ol

Internet Shopping in Japan: Shopping motivation,

Perceived Risks, and Innovativeness

, 7&fr2]l-You Rie Kang

].Cheol Park

Bk

aL, 2009l B2C ¢1HYl

Zdls {3l

I AAgA S A PR 20060 15

7 %

A

B

]

(o]

o

)

ol

A

/o
<!

]
=

H] 2}

Xq
)

—r

0

ox

|

Jast
]

o]

g9 ¥

AP AR At

AR

s

FofApe] o

1l
=

3219 o oA 2

M=

m
H)

oA

Bl

oo

‘_wuo

B

4645 AEAe tis] SPSS

&

v B gkt

B

AL

o
=

A,

BE)

T

R
Nl

w

7o
!

F A% A

Hich

3]

P Selel 2196l AT A A A1

5

14

, AAEAH, A&, obAle},

hyd
o

B UlvHAIE, Q1 Yl

o4 %A o

gl

e
4

Z=(cpark@korea.ac.kr), X X}

E

F& (unikol7 @korea.ac kr), &5 X X}

]

91

OREH|=L|AGIT 22 |13 JUNE 2011



=13
=

Ll

Z=cl

Abstract

The market size of e—Commerce in Japan was 15 trillion Yen i 2006, and
B2C Internet shopping sales were over 6.57 trillion in 2009, Lakuten 1s a rep-
resentative Internet shopping company whose market share 1s 45%. Lakuten has
over 70,000 online stores and Japanese shoppers trust them based on the fair
competition rule and pre—control system on e—commerce. Japanese Cconsumers
accept new technology rapidly and highly use Internet and mobile channel This
research analyse online shopping behaviors of Japan, a big e—commerce market.
Internet shopping intention, satisfaction, and recommendation by Internet shopping
motivations, perceived risks, shopping innovativeness were analyzed A
questionnaire survey of 464 Japanese consumer was performed and ANOVA,
factor analysis, reliability test have done by SPSS 12.0. As the results, Internet
shopping intentions were higher in groups of olders, higher mnovativeness.
House wives' satisfaction of Internet shopping is highest. High innovativeness
group showed higher internet shopping motivation of economics, connivence,
hedonic, and social. Student, women, and low income group perceives high risks
to Internet shopping. Implications and further researches were suggested based on

the results.

Keywords : Internet marketing, Internet shopping, e—Commerce, Japan, Asia,

Shopping behaviors, shopping motivation, perceived risks

Cheol Park | Professor of Marketing, School of Business Administration, Korea University
You Rie Kang | Ph.D. Candidate, Department of Digital Management, Graduate School,
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