFol 50%
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AEY Aulz A E gotEly] YEiME 9
APAEAA HA TS A 3 oF FTH(Gaeth
et al., 1990; Yadav and Monroe, 1993; Yang and
Peterson, 2004). 21L&} o] A% 171 AE o=
Ag ugo] FAustA TAsE EAV gem
EAA Ao AT FAG A #4874
8 Fo}oF gth(Popkowski Leszczyc et al., 2007;
Yadav and Monroe, 1993; Yang and Peterson, 2004).
Popkowski Leszczyc et al.(2007)2 VCG73 wl(Vickery-
Clarke-Groves)2t= ¢ 2% 73 vl (second-price
sealed) 2 & o] 83t T3 AH|AES A E9
S¥(willingness to pay) & UA 7} (perceived
customer value)E G FEF AAI 71X (true
value) & A3 2 AFME o] Wl 73
g 2 AEF A AE Fito] AAE
I ZHFEE B SRVME ol F 9 EAHL Y%
AR 7 E AASATH G H, oA, 2011).

Al i AEES olF A8, zu&UHY,
AU A3}, IPTV 5 Ul /] FE o] 9 A
& AEE F 3 FEHoE B U A
=2 AAY. £ ZEAFY AA 7 2de
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rir

o

oz @l 99 2 2AE FYa A 7}
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A s

Ayol BRW ARRAE AR Al ()
#2MAE Bolod AR o) HAY A
Bl HE HESoA 299 2E F7ulg A
F83 Aol 32 A 1 GBI A 4
T 7YY 5 UER AH TARAT <E 4>
9 2ol 7 8% YL A B, CA 3 B HA
AE 2ol qY Avlel Bl 72t A 3
e EYHOoE 48T 1 NS S4E 3
a7 STk 204 olael el Wizt 7 3
AEE R $EDF HSEdAN 47
s0%4 Qelz AAHAY. AT HE 2AE
eolos YRS PN AYHYen 4E
%ol B4 2aol 138 494 2% &4
AZE 3% olat 5o B44 g Wz AYY
Aol et A$E Al B4 15945
4% 9oz BYSL B4HATD

(B 4) TAb heRle] 2oty £4

[

B o 25 27 21 | 46%
20 15 17 16 | 30%
30t) 18 18 12 | 30%
a%d | 409 11 12 13 | 23%
500 °]4d| 10 6 11 | 17%
gl 54 53 52
3.3 4 2

7 Ao A8 FES HE S BR e
<E 5>9 2o HelHt 4 A% AYYAES

2) AA 5370, BAF 520, 18T CAF 52709 A EE
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o] ANE &7t FFL AF 7143 g2
Uttt Al Az A AAE Mulx 744e 2
Wzt tstd 4A AuA sl4 L 38 4+ 9
AAT H& 2HAEL TE Mul29e vz
£ E3}9 ].A]o] 7l-7g;<—l L8 L= NHe g
TEIPL B o]FHS, 204U, 28T
IPTVE N7 R H A S3EHUY. 314
Bt VOIP 4E2 5oldtA AA 4uA 714R
O 2R & M E WY =8 3w 54
AHAATE AFodAE o & 7HA& Holm glo
U A3 Adge o9 i A& By,

371,270 | 382,302 | 312,883 { 419,323
Z1EAE Y | 367,870 | 334,633 | 360,245 | 410,157

VOIP 182,840 (227,630 | 181,383 | 137,811
IPTV | 209,101 | 196,000 | 197,170 | 234,865
A& 7 BA FEFEY THANE 2481 YA L8
A Aol g AABY EASHTHA DY, |4,
2011).
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o] SANE AAT o vy A 1A &4
9] T24e IAE 5 3= 23§ A7
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<E 63 Zo| B3It 24 A= A 7HA
£ oy HFd BF WAE F AEH
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SABTANAME F9F< Zo)7h T BAF:
U 7HA AE EF 48 249 ot §

S Aol ottt BAY A S ElAbo] HE 7)Y

lru mlm m o b

3) & AFoA 9 %74]2131 ARE AP 98 w9
FAEANAN " F9 £F 00503401, "= go
TF 00

1 o]3tot},

=
hus

g xo[(Z Al

(B 6) 434 &4 3%

3.48/ 3.5/ 393/ | 6727}
0.75 0.693 | 0697 | 0.002"

Z2314% | 344/ 3.67/ 3.72/ | 1.81¢/
YEA 0.77 0.801 | 0.834 | 0.166
3296/ | 3.59/ | 3.704/ | 3.541/
0.79 0.84 0.84 | 0031

3.315/ 3.65/ 3.74/ 3.465/
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Abstract

This paper researches the value of domestic telecommunication bundle products. Customers evaluate
each telecommunication products differently according to their attributes. The attributes affecting the
customer value of telecommunication bundling can be categorized in 3 ones as follows; corporate image,
service feature, and service price. Also authors analyze the difference of importancy that customers consid-
er when they evaluate each products, and propose the optimal scenario for bundling. In conclusion, other
two companies A, C excluding B should invest more resources into the portion that strengthen the attrib-
utes of company image, and service feature to upgrade their *corporate image’, and ’service feature’.

According to 6-scenarios analysis on the bundle products, the QPS expansion of company A was
the most advantageous position, but if companies B, C expand DPS made use of their strengths, they
can prevent from decreasing additivity rapidly with sequential scenario.

The above results show that one company may have equable power in each area, but if another company
having strengths in special areas makes up for its weakness and differentiates gradually it can contribute
to strengthen its competitiveness. This contributed much more theoretical and practical than the existing
researches. Supposing that additivity index evaluated by consumers can be changed by efforts of compa-
nies, this scenario planning is the result of study showing that the investment and publicity of each
company have to be considered as its characteristic of each product at the same time.

Keywords: Bundle Products, Customer Value, Bundling Strategy, Product Attributes,
Telecommunication Industry ‘
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