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In this study, we carried out a survey on the degree of recognition for the brand of the Korea Institute of Geo-
science and Mineral Resources (KIGAM) to contribute to reestablishing the status and role of KIGAM as an insti-
tution that people proud of by effectively delivering KIGAM’s various research activities and achievements to
people. About 49.9% of external publics recognized that there was relevance between research achievements of
geo-technology and national brand. On the contribution of research achievements of geo-technology to promoting
Korea’s power of science and technology, 42.3% gave positive answers. On research achievements of mineral
resources technology, just 14.4% replied they saw such results. As alternatives to promote the degree of recogni-
tion for brand, we suggested development of beneficial message, operation of brand management committee, pro-
motion of involvement of research achievements of mineral resources technology about people-friendly subjects,
development and distribution of “board game for education on mineral resources technology” for youths, activation
of location PR, activation of online Q&A bulletin board, finding out star researchers, and president’s PI activities.
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Table 1. Questionnaire about interest in the Korea Institute of Geoscience and Mineral Resources (KIGAM)

Classification Frequency Percentage (%)

I know nothing whatever about the KIGAM. 104 338
I don’t know the KIGAM very well. 136 442
It’s usual 57 18.6
I know a little bit about the KIGAM. 10 33
I know very well about the KIGAM. - 0.0
Missing value 3 0.1

SH) 310 100.0
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Table 2. Questionnaire about recognition of outcome quality
in the Korea Institute of Geoscience and Mineral Resources
(KIGAM)

Classification Frequency Percentage (%)
Very poor 30 9.7
Poor 44 14.2
Fair 183 59.1
Good 40 13.1
Very good 1 0.0
Missing value 12 39
A 310 100.0

AGAQATA heE A olsh AmE W% A
AAY7)E Hofel YA 7t Avlde] 2 9]
Ae AR AP Q7] WEoR FolHr,

3.2.3. A AAAATY g 02

‘SR AR T DS R Fetk = &R o
slo] REo|} 62.0%2 7F§ A vERE, Thee
2 32l Aokt 14.2%, FE)Z0)x] e Hoelrk
12.6%, A3 galo|A] At 7.7% ©o2 AU
(Table 3). o] ZAMAAE B3 & o, Id=AZ2ALA
T42] Aol et YEARIES] XL FHE A
gL woly e, ole AF AWHel e F
A &S wdst Aoz Helth wEh AR
dAT7e] v} g FAH AXE W) A
= IEAARLA Tl e AREAI T

AR AD BE, o2 So] Ao FelF
0l A9 EFo) thek WA E Uut AlRIEe] HE 4
AE VEE wteE kEo] HaF Ao= Hokdr,

3l o)al

324, FFAAALATY W= <14

A AR E Uit vhye] wEsiivk 2
= A&Fd g 2Eolths §8°] 387%= 7P
A Jebdoen, 18] & Holckrt 29.0%, A



446 AR - 248 - wes - AHd

Table 3. Questionnaire about recognition of rationality in
the Korea Institute of Geoscience and Mineral Resources
(KIGAM)

Table 5. Questionnaire about general confidence in the
Korea Institute of Geoscience and Mineral Resources
(KIGAM)

Classification Frequency Percentage (%) Classification Frequency Percentage (%)
Very poor 24 7.7 Strongly disagree 22 7.1
Poor 39 126 Disagree 43 139
Fair 192 62.0 Neither agree nor disagree 155 50.0
Good 44 142 Agree 77 24.8
Very good - 0.0 Strongly agree 6 2.0
Missing value 11 3.5 Missing value 7 22
A 310 100.0 il 310 100.0

Table 4. Questionnaire about recognition of heartedness in
the Korea Institute of Geoscience and Mineral Resources
(KIGAM)

Classification Frequency Percentage (%)
Strongly disagree 63 203
Disagree 90 29.0
Neither agree nor disagree 120 387
Agree 25 8.1
Strongly agree 3 1.0
Missing value 9 29

&7 310 100.0

Table 6. Questionnaire about confidence of research
outcome in the Korea Institute of Geoscience and Mineral
Resources (KIGAM)

Classification Frequency  Percentage (%)
Strongly disagree 17 5.5
Disagree 39 12,6
Neither agree nor disagree 153 49.4
Agree 85 274
Strongly agree 10 32
Missing value 6 1.9

@A 310 100.0

IR ekthrt 203%, 23 Holthr} 8.1%= Vel
THable 4). ©] Azke $gke) Ful AEs} §3X)
ARLAPYo) WESFE LX) B Y RS B
oAFE Aot AAH R Ut AUSIA 2R
Afddrge] AWEE W) sjeluglzy), o AF
77| Zhe B9F 940} 37 B8 Ao B &
o}, E O olf2E FINAALATH s
A Wes a7 ARt 205 9388 A8
o} gitke dATE)7} Hokly) YRS sjMH).

325, =EAEAAQG Y 9 AFE

‘A AAYATYR L WEo) Zhtp & AeFd] o)
st REolthe -2o] 50.0%8 7F) wokow, @
Holthrt 24.8%, 18A e Holtkrl 13.9%, 3
28R gzt 7.1%, ws 2=t 20% 202 U
ERdti(Table 5). ©] A} 2AE B8] 2 o, 32X
ARG gut 23] sl FHE o] 2R
9 2 24 UEd RS 4 F gEd), o 3
ARG TR g FHNE] 7124 At FA
Ho g BoFe RojE & & rh. B8 3%
AFALAFL e olelE, FA, YR S o
g 24} Aziel vz B o, AEd od 34

ol JiEes A vt AL o] e Ao
A ARE el S dT-ae] 98l o
T AEE HAFL Qe AeR Bt

326 FFAAAAATY 93 A==

‘U AR g a7 AA A & vlEly
JAEEEE F7, ALY BE Y 1o
el izl A= 5 gtk = el o8 ®BEo

< SH°l 942 7P w3, 2" Holgrt
274%, 257 & Ho|tr} 126%, AH 224 &
o7} 55%, g 28t 32% £SB Ve
(Table 6). o} A& B8l £ o, s=iRjgdxddr4
dA Az i g gHo] 4 g vgro)
20% = A JERGA Slojd g ZdAddAT
o] A7 A dig A= 9 AR PAH
Ue o2 B F Qirk 3 d=XAAdATE o
H A=} vl B uf, 98 Aest A4 JE
AL ¢ F ey ol dAAALETHY 4
T gl gk AlEle) FF e RS FAE
I oEEE & ok wlEb SEAEARdTds) o
T Aot 4AE 5 29 UEor ol &
AT ARUACIA Heo] Hag Ao Jeker).



AFEAG) AR BAE oXE AT ot ¢ 447

Table 7. Questionnaire about national contribution in the
Korea Institute of Geoscience and Mineral Resources
(KIGAM)

Classification Frequency Percentage (%)

Strongly disagree 21 6.8
Disagree 54 17.4
Neither agree nor disagree 136 439
Agree 85 274
Strongly agree 10 32
Missing value 4 13

A 310 100.0
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Table 8. Questionnaire about recognition of image and appearance in the Korea Institute of Geoscience and Mineral

Resources (KIGAM)

Recognition of image and appearance

- Earth, Geology, Soil,
- Energy, New enetgy, Renewable energy,
- Earth science, Domestic geography,

- Underground resources, Natural resources, Minera! resources, Ocean resources, Oil, Natural gas,

- Research institute, National institute, National key industry,

- Geological research, Resources exploration, Resources R&D, Underground resources research, Mineral development,

- Rock, Fossil,

- Jurassic park, Dinosaur,

- Dry and boring, unfamiliarity,

- Sun, Climate, Nature, Earthquake,

- Environment, Green growth, Oxygen,

- Groundwater, Marine exploration, Marine resources development,

- Antarctic exploration
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